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Death  Chai\r  Pictu|re  Clilmaxes  'Press 
Coverajge  of  Snyder-Gray  Story 

Photograph  Obtained  by  New  York  Daily  News  Sends  Sales  to  1 ,556,000 — What  20  Newspaper  Men 
Saw — Minneapolis  Journal  Skeletonizes  Account  Ballyhooed  by  Other  Papers 


By  PHILIP  SCHUYLER 


4  SCORE  of  writing  men  and  one 
camera  witnessed  the  execution  of 
Rutli  Snyder  and  Judd  Gray  at  Sing 
Sing’s  deatli  house  Thursday  evening. 
Jan.  li. 

What  the  camera  lens  recorded  was 
puhlislied  in  full-p;ige  si/.e  by  the  Nnv 
York  Xcws  and  resulted  in  the 

most  sensational  news  picture  ever  seen 
in  .America’s  press.  It  showed  the  mur¬ 
deress  strapped  in  the  chair  that  sent  her 
to  eternity.  The  News  played  it  on  page 
one  in  its  extra  edition  Friday  under 
the  staccato  heading  “Dead!”  and  repub¬ 
lished  it  in  all  e<litions  of  Satnrdav,  Jan. 
14. 

Many  of  the  writing  men  present  as 
official  witnesses  and  public  observers  at 
the  legal  killing  informefl  Editor  &  Pub- 
i.isHKR  that  they  couldn’t  write  down 
everything  they  saw.  Their  word  pic¬ 
tures  were  incomplete,  they  admitted, 
particularly  as  they  concerned  the  elec¬ 
trocution  of  the  woman. 

Horror  that  never  could  be  written 
was  presented  to  the  public  in  the  job 
dune  by  the  camera,  strappeil  to  the 
ankle  of  Tom  Howard,  staff  jihotog- 
raoher  of  the  Pacific  &  Atlantic  Photos, 
and  thus  smuggled  into  the  death  house 
after  Warden  I^awes  had  asked  the 
newspaper  men  not  to  try  and  obtain 
pictures,  h'rom  the  New  V’ork  Daily 
News  through  his  managing  editor, 
Frank  llause,  Mr.  Howard  was  awarded 
$1(X)  Ixmus  for  his  part  in  obtaining  the 
picture,  which  in  Mr.  Hausc’s  words 
was  “without  parallel  as  an  example  of 
factual  reporting,  the  most  modern  de¬ 
velopment  of  today’s  journalism.” 

Naturally  the  fact  that  Howard  ob¬ 
tained  the  picture  after  the  newspaper 
men  had  lieen  asked  not  to  try  photog¬ 
raphy  by  Warden  I^wes  creat^  con¬ 
siderable  discussion  in  newspaper  circles. 
The  fact  that  the  picture  was  published 
at  all  starteil  up  talk  in  Albany  favoring 
cen.sorship  legislation. 

•Attorney  General  -Albert  Ottinger’s 
opinion  as  to  legality  of  publication  was 
sought  by  Dr.  Raymond  F.  C.  Kiel), 
state  commissioner  of  corrections,  but 
he  has  not  made  public  any  statement 
regarding  the  matter.  Macl^inald  De¬ 
witt,  attorney  for  the  Daily  News,  told 
Editor  &  Pubi.isher  that  there  was  no 
law  prohibiting  taking  the  photograph  or 
publishing  it. 

While  other  newspaper  men  insist  that 
they  were  put  on  their  honor  not -to  take 
pictures  of  the  electrocution.  Howard 
told  his  picture  editor,  Theixlore  Dalton, 
that  he  did  not  understand  Warden 
Lawes’  instructions  that  way,  and  did 
not  consider  the  fact  that  he  t(H)k  the 
photograph  a  breach  of  confidence.  The 
camera  was  hidden  under  wide-bottomed 
"collegiate”  trousers  purchased  for 
Howard  by  the  Daily  News. 

.4s  told  to  Editor  &  Pubi.isher  by 
several  of  the  reporters  present,  the 
warden  calleil  the  newspaper  men  to¬ 
gether  about  10:30  in  the  evening  of  the 
execution,  and  after  saying  that  he  could 
not  presume  to  tell  them  what  to  write 
added  he  hoped  they  would  be  courteous 
enough  not  to  imagine  any  details  as 
.  had  sometimes  been  the  case.  He  said 
that  he  had  heard  that  someone  was 


going  to  try  and  smuggle  in  a  “watch 
camera”  and  asked  the  men  to  remember 
it  was  a  rule  that  no  pictures  couhl 
be  taken  in  the  death  house.  He  de¬ 
clared  he  didn’t  think  it  was  necessary 
to  search  the  men. 

Howard  wore  the  miniature  camera 
strapped  to  his  ankle  for  four  hours.  He 
was  first  ill  line  and  therefore  obtained  a 
front  seat  in  the  death  chamber.  He  was 
12  feet  away  from  the  electric  chair.  The 
room  was  lighted  with  an  indirect  system 
which  furnished  the  photographer  with 
excellent  illumination. 

Just  as  the  executioner  threw  on  the 
switch  which  sent  the  current  through  the 
woman’s  body,  throwing  it  forward  and 


upward  in  the  chair,  Howard  thrust  his 
leg  out,  pulled  up  his  wide-bottomed 
trouser,  and  pressed  a  bulb  which  was 
hidden  in  his  pocket  and  connected  by 
rubber  hose  to  the  camera.  He  allowed 
a  six  seconds  exposure.  The  camera  had 
been  “focused  beforehand  for  from  15  to 
20  feet  by  ^ess. 

In  addition  to  the  $100  bonus,  the 
photographer  was  given  the  assignment  to 
go  to  Havana  to  assist  in  covering  Presi¬ 
dent  Coolidge’s  visit  there. 

WTiether  or  not  Howard  violated 
confidence,  the  News  thinks  it  was 
justified  in  obtaining  and  publishing  the 
picture. 

“If  we  only  printed  those  pictures  for 


the  taking  of  which  we  obtained  per¬ 
mission  we  could  not  publish  a  picture 
paper,”  Mr.  Hause  said  to  Editor  & 
Publisher. 

“We  are  publishing  a  picture  paper. 
There  are  more  than  1,250,000  people 
who  buy  the  News  every  day  and  we  be¬ 
lieve  they  have  reason  to  expect  that 
we  will  cover  all  big  news  events  with 
news  camera  pictures  as  well  as  word 
pictures.  It  was  our  duty,  we  thought, 
not  to  disappoint  our  readers.  We  con¬ 
sidered  that  their  demands  were  far  more 
important  than  any  requests  made  by 
the  warden  of  Sing  Sing,  with  due 
respect  to  him. 

“Reporting  by  pictures  is  the  most 
modern  development  of  journalism.  Old- 
fashioned  notions  barring  the  camera 
must  eventually  be  broken  down.  We 
believe  they  will  be  broken  down. 
Warden  Lawes.  along  with  many  other 
people  in  public  life,  must  learn  that 
newspapers  are  concerned  with  publish¬ 
ing  facts,  and  the  best  factual  account 
of  any  event  obtainable  is  a  news  pho¬ 
tograph. 

“I  don’t  believe  Warden  Lawes  was 
justified  in  making  the  demand  he  is 
reported  to  have  made.  I  took  the  stand 
that  the  execution  of  Ruth  Snyder  hy 
the  State  of  New  York  was  an  event 
of  such  outstanding  importance  that  it 
must  be  reported  by  all  available  means. 
As  long  as  reporters  were  admitted, 
why  should  camera  men  be  kept  outside? 

“No  newspaper  that  relies  on  word 
pictures  to  report  facts  to  its  readers 
would  tolerate  the  censorship  that 
Warden  Lawes  sought  to  impose  on  the 
picture  papers.  The  warden  now  sug¬ 
gests  that  he  will  only  allow  one  news¬ 
paper  man  to  witness  executions,  and 
that  one  newspaper  man  will  be  his 
friend.  That  is  virtually  complete  cen¬ 
sorship  of  news  of  the  state’s  punish¬ 
ments  for  murder.  Are  we  to  havg 
secret  executions?  Are  American.^ 
afraid  of  facts?” 

Oddly  enough  this  picture,  an  ace  in 
the  hands  of  those  agitating  against 
capital  punishment,  was  circulated  to  a 
record  audience  by  the  News  which 
had  previously  come  out  strongly  in  edi¬ 
torials  favoring  the  eye  for  an  eye  theory 
of  punishment. 

James  Sullivan,  circulation  manager 
of  the  News,  told  Editor  &  Pubusher 
that  the  picture  paper  went  to  approxi¬ 
mately  1,556,000  on  the  editions  covering 
the  executions.  This  figure  represents 
the  highest  sales  peak  ever  obtained  by 
any  .\merican  newspaper.  It  far  sur¬ 
passed  the  showing  of  the  same  paper, 
when  Col.  Charles  A.  Lindbergh  landed 
in  Paris  last  May.  The  jump  credited 
to  the  e.xecution  story  and  the  picture 
was  placed  by  Mr.  Sullivan  at  200.01K). 

Of  course  the  News  had  no  monopoly 
on  circulation  peaks.  With  the  excep¬ 
tion  of  the  New  York  Herald  Tribune, 
all  other  dailies  in  Manhattan  gave  the 
execution  story  lead  position  Jan.  13. 
The  Herald  Tribune  played  it  on  the 
left  hand  column,  giving  right-hand 
position  to  the  Jackson  Day  dinner,  ex¬ 
plaining  their  judgment  of  news  values 
in  a  subsequent  editorial. 

Charles  A.  Flannigan,  circulation 


HOW  EXECUTION  PICTURE  WAS  TAKEN 


George  Schmidt,  who  with  Ted  Dalton,  picture  editor,  originated  the  “ankle 
camera,”  demonstrating  how  Howard  snapped  the  picture  of  Ruth  Snyder  dying. 
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manager  of  the  New  York  Tunes,  told 
Editor  &  Publisher  that  his  paper  shot 
up  20,000  on  the  execution  story.  The 
New  York  World  went  up  51,000  ac¬ 
cording  to  figures  furnished  by  William 
P.  Beazell,  assistant  managing  editor. 

Compared  with  the  same  day  a  week 
ago,  the  Nezv  York  Sun  showed  a  30,000 
advance  in  round  numbers,  James  Hase- 
nack,  circulation  manager,  said.  Victor 
Watson,  editor  of  the  New  York  Mirror, 
claimed  an  increase  of  268,000  for  the 
Mirror  on  the  story,  which  came  as  a 
climax  to  an  exclusive  series  of  articles 
written  by  Ruth  Snyder  from  the  death 
house.  The  story  made  the  Herald 
Tribune  go  up  25,000,  according  to 
Porter  Carruthers,  assistant  business 
manager.  Julian  S.  Mason,  editor  of 
the  New  York  Evening  Post,  reported 
his  paper  went  up  10  per  cent.  The 
New  York  American  and  the  Nezv  York 
Journal  declined  to  give  out  their  figures 
as  did  the  Nezo  York  Evening  Telegram 
and  the  New  York  Ez’ening  Graphic. 
All  were  asked  by  Editor  &  Pt  blisher. 

Execution  of  the  pair,  described  by 
20  writers  and  the  one  camera  put  an 
end  to  the  story  which  has  been  bally- 
hooed  throughout  the  East  as  have  few 
other  murders.  While  many  papers  let 
the  story  die  down  while  the  two  pris¬ 
oners  were  waiting  execution  at  Sing 
Sing,  others,  notably  the  New  York  Eve¬ 
ning  Graphic,  continued  to  play  it  with 
articles  every  day  from  the  death  house. 
The  Graphic  made  the  case  a  crusade 
against  capital  punishment,  which  is  con¬ 
tinuing. 

Preparations  to  cover  the  execution 
began  months  ago,  with  applications  for 
admission  being  made  by  hundreds  of 
newspapers.  Had  Dr.  Kieb,  commis¬ 
sioner  of  corrections,  granted  all  re¬ 
quests,  there  would  have  been  more  than 
200  witnesses. 

He  finally  set  the  quota  at  24.  Warden 
I^wes  gave  four  of  the  permits  to 
physicians  and  he  himself  picked  the 
newspapers  and  press  association  repre¬ 
sentatives  who  were  allowed  to  witness 
the  legal  murders. 

As  furnished  Editor  &  Pi  bi.isher  by 
one  of  the  reporters  present,  the  list 
of  newspaper  men  present  follows : 

Alv'a  Johnson,  New  York  Times.  Sid¬ 
ney  Sutherland,  Nezo  York  Daily  A^cu’s. 
Tom  Howard,  listed  as  Chicago  Tribune 
News  Service;  Louis  F.  Keemle,  Unite<I 
Press:  Martin  Green,  A^cw  York  Ez'c- 
ning  World;  Raymond  Wylie,  Standard 
News  Association;  Willard  Williams. 
Brooklyn  Times;  Alfred  Turk.  Jamaica 
Long  Islatid  Press;  Dudley  Nichols, 
New  York  World;  Gene  Fowler,  Nezv 
York  American;  James  Kilgallen,  In¬ 
ternational  News  Service;  Courtenay 
Terrett,  New  York  Telegram;  Richard 
Williams,  Nezv  York  Journal;  Frank 
Donoghue.  Long  Island  City  Star;  Wil¬ 
bur  Rogers,  Brooklyn  Eagle;  Charles  V. 
Slattery,  Nezv  York  Mirror;  Earl 
Schaub,  Universal  Service ;  Whitney 
Bolton,  New  York  Herald  Tribune; 
William  Chapman.  .Associated  Press ; 
Edwin  C.  Hill,  New  York  Sun;  Lindsay 
Parrott,  New  York  Evening  Post. 

Reactions  of  these  newspaper  men  to 
the  scene  they  witnessed  were  obtained 
by  Editor  &  Publisher.  A  poll  of 
opinion  regarding  capital  punishment 
showed  nine  favoring  it,  eight  opposed, 
and  three  claiming  to  hold  no  opinions. 

“You  have  only  to  see  an  execution 
to  be  opposed  to  it,”  Nichols  of  the 
World  said.  There  were  some  things 
regarding  the  electrocution  of  the  woman 
which  could  not  be  published  with  de¬ 
cency,  he  declared.  He  did  not  write 
in  his  story  for  the  World,  for  instance, 
how  the  body  appeared  after  it  was  re¬ 
moved  from  the  chair  and  lay  on  the 
table,  with  mouth  foaming.  He  did  not 
tell  of  the  burning  hair. 

Fowler  of  the  American  has  now  seen 
five  executiems. 

“I  never  want  to  witness  another,” 
he  declared  this  week.  He  said  there 
were  moments  when  the  woman  was  be¬ 
ing  executed  that  he  did  not  care  to 
watch  and  was  grateful  when  matrons 
shielded  her  from  the  eyes  of  the  news¬ 
paper  men. 

Parrott  of  the  Evening  Post  said  he 
did  not  consciously  omit  anything  ob¬ 
served  in  the  death  house,  except  “some 


interpretative  details,  which  might  have 
seemed  editorial.” 

"Mrs.  Snyder’s  final  ‘Forgive  them 
h'ather  they  know  not  what  they  do’ 
seemed  artificial  to  me,  as  though  she 
had  chosen  to  pose  to  the  last.  Actual 
details  of  the  execution  seemed  less  re¬ 
pulsive  than,  for  instance,  the  multila- 
tions  of  a  train  wreck.” 

Sidney  Sutherland,  loaned  to  the  Chi¬ 
cago  Tribune  Service  for  the  execution, 
by  Liberty  Magazine,  believed  in  capital 
punishment  before  he  witnessed  the 
execution,  and  believes  in  it  still. 

“The  potential  murderer  must  know 
what  his  crime  leads  to,”  Mr.  Sutherland 
said.  “Notwithstanding  the  horror  of 
seeing  a  roomful  of  men  supervise  and 
conduct  the  execution  of  a  woman  at 
the  order  of  ten  million  citizens  of  the 
State  of  New  York ;  notwithstanding 
the  shock  to  our  inbred  notions  of 
chivalry ;  notwithstanding  the  physical 
and  moral  horror  of  the  whole  proceed¬ 
ing,  I  don’t  think  anything  happened  that 
calls  for  the  abolition  of  capital  punish¬ 
ment. 

“If  life  imprisonment  is  a  better  de¬ 
terrent  than  the  death  penalty,  then  it’s 
curious  that  virtually  every  criminal 
sentenced  to  death  attempts  to  obtain 
life  imprisonment  as  an  alternative:  and 
no  criminal  sentenced  to  life  imprison¬ 
ment  ever  attempts  to  obtain  death  as 
an  alternative.” 

As  to  criteria  of  taste  and  etjiics  in 
reporting  the  execution,  Mr.  Sutherland 
said  that  in  the  first  place  his  job  as 
a  reporter  was  to  tell  simply  what  hap¬ 
pened  in  the  death  chamber.  Beyond 
that,  he  said,  for  the  benefit  of  possible 
criminals,  he  thought  it  necessary  to 
emphasize  only  three  points:  that  re¬ 
tribution  is  sure ;  that  it  is  prompt ;  that 
it  is  ghastly. 

“It  seemed  to  me  that  these  functions 
could  be  achieved  without  nauseating 
anyone,”  Mr.  Sutherland  said.  “I  had 
to  remember  that  my  story  would  ap¬ 
pear  in  60  newspapers,  to  be  read  by 
millions  of  people — at  breakfast.” 

In  view  of  these  facts,  Mr.  Suther¬ 
land  mentioned,  but  did  not  emphasize 
the  effect  of.  at  least  two  facts.  Those 
were  the  “terrifying  burning”  of  Ruth 
Snyder’s  head,  and  Judd  Grey’s  right 
leg  catching  fire,  so  that  sparks  flew 
from  his  woolen  stocking.  These  de¬ 
tails  he  mentioned  without  attempting 
to  reconstruct  their  physical  and 
emotional  effects  on  the  observers. 

M.  D.  Tracy,  manager  of  the  New 
N'ork  bureau  of  the  United  Press,  drew 
the  line  for  the  two  reporters  he  •  sent 
to  the  execution.  He  instructed  them 
to  write  what  they  saw,  plainly  and 


simply,  and  to  let  the  facts  alone  color 
their  stories.  The  reporters,  Louis  F. 
Keemle  and  Sam  Love  adhered  to  these 
instructions,  stripping  their  stories  of 
subjective  adjectives  almost  altogether. 

In  the  reports  as  sent  in  to  the  U.  P. 
office.  Love's  was  used  virtually  in  its 
entirety.  Keemle’s  description  of  Ruth 
Snyder’s  dead  face,  and  the  detail  of 
Gray’s  knee  swelling  under  the  electrode 
were  excised  from  his  story  by  a  sub¬ 
stitute  on  Mr.  Tracy's  desk. 

“The  editor  was  absolutely  right,” 
Mr.  Tracy  said.  “If  I  had  been  on  the 
desk,  I  would  have  left  them  in,  but 
he  was  doubtful  about  them  and  he  did 
the  proper  thing,  in  view  of  his  doubt. 
The  story  could  spare  those  details,  and 
when  I  returned  to  the  desk  I  accepted 
his  doubts  at  face  value  and  did  not 
restore  the  matter.” 

Keemle  believes  in  capital  punishment. 
“It  seemed  to  me  that  the  whole  thing 
was  done  as  quickly  and  as  mercifully 
as  possible.  I  told  the  whole  story  as 
1  saw  it.  It  was  a  plain  job  and  a 
straight  report.” 

His  colleague  did  not  see  it  that  Way. 
“I’ve  seen  several  executions  and  I  can't 
say — I  really  don’t  know — whether  I  be¬ 
lieve  in  capital  punishment  or  not.” 
Mr.  Love  closed  his  lips  tightly  for  a 
moment  and  then  answered  the  question 
about  the  length  to  which  description 
should  go.  “I  think  it  should  be  written 
with  the  same  criteria  as  fiction.  To 
most  of  the  people  who  read  it,  it  is  fic¬ 
tion.  They  don’t  know  the  victims,  they 
don't  really  apprehend  the  emotional  color 
of  the  episode,  they’ve  never  seen  an  ex¬ 
ecution  or  a  death  chair.  For  them  it’s 
gruesome  fiction.  They  want  to  know 
the  end  of  the  story,  and  it’s  niy  busi¬ 
ness  to  tell  them — but  not  to  make  them 
sick.  There’s  no  moral  or  social  ad¬ 
vantage  in  doing  that.” 

Mr.  Love  told  the  whole  story  fac¬ 
tually,  but  not  emotionally.  He  followed 
his  instructions  to  write  a  painstakingly 
objective  story.  He  was  in  distinct  dis¬ 
agreement  with  his  colleague’s  statement 
that  there  was  “nothing  horrible”  about 
it.  “You’ll  dream  about  it,”  he  warned 
the  reporter,  when  asked  what  colors 
he  had  omitted,  and  why. 

Mr.  Love  has  seen  other  executions, 
but  this  is  his  first  electrocution  assign¬ 
ment.  Questioned  on  which  he  thought^ 
the  more  merciful,  and  which  he  found* 
the  easier  assignment  to  watch,  he  an¬ 
swered  promptly  that  “almost  anything 
would  be  better  than  electrocution.” 

Sid  Sutherland,  too,  if  assigned  as  a 
rcp<irter,  would  cover  another  electro¬ 
cution  without  demur,  “but  as  a  human 
being.  I’d  go  to  almost  any  lengths 


to  avoid  the  sight  of  such  a  thing  again.*' 
One  of  the  reporters  interviewed 
doubted — anonymously — that  the  first 

shock  produced  unconsciousness.  He 
found  the  writhings  of  the  bodies  in  the 
chair  too  suggestive  of  an  attempt  to 
escape  the  touch  of  the  electrodes  to 
be  (lefinitely  accounted  for  as  an  effect 
of  general  muscular  contraction  under 
the  current.  Most  were  non-committal 
on  this  point. 

Slattery  of  the  Mirror  said  to  Editor 
&  Publisher; 

“I  am  opposed  to  capital  punishment. 
Up  to  six  months  ago,  I  accepted  capi¬ 
tal  punishment  as  the  only  penalty  feared 
by  the  murderer  and  the  criminal,  but 
I  am  now  convinced  that  murderers  do 
not  begin  to  fear  the  death  penalty  until 
it  has  become  their  own  particular  fate. 

I  believe  it  has  no  deterrent  effect  what¬ 
ever  before  that,  and,  after  that,  it  deters 
only  the  executed  person. 

“As  a  matter  of  vengeance,  if  the  state 
is  interested  in  that,  there  are  some 
crimes  so  atrocious  as  to  warrant  an 
extreme  punishment,  but  when  the  state 
feels  that  it  cannot  hang  upon  the  high¬ 
est  hill,  it  cannot  perpetrate  a  horror 
in  secret — as  in  a  death  chamber — with¬ 
out  suggesting  that  vengeance,  and  not 
example,  is  the  motive.” 

Slattery  has  witnessed  six  hangings, 
all  in  the  Cook  County  jail  at  Chicago, 
from  1920  to  1924.  None  was  a  woman. 

Green  of  the  Evening  World  said: 

“I  have  witnessed  13  or  14  electrocutions 
and  have  come  to  the  conclusion  it  would 
be  a  mistake  to  do  away  with  capital 
punishment.” 

“It  was  indescribably  terrible,”  Richard 
Williams  asserted. 

“Capital  punishment  has  no  justifi¬ 
cation.  I  think  it  has  failed  as  a  de¬ 
terrent  to  murder  in  every  state  where 
it  has  been  tried,”  said  Bolton. 

“Nothing  could  be  worse  than  seeing 
a  woman  put  to  death,”  argued  Kil- 
gallen.  “1  held  no  pronounced  views 
until  the  other  night,  and  now  I  am 
unalterably  opposed.” 

Terrett  said  he  opposed  capital  pun¬ 
ishment  on  ethical  grounds.  “I  am  con¬ 
vinced  that  the  state  has  no  right  to 
destroy  what  it  cannot  create,”  he  said. 

Minus  these  and  other  opinions.  West¬ 
ern  L’nion,  with  16  wires  installed  in  the 
Hudson  View  Inn  outside  the  prison  gates 
filed  176,(XK)  words  to  newspapers  in  and 
near  New  York,  on  Jan.  12-13,  and  Postal 
Telegraph  handled  52,000. 

It  was  pointed  out,  however,  that  these 
figures  do  not  tell  the  whole  story. 
Western  I’nion  wires  were  installed  only 
Jan.  11  and  were  closed  Jan.  13.  For  a 
week  before  considerable  copy  had  gone 
over  the  commercial  wire  in  the  Ossining 
Western  Union  office,  and,  since  the  vil¬ 
lage  is  within  easy  reach  of  New  York 
by  telephone,  much  news  was  handled  by 
that  method. 

The  Daily  News  awarded  staff  men  a 
total  of  $500  in  bonuses  to  men  for  work 
done  on  the  Snyder-Gray  story,  divided 
as  follows: 

George  Kivel,  $100;  Tom  Howard, 
$100;  -Alexander  Orban,  $100;  Ted 
Dalton,  $50 ;  George  Schmidt,  $50 ;  Harry 
1).  Bolig,  $50;  and  Frank  Dolan,  $50. 

Frank  Hause  congratulated  Harvey 
Duell,  under  whose  supervision  all  ar¬ 
rangements  were  made. 

Dalton,  with  Schmidt,  perfected  the 
camera  device,  which  enabled  Howard  to 
walk  into  the  death  house  with  equip¬ 
ment  that  no  one  suspected.  They  spent 
several  weeks  thinking  up  the  way  that 
was  finally  chosen  to  hide  the  small 
camera,  of  German  make,  purchased  for 
$120.  At  first  they  thought  of  wrapping 
it  to  Howard’s  chest,  but  then  it  was 
decided  that  breathing  would  cause  motion 
that  would  spoil  the  exposure.  Finally 
the  ankle  attachment  was  adopted, 
small  camera  takes  a  picture  measuring 
1^2  inches  by  2  inches. 

After  the  execution  the  camera  was 
brought  by  automobile  to  the  office  of  the 
Daily  News.  Two  cars  were  used,  in 
case  one  should  break  down.  At  about 
12:30,  or  an  hour  after  the  execution,  the 
negative  was  in  the  Daily  News’  office. 
Prints  were  retouched  only  to  the  extent 
of  bringing  out  the  outline  for  engrav¬ 
ing  purposes,  according  to  Mr.  Hause. 

(Continued  on  page  391 
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USING  DAILIES  TO  “SPOTLIGHT”  ADVERTISING 

J,  C.  McQuiston,  Westinghouse  Company,  Declares  Daily  Medium  Should  Be  “Big  Factor  Toward 
Successful  Distribution  and  Sales  During  1928’’  in  Newspaper  Week  Address 


in 

X  observance  of  Newspaper  Week,  necessary  and  more  cowliicive  towards  is  not  alone  in  its  successful  experience  an<l  will  sooner  or  later  do  to  airplanes. 

Jan.  16-21,  J.  C.  McQuiston,  advertis-  immediate  sales,  that  this  comi)any  with  the  use  of  newspaper  advertising.  The  (leneral  Motors  business  has  been 

g  manager  of  the  Westinghou^se  Elec-  should  have  a  local  community  identity,  The  C  alifornia  Fruit  tlrowers  Exchange  developed  through  advertising,  largely 


and  Manufacturing  Company,  right  in  the  cities  and  towns  where  U 
prepared  an  address  on  “Newspaper  is  doing  its  advertising,  and  incidentally 

its  selling. 

“This  nation  of  ours  is  a  mighty  coun¬ 
try.  From  its  northern  to  its  southern 
boundaries,  there  is  a  wide  divergence  in 
its  climatic  conditions.  The  buying  habits 
of  the  we.st  coast  differ  materially  from 
those  in  the  east.  One  jwrtion  of  our 
country  may  be  prosperous,  while  at  the 
same  time,  another  ixjrtion  may  be  pass¬ 
ing  through  what  is  termed  a  ‘slump.’ 
This  aff*“rts  the  buying  power  of  certain 
communities.  Many  industries  are  sea¬ 
sonal — in  other  words,  they  priKluce 
products  that  are  more  desirable  in  hoi 
‘hail  in  colil  weather,  vica-versa.  .\ 
dry  and  a  rainy  season  affects  the  sale 
of  certain  products.  It  would  h*.-  fooli>>i 
to  advertise  electric  fans  in  cold  climates 
or  during  severe  cold  weather  in  any 
section.  Because  these  conditions  exist, 
the  newspajier  has  the  great  advantage 
over  any  other  medium  of  extreme  tlexi- 
hility.  Within  a  few  hours  your  message 
can  be  prepared  and  published  in  any 
Community  in  this  great  country.  You 
can  pick  your  priKluct.  pick  your  time  and 
pick  your  community,  and  place  \our 
advertising  where  the  distribution  of  your 
product  justifies  it. 

“Newspaper  advertising  offers  another 
important  advantage  to  manufacturers 
and  national  advertisers,  and  that  is  the 
ability  to  try  out  advertising  in  test  com¬ 
munities  liefore  committing  themselves 
to  a  nation-wide  program.  The  sales 
results  from  advertising  tried  out  in 
selected  localities  can  nowadays  be  (|uite 
definitely  checked  and  the  information 
thus  gained,  at  a  minimum  of  expense, 
will  determine  whether  or  not  a  more 
extensive  program  should  be  carried  out. 

“In  so  strongly  indorsing  the  use  of 
lewspapers  by  manufacturers  and  national 
advertisers,  I  am,  of  course,  thinking 
primarily  of  the  experience  of  my  own 
company.  It  would  be  folly  for  me  to 
say  to  each  and  every  manufacturer  that 
he  should  use  newspaper  advertising,  but 
I  do  not  hesitate  to  recommend  news¬ 
paper  advertising  to  any  manufacturer 
who  has  the  proper  distribution  of  a 
meritorious  product  that  the  general  pub¬ 
lic  can  use.  The  Westinghouse  Company 


J.  (1.  McQuisioii 


Advertising,”  in  which  he  declared  from 
his  own  “gratifying  experience”  that  the 
newspaper  rrsedium  will  be  “a  big  factor 
toward  successful  distribution  and  sales 
during  1928.” 

The  paper  was  read  at  many  clubs 
throughout  the  country  at  meetings 
sponsored  by  the  International  Advertis¬ 
ing  Association  and  the  International 
Association  of  Newspaper  Advertising 
Executives,  of  which  Harvey  Young,  ad¬ 
vertising  director  Columluts  (O.)  Ms- 
fotch  is  president.  Newspaper  Week, 
begun  last  year,  has  now  ix.*come  an 
annual  affair,  being  repeated  each  year 
during  the  week  which  includes  Benja¬ 
min  Franklin’s  birthday.  In  part  Mr. 
McQuiston  said : 

“It  is  proper  at  this  time,  on  the 
anniversary  of  Benjamin  Franklin’s 
birth,  that  I  should  discuss  the  advertis¬ 
ing  power  and  influence  of  the  daily 
newspaper.  That  I  feel  qualified  to 
handle  this  subject  is  only  because  I 
have  spent  30  years  studying  the  adver- 


aml  other  produce  growers  in  the  far 
west  and  the  south,  are  successfully 
marketing  their  products  in  the  North 
and  the  East  through  newspaper  ad¬ 
vertising. 

“The  Institute  of  American  Meat 
Packers  in  Chicago  reports  that  its 
national  campaign  on  ham  and  bacon 
brought  an  increased  business  from  15 
to  50  per  cent  to  the  packers  of  this 
country.  The  Associated  Salmon 
Packers  of  the  Pacific  Northwest  faced 
a  serious  surplus  problem  -  when  their 
new  packs  were  ready  to. warehouse.  It 
was  estimated  that  it  would  take  two 
years  to  absorb  the  country’s  surplus  of 
pink  salmon  and  empty  the  warehouses 
for  the  new  pack.  Newspaper  advertis¬ 
ing  accomplished  this  in  four  months,  and 
init  the  salmon  market  in  better  shajie 
than  it  has  been  for  twenty  years. 

"The  success  the  great  rubber  com¬ 
panies  of  this  country  have  reached 
through  the  use  of  newspaper  advertising 
is  wklelv  known.  The  manufacturers  of 
cigarettes,  hosiery,  food  products,  wash¬ 
ing  machines,  cement,  pressed  steel,  and 
numerous  other  products  have  increasetl 
and  multiplied  sales  by  a  wide  use  of 
newsixipers.  Names  like  Salada,  Port¬ 
land  Cement,  Calumet,  Wrigley,  Kellogg, 
-Maytag,  and  hundreds  of  others,  have 
iH-come  household  terms  from  newspapei 
advertising. 

“One  chewing  gum  manufacturer,  pro¬ 
ducing  a  product  that  retails  for  five 
cents  invested  in  a  single  year  three  and 
one-half  million  dollars  for  advertising, 
and  the  greater  part  of  it  went  to  the 
newspapers.  The  public  utility  corpora¬ 
tions  are  using  newspaper  advertising  to 
foster  and  cement  good-will  and  the  great 
financial  companies  of  this  country  have 
opened  their  eyes  to  the  merits  of  news¬ 
paper  advertising. 

“The  radio  industry  likewise  owes 
much  of  its  rapid  development  to  the 
newspapers.  .Already  various  airplane 
services  are  using  the  columns  of  the 
newspajier  and  most  of  us  know  how 
much  the  automobile  industry  has  the 
press  of  this  country  to  thank  for  pro¬ 
moting  its  business.  The  newspapers 
devoted  page  after  page  to  the  automo¬ 
biles  as  they  are  now  doing  to  radio 


newspapers,  to  a  point  where  their 
products  have  reached  a  wholesale  valui 
of  one  billion  dollars. 

“Let  me  call  attention  to  a  recent  and 
marvelous  success  through  the  use  of 
newspapers  that  will  go  down  in  advertis¬ 
ing  history.  I  refer  to  the  activities  of 
Henry  Ford  in  announcing  his  new  model 
car  in  some  2,000  newspapers,  in  which 
five  full-page  spreads  were  used,  in  addi¬ 
tion  to  a  large  volume  of  space  used  by 
local  dealers  as  tie-ups  to  the  Ford  cam¬ 
paign.  It  is  reported  that  the  Ford  or¬ 
ganization  alone  invested  in  the  five  days 
more  than  $1,600,000.  While  no  direct 
statement  on  the  campaign  can  be  had 
from  either  the  Ford  Motor  Car  Com¬ 
pany  nor  the  agency  that  placed  the 
advertising,  it  is  understood  that  the  ad¬ 
vertising  e.xpenditure  for  the  coming  year 
is  to  reach  nearly  $15,000,000,  a  large 
part  of  which  will  be  invested  in  news¬ 
paper  advertising,  and  if  there  is  any 
doubt  in  your  minds  as  to  the  success  of 
the  Ford  introductory  campaign,  ask  any 
Ford  dealer  in  America. 

“Summed  up  briefly,  newspaper  adver¬ 
tising  offers  manufacturers  and  national 
advertisers  the  advantages  of  community 
intimacy,  fle.xibility,  testing-out,  tie-in 
with  distributors,  reader  interest,  instant 
action,  public  relations  appeal,  localization 
with  nationalization,  ability  to  check  re¬ 
sults,  and  full  sales  support. 

“If  this  message  has  any  part  in  point¬ 
ing  out  a  way  by  whidi  American 
business  may  profit,  I  will  feel  well  re- 
pakl  for  my  efforts,  and  may  I  suggest  to 
the  Chairman,  at  this  time,  that  we  all 
stand  for  a  brief  moment,  in  reverence  to 
Benjamin  Franklin,  that  great  .American 
who.  born  in  obscurity,  was  destined  to 
command  the  respect  and  admiration  of 
the  world.” 

AUTO  SHOW  BROKE  RECORDS 


industry  rumiing 
must  swing 


N.  Y.  Linage  Ran  25  to  35  Per  Cent 
Ahead  of  Last  Year 

.Automobile  advertising  in  New  A'ork 
newspapers  during  the  annual  automobile 
show  last  week  showed  increases  running 
from  25  per  cent  to  35  per  cent  ahead 
of  last  year. 

In  .a  compilation  of  figures  for  the 
New  A’ork  newspapers  from  Jan.  1  to 
Jan.  10  issued  on  Jan.  14  by  the  Bureau 
of  .Advertising  of  the  .American  News¬ 
paper  Publishers  .Association  the  morn¬ 
ing  papers  show  a  gain  of  86,945  lines, 
or  25.4  per  cent,  over  the  same  period 


p.LI.O\VIXGup.h.F<,rda.l,..rtisi„B  taclor  in  keeping  the  indnt 

l)eean«  the  tnganUaliin  with  «hich  I  am  campaigii  t.he  Bureau  of  ylvcrtisms  speetk  The  treml  today  must  swms  of  1^.  ’  The  evening  newspapers  show 

associated  the  Westinghouse  Flectric  &  T*  American  Newspaper  Association  more  and  more  into  newspapers  which  ^  ^^in  of  80,329  lines  of  34.7  per  cent. 
ManufaSuring  G>m^n>%uring  tli  past  ^  necessarv  soeed.  -t  . . . 


year,  _  has  had  a  wide  and  favorable 
experience  in  the  use  of  newspaper 
advertising. 

"The  very  gratifying  results  the  W’est- 
inghouse  Company  received  from 
newspaper  advertising  during  1927 
justifies  our  making  the  statement  that 
the  newspapers  offer  the  manufacturer 
an  opportunity  to  ‘spotlight’  his  adver¬ 
tising  in  a  very  definite  way,  focusing  its 
force  on  an  industry  in  those  cities  and 
towns  largely  built  up  and  supported  by 


has  sent  out  a  letter  to  8,000  national  are  geared  to  the  necessary  speed.  “I-eading  automobile  men  reported 

advertisers,  offering  to  _  co-operate  with  “  ‘Slow  motion  magazine  advertising,  I  gratifying  number  of  orders  and  one 
them  and  assist  them  jn  making  plans  believe,  must  necessarily  give  way.  statement  by  Edsel  Ford  indicated  that 

for  new^aper  advertising  campaigns  “ ‘\Ve  want  to  attract  national  atten-  Ford  dealers  had  booked  orders  for 
‘  1  ,  ,  f  T  urn  *'^*1  advertising  and  we  turn  naturally  more  than  700,000  new  cars  since  the 

the  letter,  dated  Jan.  1.J,  toiiows:  newspapers.  I  think  the  pretty  pic-  advertising  campaign  of  about  a  month 

“Henry  Ford’s  demonstration  of  how  ture  stuff  of  the  magazines  has  l^en  aRO,”  the  Bureau  reported.  “If  the  lat- 
the  buying  power  of  a  continent  can  be  carried  too  far  'The  whole  thing  is  ter  figures  are  correct,  the  F'ord  adver- 
stirred  to  action  overnight  by  newspaper  highly  competitive  today.  Advertising  tising  campaign  has  broken  records  for 
advertising  has  made  history.  must  be  treated  like  news.  We  must  pre-  quick  results  at  a  small  ratio  of  expense.” 

“National  advertisers  have  deluged  this  pare  new  facts  and  new  ways  of  present-  - 

Bureau  with  inquiries  about  tiewspai)er  ing  these  facts  constantly  and  quickly, 
advertising  and  suggestions  as  to  how  it  The  daily  press  is  our  answer.’ 


TESTS  NEW  COPY  PAPER 

that  induslry.  The  newspaper  is  itself  a  can  be  made  to  fit  their  particular  prob-  “With  a  new  year  beginning,  with  sales  StHc«raplf^  Auto^opy^^Mwr^^'a*  ^ew 
u .w  r.  ,  TT  figures  of  the  old  year  ^fore  you,  is  it  product  manufactured  in  Rochester, 

aiw  nas  an  intimate  relationship  with  General  Motors,  Dodge  Bros.,  Willy s-  not  vital  that  the  whole  advertising  ^  Y.,  which  it  is  claimed  makes  dupli- 
<very  phase  of  local  interest.  Therefore,  Overland,  Studebaker,  Pontiac  and  others  question  be  given  serious  attention?  cates  without  the  use  of  carbon  paper. 

m  using  the  newspaper  for  your  advertis-  in  the  automotive  field  have  been  quick  “jhis  year  will  be  a  good  year  for  It  is  the  A  P ’s  hope  that  the  new 

mg  message,  you  are  using  a  medium  that  to  follow  with  newspaper  advertising  on  those  who  make  it  so.  Getting  the  best  kind  of  paper  will  provide  cleaner  copy 

ras  a  substantial  local  prestige,  and  in  it  unprecedented  scales.  Ask  any  auto-  out  of  the  vear  will  mean  getting  all  for  editors. 

)ou  can  make  a  very  direct  and  intimate  mobile  dealer  anywhere  whether  this  there  is  out  of  every  desirable  market, 

a^al’  particularly,  when  you  give  local  newspaper  advertising  is  bringing  results.  Competition  is  increasing  and  the  cor- 
aoaresses  and  telephone  numbers  your  The  president  of  Durant  Motors  credits  j-e^t  use  of  newspaper  advertising  is  be- 
newspaper  advertising  becomes  even  more  one  advertisement  in  one  newspaper  with  coming  more  and  more  a  most  important 
cwseiy  allied  to  community  interests.  bringing  in  two  tliousand  orders.  factor  in  market  cultivation. 

It  is  all  very  well  and  necessary  that  “Note  what  John  N.  AVillys  said  in  an  “Can  the  Bureau  of  Advertising  be 
a  company  should  have  a  reputation  of  interview  in  Editor  &  Pi  busiier,  De-  of  any  service  to  yim,  without  fee  or 
g  ?  *  fi"*  substantial  organization  away  cember  31  :  obligation  and  with  the  compliments  of 

Dll  in  Its  headquarters  city,  but  it  is  also  “  ‘  Advertising  has  Ikcii  an  important  the  newspapers  of  North  America?” 


LIPPMANN  ON  BOARD 


Walter  Lippmann.  chief  editorial  writer 
of  the  New  York  World,  is  a  new  mem¬ 
ber  of  the  advisory  lioard  of  the  Institute 
of  Politics  which  will  conduct  its  eighth 
annual  session  at  Williamstown.  Mass., 
•Aug.  2  to  30. 
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LEA-CALDWELL  EXERCISE  OPTION  TO 
BUY  KNOXVILLE  JOURNAL 

Transfer  of  Daily  by  Publisher  A.  F.  Sanford  to  Take  Place 
in  a  Few  Weeks — Building  Not  Included 
in  Deal 

CALE  of  the  Knoxville  (Term.)  “Later  on,  in  1927,  Colonel  Lea  again 
^  Journal,  morning  paper,  by  A.  F.  took  up  the  matter  and  at  about  the  same 
Sanford,  publisher,  to  Rogers  Caldwell,  time  physicians  advised  me  that  the  con- 
Xashville  banker  and  newspaper  owner,  dition  of  my  health  was  such  that  it 
and  Col.  Luke  Lea,  publisher  of  the  would  be  advisable  for  me  to  get  into  a 


Rogers  C.vldwell 


Coi..  Li'Ke  Lea 


■^V 

m  ^ 

»  ^  J 

A.  F.  Sanford 


William  Rule 


Knoxz'illc  Tennesseean,  was  announced 
Ian.  14.  The  price  was  not  disclosed. 
Mr.  Caldwell  and  Col.  Lea  are  also 
owners  of  the  Memphis  Ccnnineretal- 
Appeal  and  Evening  Appeal. 

The  statement  of  Mr.  Sanford  con¬ 
cerning  the  transaction  follows : 

“During  the  past  week  (Jan.  9-14)  an 
option  was  exercised  by  ^lessrs.  Luke 
Lea  and  Rogers  Caldwell,  of  Nashville, 
under  a  contract  made  last  summer  with 
me  acting  for  all  of  the  stockholders  in¬ 
terested  in  the  Journal,  the  result  of 
which  will  be  within  a  short  time  the 
ownership  of  the  Journal  plant,  name, 
good  will,  subscription  lists,  contracts, 
etc.,  and  membership  in  the  .Associated 
Press  will  pass  to  Messrs,  l^a  and 
Caldwell. 

"The  e.xact  date  of  this  transfer  is  not 
at  present  known  as  it  is  dependent 
upon  the  organization  of  a  new  cor- 
ixiration  and  certain  legal  formalities 
which  remain  to  be  completed,  however 
it  will  probably  be  within  a  very  few 
weeks.  In  the  meantime  the  ownership 
and  management  of  the  Journal  will 
continue  as  heretofore. 

“At  the  date  the  transfer  of  the  paper 
is  made  Messrs.  Luke  Lea  and  Rogers 
Caldwell  will  doubtless  make  an  an¬ 
nouncement  as  to  the  future  policy  of 
the  Journal.  I  have  reason  to  believe, 
however,  from  conversations  with  Col. 
Luke  Lea,  that  it  is  his  intention  to  con¬ 
tinue  with  the  present  organization  in 
its  entirety,  also  good  reason  to  believe 
that  Captain  .Rule  will  be  invited  to 
continue  to  contribute  in  an  editorial 
way  to  the  columns  of  the  paper.  How¬ 
ever,  I  cannot  speak  with  authority  as 
to  this  except  that  under  the  terms  of 
the  contract  all  of  the  present  employes 
must  be  retained  for  at  least  30  days. 

“The  transaction  did  not  involve  the 
sale  at  this  time  of  the  Journal  building, 
which  is  owned  by  a  separate  corpora¬ 
tion  ;  however,  it  provides  for  a  25-year 
lease  of  the  present  newspai)er  quarters. 

“The  old  stockholders  of  the  Journal 
will  retain  all  assets  such  as  accounts 
receivable,  notes,  etc.,  and  will  pay  all 
operating  expenses  and  receive  all  rev¬ 
enue  accruing  up  to  the  date  that  the 
paper  is  actually  transferred. 

“The  history  of  the  entire  transaction 
is  as  follows : 

“For  some  years  the  list  of  stock¬ 
holders  of  the  Journal  has  been  as  fol¬ 
lows:  Justice  Edward  T.  Sanford,  Hugh 
\\'.  Sanford,  Mrs.  F.  A.  Ault,  Mrs. 
(jeorge  L.  Robinson  of  Toronto,  Mrs. 
Hubert  F.  f'isher  of  Memphis,  E.  W. 
Ogden.  Fred  T.  Bonham,  G.  F.  Garling- 
ton,  R.  R.  Wallace,  VV.  S.  Burnett  and 
myself. 

“Over  a  year  ago  I  was  approached  by 
Col.  Luke  Lea,  who  desired  to  purchase 
the  paper  at  that  time  and  also  to  pur¬ 
chase  980  shares  of  stock  in  the  East 
Tennessee  National  Bank,  owned  by  my¬ 
self  and  members  of  my  family. 


less  exacting  kind  of  work.  The  price 
named  by  Colonel  Lea  in  his  later  offer 
was  under  the  circumstances  attractive 
to  all  of  the  stockholders  of  the  Journal. 
However,  before  closing  the  deal  with 
Colonel  Lea  I  approached  some  prominent 
local  republicans  who  had  heard  rumors 
of  negotiations  and  appeared  much  in¬ 
terested  in  acquiring  the  paper  themselves, 
and  gave  them  an  option  to  purchase  at 
the  same  price  for  a  period  of  30  days. 
They  made  an  effort  to  arrange  for  such 
a  purchase  but  failed  to  do  so,  and  a  con¬ 
tract  was  closed  with  Colonel  Lea  and 
Mr.  Caldwell  last  August  under  the 
terms  of  which  contract  they  secured  an 
option  to  purchase  the  Journal  and  the 
bank  stock.  This  option  was  exercised 
during  the  past  week  and  finally  closed 
the  deal  for  the  Journal  and  the  980 
shares  of  stock  in  the  East  Tennessee 
National  Bank,  both  for  the  original 
agreed  contract  price. 

"I  wish  to  take  this  opportunity  to  say 
that  it  will  be  a  matter  of  keenest  regret 
to  me  when  I  retire  from  active  work 
with  the  Journal,  in  which  I  have  been 
engaged  for  nearly  30  years,  for  the 
building  up  of  the  paper  has  been  to  me 
a  source  of  great  pleasure  and  pride.  My 
association  with  all  of  the  Journal 
force  and  especially  with  those  fellow 
workers  who  were  also  Journal  stock¬ 
holders — namely:  Fred  T.  Bonham,  busi¬ 
ness  manager;  G.  F.  Garlington  of  the 
advertising  department;  Walter  S.  Bur¬ 
nett,  circulation  manager,  and  .R.  Rex 
Wallace,  office  manager — has  been  at  all 
times  one  of  the  most  pleasant  relation¬ 
ships  possible. 

“I  feel  a  personal  friendship  and  sense 
of  gratitude  to  every  employe,  many  of 
whom  have  been  associated  with  me  for 
many  years,  two  of  them.  Miss  Petty 
Boyd  and  J.  Albert  Dunn,  since  I  first 
entered  the  business. 

“The  friendship,  companionship  and  co¬ 
operation  of  that  great  and  much  beloved 
editor.  Captain  William  Rule,  has  been 
a  constant  source  of  aid  and  inspiration 
to  me  and  to  the  entire  Journal  force. 

“I  do  not  believe  any  organization  of 
employes  from  the  top  to  the  bottom  was 
ever  more  loyally  devoted  to  their  em¬ 
ployers  than  have  all  of  the  Journal  force 
been  to  the  paper,  and  the  new  owners 
of  the  paper  will  find  at  hand  a  wonder¬ 
fully  capable  group  of  conscientious 
workers  composed  of  men  and  women 
of  the  highest  type.” 

RECEIVERS  FOR  DAILY 

Receivers  have  been  appointed  for  the 
American  Free  Press  Company,  pub¬ 
lishers  of  the  Seattle  (Wash.)  Daily 
Union  Record,  at  the  r^uest  of  the 
creditors.  E.  B.  Ault,  editor,  and  Saul 
Haas,  managing  editor  were  named  re¬ 
ceivers.  Publication  of  the  Record  is 
to  be  continued  for  the  present.  The 
I'nion  Record  started  as  a  weekly  Feb. 
18,  1897,  and  became  a  daily  in  1918. 


EDITOR  &  PUBLISHER 
CALENDAR 

Jan.  23-24 — Associated  Ohio 
Dailies,  annual  meeting,  Neil 
House,  Columbus,  O. 

Jan.  23 — Select  List  of  Ohio 
Dailies,  meeting,  Columbus,  O. 

Jan.  23-24 — Fifth  District,  I.  A.  A. 
and  Advertising  Commission,  an¬ 
nual  meeting.  Grand  Rapids, 
Mich. 

Jan.  25 — International  Advertising 
Assn.,  general  program  commit¬ 
tee  meeting.  Hotel  Statler,  De¬ 
troit. 

Jan.  25 — .Associated  Press,  board 
of  directors.  New  York. 

Jan.  25 — Sphinx  Club  luncheon, 
O.  C.  Harn,  .4.  B.  C.  director, 
chief  speaker,  Waldorf-Astoria 
Hotel. 

Jan.  26-27 — Buckeye  Press  Assn., 
meeting,  Columbus,  O. 

Jan.  26-28 — Michigan  Press  Assn., 
annual  convention,  Kerns  Hotel, 
Lansing,  Mich. 

Jan.  27-28 — Pennsylvania  Newspa¬ 
per  Publishers’  .4ssn.,  annual 
convention.  Penn-Harris  Hotel, 
Harrisburg,  Pa. 

Jan.  27 — East  Tennessee  Press 
Assn.,  meeting,  Jefferson  City, 
Tenn. 

Jan.  27-28— Northern  Minnesota 
Editorial  Assn.,  annual  business 
meeting.  St.  Cloud,  Minn. 

Jan.  31 — New  Y'ork  State  Pub¬ 
lishers  .4ssn.,  annual  meeting, 
Syracuse  Hotel.  Syracuse,  New 
York. 


HEARST  MEN  TO  MEET 

Executives  Convention  Set  for  Atlanta 
Feb.  20-22 

Between  150  and  200  executives  of 
Ilearst  newspapers  are  expected  to  at¬ 
tend  the  annual  conference  of  Hearst 
newspaper  executives  which  will  be  held 
at  the  Atlanta-Biltmore  Hotel,  Atlanta, 
Ga..  Feb.  20-21-22. 

The  program  calls  for  six  group  ses¬ 
sions  to  be  held  under  the  direction  of 
the  following  chairman:  Will  C.  Ed¬ 
wards,  publisher  Atlanta  (Ga.)  Georgian 
and  American,  publishers;  William  A. 
Curley,  managing  editor,  Nezv  York  Eve¬ 
ning  Journal,  editors;  W.  J.  Harrison, 
circulation  manager,  Los  Angeles  Herald, 
circulation  managers;  R.  E.  Seiler,  gen¬ 
eral  manager  of  classified  advertising  for 
Hearst  Newspapers,  classified  advertis¬ 
ing;  S.  T.  Bartlett,  advertising  director, 
Los  Angeles  Examiner,  display  advertis¬ 
ing.  and  E.  M.  Carney,  supervisor  of  pro¬ 
motion  for  Hearst  Newspapers,  promo¬ 
tion. 

COLORADO  DAILY  SOLD 

Trinidad  Chronicle-Newt  Buys  and 
Sutpendt  Evening  Picketwire 

The  Trinidad  (Gbl.)  Evening  Picket- 
iiire  has  been  purchased  by  the  Trinidad 
Chronicle-News,  and  with  the  issue  of 
Jan.  7,  the  Picketwire  was  susxiended. 
The  Evening  ChronicleA^ews  is  now 
alone  in  the  field. 

The  Picketwire  was  established  in 
1916,  the  Chronicle-News  in  1877.  F. 
K.  Winsor  is  editor  of  the  Chronicle- 
News,  and  R.  E.  McClung  general 
manager.  A.  W.  Wright  was  editor  of 
the  Picketwire. 

COAST  DAIUES  SOLD 

Homer  W.  Wood,  who  recently  sold  the 
Petaluma  (Cal.)  Morning  Courier  to  the 
( Mmstead  Company,  publishers  of  the 
Petaluma  Daily  Evening  Argus,  has  pur¬ 
chased  the  Porterville  (Cal.)  Evening 
Recorder  from  C.  L.  Day. 

NEW  MINNESOTA  DAILY 

The  first  issue  of  the  IVillmar  (Minn.) 
Daily  Tribune  was  published  Jan.  3. 
The  owner  and  publisher  is  Victor  E. 
I^awson,  and  the  managing  editor,  A.  B. 
.Augustson.  The  Tribune  has  been  pub¬ 
lished  as  a  weekly  heretofore. 


BALTIMORE  AMERICAN 
NOW  A  TABLOID 

Hearst  Morning  Paper  Adopts  SnuU 
Size  Jan.  IG^Reduces  Price 
to  One  Cent — Is  155 
Years  Old 

The  Baltimore  American,  the  \Y.  R. 
Hearst  morning  daily,  became  a  tab¬ 
loid  and  reduced  its  price  from  two  cents 
to  one  cent  on  Monday,  Jan.  16. 

Baltimore  thus  gets  its  first  morning 
tabloid  and  the  Baltimore  American  be¬ 
comes  the  only  one-cent  paper  in  Balti¬ 
more.  The  Baltimore  Sunday  Amencim 
it  is  announced,  will  continue  in  standard 
form  and  no  change  is  announced  in  form 
or  in  price  of  the  Baltimore  News,  the 
Hearst  afternoon  daily. 

On  the  day  the  change  was  inaugurated, 
the  American  said,  in  part : 

“a  sew  suit  of  clothes 

"With  this  issue  the  Baltimore  .Ameri¬ 
can  appears  in  a  new  form.  The  big 
Sunday  edition  continues  without  change 
in  size,  but  on  every  day  of  the  week, 
excepting  Sunday,  the  American  will  ap-' 
pear  as  today. 

“  ‘Clothes  do  much  to  make  a  man’  is 
an  ancient  French  proverb,  nearer  the 
truth  than  most  old  sayings.  A  man’s 
clothes  influence  him  in  the  degree  that 
they  affect  the  impression  he  creates. 
But  it  is  not  true  that  a  man’s  dress 
makes  or  changes  his  inward  spirit. 

“And  with  this  change  in  ‘dress’  there 
is  no  change  in  the  spirit  of  the  Baltimore 
•American.  The  tradition  that  has  in¬ 
spired  this  newspaper  for  one  hundred 
and  fifty-five  years  is  a  progressive  spirit 
that  has  prompted  many  outward  changes 
necessary  to  varying  conditions. 

“It  is  a  fact,  forgotten  by  many  Balti¬ 
moreans,  that  the  American,  about  30 
years  ago.  was  for  a  time  issued  in  small 
size,  similar  to  its  present  form.  (General 
.Agnus,  then  the  editor,  published  what  he 
styled  the  ‘Gem’  edition  of  the  .American 
in  dimensions  long  afterward  to  be  popu¬ 
larly  known  as  tabloid.  The  General  thus 
anticipated  a  type  of  newspaper  now 
highly  successful  in  Europe  and  in 
.America.” 

The  first  and  the  last  pages  of  the 
paper  are  devoted  to  photographs,  with 
a  news  line  at  the  top  of  the  first  page 
above  the  name  of  the  newspaper  and  an¬ 
other  news  line  just  below  the  title,  the 
attention  of  the  reader  being  directed  to 
the  pages  on  which  appear  the  stories  re¬ 
lating  to  these  lines.  The  interior  of  the 
paper  is  filled  .with  news  matter  and  ad¬ 
vertising,  with  a  sprinkling  of  photo¬ 
graphs,  but  no  inside  page  is  devoted  en¬ 
tirely  to  photographs. 

The  Baltimore  Post,  Scripps-Howard 
tabloid,  editorially  welcomed  the  new 
Baltimore  Hearst  journal  into  the  tabloid 
form.  , 

John  Elmer  is  publisher  of  the  .Ameri¬ 
can  ;  E.  C.  Deland,  managing  editor,  and 
M.  Hallowell,  business  manager. 


PLANS  MORNING  PAPER 

First  appearance  of  the  San  Angelo 
(Tex.)  Morning  Times  has  been  an¬ 
nounced  by  Houston  Harte,  publisher, 
for  Jan.  31.  W.  L.  Vennell,  recently 
with  King  Feature  Service  and  formerly 
with  the  Dallas  News,  will  be  editor. 
The  Times  will  receive  Associated  Press 
service.  Name  of  the  new  paper  was 
chosen  in  a  contest.  Harte  also  pub¬ 
lishes  the  San  Angelo  Standard,  after¬ 
noon  paper,  now  in  its  44th  year. 

N,  Y.  PUBUSHERS  TO  MEET 

The  annual  meeting  of  the  New  York 
State  Publishers  AsscKiation  will  be  held 
in  Syracuse,  beginning  with  a  dinner  Jan. 
31.  The  following  day  will  be  devoted  to 
business  meetings.  Frank  E.  Gaiuiett  is 
president. 

PULP  ASSOCIATION  DINNER 

The  Canadian  Pulp  and  Paper  Assoda- 
tion  will  hold  its  annual  dinner  m 
Montreal  Jan.  27.  John  W.  Dafoe,  editor 
of  the  Manitoba  (Can.)  Free  Press  wiu 
be  one  of  the  speakers. 
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SUBURBANITES  HAVE  “METROPOLITAN  MINDS” 


Selecting  News  to  Appeal  to  Them  Is  Telegraph  and  City  Editor’s  Job,  Authorities  Agre< 

Have  Gone  the  Way  of  Tallow  Candles 


-Personals 


PERSON'Al.  mention  columns”  are 

survivals  of  tallow  candle  davs  as  -r,  ■  ■  i  :  t- 

»r  as  metroiinlit-.n  newspapers  are  con-  This  is  last  of  an  Ed 

,.,^fned  in  opinion  of  Samuel  Weston,  Suburban  Sens. 

WspaP*^*'  tnsineer,  who  recently  com-  = 

nlftwl  a  survey  which  included  findings  _ _ _ 


By  PHILIP  SCHUYLER 

This  is  last  of  an  Editor  &  Pi  blishkr  si’rics  of  articles  on  “Hoiv  ‘lEe  Moderns’ 


^  how  much  space  a  group  ot  metro- 
jolitan  dailies  gave  to  suburban  news. 

It  is  Mt-  Weston’s  contention  that 
jftry  daily  paper  has  its  field  of  influence, 
nade  up  of  adjacent  territory  within  easy 
jnd  logical  shopping  distance.  People 
»ho  live  with  such  available  access  to  the 
city  now  have  metroptilitan  minds,  he 
nnintains,  and  do  not  care  for.  nor  would 
thev  miss  deletion  of  neighborhood 
gossipv  news  from  their  daily  city  paper. 

“Not  that  these  mixlern  suburbanites 
like  John  Jones  who  lives  next  door  any 
less  than  they  used  to,  but  their  viewpoint 
has  been  tremendously  enlarged.”  Mr. 
Weston  explained.  "Today  the  suburb¬ 
anite  and  average  rural  newspaper  reader 


c 


Samvel  P.  Weston 


Artuvr  J.  Sinnott 


George  B.  Longan 


declared,  “being  killed  in  our  final  edi¬ 
tions.  We  run  it  under  the  two  column 
box  heading  ‘What  Is  Doing  Here  and 
There  .Around  the  P>ig  Town,’  with  the 
sub-heading  ■ 

"  ‘Everyone  knows  that  Chicago  is  com¬ 
posed  of  many  communities  with  vital 
local  interests  all  their  own.  Under  the 
above  heading  there  will  be  published 
from  day  to  day  news  from  these  ‘cities 
\vithin  the  city.’  ‘Watch  for  items  from 
S'ouR  Com  .MuxiTY.’ 

"These  columns  are  gotten  up  by  three 
men  who  work  from  our  main  office. 
They  visit  some  section  of  the  city  every 
day,  but  receive  much  of  their  news  by 
mail.  .All  sorts  of  news  which  does  not 
cpialify  as  of  general,  city-wide  interest  is 
used  in  these  columns.  We  pay  par¬ 
ticular  attention  to  the  neighborhood  im¬ 
provement  associations,  business  and 
church  organizations  and  the  like.  Many 
good  little  stories  which  should  have  a 


TlL  In  world  terms  in  state  terms  and  edition  that  went  to  some  certain  suburb  much  better  play  are  frequently  found  in 

*  ,  ...  *  .  .  **an  niimtw^r  nf  anrl  WillpH  nilt  hilt  there  haS 


terms  rather  than  about  his  neigh-  ‘"terest  ‘‘an  appreciable  number  of  the  and  then  was  killed  out.  but  there  has  this  column. 
-  ’  “  *  whole  metropolitan  area.”  heen  no  effort  tn  nrint  dailv  news  items  i _ 


^en  no  effort  to  print  daily  n^s  items  “W’e  have  been  running  this  depart- 


SL^  to  find  news  of  the  church,  the  reflecting  their  beliefs  in  what  wh^  the  Star  has  a  circulation  of  some  it  has  done  us  quite  a  lot  of  good  as  it 

theatre  and  the  iiolitics  of  the  city  he  publics  want.  In  fact  ^fore  30,^.  a  r  k  k  ^  popular.  Our  suburban 

^  business  with  bigh  speed  printers  were  widely  installed.  In  other  words,  so  far  as  suburban  circulation  is  more  than  holding  its  own 

“K’ewsDaoers  which  insist  on  covering  P*"*^*®  associations  received  demands  for  news  is  concerned  we  do  not  and  have  jp.  comparison  with  our  city  circulation, 

m  such  a  detailed  fashion  that  service.  Dailies  wanted  complete  not  for  many  years  made  any  attempt  at  -We  cover  both  communities  within  the 

iw  is  set  for  suburban  editions  which  ^b'ck  and  bond  reports..  Readers  wanted  all  to  cover  a  local  jwper  s  field  and  some  city  and  nearby  suburbs  outside  the  citv 

rio  use  for  later  city  reading  are  wast-  racing  news.  The  public  interested  in  pro-  of  these  suburbs  la  or  20  miles  from  limits  in  this  neighborhood  news  column, 

L  monev  and  effort  and  obtaining  no  sports  was  growing  larger  and  Kansas  City  have  quite  excellent  papers  using  quite  a  number  of  half  column  cuts 

1ms  for  it.  On  mv  advice  one  metro-  -  -  -  -  tbeir  own. . to  illustrate  it.” 


oolitan  daily  cut  out  this  type  of  coverage  this  imposing  volume  of  tele-  ‘‘As  regards  circulation,  the  suburban  back  to  the  main  argu- 

and  the  immediate  reaction  was  a  33  per  ^.’’^Pb  news,  editors  are  tempted  to  let  circubnon  continues  to  grow  and  we  n^gnt  that  metropolitan  minded  suburban- 
coit  increase  in  circulation.”  territorial  coverage  slide,  a  dis-  think  this  is  the  result  of  the  general  ex-  have  outgrown  personal  mention 

TL...  ...at,  astrous  temptation  and  easily  heeded,  cellence  of  the  paper.  __  columns  of  vesterdav.  T  m,nte  M  V  Ar- 


to  illustrate  it.” 

But  to  come  back  to  the  main  argu- 


coit  increase  in  circulation.” 


Thus  it  is  for  suburbanites  with  metro-  ,  iLinpiniiu..  a.m  v,v..v..v,.  v,.  u  .  columns  of  yesterday,  I  quote  M.  V.  .At- 

poHrn  mii^ds  that  neS^  All  authorities  agree  that  loca  coverage  .Mr  Longan  explained  he  could  not  ^  managing  editor  of  the  Rochester 

poiiaii  iiiiiiu.  iiidi  iicwspaijcis  ju  ijusnjii,  .u  uewsnaoer  s  chief  circulation  and  exactlv  how  many  suburbs  the  Star  /xt  vs  -t'.- _ r  fr..- _ 


^litcn  nunas  tnai  newspapers  in  tsoston,  newspaper’s  chief  circulation  and  exactly  how  many  suburbs  the  Star  Times  Union 

New  Vork  Brc^klyn,  Newark.  N.  J..  ,^3,bes  as  there  might  be  some  difference  Vm  i  Z  in 

Chicago  and  other  metropolitan  centers  metropolitan  daily,  therefore,  ex-  of  opinion  as  to  what  constitutes  a  sub-  ..  larocr  and  mp'dinm  -‘tips  has 

are  made.  Around  these  cities,  and  fre-  coverage  beyond  city  urban  town.  In  his  remarks,  he  explained.  f  1  Z  it  U 

quenfly  even  within  them  flourish  com-  ^^e  suburbs.  Harold  F.  he  was  referring  in  general  to  15  or  20  '  and  IfrLhbfc 

numity  wwklies  which  satisfy  all  (Remand  \vheeler.  managing  editor  of  the  Boston  towns  that  are  within  a  radius  of  25  miles  and  brevities  from  surrounding 


lor  Mighborhood  news,  while  the  daily  is  Traveler,  explained  how  this  is  worked  of  Kansas  City 


purchased  and  read  for  news  of  the  city,  Boston 


towns  and  hamlets,”  Mr.  Atwood  said. 


state,  nation  and  world. 


II  III  iMisiuii.  Always  there  can  be  found  exceptions  . _  t-l  •  w  j  _ 

‘‘\Vc  do  not,  on  the  Traveler,  think  of  to  prove  the  rule.  One  of  the  outstanding 


adding ;  ‘‘Few,  however,  I  think  have 


suburban  news  at  all  Chicago  IS  all  Cht-  Really  it  is  fourth,  because  if  greater  sive  and  even  detailed  coverage  is  given  in  ^r.-p 

^o  m  a  circle  of  4j  miles  m  diameter.  Boston  were  incorporated  in  one  muni-  different  editions  to  about  40  or  50  sub-  T 

In  this  territory  there  are  200  suburban  cipality  it  would  have  a  population  of  urbs  near  Newark.  k® 

nlhges.  Obviously  It  IS  imijossible  to  more  than  1,500.000.  The  lines  separat-  ‘‘We  have  three  subiirban  desks  taking  ® J .yu 

cany  departments  suited  to  this  field  with-  Boston  proper  from  Boston’s  so-called  care  of  particular  territory  and  we  have  ^  1 a  t  T? 

out  a  maze  of  trivial  happenings  for  suburbs,  are  really  more  or  less  imagin-  branch  offices  with  business  and  news  de-  ^  '» 

which  we  have  no  space.  If  an  event  is  ary.  A  stranger  in  our  city  could  walk  partments  in  strategic  towns,”  Arthur  J.  ®|}‘y 

not  important  enough  to  interest  an  ap-  Boston  into  another  city  or  town  Sinnott,  managing  editor  of  the  News,  ,4t>  u-  u  r  u-  n 

preciable  numlier  of  the  whole  metro-  ivithout  knowinn  he  had  pone  hevond  the  told  Editor  &  Publisher.  “In  oracticallv  »  .  Jib  ishing  much  of  this  small  news. 


politan  area  we  ignore  it.” 


without  knowing  he  had  gone  beyond  the  told  Editor  &  Publisher.  “In  practically  t  x  r  ®  tnis  small  ne 

city  limits.  every  community  there  is  at  least  one  man  , 


Selection  of  news  becomes  the  import-  “jto  far  as  covering  this  area  is  con-  and  one  woman  covering  the  general  and  since  the  c^ll'cr  press  hour  makes 

ant  job  for  newspapers  which  wish  to  cerned,  we  use  district  men.  The  district  social  news.  almost  impossible  for  the  nearby  city 

cover  their  fields  of  influence  thoroughly,  man  of  texlay,  however,  is  a  wide  awake  “The  suburban  circulation  of  the  News  publish  this  news  before  the  Icx^ 

without,  clogging  thejr  columns  with  capable  reporter.  We  use  only  men  who  shows  a  substantial  growth  during  the  P^P®''  do  so.  Iheretore,  1  wheve  the 
trivialities.  In  recent  years  press  asso-  are  as  well  qualified  as  men  on  our  city  past  year,  the  exact  figures  we  would  pre-  -y.  P^I^’’  should  be  sold  in  these 

oations  have  changed  from  Morse  wire  staff.  We  treat  news  that  originates  fer  to  withold  until  the  Audit  Bureau  of  cities  having  evening  ^ilies  as 

urcuits  to  fast  printer  machines.  News  within  our  territory  outside  the  city  Circulations  certifies  them.  1  "  more 

today  is  gathered  from  the  four  corners  proper,  much  as  we  treat  news  within  the  “A  good  suburban  feature  is  no  differ-  ,  P  telegraph  and  feature  sendees 
ot  the  world  and  spread  across  the  United  city.  ent  than  a  good  city  feature.  It  must  ^  ^he  home  paper  can  supply.  This 

States  in  a  volume  that  would  have  been  "W’e  do  not  run  what  is  commonly  something  that  revolves  around  the  life  should  be  supplemented,  of  course, 

i^lievable  only  a  few  years  ago.  Before  known  as  ‘suburban  news’.  The  interest  of  the  community  and  that  interests  the  ^y  ^Jjy  news  which  breaks  in  turo 


the  war  world  news  was  considered  unim-  of  all  the  communities  is  so  closely 
portant,  but  today,  while  the  successful  lated  as  to  form  almost  one  interest, 
pper  still  plays  up  and  gives  over  most  "We  have  followed  this  policy  for  s 


iiowii  as  suouruaii  news.  1  iic  iiiicicsi  me  euiiiiiiuiiiiy  aim  mai  iiiicicais  me  r"  .1:  ,  _  .  . 

of  all  the  communities  is  so  closely  re-  neighbors.  ^  to  get  it  into  the 

lated  as  to  form  almost  one  interest.  “VVe  devote  from  20  to  25  columns  a  r..,  ,  freslu  and  locd 

"We  have  followed  this  policy  for  some  day  to  the  suburbs.  The  News  has  a  ^^I^cially  wffiere  pictures  can  be 

ime  .and  niir  rirriilation  «rrowth  has  heen  series  of  editions  to  serve  oarticular  narts  ,  tn  other  words,  the  larger  paper 


of  Its  space  to  local  news,  readers  have  time  and  our  circulation  growth  has  been  series  of  ^itions  to  serve  particular  parts  words,  the  larger  paper 

been  educated  to  appreciate  and  demand  sleadv  and  healthy.”  of  the  state.  When  those  editions  are  should  try  to  give  the  small  city  a  differ- 

wws  from  abroad  as  well  as  from  the  That  this  theory  of  including  the  printed  strictly  local  stuff  is  either  thrown  service  than  the  home 

city  state  and  nation.  suburbs  in  city  or  state  coverage  is  not  out  or  summarized.  The  suburban  news  P^P®’’  8>ve. 

^ire  services  today  with  their  high  new,  although  it  is  spreading  more  rapid-  of  general  interest  is  retained.”  - 

printer  machines  are  giving  news-  E  today  than  before,  is  evidenced  by  the  Even  in  Chicago,  where  Mr.  Lee  of  the  m  AinQ  or'unrkt 

fwo  and  three  times  as  much  tele-  Kimsas  City  Star,  which,  according  to  Tribune  declared  any  suburban  coverage  t-ucfc.  AIU9  SCHOOL, 

graph  news  as  formerly.  George  B.  Longan.  managing  editor,  in  the  neighborhood  sense  was  impossible,  Paul  Block,  publisher  of  the  Pitts- 


BLOCK  AIDS  SCHOOL 


one  expects  the  newspapers  receiv-  adopted  it  25  years  ago. 


Paul  Block,  publisher  of  the  Pitts- 


the  opposite  idea  is  upheld  by  the  Chicago  burg  Post-Gazette,  Toledo  Blade  and 


mg  this  huge  volume  of  telegraph  copy  “Twenty-five  years  ago  the  Star  ceased  Daily  Nncs.  other  newspapers,  has  contributed  $2,500 

Jo  use  it  all.  News  selectivity  is  becom-  to  handle  suburban  news  in  any  other  way  B.  H.  Beitler,  news  editor  of  the  Daily  toward  the  establishment  of  the  proposed 
mg  more  and  more  an  important  factor  in  than  it  handles  general  state  news,”  Mr.  News,  pointed  out  to  Editor  &  Publisher  School  of  Journalism  to  be  founded  as 


newspaper  editorship.  In  selecting  news  longan  declared.  “The  test  of  the  story  that  in  addition  to  general  news  his  paper  a  part  of  Saint  Bonaventure’s  college 

•or  the  metropolitan  newspaper  which  cir-  in  all  that  time  has  been  the  inherent  publishes  two  columns  daily  of  what  Is  at  Allegany,  N.  Y.  A  journalistic  coarse 

^tes  in  surrounding  suburbs  an  editor  interest  that  lay  within  the  article  itself,  called  “neighborhood  news.”  already  is  being  given  at  Bonaventure 

jw  the  world  to  choose  from  and  he  must  “.At  times  there  have  been  stories  of  “This  feature  is  run  though  about  three-  under  the  direction  of  Irving  R  Bacon, 
“se  his  selection  of  news  for  publication  small  consequence  been  used  through  the  quarters  of  our  circulation,"  Mr.  Beitler  former  New  York  City  newspaper  man. 
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BANKER  DESCRIBES  ADVERTISING’S  AID 
TO  AMERICA’S  PROSPERITY 

Paul  M.  Mazur,  Lehman  Brothers,  Warns  “Abusers  of  Our 
Distribution  System” — Claims  Group  Competition  Will  Prove 
Important  Factor  in  Battle  for  Consumer’s  Dollar 


"The  real  competition  today  exists  be¬ 
tween  industries.  For  example  three  or 
tour  billion  dollars  spent  for  automobiles 
withdraws  just  that  much  away  from  the 
purchasing  of  radio  sets,  of  food  special¬ 
ties,  and  flowers.  Thus  industries  are 
combining  to  spend  more  and  more  money 
in  advertising  to  capture  the  consumer 
dollar. 

“National  advertising  is  the  device  that 


\  DVERTISING  was  placed  at  the  top  nation’s  business,  in  his  opinion;  the  being  used  bj  all  partip  in  the  battle 

A  of  the  list  of  causes  of  America’s  federal  reserve  system,  which,  however,  ^  '"l 

present  prosperity  by  Paul  M.  Mazur,  he  praised  as  the  finest  in  the  world;  high  ne^t**lo"vea1-s^?rom®« 
general  partner  of  Uhman  Brothers,  wap-s.  which  he  classed  as  a  result,  10  >^s  trom  $1 a  year 

bankers,  ^dressing  the  retail  group  ot  rather  than  a  cause ;  education  of  the  ficiem  SS^ce  for  AmfriLn  busings 
the  "Advertising  Club  of  New  York,  Jan.  business  man,  which  he  dismissed  with  significance  tor  Ampican  businep 

13  Mr  Mazur  is  L  economist  of  con-  saying  that  business  men  were  not  using  *1  groups  to  join  hands  in  efforts  to 

sicierable  standing  and  author  of  “Ameri-  economic  services  made  available  to  him  !^onev*^w;th^  ^ 

ca’s  Prosperity,  Its  Causes  and  Conse-  by  education;  and  finally  mass  produc-  wiin  intm. 

quences.’’  which  he  considered  rather  as  a  - 

Assuming  in  the  beginning  of  his  ad-  result  of  a  demand  created  by  advertis-  i  rkMnriM  nWT'  PDIMT17DQ* 


QUCnCCS.  lie  euiiMUCicu  ictiiici  ctb  a 

Assuming  in  the  beginning  of  his  ad-  result  of  a  demand  created  by  advertis- 
dress  that  there  is  prosperity  in  this  ing. 

countrv  today  and  that  prosperity  seems  “What  does  cause  prosperity?’’  the 
most  'likely  to  continue  during  1928,  speaker  continued. 

Mr.  Mazur  described  the  situation  as  “First  of  all,  advertising.  The  wheels 


LONDON,  ONT.,  PRINTERS’ 
STRIKE  SETTLED 


of  the  puzzles  of  the  age,  which  of  industry  only  keep  steadily  turning  Dailie*  Continued  to  Publish  During 


can  only  be  solved  by  advertising.’’  when  oiled  by  increased  sales.  Labor  re- 
He  took  issue  with  recent  critics  of  sents  any  reduction  in  wages  and  in  order 
America's  distribution  system,  Herbert  to  maintain  high  salary  levels  it  was 
Hoover,  who  claimed  waste,  and  Stuart  necessary  to  maintain  production.  To  ac- 
Chasc  who  bitterly  arraigned  advertising  complish  this  we  called  on  advertising, 
in  his  book  “Your  Money’s  Worth,”  pub-  and  with  success. 

lished  last  year.  '  began  to  use  advertising  more. 


Three-Day  Deadlock — Men 
Return  at  Old 
Scale 

A  three-day  strike  of  the  printers  in 


lished  last  year.  '  “--^s  we  began  to  use  advertising  more,  the  composing  rooms  of  the  London 

“Increase  advertising  now  and  .Ameri-  we  discovered  new  things  about  it  and  (Out.)  Press  Press  and  the  London  Ad¬ 
en's  industry  will  be  perfectly  safe,”  Mr.  about  mass  psychology.  We  learned,  for  z-erliser  cam.e  to  a  close  on  Monday  night 
Mazur  maintained.  “We  can  expect  this  e.xample,  that  utility  plays  only  a  small  of  this  week.  For  some  time  negotiations 
country  to  expand  to  limits  which  today  part  in  interesting  consumers  in  our  prod-  have  been  in  progress  for  a  renewal  of 
may  seem  unbelievable.  _  _  nets.  Utility  has  _  been  eliminated  as  a  the  agreement  with  the  typographical 

“We  should  have  no  fear  of.  continuing  *^ctor  by  desirabilitv.  ^  ^  union  which  has  been  in  effect  for  the 

to  exploit  our  consuming  powers,  our  We  have  also  eliminated  depreciation  past  three  years. 


union  which  has  been  in  effect  for  the 


ability,  as  a  nation,  to  consume.  W  e  are  3S  a  factor  in  demand  and  substituted  The  men  asked  for  $2  a  week  increase 

not  doing  anything  uneconomic.  obsolescence.  In  other  words,  in  our  ad-  and  certain  changes  in  the  agreement  to 

“There  has  been  considerable  fault  vertising  of  automobiles  we  stress  style,  which  the  publishers  objected.  The  pub- 
found  in  recent  years  with  the  American  rather  than  qualities  of  durability,  fishers  offered  to  renew  the  old  agree- 
system  of  distribution,  which  _  calls  for  -Actually  an  automobile  should  have  an  ment.  .A  deadlock  was  reached  and  on 
mass  production  and  mass  selling.  This  average  life  of  seven  years.  If  that  was  Friday  night,  Jan.  13,  men  walked  out. 
criticism  has  come  from  the  Department  allowed,  however,  we  would_  not_  have  a  Some  20  men  were  ready  to  take  their 
of  Commerce,  from  university  professors  market  as  we  have  today  for  5,000,000  places  and  manned  the  composing  room 
and  economists.  -All  their  arguments  motor  cars.  We  advertise  style  in  order  of  the  Free  Press.  The  -Advertiser  was 
have  been  to  the  effect  that  American  to  make  products  manufactured  yesterday  left  in  darkness. 

manufacturing  has  reached  the  ideal  of  obsolete  today.  .And  _  _we  create  new  A  24-page  paper  was  published  Satur- 

efficiency,  while  distribution  methods  in  today,  by  advertising,  to  be  satis-  day  morning,  the  headings  of  the  front 

vogue  are  branded  as  inefficient  and  ned  tomorrow.  .  .  pages  and  the  editorial  page  alone  being 

wasteful.  advertising,  other  factors  changed.  Both  papers  publish  evening 

“Yet  our  distribution  system  as  it  is  which  .Mr.  Mazur  declared  contributed  to  papers  and  the  same  proceeding  was  fol- 
constituted  is  the  gatherer  of  fuel  for  the  -American  prosperity,  w’ere  given  as  fol-  lowed  again  on  Monday  morning  and  eve- 
machine  of  mass  production.  Those  who  lows:  ning. 

are  seeking  to  destroy  our  distribution  L  Improved  idea  of  salesmanship.  The  typographical  union  appealed  to 


are  seeking  to  destroy  our  distribution  L  Improved  idea 

methods  based  on  extensive  advertising  2.  Conversion  of 

should  look  ahead  and  see  if  they  are  not  chasing  power, 
destroying  the  very  god  they  worship,  3.  Building  boom, 
mass  production.”  Maintenance  of 

At  the  start  of  his  address,  Mr.  Mazur,  .As  part  of  the  crea 


1.  improved  idea  ot  salesmanship.  The  typographical  union  appealed  to 

2.  _  Conversion  of  demand  into  pur-  Hon.  Peter  Heenan,  Minister  of  Labor 

Ottawa,  and  M.  S.  Campbell,  chief 

3.  building  boom.  conciliation  officer,  was  sent  to  Lxmdon 

4.  Maintenance  of  our  export  balance.  Monday  and  opened  up  negotiations. 

-As  part  of  the  creation  of  current  pros-  The  men  finally  agreed  to  return  to 


At  the  start  of  his  address,  Mr.  Mazur,  .As  part  of  the  creation  of  current  pros-  The  men  finally  agreed  to  return  to 
introduced  by  Sheldon  Coons  of  Gimbel  perity,  Mr.  Mazur  maintained  there  have  work  under  the  old  scale  of  wages.  .A 

Brothers,  New  York,  as  a  banker  sym-  grown  up  a  number  of  important  conflicts,  claii.se  was  added  whereby  on  the  appeal 

pathetic  to  advertising,”  Mr.  Mazur  de-  There  exists  for  instance,  the  conflict  be-  of  one  party  the  wage  clause  in  June, 

dared  that  he  was  beginning  to  have  tween  the  national  advertiser  and  the  re-  1929,  may  be  referred  to  a  board  of  cr.n- 

doubts  about  theories  he  had  hdd  re-  tailcr.  ciliation  appointed  according  to  the  regii- 

garding  the  importance  of  advertising  to  "These  conflicts  amount  to  battles  for  lar  procedure  in  such  cases  under  the 
modern  prosperity  until  reassurance  was  consumer  loyalty,”  Mr.  Mazur  declared.  Canadian  Department  of  Labor, 
given  him  by  the  huge  newspaper  adver-  ^ _ 


tising  campaign  placed  by  Henry  Ford 
and  the  comprehensive  advertising  pro¬ 
gram  of  General  Motors. 

“What  has  caused  our  prosperity,”  Mr. 
Mazur  asked,  “It  has  been  said  that  pros¬ 
perity  is  due  to  America’s  productivity 
and  its  high  wages.  I  have  a  different 
point  of  view.  In  order  to  trace  our 
prosperity.  I  believe  we  must  understand 
the  American  business  man’s  philosophy. 

“This  philosophy  grew  out  of  conditions 
which  obtained  during  and  immediately 
after  the  World  War.  During  the  war, 
when  business  was  active  and  sales  were 
at  a  high  level,  the  income  tax  was  put 
into  force  and  the  government  began  to 
clip  high  profits.  Then  it  became  to  be 
considered  good  business  to  spend  mone^ 
on  advertising.  In  considering  our  busi¬ 
ness  men’s  philosophy,  we  must  also  re¬ 
member  that  -America  is  an  athletic 
nation.  The  desire  to  break  records  is 
born  in  us.  Sales  records  achieved  dur¬ 
ing  war  times  were  not  considered  ab¬ 
normal.  In  fact  our  business  men  in¬ 
sisted  they  should  be  exceeded.  Then  it 
was  definitely  established  that  advertising, 
indulged  in  to  beat  the  income  tax,  was 
the  best  known  force  to  help  us  beat  our 
previous  records.” 

Commonly  stated  causes  of  prosperity, 
which  Mr.  Mazur  declared  he  did  not 
bch'evc  played  any  part  in  the  picture 
were  listed  by  the  speaker  as  politics, 
wiJj  Coolidge  having  no  effect  on  the 


LORD  ROTHERMERE  ATTENDS  THE  RACES 


Lord  Rolhermere.  famous  British  publisher,  wagered  a  few  shillings  in  New 
Orleans  on  an  animal  that  ran  fourth  of  seven  hor«es.  Rothermere  reached 
New  York  this  week  after  being  the  guest  of  .\mon  G.  Carter,  publisher  of 
the  Ft.  ff  orth  (Tex.)  Star-Telegram,  last  week-end.  The  picture,  taken  at  the 
New  Orleans  track,  shows,  left  to  right,  G.  Ward  Price  (with  monocle)  editor 
of  the  London  Daily  Mail;  Judge  J.  A.  Murphy,  Paul  F.  jahneke.  Lord  Rother¬ 
mere,  and  Frank  W.  Clark,  Quebec,  as-ociated  with  the  Rothermere  paper 
mill  interests. 


OAKLAND  TIMES  MADE 
SEPARATE  DAILY  ’ 

Will  Sever  Connections  with  S.  F.  £*. 

aminer  Feb.  1,  Becoming  Dii. 
tinct  Unit  in  Hearst 
Group 

The  Oakland  (Cal.)  Times  will  appear 
as  a  separate  and  distinct  newspaper 
starting  Feb.  1,  according  to  recent  an¬ 
nouncement.  This  paper  is  now  p(^ 
lished  and  sold  with  the  San  Frmicisco 
li.vaminer. 

The  Times  will  be  published  every 
morning  in  the  week  except  Sunday 
Copies  will  sell  for  two  cents  each,  while 
delivery  by  carrier  will  be  40  cents  a 
month.  It  will  contain  telegraphic  news 
of  the  state,  nation  and  world  and  pub- 
fish  features,  broadening  into  a  newspaper 
of  general  circulation  from  its  present 
status  as  a  purely  East  Bay  edition  sup. 
plementing  the  Examiner. 

Entrance  of  a  full-fledged  daily  into  the 
Oakland  morning  field  will  give  William 
Randolph  Hearst  four  newspapers  in  the 
San  Francisco  Bay  region.  In  addition 
to  the  Times  is  the  Oakland  Post-En- 
quircr,  an  afternoon  daily,  while  the  Call 
and  Post  is  Mr.  Hearst’s  afternoon  pub¬ 
lication  in  San  Francisco,  with  the  Ex¬ 
aminer,  father  of  them  all,  appearing  in 
the  morning. 

The  Times  originally  was  simply  the 
East  Ray  supplement  of  the  Examiner. 
I-ater  it  developed  its  own  name,  but  has 
continued  to  be  published  with  the  Ex¬ 
aminer.  Its  distribution  has  been  limited 
to  sales  and  home  deliveries  in  the  East 
Bay  region,  comprising  the  cities  of  Oak¬ 
land.  Berkeley.  .Alameda,  San  Leandro, 
Hayward  and  Richmond. 

Within  the  past  six  months  publication 
of  the  Times  was  started  in  its  own  Oak¬ 
land  plant.  Now  comes  the  word  that  the 
publication  will  stand  on  its  own  feet  as 
the  newest  paper  in  the  Hearst  chain. 

-Addition  of  the  Times  gives  the  San 
Francisco  Bay  territory  three  morning 
and  five  afternoon  papers  of  metropolitan 
character.  In  addition  are  afternoon 
papers  in  the  smaller  cities  of  this  section. 

Speaking  of  the  separation,  the  Times 
said,  in  part : 

“At  present  the  East  Bay  is  the  only 
large  metropolitan  district  in  the  United 
States  without  a  separate  morning  news¬ 
paper  of  its  own,  carrying  to  its  breakfast 
tables  telegraphic  as  well  as  local  news. 
The  Times  believes  this  important  com¬ 
munity  is  entitled  to  a  complete  morning 
paper  of  its  own.  Most  metropolitan  cen¬ 
ters  of  comparable  populatifin,  but  with 
less  prosjierity  and  progress,  have  two 
morning  papers.” 

Edward  .\.  \'andeventer,  formerly 
editor  and  publisher  of  the  Oakland  Post- 
/inquirer,  will  be  editor  and  publisher  of 
the  Times  and  W'esley  Plunkett,  formerly 
of  the  San  Franciseo  fixaminer  will  be 
business  manager.  I.  J.  Hentschel,  form¬ 
erly  local  advertising  manager  of  the 
Minneapolis  Tribune,  has  been  named  ad¬ 
vertising  manager  and  Gene  Callahan,  of 
the  San  Erancisco  Examiner,  national  ad¬ 
vertising  manager. 

Other  editorial  ami  business  executives 
are:  Edward  W.  Parker,  chief  editorial 
writer;  C.  F.  Royce,  news  editor;  F.  J. 
Demel,  classified  manager.  .All  three 
have  been  on  the  San  Franci.sco  Examiner. 

The  Times  will  be  represented  by  \y. 
W.  (~hew  in  the  East,  W.  H.  Wilson  in 
the  West  and  by  J.  C.  Hoffmeyer  on  the 
Pacific  Coast. 

HARN  SPHINX  SPEAKER 

Will  Addreas  Advertiaing  Men  at  Wal¬ 
dorf  Luncheon,  Jan.  25 

The  Sphinx  Gub  of  New  York  will 
h-e  host  to  more  than  200  advertising 
executives  Jan.  25,  at  a  luncheon  at  the 
Waldorf  Astoria  at  which  O.  C  Ham, 
managing  director  of  the  -Audit  Bur®aa 
of  Circiilations,  will  be  the  princpal 
speaker. 

Mr.  Harn  will  talk  on  meMures  W 
space  value  as  observed  by  him  in  ™ 
activities.  R.  E'.  R.  Huntsman,  president 
of  the  club,  will  preside. 
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WHICH  WILL  IT  BE— MEAL  TICKET  OR  CAREER? 

Men  Beginning  Newspaper  Work  Should  Decide  Early,  Those  “Arrived’*  Say  Be  Thrifty,  Estab¬ 
lish  Credit,  Buy  Interest  in  Paper  and  Succeed,  Is  Gannett  Motto 


Have  you  forgotten  about  that  New 
Vork  managing  editor  ? 

He  was  the  gentleman,  you  know, 
who  stirred  up  considerable  indignation 
among  successful  publishers  by  suggest¬ 
ing  that  any  newspaper  man  should 
able  to  retire  after  30  years  in  the  busi¬ 
ness  to  do  what  he  really  wanted  to  do. 

"Retire,”  gasped  these  publishers.  “.\nd 
*hv,  and  how  ?” 

the  managing  editor  suggeste<l  thritt 
as  a  means  of  hastening  retirement.  The 
publishers  rejoined  with  thrift  and  more 
thrift,  but  they  just  cannot  imagine  any- 
uiie  wanting  to  retire. 

"Die  in  harness,”  appears  to  be  the 
publisher’s  philosophy. 

As  E.  J.  Stackpole,  president  and  editor 
of  the  Harrisburg  (Pa.)  Telegraph 
plirased  it : 

"1  always  advise  young  tellows  start¬ 
ing  the  game  not  to  treat  it  as  an  in¬ 
cidental  thing— a  meal  ticket,  perhaps— 
but  as  a  career  from  w'hich  they  can 
develop  great  usefulness  wherever  they 
mav  happen  to  locate. 

‘it  is  largely  up  to  the  individual.  He 
can  make  a  failure  or  success  in  propor¬ 
tion  as  he  throws  his  whole  spirit  into 
the  job.  Any  other  attitude  is  hopeless.” 

Conspicuous  success  has  been  at¬ 
tained  by  Frank  EX  Gannett,  who  made 
up  his  mind  early  that  newspaper  work 
would  be  his  career,  and  today  is  editor 
and  piriilisher  of  the  Gannett  newspapers, 
a  group  of  eight  dailies  in  New  York  and 
New  Jersey. 

If  Mr.  Gannett  were  beginning  again 
he  would,  he  declared  this  week,  “lirst 
of  all  determine  early  in  life  that  I 
intended  to  go  into  newspaper  business, 
and  then  prepare  thoroughly  for  that 
work. 

“I  believe  a  general  education  which 
will  give  a  person  a  wide  viewpoint  is 
necessary.  This  general  education  should 
be  supplemented  by  considerable  travel — 
if  possible,  a  trip  around  the  world. 

“Then,  of  course,  it  is  necessary  to  learn 
all  the  details  of  the  business.  I  would 
start  in  a  small  town  and  do  general 
work.  I  would  not  advise  anyone  to  at¬ 
tempt  to  go  into  the  newspaper  business 
by  way  of  the  big  city,  because  there  is 
too  much  specialization  there. 

"The  other  requisite  for  sucems  is 
thrift.  A  person  must  .save  and  accumu¬ 
late  money.  I  think  it  is  advisable  when 
a  person  is  young  to  take  out  life  insur¬ 
ance  enough  so  that  saving  becomes 
necessary.  These  policies  in  later  years 
become  valuable. 

“.After  a  person  has  had  experience  in 
every  department  of  a  newsfvaper  an<l  has 
worked  on  various  papers  and  learned  the 
business  thoroughly,  he  can  look  around 
for  an  opportunity  to  acffuire  an  interest 
in  a  paper.  Newspaper  properties  have 
become  so  valuable  now  that  it  is  diffi¬ 
cult  for  a  person  without  resources  to 
buy  more  than  an  interest  outright. 

“Most  important,  where  a  person  is 
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third  of  ail  EauTOK  &  I’i'bi.ishkr  scru's  on 
"If  I  Tivre  hi'giiiiiiiig  again — 


Iht’  gt’iii’ral  siibji'cl  of 


•ind  entertain  a  high 
ahilitii'  in  their  re- 


E.  T.  Stackpole 
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William  J.  Pape 


Tliilira  Star-Caccttc,  Elmira  Adii’iliscr, 
Elmira  Telegram,  Ithaca  Joiirnal-.\ ezes, 
Xezeburgh  Xezi's,  and  Plainfield  (N.  J.) 

Xi’Zk'S. 

Mr.  Gannett’s  view  that  travel  pro¬ 
vides  excellent  training  for  a  beginning 
newspaper  man  is  supixirted  by  William 
J.  Pape,  publisher  of  the  H’aterbury 
(Conn.)  Republican  and  American. 

“You  will  be  able  to  judge  what  I 
think  of  newspaper  work  as  a  career 
from  the  fact  that  I  have  encouraged  two 
of  my  three  sons  to  enter  it,”  Mr.  Pape 
declared.  The  two  .sons  in  business  with 
their  father  are  William,  the  oldest,  and 


I'.ric.  “birst  off,  they  have  ha<l  all  the 
academic  education  they  could  absorb  and 
have  bei‘n  given  ample  oiqiortunity  to 
travel  aiul  make  contacts  that  might  be 
useful,"  Mr.  PaiH.'  continued.  “The  four 
years  that  my  oldest  son  spent  as  a  junior 
officer  in  the  navy  was  anything  but 
wa>ti-<l  from  a  newspaper  standpoint. 
He  was  seeing  the  world  and  meeting 
men. 

"Both  of  my  sons  wlm  are  with  me 
now  started  at  the  bottom  of  the  ladder 
to  learn  the  business  in  a  practical  way 
from  the  ground  up,  and  I  rejoice  to  say 
that  their  fellow  workers  call  them  by 


SAVING  UP  “A  RETIREMENT  FUND’ 

By  W.  P.  BEAZELL 

Aasistant  Managing  Editor,  New  York  World 


IF  my  life  were  to  be  lived  over  1  a  Ix-tter  job  than  he  has,  and  to  remember 


starting  in  the  newspaper  business,  is  to 
establish  credit.  This  is  acquired  only 
by  developing  the  cardinal  virtues.” 

Mr.  Gannett’s  own  biography  closely 
parallels  the  advice  he  now  gives  to 
younger  men.  He  was  graduated  from 
Cornell  University  in  1898.  During  his 
college  years  he  had  been  interested  in 


should  hope  that  I  would  get  my  first 
ntwsiiaper  job  the  day  after  1  left  college. 

1  should  hope 
that  my  first  two 
years  would  be 
spent  in  the  run- 
ol-the-mine  as¬ 
signments  on  a 
CO  m  pa  r  a  tively 
small  newspaper 
in  a  comparative¬ 
ly  small  city.  I 
should  hojie  that 
in  the  first  ten 
years  of  my  work 
I  would  run  the 
range  from  cub 
to  city  desk,  and 
that  in  the  years 
that  followed  I 

might  be  a  little  choosey  about  what  I 
<lid. 

In  other  words,  I  should  hope  that  just 
what  did  happen  to  me  would  happen  to  <loing  the  things  that  every  good  news- 
again.  I  have  loved  every  day  I  have  put  (laiierman  plans  to  do  “when  he  has  the 
in  as  a  newspaiierman,  and  more  than  time.”  I  think  he  might  Ije  generous  in 


\V.  P.  Bf.A7F.LL 


that  there  is  txi  occiqx'ition  in  which 
qualifications  oixais  more  directly  the  way 
to  that  better  job.  It  is  wurth  bearing  in 
mind  that  a  better  job  is  not  necessarily 
one  that  carries  immediately  higher  pay. 

1  think,  too,  that  it  is  sowing  wild  oats 
f(>r  the  newsiiapi  rman  to  go  on  the  easy 
assumption  that  he  will  always  have  a 
sufficient  income  from  his  job.  The 
chances  are  that  he  will  not,  anil  he  ought 
to  estalilish  his  own  retirement  fund  as 
siKin  as  he  begins  to  make  even  a  little 
more  than  it  costs  him  to  live.  \\  ays  in 
which  to  go  about  this  will  suggest  them¬ 
selves,  hut  it  seems  to  me  that  what 
should  1k‘  striven  after  is  income,  assured 
income,  rather  than  mere  bulk  of  savings 
or  investment. 

I  speak  of  this  as  a  “retirement  fund” 
because  I  think  every  newspaperman 
ought  to  look  forward  to  a  definite  play¬ 
time.  I  think  he  ought  to  set  a  time 
when  he  is  going  to  quit  and  settle  down 


career  worth 


setting  that  time  and  put  it  well  in  ad¬ 
vance  of  his  normal  expectation  of  the 
end  of  life.  If  his  hobbies  are  worthy 
of  being  indulged  they  are  worthy  of 
some  of  his  years  of  vigor. 

I  think  that  every  newspaperman  ought 
to  have  a  carefully  selected  hobby.  “Tak¬ 
ing  the  job  home”  may  easily  become  a 
vitiating  practice,  and  he  ought  to  have 


ever  I  believe  that  it  is 
any  man’s  while. 

isome  things,  however,  I  should  wish  to 
do  differently.  For  one,  I  shoulil  wish 
to  get  over  sooner  the  sowing  of  my  pro¬ 
fessional  wild  oats.  " 

The  danger  of  newspaiH.*r  work,  no  less 
than  its  greatest  joy.  is  that  so  definitely 

student  publication;!,  and  his  first  job  we  live  a  day  at  a  time.  Each  night  we  ...  ..  -- 

after  he  left  Cornell  was  as  secretary  to  wipe  the  slates  of  our  professional  lives  some  truly  engaging  avocation.  His  voca- 
Jacob  G.  Schurman,  commissioner  in  clean;  each  morning  we  begin  to  write  on  tion  will  benefit  and  he  himself  will,  im- 
efiarge  pf  the  first  commission  sent  to  the  ,i  slate  to  which  pencil  has  never  been  put  mensely.  Rut  the  hobby  should  be  an 
Philippines  in  1899.  Thus  he  followed  before.  This  keeps  us  free  of  conscious-  avocation  and  nothing  else, 
his  own  advice  of  traveling  to  widen  ness  of  age,  it  is  true  enough — there  are  Newspaper  work  must  have  the  un- 
his  viewpoint.  no  old  newspapermen  except  the  very  divided  attention  and  affection  of  its  fol- 

From  1900  to  1905  he  was  managing  young — but  there  comes  a  time  when  age  lowers.  It  is  not  a  short  cut  to  success  in 
editor  of  the  Ithaca  (N.  Y.)  Daily  Netvs,  must  be  reckoneil  with,  and  there  are  all  other  fields,  the  apparent  evidence  to  the 

loo  many  of  us  who  arn’t  watching  when 
that  time  comes. 

I  think  it  is  sowing  wild  oats  for  the 
newspaperman  to  allow  himself  to  remain 
in  that  mood.  He  ought  to  begin,  early, 
to  consider  his  professional  and  personal 
future.  He  ought  to  think  always  about 


then  a  small  daily.  In  1906  he  became 
editor  of  the  Pittsburgh  (Pa.)  Indc.r, 
and  a  year  later  he  acquired  an  interest 
in  his  first  tiaper.  the  Elmira  (N.  A’.) 
Gazette.  Now  there  are  eight  news- 
^Jiers  in  the  Gannett  group :  Ro’-liestcr 
Time.t-l’nlon,  Htica  Observer-Dispatch. 


contrary  notwithstanding.  It  ought  not 
to  be  pursued  in  the  hope  of  collateral 
riwards  but  for  its  own  rewards.  Thev 
are  great  for  the  man  who  merits  them, 
and  the  man  most  likely  to  merit  them  is 
he  who  makes  his  job  always  a  full¬ 
time  job. 


their  first  namei 
respect  for  their 
sjiective  lines. 

"If  1  were  starting  all  over  again  in 
the  newspaper  husiness  1  would  do  for 
myself  what  1  have  been  able  to  do  for 
them,  tine  of  them  was  graduated  as  an 
electrical  engineer  from  Pratt  Institute  in 
1921.  He  worked  for  awhile  in  the  field 
and  then  came  into  the  empUry  of  the 
W’aterhury  Kepublican  and  .American, 
shortly  after  the  consolidation.  He  is 
devoting  himself  to  learning  all  about 
linotypes,  presses,  stereotype  m.achinery, 
motors,  elevators,  etc. 

"He  has  erected  and  taken  down  a 
number  of  perfecting  iires'cs.  and  has 
helix'd  move  a  composing  room  consisting 
of  16  typesetting  machines,  two  F.Ircxls 
and  two  slug  casters  from  .'lu-  building 
to  another.  He  supcrvisitl  the  comple¬ 
tion  of  onr  jiresent  huild'ug  aixl  is  now 
in  charge  of  all  maintenance  and  repairs 
of  a  giMHl-sized  nxidern  ne\\>paper  builil- 
ing  and  plant.  The  idea  i-  that  he  will 
be  a  future  owner  ami  that  one  of  the 
future  owners  ought  to  know  the  mechan¬ 
ical  side. 

"My  oldest  son  entered  .Annapolis  in 
the  last  year  of  the  war.  He  was  gradu¬ 
ated  in  1922  and  serveil  in  the  navy  until 
1926.  when  I  persuaded  him  to  resign  in 
order  to  begin  training  to  be  a  future 
publisher  of  these  papers.  He  was  a 
reporter  for  more  than  a  year.  .At  pres¬ 
ent  he  is  covering  courts  for  our  evening 
edition,  after  having  tx-en  city  hall  re¬ 
porter  for  nearly  a  year." 

.As  for  himself  Mr.  Pape  concluded: 

“I  do  not  know  of  anything  I  would 
rather  be  than  a  newspaper  man.” 

The  contention  of  the  managing  editor, 
whose  ideas  on  retirement  started  all  this 
discussion,  liad  been  that  every  newspaper 
man  has  ambitions  at  the  back  of  his 
mind  to  do  something  some  ilay  besides 
newspaper  work.  It  may  lx*  that  ho 
wants  to  write  a  play,  a  novel,  or  history. 

It  may  be  that  he  wants  to  travel  around 
the  world,  or  simply  to  sit  back  and  rest 
and  dream.  It  may  be  that  he  wants  to 
do  some  social  work. 

\\  hatever  those  ambitions  are,  the  man¬ 
aging  editor  believes  they  should  be  set 
aAide  until  they  ran  have  exclusive  at¬ 
tention. 

"In  other  words,”  he  says,  “there  arc 
too  many  halfway  newspaper  men  in  the 
hnsincss.  They  arc  using  tlie  newspajx’r 
business  as  a  meal  ticket  while  they 
dream  away  and  work  at  something  that 
is  ilearer  to  their  hearts.  I  think  that 
a  newspaper  man  should  Ik'  a  newspaper 
man  only,  saving  his  money  until  he  can 
retire  and  make  his  secret  ambitions  come 
true.” 

That  it  is  folly  while  in  the  newspaper 
business  to  daWile  in  anything  else  is 
suggested  by  John  II.  I'ahey,  ixiblisher  of 
the  Worcester  (.Mass.)  Evening  Post. 
Mr,  Fahey  has  been  in  the  newspaper 
business  ever  since  he  was  a  pupil  in 
high  school.  Even  before  that  he  was  a 
carrier  boy.  During  the  last  15  years,  he 
has  had  a  good  deal  to  do  with  other 
kinds  of  business. 

“If  1  had  my  life  to  live  over  again 
and  could  make  my  own  choice,  I  would 
devote  myself  to  newspaper  work  and 
nothing  else,”  said  Mr.  Fahey.  “I 
W’oulil  not  be  tempted  into  other  enter¬ 
prises. 

“I  believe  the  opportunities  for  success 
in  the  newspaper  business  are  as  great 
as  in  any  other  profession  or  occupation. 
With  full  appreciation  of  the  progress 
which  has  been  made  in  the  last  .30  years, 
I  believe  that  there  is  still  more  to  be 
done  in  making  better  and  more  success¬ 
ful  newspapers. 

“I  think  there  is  no  lack  of  rcw.ard  for 
the  men  either  at  the  editorial  or  bosiness 
end,  who  will  work  and  think  .and  demon¬ 
strate  eycepM'nnal  ability." 
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i  1927  LINAGE  TOTALS  SHOW  ONLY  3.4  LOSS  IN  PRINCIPAL  CITIES 


IXAGli  totals  lor  \  17  for  30  principal  cities  of 
^  the  I  nited  States,  as  compiled  by  the  A'fii-  York 


I'osI,  show  1.44f),jOO,yiO  lines,  a  loss  of 
00,04(),()1.S  lines  as  compared  with  the  1920  total  of 
1,300.013,331.  The  percentage  of  loss  was  3.4  per 


cent.  1  lie  tot 

ils  fohtjvv ; 

37  cities  listed 

7  show 

gain 

30  show 

loss 

157  papers  listed 

4 1  show 

gain 

107  show 

loss 

9  no  comparison 

1927 

1926 

Loss 

New  . 

173,539,955 

176,951,231 

3,411,276 

Chicago  . .  ij..  •  • 

90,596,487 

92,434,314 

1,837,827 

Loss 

Phi.adeiphia  . . . 

83,789,459 

87,881,400 

4,091,941 

Less 

Detroit  . 

58,433,956 

65,009,000 

6,575,044 

Loss 

Cleveland  . 

44,442,550 

46,580,675 

2,138,125 

L'iss 

St.  Louis . 

47,889,560 

51,398,120 

3,508,560 

Loss 

tB(  stem  . 

76,104.054 

77,935,660 

1,831,606 

Loss 

Ba  timore  . 

51.321.394 

54,122,738 

2,801,344 

Loss 

tLos  Angeles.. 

.  80,926,836 

84,179,967 

3,253,131 

Less 

tHutTalo  . 

38,507,481 

42,358,444 

3,850,963 

Loss 

Pittsburgh  . . . . 

61,110,355 

66,434,360 

5,324,005 

Loss 

tSan  Francisco. 

54,083,571 

57,175,635 

3,092,064 

Less 

Newark  . 

31,876,036 

32,189,687 

314,551 

Loss 

Milwaukee  .... 

37,024,827 

36.374,460 

650,367 

Gain 

VV'ashington 

55,086,267 

58,137,765 

3,051,498 

Loss 

Kansas  City... 

38,835,128 

40,296,007 

1,460,879 

Loss 

Portland  . 

36,578,806 

38,964,270 

2,485,364 

Loss 

Rochester  . 

41,059,693 

39,772,265 

1,546.733 

Gain 

Memphis  . 

31,087,840 

23,758,357 

7,329,483 

Gain 

Atlanta  . 

32,740,937 

32,506,438 

234,499 

Gain 

Cincinnati  . 

43,191,900 

42,365,100 

826.800 

Goin 

New  Orleans... 

45,568,698 

47,939,055 

2,370,357 

Loss 

Minneapolis  — 

35,187,422 

36,570,982 

1,383,560 

Loss 

Seattle  . . 

34,995,520 

35,336,098 

340.578 

Loss 

Indianapolis  . . . 

36,601,095 

37,642,759 

1,041,664 

Loss 

t  Denver  . 

31,791.345 

27.202,028 

4,589,317 

Gain 

Providence  . . . . 

32.499.523 

34,195,849 

1,696,326 

Loss 

Columbus  . 

41,175.710 

42,747,080 

1,571.370 

Loss 

Louisville  . 

34.544,934 

40,929,091 

6,384.157 

Loss 

St.  Paul  . 

28,579,492 

29,597,038 

1,017.546 

Less 

Oakland  . 

28.394.380 

29.237,894 

843,514 

Loss 

tOmaha  . 

19.912.032 

22.887,921 

2,915,889 

Loss 

Birmingham  . . . 

29,883,854 

32,872,722 

2,988,868 

Loss 

Richmond  . 

22,306,746 

23,418,568 

1,111.822 

Loss 

Dayton  . 

34,716.080 

35,694,736 

978,656 

Loss 

Houston  . 

36,204.544 

33,851,510 

2,353,034 

Gain 

tDes  Moines... 

19,267.244 

23,585,691 

4,318,447 

Loss 

Totals . 

1,719.955,711  1 

,780,535,915 

60,580,204 

Loss 

these  cities. 

NEW  YORK 

American  . 

.  12,680.116 

13,112,851 

432,735  Loss 

Herald  Tribune.. 

19.133.634 

18.785.853 

347,831  Gain 

Times  . 

29,710,606 

29,788.828 

78.222  Loss 

World  . .  . . 

15.448.876 

17,658.831 

2,209,955  Loss 

•Mirror  (T.) _ 

3,138,857 

3,699,719 

560,862  Loss 

News  (T.) . 

9,311,191 

7,881,770 

1,429,421  Gain 

•Eve.  Graphic... 

3.287,544 

3,699,155 

411,611  Loi^s 

•Eve.  Tournal... 

14,011,546 

14,758,009 

746,463  Loss 

•Eve.  Post . 

5,505,890 

5,181,281 

324,609  Gain 

•Eve.  World.... 

9,891,749 

9,842,432 

49,317  Gain 

•Sun  . 

16.525,102 

16,245,237 

279,865  Gain 

•Telegram  . 

6,063,903 

5,803,533 

260,370  Gain 

Brooklyn  Eagle.. 

17,282.915 

17,899,284 

616,369  Loss 

Brooklyn  Times. . 

6.087,186 

6,982,716 

895.530  Lnss 

St.andard  Union. 

5,460,790 

5,611,732 

150.942  Loss 

Totals  . 

.  173,539,955 

176,951,231 

3,411,276  Loss 

CHICAGO 

•Daily  News _ _ 

..  21,160,335 

21,811,503 

651,168  Loss 

Tribune  . 

..  31,834,173 

32,715.561 

881,388  Loss 

Herald-Ex . 

..  12.849,684 

12,989,895 

140.211  Loss 

•Post  . 

5.465,301 

6.078.525 

613,224  Lnss 

•American  . 

..  14,276,163 

13.726.488 

549,675  Gain 

•Journal  . 

5,010,831 

5,112,342 

101,511  Loss 

Totals  . 

. .  90.596,487 

92.434,314 

1.837.827  I-c.ES 

PHILADELPHIA 

Inquirer  . 

..  20.174.675 

21.896,330 

1,721.655  Loss 

Record  . 

9,011,410 

8,788.960 

222.450  Gain 

Ledger  . 

. .  14,683.561 

15,865,668 

1,182.107  Lo.ss 

•Eve.  Ledger.... 

..  14,442,514 

15,300,208 

857,694  Loss 

Bulletin  . 

..  18,849,169 

20.564,084 

1,714,915  1-osE 

•Sun  . 

1.957,855 

1.8.16,695 

121.160  Gain 

•News  . 

4.670,275 

3.629,455 

1,040.820  Gain 

Totals  . 

. .  83.789^459 

87,881,400 

4.091,941  Ix>ss 

DETROIT 

News  . 

. .  29,950,186 

34,030,570 

4,080.384  Loss 

Times  . 

..  12.959,310 

13.516,636 

557.326  Ivoss 

Free  Press . 

. .  15,524.460 

17.461.794 

1,937,334  Loss 

Totals  . 

..  58,433,956 

65,009,000 

6,575.044  Loss 

CLEVELAND 

Plain  Dealer . 

, 17,554,250 

18,418,650 

864,400  Loss 

News-Leader  .... 

...  12.032.675 

13.059,450 

1,026.775  Loss 

•Press  . 

..  14,855,625 

15,102,575 

246,950  Lg)ss 

Totals  . 

, . .  44.442,550 

46.580.675 

2,138,125  Loss 

ST.  LOUIS 

Post-Disp . 

...  23.381.960 

25,161,920 

1,779.960  Loss 

Globe-Dem . 

, ..  14,300.400 

14,864,400 

564.000  Less 

•Star  . 

6.417,600 

7,116,600 

699,000  Loss 

Times  . 

3,789.600 

4.255,200 

465,600  Loss 

Totals  . . . . 

. .  47.889.560 

51,398,120 

3,508.560  Less 

•  No  Sunday 

edition. 

BOSTON 

Herald  . 

..  16,251,807 

15,863.443 

388.364  Gain 

Globe  . 

..  16.032.310 

16,109,354 

77,044  Loss 

Post  . 

..  12,476.772 

12.490,108 

13.336  Less 

Advertiser  . 

..  5,081.143 

5.776,200 

695.057  Loss 

•American  . 

5.505.800 

5,240,430 

265.370  Gain 

•Traveler  . 

..  13.420,597 

12.661,605 

758,992  Gain 

•Transcript  . 

..  7,335,625 

7,588.780 

253,155  Less 

•Telegram  . 

2,205,740 

BALTIMORE 


1927 

1926 

Sun  . 

. ..  16,113,385 

17,849,909 

1,736,524 

Loss 

*Kve  Sun  . 

. ..  16,951,871 

17,844,842 

892,971 

Loss 

American  . 

5,987,172 

6.220,224 

233,052 

Loss 

*News  . 

8,332,132 

7.905,894 

426,238 

Gain 

*  Post  . 

3,930,834 

4,301,869 

365.035 

Loss 

TvtaU  . 

...  51.321,394 

54,122.738 

2,801,344 

Loss 

LOS  ANGELES 

Times  . 

. . .  24.808,280 

26.489,386 

1,681,106 

Loss 

Examiner  . 

...  21,708,534 

22,952,143 

1,243,609 

Loss 

‘Express  . 

9,404,686 

9.213,582 

251,104 

Gain 

•Herald  . 

. ..  16,761,98b 

17,505,474 

743,488 

Lnss 

‘Record  . 

, . .  5,047,756 

5,147,660 

99,904 

Loss 

‘News  . 

3,135,594 

2,871,722 

263,872 

Gain 

Totals  . 

. . .  80,926,836 

84,179,967 

3,253,131 

Loss 

News  Sunday 

editinn  suspended  publicatinn 

May  2, 

1926. 

BUFFALO 

2,757,933 

Courier  . 

9,957.841 

9.366;522 

591,319 

Gain 

81,447 

Times  . 

...  13,412,918 

13,786,110 

373,192 

Loss 

815,363 

•News  . 

...  15.136.722 

15,55l’.069 

414,347 

Loss 

Totals  . 

. . .  38,507,481 

42,353,444 

3.850,963 

Loss 

Post  discontinued  February.  1926. 

Enquirer  combined  with  Courier  June.  1926. 
Expre.'S  combined  with  Courier  June.  1926. 

SAN  FRANCISCO 


Chronicle  .  11.380,446  11.530,610 

Examiner  .  18,875.741  19.671,021 

lUilletin  .  6,034,910  6,665,106 

•Call  .  10.027.682  10.778,684 

•News  .  7,764,792  7.954,618 

•Herald  .  575,596 


150,164  Loss 
795.280  Loss 
630,196  Loss 
751,002  Loss 
189.826  Loss 


LOUISVILLE 

1927  1926 

Courier-l«ur .  14.252,011  14,789,402  537.391  Ln.. 

•Herald  Post  .  8,011,312  tl3,650,715  5,639,403  L^ 

•Times  .  12,281,611  12,488,974  207.363 

Totals  .  34,544,934  40,929,091  6,384,157  Lost 

Herald-Post  morning  edition  discontinued  with  issue 
March  5.  1927. 

t  Includes  3.258,109  lines  of  morning  issue. 

ST.  PAUL 

•Despatch  .  9,811,858  10,135,468  323.710  Lw. 

Pioneer  .  9,744,798  10.336,174  591.276 

News  .  9.022,836  9,125,396  102,560  Low 

Totals  .  28.579,492  29,597,038  1,017.546  Us, 

OAKLAND 

Tribune  .  18,188,086  19,071,710  883,624  Low 

•Post-lnquir .  10,206,294  10,166,184  40,110  Gaia 

Totals  .  28.394,380  29,237,894  843,514  Lon 

OMAHA 

W'orld-Her .  12,011,629  12.549,474  537.845  Los. 

Bee-News  .  7,900,403  5,619,985  2,280,418  G^ 

.News .  4,718,462  . 

Totals  .  19,912,032  22,887,921  2.975,889  Loss 

News  combined  with  Bee  February  7.  1927. 

BIRMINGHAM 

.\ge-HeraId  .  5,804,106  t8.549,996  2.745,890  Lon 

News  .  17,547,250  18,219.972  672,722 

•Post  .  6,532.498  6.102.754  429.744  Gaia 

Totals  .  29.883,854  32,872,722  2,988,868  Loss 

t  Sunday  Age-Herald  merged  into  Sunday  News,  June  1 
1927;  includes  3.544,520  lines  in  30  Sundays. 

RICHMOND 


Totals  .  54.083,571  57,175,635  3,092.064  Loss 

Herald  discontinued  May  5.  1926. 

MILWAUKEE 

Journal  .  18.086,843  18.950,379  863.536  Loss 

Sentinel  .  7,493,146  6,944,604  548.542  Gain 

•Leader  .  2,688,034  2,970,348  282.314  Loss 

•Wis.  News .  8,756.804  7,509,129  1,247.675  Gain 

Totals  .  37,024,827  36,374,460  650,367  Gain 

WASHINGTON 

.Star  .  28,263,987  28,900,824  636,837  Loss 

Post  .  9.979,596  11,343,381  1.363.785  Loss 

•Eve.  Times .  7.700,635  8.086,245  385,610  Loss 

Herald  .  6,549,687  7,028,191  478,504  Loss 

•Eve.  News .  2,592.362  2.779,124  186,762  Loss 

Totals  .  55,086.267  58.137,765  3.051.498  Loss 

CINCINNATI 

•Post  .  10,041,000  9,734,700  306.300  Gain 

•Times-Star  .  15,339,700  14,870,400  459.300  Gain 

Enquirer  .  14,395,200  14.308,500  86.700  Gain 

Tribune  .  3,426,000  3.451,500  25.500  Loss 

Totals  .  43,191,900  42.365,100  826.800  Gain 

NEW  ORLEANS 

Times-Picay  .  18.765,860  19,860,920  1,095,060  Loss 

Item  .  10.959.089  11.259.341  300.252  Loss 

States  .  9,084,817  9,787,445  702,628  Loss 

•Tribune  .  6,758.932  7,031.349  272,417  Loss 

Totals  .  45,568,698  47,939,055  2,370,357  Loss 

MINNEAPOUS 

Tribune  .  14,102,274  15.335,281  1,233,007  Loss 

Journal  .  15,242,417  15,561,859  319,442  Loss 

•Star  .  5,842.731  5.673,842  168.889  Gain 

Totals  .  35,187,422  36,570,982  1,383,560  Loss 

SEATTLE 

Times  .  16,532,138  16,439,990  92,148  Gain 

Post-Intellig .  10.767,778  10,402.532  365.246  Gain 

•Star  .  6,416,410  6.763,344  346,934  Loss 

•L'nion-Rec .  1.279,194  1,730,232  451,038  Loss 

Totals  .  34,995,520  35,336,098  340,578  Loss 

INDIANAPOLIS 

♦News  .  18,277,127  18,272.586  45,459  Loss 

Star  .  12.994,962  13.364.344  369.382  Less 

•Times  .  5,379,006  6,005,829  626.823  Loss 

Totals  .  36,601,095  37,642,759  1,041.664  Less 

DENVER 

News  .  9.452.954  6,687,352  2,765,602  Gain 

Post  .  14,449.495  15,103,312  653.817  Loss 

•Eve.  News .  7,888,896  5,411,364  2,477,532  Gain 

TotaU  .  31.791,345  27.202,028  4.589.317  Gain 

Times  changed  to  Evening  News  Nov.  22.  1926. 

PROVIDENCE 

Journal  .  10,200,728  10.542,104  341.376  Loss 

•Bulletin  .  13.984.887  14.175.342  190,455  Loss 

Tribune  .  4,097,903  4.718.533  620.630  Loss 

•News  .  4.216,005  4.759.870  543,865  Loss 

Totals  .  32,499,523  34,195,849  1.696.326  Loss 

COLUMBUS 

1927  1926 

Dispatch  .  21.146.333  22.961.134  1,814,801  Loss 

Tournal  .  7.796.931  7,791.956  4.975  Gain 

•Citizen  .  12.232.446  11,993,990  238,456  Gain 

Totals  .  41,175,710  42.747,080  1,571,370  Loss 


•News-I.ead  .  12,160,064  12,725,406  565,342  Loss 

Times-Disp .  10,146,682  10,693,162  546.480  Less 

Totals  .  22.306,746  23,418,568  1,111.822  Los, 

DAYTON 

News  .  16,686,404  17.033.674  347.270  Loss 

•Herald  .  10.500,910  10,568,628  67.718  Loss 

Journal  .  7,528,766  8,092,434  563,668  Loss 

Totals  .  34,716,080  35,694,736  978,656  Loss 

HOUSTON 

Chronicle  .  15,045,976  15,121,190  75.214  Lou 

Post-Disp .  13.117,066  12,343,786  773.280  Gain 

•Press  .  8,041,502  6,386,534  1,654.968  Gain 

Totals  .  36.204,544  33.851,510  2.353,034  Gaia 

DES  MOINES 

Register  .  8.656.686  8,094,779  561.907  Gain 

•Tribune  .  10,039,838  9,608,754  431,084  Gaui 

Capital  .  570,720  t5.882,158  5,311,438  Lou 

Totals  . 19.267,244  23.585,691  4.318.447  Lou 

t  Daily  Capital  discontinued  February  12,  1927. 

ATLANTA 

Constitution  .  10.133.399  10,442,105  308,806  Lou 

lournal  . .  14,856,053  14.831,075  24,978  Gaia 

Georgian-American.  7,731.485  7,233,258  598,227  Gain 

Totals  .  32.740,93  7  32,506,438  234,499  Gain 

KANSAS  CITY 

Journal  .  5,526,832  6,001,819  474.987  Lon 

•Post  .  5,084,964  5,218,192  133.228  Lon 

Star  .  18.275,165  19.046,921  771.756  Lou 

•Times  .  9.948,167  10,029,075  80.908  Loss 

Totals  .  38.835.128  40,296,007  1,460,879  Loss 

MEMPHIS 

Commercial-Appeal.  14.543.235  16.433.872  1.890.637  Loss 

•Appeal  .  7.382.123  . 

Press-Scimitar  _  9.162.482  7,324,485  1.837.997  Gain 

Totals  .  31,087,840  23,758,357  7,329.483  Gain 

NEWARK 

•News  .  20.891.258  21.200,163  309.805  Lou 

•Star  Eagle  .  10,984,778  10,989.524  4.746  Lon 

Totals  .  31.876,036  32.189,687  314.551  Lou 

PITTSBURGH 

•  Post-Gazette  .  6,597.828  .  . 

Press  .  25,112,430  25,258,730  1  46,300  Lou 

Sun-Telegraph .  6.975.737  . 

•Chronicle-Telegraph  6,883.610  11.893.742  5.010.132  Lou 

Gazette-Times  .  5.584.852  10.245.536  4,660.684  Lou 

Post  .  5,748.316  10.344.152  4.595.836  Lou 

•Sun  .  4,607,582  8.692,208  4.084.626  Lou 

ToUls  .  61.110,355  66,434,360  5.324,005  Lou 

PORTLAND,  ORE. 

News  .  5,702,088  5,733,364  31,276  Lou 

Oregon  Journal _  12,407,514  12,507.152  99.638  Lou 

Oregonian  .  13.414.688  14,967,470  1,552.782  Lou 

•Telegram  .  4,954.516  5,756,284  801,668  Lou 

Totals  .  36.578,806  38,964,270  2,485,364  Lou 

ROCHESTER,  N.  Y. 

Democrat  &  Chronicle  17,248,906  17.378,556  129,650  Lou 

Toumal- American . .  9,819,658  8.800.800  1,018.858  Gain 

•Times  Union  .  13.991.134  13,592.909  398,225  Gam 

Totals  .  41,059,698  39.772.265  1,546.733  Gain 


Editor  &  Publisher  and  The  Fourth  Estate  for  J  an  uary  21,  1928 


11 


DECEMBER  LINAGE  LOSS  ONLY  2.2  PER  CENT  IN  PRINCIPAL  CITIES 


advertising  linage,  as  compiled  by 
the  statistical  department  of  the  New  York  Ei'c- 
Hiiie  Post  for  oO  princip:il  cities  of  the  United  States, 
shows  a  total  of  125,t)t)8,095  lines,  a  loss  of  2,856.700 
lines  or  2.2  per  cent  as  compared  with  the  1926 
ligure  of  128,524,795.  The  totals  by  cities  follow : 

SUMMARY  OF  ADVERTISING  BY  CITIES 


37  cities  listed 
153  papers  listed 


ye»-  York . 

Chicago  . 

Philadelphia  - 

Detroit  . . 

Cleveland  . 

5t.  Louis . 

Boston  . 

Baltimore  . . 

Los  Angeles.... 

Pittsburgh  . 

Buffalo  . 

Uewark  . ., - 

San  Francisco.. 

Milwaukee  - 

Washington  ... 
Kansas  Citj'. . . . 

Portland  . 

Kochgsler  . 

Atlanta  . . 

Cincinnati  .... 
Kew  Orleans. . 
Minneapolis  . . . 

Seattle  . . . 

Indianapolis  . . 

tDenver  . 

Providence  . . . . 

Columbus  . 

tLouisville  . . .  ■ 

SL  Paul . 

Oakland  . 

tOmaha  . 

tBirmingham  . 

Richmond  . 

Ihyton  . 

Houston  . 

tDes  Moines. .. 


12  show  gain 
65  show  gain 
7  no  comparison 
1927  1926 

14.719,484  14,731,697 


7,622,259 

6,937,458 

4.683.532 

3.696.975 

4.304,600 

7,027,418 

4.322.802 
6.423.807 
4,272,081 
3.679,625 

2.727.802 
4,379,310 
3,213,360 
4,966.226 
3.379.093 
3.176,610 
3,775,605 
2,771,908 
3.933.300 
4.697,634 
2,840,087 
3.039.036 
3.341,214 
2.501.850 
2.866.235 
3.733.905 
3,298,249 
2.279.048 

2.364.824 
1,716.916 

2.805.824 
2.091,936 
3.164.112 
3,524.206 
r,492.863 


7,503,963 

7,090.443 

4,993,982 

3.752.175 

4,556,340 

6,893,269 

4,466,247 

6.981,057 

6,019,422 

3,498,743 

2,853,838 

4.671,008 

3.209.876 
5,192,799 
3.479,422 
3,243,760 
3,531,439 
2,848,701 
3.813,300 
4,645,478 
2,888,039 
3.001,404 
3,381.780 
2,619,344 

2.998.877 
3.708,259 
3.687,875 
2,351,776 
2.549.442 
1.820,119 
2.804,732 
2,221,548 
3.454,626 

3.140.298 

1.896.299 


25  show  loss 
70  show  loss 


12,213 

Loss 

118,296 

Gain 

152.985 

Loss 

310,450 

Loss 

55.200 

Less 

251,740 

Loss 

134,149 

Gain 

143.445 

Loss 

557.250 

Less 

1.747,341 

Loss 

180,882 

Gain 

126.036 

Loss 

291.698 

Loss 

3.484 

Gain 

226.573 

Less 

100.329 

Loss 

67,150 

Loss 

244.166 

Gain 

23,207 

Gain 

120,000 

Gain 

52.156 

Gain 

47,952 

Loss 

37,632 

Gain 

40.566 

Loss 

117,494 

Loss 

132.642 

Loss 

25.646 

Gain 

389.626 

Less 

72.728 

Less 

184.618 

Loss 

103.203 

Loss 

1.092 

Gain 

129.612 

Loss 

290.514 

Loss 

383,908 

Gain 

403.436 

1  Loss 

Totals. 


148,751,328  153,034,363  4.283,035  Loss 


tNote  references  under  individual  newspaper  linage. 


NEW  YORK 


American  . 

Henld-Tribune  ... 

Times  . . 

World  . 

•Mirror  (T.) . 

News  (T.) . . . 

•Eve.  Graphic .... 

•Eve.  Journal . 

•Eve.  Post . 

•Eve.  World . 

•Sun  . 

•Telegram  . 

Brooklvn  Eagle . . . 
BfwAlyn  Times... 
Standard  Union.. 

971,950 

1.662,420 

2.467,384 

1,067,730 

.307.956 

946.990 

246,402 

1,260,014 

542.762 

927.168 

1,598.584 

540.646 

1.310.944 

454.222 

414,312 

953,722 

1.536.518 

2.358.539 

1.158,502 

371.703 

782.492 

350.343 

1,358,649 

551.607 

910,676 

1,530.015 

499.285 

1.351.598 

570.692 

447,356 

18,228  Gain 
125,902  Gain 
108.845  Gain 
90.772  Loss 
63.747  Loss 
164,498  Gain 
J03,941  Loss 
98.635  Loss 
8.845  Loss 
16,492  Gain 
68,569  Gain 
41.361  Gain 
40.654  Loss 
116,470  Less 
33.044  Loss 

Totals  . 

.  14,719.484 

14.731.697 

12.213  Loss 

CHICAGO 

1.869.894 

1.786,506 

83.388  Gain 

2,443.512 

2,421,30.3 

22.209  Crain 

1.0.34.616 

1.062.435 

27.819  U>ss 

516,894 

528,492 

11.598  Loss 

1.309.464 

1.257.468 

51.996  Gain 

•Journal  . 

447.879 

447,759 

120  i.iain 

Totals  . 

7,622.259 

7.503,963 

118.296  Gain 

PHILADELPHIA 

Inquirer  . 

1.575.720 

1.685.970 

110,250  Loss 

789,230 

720.760 

68.470  Gain 

Ledger  . 

1.1.36.708 

1.224.179 

87.471  U,ss 

•Eve.  I.edger _ 

1,170.319 

1.265,775 

95.456  Less 

1.616,551 

1.52.3.034 

93,517  Ciain 

tSun  . 

188.880 

208,400 

19.520  t^ss 

•News  . 

460.050 

462.325 

2.275  L.SS 

Totals  . 

6.937,458 

7,090,443 

152.985  Loss 

DETROIT 

News  . 

2,384.382 

2,587,746 

2n3..364  Ixiss 

Times  . 

1,153.404 

1.178,968 

25.564  I-oss 

Free  Press . 

1.145.746 

1.227,268 

81.522  Loss 

Totals  . 

4,683.532 

4.993,982 

.310,450  I>-,ss 

CLEVELAND 

Plain  Dealer ... . 

1.406,175 

1.433,100 

26,925  la  ss 

News-Leader 

996.075 

1,051.500 

55.425  Loss 

‘Press  . 

1.294.725 

1.267,575 

27.150  Gain 

Totals  . 

. .  3.696.975 

.3,752,175 

55.200  Loss 

ST.  LOUIS 

Post-Dispatch  . . . 

2.067,800 

2.172.240 

104.440  Loss 

Globe-Democrat  . . 

1.263.600 

1.272.900 

9.300  Lo-s 

•Star  . 

588,600 

687,000 

98.400  Loss 

Times  . 

384.600 

424,200 

39.600  la  ss 

Totals  . 

. . .  4.304.600 

4.556,340 

251,740  Loss 

BOSTON 

Herald  . 

1.523,662 

1.449.184 

74,478  Gain 

Globe  .... 

..  1.331.450 

1.280,626 

50.824  Gain 

Post  . 

1.235.175 

1.148,355 

86.820  Gain 

Advertiser  . 

.358.690 

548.150 

189,460  Loss 

American  . 

522.903 

554.192 

31.289  Loss 

Traveler  . 

1.. 308.458 

1.189.868 

118.590  Gain 

1  ranscript  .... 

747.080 

722.894 

24.186  Gain 

Totals  . 

...  7,027,418 

6.893,269 

134.149  Gain 

*No  Sunday  edition. 


BALTIMORE 


.  1927  1926 

Sun  .  1,160.268  1,335,866  175.598  Loss 

•Kve.  Sun .  1,615.725  1.572,267  43.458  Gain 

American  .  469,054  506,059  37,005  Loss 

•News  .  722.567  672,592  49.975  Gain 

•Post  .  355,188  379,463  24.275  Los* 


Totals  .  4,322,802  4.466.247  143.445  Loss 

LOS  ANGELES 

Times  .  1.805,552  2,164,890  359.338  Loss 

Examiner  .  1.668,179  1,808.407  140.228  Loss 

•Express  .  798,840  789,880  8.960  Gain 

•Herald  .  1.403,062  1.468,404  65.342  I.iss 

•Uect.rd  .  464.016  497,238  33.222  Loss 

News  .  284.158  252.238  31.920  Gain 


Totals  .  6.423.807  6.981.057  557,250  Loss 

BUFFALO 

Courier  .  919,983  960.397  40.414  Less 

Times  .  1.355.295  1.306.343  48.952  Gain 

•News  .  1.404.347  1.232.003  172.344  Gain 


Totals  .  3.679.625  3.498,743  180.882  Gain 

SAN  FRANCISCO 

t'hronicle  .  921.032  938.686  17.654  Loss 

Examiner  .  1.482.808  1.619.372  136.564  Loss 

Hnlletin  .  538.748  500.164  38.584  Gain 

•Call  .  797.706  932.540  134.834  Lo^s 

•.News  .  639.016  680.246  41.2.10  Loss 


Totals  .  4.379.310  4.671,008  291.698  Loss 

MILWAUKEE 

I..iirnr.l  .  1.412.453  1.544.209  131.756  Loss 

.Sentinel  .  665.571  591.420  74.151  Gain 

•Leader  .  275.712  297.301  21.589  Loss 

•Eve.  News .  859.624  776.946  82.678  Gain 


Totals  .  3.213.360  3.209.876  3.484  Gain 

WASHINGTON 

Star  .  2.427.110  2.587.822  160.712  Loss 

Post  .  933.187  986.695  53,508  Loss 

•Eve.  Times .  761,166  698.389  62,777  Gain 

Herald  .  609.549  652,361  42.812  Less 

•Eve.  News .  235.214  267,532  32,318  Loss 

Toll's  .  4.966.226  5.192.799  226,573  Loss 

CINCINNATI 

•Post  .  912.300  882,900  29,400  Gain 

*Tinies.St.ir  .  1.401..1fl0  1.333,200  68.100  Gain 

Enuuirer  .  1.245.600  1,251,300  5,700  Los* 

Tribune  .  374.100  345,900  28.200  Gain 


Totals  .  3.933. .too  3.813.300  120.000  Gain 

NEW  ORLEANS 

Times  Picay .  1,898.749  1.811.433  87.316  Gain 

Item  .  1.1.19.579  1,152.172  12.593  Less 

St.ates  .  996.216  1.085.452  89.236  Lrss 

•Tribune  .  663.090  596.421  66,669  Gain 


Totals  .  4.697.634  4,645.478  52,156  Gain 

MINNEAPOLIS 

Tribune  .  1.135.429  1,194,540  59.111  Loss 

lournal  .  1,173.147  1,214,231  41.084  Loss 

•St,ar  .  531.511  479,268  52,243  Gain 

Totals  .  2.840.087  2.888.039  47.952  Ixiss 

SEATTLE 

Times  .  1.435.560  1.412.922  22.638  Gain 

Post-intelligencer..  9.1'*, 77g  904,008  35.770  Gain 

•Star  .  5.12,014  553,420  21.406  Loss 

•Cnion-Record  ....  131.684  131,054  630  Gain 


Totals  .  3.039.036  3,001.404  37.632  Gain 

INDIANAPOLIS 

•News  .  1.6M).533  1.625.240  25.293  Gain 

Star  .  1.115.856  1.200.351  84.495  las* 

•Times  .  564.825  546.189  18.636  Gain 


Totals  .  3..t41,214  3..t81.780  40.566  Loss 

DENVER 

News  .  741.150  694.372  46.778  Gain 

Post  .  1.105,410  1.292.564  187.154  Loss 

•Eve  News .  65.5.290  6.12.408  22,882  Gain 


ToLals  .  2.501.850  2.619.344  117,494  Loss 

•Times  changed  to  Evening  News  Nov.  22.  1926. 

PROVIDENCE 

r.,iirn.al  .  915.159  895.970  19.189  Gain 

•Hnlletin  .  1.242.306  1.265.891  23.585  Loss 

Tribune  .  .155.968  415.262  59.294  Loss 

•News  .  352.802  421,754  68,952  Loss 


Totals  .  2.866,235  2.998,877  132.642  Loss 

COLUMBUS 

l)isp.atch  .  1.872.393  1.942,774  70,381  larss 

lournal  .  690,568  6.11,068  59,500  Gain 

•Citizen  .  1.170.944  1.134,417  36.527  Gain 


Totals  .  3.733.905  3,708,259  25.646  Gain 

LOUISVILLE 

Courier  Tourn-al  ...  1.338,082  1..106.600  31.482  Gain 

•Herald-Post  .  814.363  tl.228.567  414.204  Loss 

•rimes  .  1.145,804  1,152.708  6.904  Loss 


Totals  .  3.298,249  3,687.875  389.626  Lo»s 


•Herald-Post  morning  edition  discontinued  with  issue  of 
March  5.  1927. 

tincliides  344,767  lines  of  morning  issue. 


ST.  PAUL 


1927  1926 

•Dispatch  .  802.340  819.546  17.206  Loss 

Iboneer  .  795,228  745,136  50.092  Gain 

News  .  6S1.480  787,094  105,614  Loss 

Totals  .  2,279.048  2.351.776  72,728  Loss 

OAKLAND 

Tribune  .  1,479.576  1.579,172  99,596  Less 

•Post  lii.iuirer  _  885,248  970,270  85,022  Loss 

To  als  .  2,364,824  2.549,442  184.618  Los? 

OMAHA 

World  Herald  .  983.633  1.030.610  46.977  Loss 

IteeNews  .  733.283  451,850  281.433  Gain 

-News  .  337,659  . 

Totals  . 1.716,916  1,820,119  103.203  Loss 

News  combined  with  Hee,  February  7.  1927. 

BIRMINGHAM 

■Age  Herald  .  633,808  1741,860  108,052  Less 

News  .  1.562.008  1,495.704  66.304  Gain 

•I’ost  .  610.008  567,168  42.840  Gain 

Totals  .  2,805.824  2.804,732  1.092  Gain 


tSunday  .Age-Herald  merged  into  Sunday  News;  includes 


,U5,t98  lines  in 

four  Sundays. 

RICHMOND 

"News-tf^eadcr 

_  1. 108.3.38 

1,147.062 

38.724  Loss 

1  inK'S  Dispatch 

_  983.598 

1,074.486 

90.888  Loss 

Totals  . 

-  2.091,936 

2.221,548 

129,612  Loss 

DAYTON 

Nows  . 

_  1.517.936 

1.628.788 

110.852  Loss 

*  Herald  . 

-  986,930 

1.071.826 

84,896  Loss 

Tournal  . 

_  659.246 

754,012 

94,766  Less 

Totals  . 

_  3.164.112 

3,454.626 

290,514  Loss 

HOUSTON 

Chronicle  . . . , 

_  1.3tX).03n 

1,287,986 

72,044  Lost 

I'ost- Dispatch  . 

_  1,334,022 

1,180,928 

153,104  Gain 

*  Press  . 

....  830.144 

671,384 

158,760  Gain 

Totals  . 

-  3,524.206 

3.140.298 

383.908  Gain 

DES  MOINES 

HcKisler  . 

.  643,114 

639,817 

3.297  Gain 

•  r  ribune  . 

-  849.749 

818,939 

(  aiMtal  . 

T.itals  . 

.  1.492.863 

1.896,299 

403,436  Loss 

Daily  Capital  discontin  ird  February  12.  1927. 


ATLANTA 


Constitution  . 

872.428 

902.731 

30.303  Loss 

Journal  . 

1,258.126 

1,233.470 

Ge<  rgian-.American . 

641.354 

612.500 

28.854  Gain 

Totals  . 

2.771.908 

2,748,701 

23.207  Gain 

KANSAS  CITY 

lournal  . 

487.297 

490,917 

2.620  Loss 

*I*ost  . 

510.170 

556,177 

46.007  Lost 

Star  . 

1.5.33.022 

1.592,673 

39.651  Loss 

*  Tillies  . 

848.604 

839.655 

8.949  Gain 

Totals  . 

3,379.093 

3,479.422 

100.329  Loss 

MEMPHIS 

r  ommercial  Appeal 

1.292.319 

1.697.731 

'Evening  Appeal.. 

683.781 

*  Press-Scimitar  .. 

1,007,034 

835,345 

171.689  Gain 

Totals  . 

2.983.134 

2.533,076 

450,054  Gain 

NEWARK 

*Xcws  . 

1.710.646 

1.780.262 

69.616  Lost 

•Star-Eagle  . 

1.017,156 

1.073,576 

56,420  Lost 

Totals  . 

2,727.802 

2,853,838 

126.036  Loss 

PITTSBURGH 

690,684 

Press  . 

2.171.610 

2.161,072 

Sun-Telegraph  . . . 

1.409.787 

Gazette-Times 

675.839 

•Chronicle-Telegraph  . 

1.179,308 

1.127.434 

•Sun  . 

875.769 

Totals  . 

4.272,081 

6.019,422 

1.747.341  Lo,s 

PORTLAND 

,  ORE. 

•News  . 

450,912 

494.584 

43,672  Loss 

ttregon  Journal.. 

1,090.120 

1.089.998 

122  Gain 

llregonian  . 

1.035,538 

1,288,578 

Telegram  . 

600.040 

370.600 

229.440  Gain 

Totals  . 

3,176.610 

3.243.760 

67.150  Loss 

ROCHESTER,  N.  Y. 

Democrat  &  Chronicle  1.458.573 

1.454,666 

3.907  Gain 

t  Tournau- .'American . .  1.052,298 

878.281 

‘Times-Lnion  ... 

1.264.734 

1.198,492 

866,242  Gaia 

Totals  . 

. .  3.775.605 

3.531,439 

244.166  Gaia 
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STERN  CALLS  HIS  WORK 
ADVENTURING  ON  PAY 


Coast  Writer,  Sent  to  Nicaragua  by 
S.  F.  Daily  News,  Sees  No 
Drudgery  in  Reporting 


Dispatches  analyzing  the  new  situation 
in  Nicaragua  were  expected  Jan.  21 
from  Max  Stern,  of  the  Sant  Francisco 
A'eu’s  staff.  He 


is  covering  the  - 

story  for  the 
News  and  other 
Scripps  -  Howard  W,.;h 

Stern  was  as-  MBL 

signed  on  a  few 

Latin  America’s  ^ - 

most  turbulent 
history.  The 
Kcuador  had  just 

sailed,  and  so  Stern  hopiK-d  a  train 
and  caught  her  at  San  Pedro. 

He  expects  to  accompany  Major  Gen. 
John  .\.  Lejeune  when  the  marine  corps 
commandant  begins  his  thorough  inves¬ 
tigation  of  the  revolution  next  week. 

Gen.  Lejeune  has  been  directed  to  find 
out  what  the  revolution  is  all  about,  to 
determine  whether  United  States  marines 
are  l>eing  u.sed  legitimately,  and  what 
can  be  done  to  promote  peace. 

The  general's  discoveries  will  form 
part  of  Stern’s  report.  But  he  e.xpects 
to  make  an  investigation  of  his  own  as 
well. 

The  assignment  was  another  bit  of 
‘‘adventuring  pay”  for  Stern. 

“There’s  a  certain  fashion  among 
newspapermen  to  disparage  the  game 
and  damn  it  as  the  last  word  in  under¬ 
paid  and  overworked  drudgery,”  he  said 
in  a  recent  story  about  .some  of  his 
assignments. 

“This  strikes  me  as  affectation.  Put 
me  down  as  one  who  considers  newspaper 
reporting  the  nearest  thing  to  adventur¬ 
ing  on  pay  that  this  more  or  less 
standardized  world  has  to  offer.” 

Stern’s  assignments  have  taken  him 
to  the  Arctic  circle  on  the  north,  and 
now  to  Managua  on  the  south.  His 
biggest  kick  came  when  instead  of  be¬ 
ing  aollwecl  to  go  on  his  honeymoon, 
he  was  assigned  to  get  the  “lowdown’’ 
on  working  conditions  among  the  5,000 
odd  common  laborers  shipped  out  each 
spring  from  Pacific  Coast  ports  to  work 
in  the  .Alaskan  salmon  canneries. 

From  a  blushing  bridegroom  to  the 
role  of  a  lie-whiskered  “Mexican”  salmon 
bum  was  the  first  step.  Then  he  got 
a  job  from  a  Chinatown  labor  agent, 
signed  his  life  away  to  a  Chinaman 
labor  contractor  for  six  months  at  $35 
a  month-and-found,  and  shipped  on  an 
ancient  hulk  called  the  h'mily  Whitney. 

For  33  unforgettable  days  he  dwelt, 
the  only  white  man.  in  the  forward  hold 
packed  with  a  mixture  of  Chinamen, 
Mexicans,  and  Portuguese,  as  the  old 
windjammer  wallowed  her  way  across 
the  north  Pacific  into  Bering  Sea  and 
finally  dumped  its  human  freight  on  the 
swampy  shore  of  Wood  River. 

He  worked  a  month  in  the  salmon 
shacks  and  then,  deciding  he  had  the 
story,  escaped  in  a  fish  boat  from  his 
Chinaman  boss. 

The  next  big  assignment  was  to  un¬ 
cover  the  rum-running  industry  on  the 
Pacific  coast.  This  took  him  from  Van¬ 
couver  to  Ensenada.  He  was  lucky 
enough  to  get  material  so  filled  with 
murder  and  piracy  that  it  was  hard  to 
keep  it  from  sounding  like  fiction. 

Later  he  was  sent  into  Mexico.  He 
says  he  will  never  forget  a  horseback 
ride  over  the  barrancas  in  Nayarit  .at 
daybreak,  nor  the  thrill  of  running  the 
Yaqui  country  under  convoy  of  troops 
who  looked  more  like  bandits  than  the 
Indians.  There  have  also  been  some 
bronco-busting  boat  rides  on  the  Colo¬ 
rado  on  the  Boulder  Dam  story,  and 
po’itical  wars  galore  within  the  state 
of  California. 
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CHICAGO  TRIBUNE 

Start  the  New  Year  with  the  best  fiction!  | 

I 


it  oiH.*rated  with  varying  financial  suc¬ 
cess,  publishing  a  weekly  digest  of  th* 
news  of  the  daily  journalistic  field  and 
the  field  of  general  advertising.  In  1925 
Mr.  Birmingham  lost  control  of  the  papej 
and  thereafter,  until  the  purchase  U 
EniTOR  &  Publisher,  it  was  owned  and 
edited  by  H.  M.  Newman  and  associates 
In  the  regime  of  Mr.  Newman  an  effort 
was  made  to  broaden  the  field  'erved  bv 
the  paper,  but  it  was  finally  realized 
that  success  could  not  come  along  the 
lines  projected  except  through  many 
years  of  effort  and  the  investment  of 
much  more  capital  than  was  available 
Editor  &  Publisher  accepted  the  good 
oki  name  of  its  former  rival  as  a  suIf 
title  and  so  it  remains,  the  question  often 
recurring  whether  or  not  The  Fourth 
I'.state  as  a  title  is  not  more  expressive 
than  the  title  Editor  &  Publimier. 

Editor  &  Publisher,  itself,  as  will  be 
seen  in  the  facsimile,  brought  out  its  Vol 

I,  No.  1,  on  June  29,  1991,  published  by 

J.  B.  Shale  then  also  president  of  the 
Publishers’  Press  .Association.  The  first 
managing  editor  was  Paul  Lodge,  an  abie 
young  newspaper  man  from  the  West  anti 
who,  in  later  years,  returned  to  the  West 
to  engage  in  silver  mining  in  Nevada. 
Editor  &  Publisher  was  purchased  from 
Mr.  Shale  by  James  Wright  Browm  in 
.April,  1912,  and  has  reached  its  present 
proportions  and  influence  under  his  direc¬ 
tion. 

Thus,  in  the  veins  of  the  present  pub¬ 
lication,  there  runs  the  blood  of  the  lead¬ 
ing  journalistic  and  advertising  journals 
that  have  serv’ed  the  press  of  the  nation 
for  44  years. 


LOSES  “LEGAL”  SUIT 


Indiana  Court  Upholds  Law  Defininf 
Status  of  Papers 


.An  act  passed  by  the  Indiana  legisla¬ 
ture  in  1927  concerning  legal  advertising 
and  publication  of  legal  notices,  and  de¬ 
fining  a  newspaper  as  “a  weekly,  semi¬ 
weekly,  tri-weekly  or  daily  newspaper 
which  shall  have  been  published  for  five 
consecutive  years  in  the  same  city  or 
town,”  is  legal,  according  to  Judge  Frank 
O.  Switzer  of  the  Wabash  County  Circuit 
Court. 

He  made  this  finding  last  week  when  he 
sustained  the  demurrer  of  Ward  Beau¬ 
champ,  county  auditor,  filed  in  the  man- 
damns  suit  of  Ed  W.  fiumert,  publisher 
of  a  weekly  newspaper  at  I-agro,  Wabash 
county.  Gumert  sought  to  compel  the 
auditor  to  give  him  all  county  legal  ad¬ 
vertising  on  the  ground  that  his  was  the 
only  Democratic  paper  in  the  county, 
and  that  the  1927  act  was  illegal  because 
it  was  class  legislation.  The  I^gro  paper 
has  been  published  about  three  years. 

Judge  Switzer,  in  sustaining  the  demur¬ 
rer.  held  that  the  legislature  had  a  right 
to  decide  how  long  a  newspaper  must  be 
published  before  it  can  be  considered  a 
paper  of  general  circulation. 


Faesiaiile  titles  of  publications  in  the  field  of  journalism  and  advertising  that 
have  merged  in  EDITOR  X  PEBI.ISHER. 


EL  DORADO  PAPER  REORGANIZED 


YV'HEN  Editor  &  Pulisher  purchased 
and  consolidated  with  Th<!  Fourth 


Estate  on  Dec.  1,  last  year,  there  was 
created  a  composite  publication  which 
has  no  exact  parallel  in  the  field  of  class 
or  trade  papers.  From  the  files  of  the 
three  journals  that  have  been  purchased 
and  merged  in  the  present  Editor  & 
Publisher  the  original  titles  have  been 
collected  and  are  herewith  reproduced  as 
an  historic  document. 

The  facsimile  of  the  title  ol  The  Jour¬ 
nalist  is  from  the  first  number  of  that 
publication,  issued  Afarch  22,  1884,  under 
the  virile  editorship  of  .Allan  Forman.  It 
was  addressed  to  news  and  editorial  men. 
The  purchase  and  consolidation  of  this 
famous  paper  by  Editor  &  Publisher 
occurred  in  Jan.,  1907.  and  “The  Jour¬ 
nalist”  was  made  a  sub-title  in  the  issue 
for  Jan.  26,  of  that  year. 

Xcwspatvrdom  was  first  issued  in 
March,  1892,  as  a  monthly  and  designated 
itself,  “.A  trade  paper  for  the  makers  of 
newspapers.”  Its  able  editor  was  the 
late  Charles  S.  Patteson.  In  1912  News- 
paperdom  was  purchased  by  the  late  H. 
Craig  Dare.  who.  though  handieanned 


l)y  jiartial  blindness,  but  with  the  assist¬ 
ance  of  Mrs.  Dare,  now  of  the  staff  of 
Editor  &  Publisher,  changed  the  paper 
to  a  fortnightly  and  produced  a  publica¬ 
tion  that  not  only  commanded  the  re¬ 
spect  of  the  field  but  moderately  pros¬ 
pered.  In  January,  1925,  Newspaperdom 
was  purchased  by  James  Wright  Brown. 
Its  name  was  changed  to  Advertising  and 
it  was  continuerl  as  a  fortnightly  until 
July  of  that  year  when  it  was  consoli¬ 
dated  with  Editor  &  Publisher,  the 
name  for  a  time  being  continued  as  a  sub¬ 
title  as  is  shown  by  the  facsimile  of  the 
Editor  &  Publisher  title  for  July  18, 
1925.  Strictly  speaking,  including  Ad¬ 
vertising,  the  present  publication  repre¬ 
sents  a  titular  total  of  five  journals. 

The  Fourth  Estate’s  first  number  was 
dated  Thursday,  March  1,  1894,  follow¬ 
ing  Newspaperdom  by  exactly  two  years 
and  The  Journalist  by  exactly  ten  years. 
The  founder  was  Ernest  F.  Birmingham, 
who  expressed  the  object  of  the  publica¬ 
tion  in  a  line  that  ran  beneath  the  title 
as  follows,  “.A  newspaper  for  the  makers 
of  newspapers.”  The  Fourth  Estate  was 
precisely  that.  For  more  than  30  years 


C.  E.  Palmer  of  Texarkana  Now  ia 
Control — Litigation  DitmiMed 


Reorganization  of  News-Times  Pub¬ 
lishing  company  of  El  Dorado,  .Ark., 
publishers  of  the  Daily  Nnvs  and  its  sus¬ 
pended  afternoon  edition,  the  Evening 
Times,  has  been  effected  with  the  pur¬ 
chase  of  a  controlling  interest  by  C.  E. 
Palmer,  for  17  years  owner  and  publisher 
of  the  Texarkana  Four  States  Press,  and 
his  associates  of  Texarkana. 

Mr.  Palmer,  as  the  new  publisher,  suc¬ 
ceeds  C.  A.  Berry,  founder  and  president 
of  the  company,  who  still  remains  on  the 
board  of  directors,  ill  health  having  pre¬ 
vented  his  active  participaton  for  two 
years.  Assocated  with  Mr.  Palmer  in  the 
controlling  group  are  C.  M.  Conway,  in¬ 
vestment  specialist  of  Texarkana  and 
Little  Rock,  and  Louis  Heilbron.  realtor 
and  investment  banker  of  Texarkana. 

With  Mr.  Palmer  is  the  following 
staff:  Stanley  Andrews,  editorial  advisor: 
Alex  H.  Washburn,  editor ;  Floyd  M'ller, 
business  manager;  Hugh  Lothrop,  assist¬ 
ant  business  manager  and  advertising 
manager ;  and  C.  V.  Powers,  assistant 
advertising  manager. 


Foundation  of  Successful  Advertising 
in  the  New  York  Market 


The  Position  of  The  New  York  Times  as  the  foundation 
of  any  advertising  campaign  in  the  rich  New  York  market 
is  emphasized  by  its  leadership — in  total  volume,  in  national 
advertising  —  in  local  display  —  and  in  the  majority  of 
important  classifications. 


CLASSIFICATION  RECORD  /or  1927 


*National  . 

Dry  Goods  . 

*Real  Estate  . 

♦Automobile  Display  . 

♦Rotogravure  . 

♦Resort  and  Travel . 

♦Books  and  Periodicals  . . . . 

♦Building  Material  . 

♦Deaths  . 

♦Financial  . 

♦Hotels  and  Restaurants  .  . 

♦Men’s  Wear  . 

Musical  Instruments  .... 

♦Office  Appliances  . 

♦Schools  and  Colleges  .... 
♦Women’s  Specialty  Shops 


Agate  Lines 
6,944.219 
4,870,497 
4,574,060 
1,193,501 
1,376,648 
1,391,402 
1,317,134 
246,067 
276,447 
3,375,250 
193,655 
1,176,890 
352,182 
80,788 
226,337 
.  1,452,726 


♦Local  Display 


16,943,398 


Total  Volume 


29,710,606 


♦The  Times  leads  all  New  York  morning  and  evening  newspapers 

This  leadership  in  volume  of  advertising  in  the  world’s  richest 
market  is  matched  by  The  Times  leadership  in  volume  of  quality 
circulation  (over  700,000  net  paid  sale  Sundays,  400,000  weekdays) 
and  by  the  strong  confidence  of  those  readers  in  the  strictly  censored 
advertising  columns  of  The  Times. 
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SPECIALTY  CREATED  AND  ADVERTISED 
.  TO  LIFT  SALES  FROM  A  RUT 

Speedtnobile  for  Children  Made  Leader  of  Toy  Company’s  Line 
— Comic  Sections  of  Metropolitan  Dailies  Used — 
Specialty  Totalled  25  Per  Cent  of  Sales 

By  HAMMOND  EDWARD  FRANKLIN 

The  line  was  conventional.  which  in  colors  appeared  a  drawing  of  the 

It  was  much  like  that  of  competitors,  1928  Specdmobile,  with  specifications  and 
sold  largely  on  price  and  through  personal  details.  The  keynote  was  “You  can  be 
salesmanship.  The  products  had  few  the  boy  who  has  the  thrill  of  winning 
points  of  superiority  over  competition.  the  race.’’ 

The  corporation  had  to  operate  on  a  “How  to  conduct  a  Speedmobile  race” 
narrow  margin.  Its  trademark  stood  for  was  explained  by  Mr.  Frissell,  the  presi- 
little  with  the  public.  Advertising  had  dent,  in  the  poster.  Facts  and  photo- 
always  seemed  out  of  the  question.  graphs  about  the  mystery  Sunbeam  car 

Such  was  the  far-from-encouraging  driven  at  Daytona  Beach  on  March  29  at 
situation  faced  a  few  months  ago  when  a  miles  a  minute,  with  supplementary 
new  management  took  over  the  control  speed  records  of  other  cars.  The  pros¬ 
and  operation  of  the  Children’s  Vehicle  pect  was  told  that  when  he  bought  his 
Corporation,  East  Templeton,  Mass.,  Speedmobile  he  would  find  attached  to  it 
manufacturer  of  baby  carnages,  doll  a  card  tag  in  two  parts.  The  small  part 
carriages,  wheelbarrows,  scooters,  veloci-  was  to  be  signed  and  kept  as  his  driver’s 
pedes,  coasters,  furniture  and  wheel  goods  license.  The  other  part  was  to  be  mailed 
sold  to  department  .stores,  sporting  goods  to  the  company  for  a  handsome  license 
retailers  and  furniture  stores.  A  “bread-  numberplate..  Personal  letters  were 
and-butter”  line  in  a  sales  rut!  written  inquiring  prospects,  advising  them 

“Two  possible  solutions  suggested  where  the  goods  could  be  bought.  During 
themselves,”  stated  Xelson  E.  Frissell,  Christmas,  demonstrations  were  carried 
president.  “One  was  the  establishment  of  on.  Posters  were  furnished  for  store 
a  chain  of  furniture-toy  stores  or  the  window  displays. 

development  of  some  unusual  specialty  “The  quota  we  set  last  spring  for  our 
which  would  be  ‘different’  and  which  first  year  on  this  new  item  has  been 
could  be  made  the  leader  of  our  line  and  reached.”  Mr.  Frissell  stated.  “Of  our 
which  could  jolt  it  out  of  its  rut.  We  total  sales  this  season,  between  20  to  25 
chose  the  latter  course.  per  cent  consist  of  this  leader.  Next 

“We  perfected  an  automobile  for  boys  year  we  will  enlarge  the  scope  of  our 
and  girls  between  the  ages  of  six  and  activities,  thus  further  lifting  our  staple 
ten,  and  christened  it  the  C.  V.  C.  Speed-  line  out  of  a  sales  rut.” 
mobile,  ‘Fastest  junior  built.’  It  embodied  The  Speedmobile  advertising  was  pre¬ 
chain  drive  features  (like  the  real  racing  pared  by  the  Charles  W.  Hoyt  Company, 
cars)  and  other  special  talking  points.  j\t  New  York,  whose  views  on  advertising 
last  we  felt  we  had  an  item  which  had  Giristmas  gifts  as  outlined  recently  are 
genuine  volume  sales  possibilities,  and  a  suggestive  for  all  manufacturers  who  are 
unique  personality.  beginning  to  plan  for  1928  Christmas  busi- 

“A  survey  of  the  trade  and  public  ness.  The  following  is  quoted  in  part 
showed  that  sales  of  automobiles  for  from  a  recent  statement  from  Charles  W. 
youngsters  the  last  several  years  had  been  Hoyt : 

dropping.  In  spite  of  this,  we  came  to  *‘Io  our  opinion,  domination  is  the  im- 
the  conclusion  that,  by  advertising,  and  portant  thing  to  those  who  would  be 
aggressive  sales  efforts,  we  could  win  an  most  successful  in  the  selling  of  Christmas 
increasing  sale  for  our  new  product.  We  articles. 

planned  every  move  many  months  ahead  “The  manufacturer  of  a  Christmas 
of  Christmas,  which  as  everybody  knows,  present,  whether  it  be  for  a  boy  or  an 
is  the  peak  season  of  the  year  for  presents  adult,  should  remember  that  at  Christmas 
for  children.  time  those  who  are  to  receive  a  present 

“There  are  said  to  be  12,300,000  boys  are_  trying  to  decide  between  dozens  of 
in  the  country.  Our  effort  was  based  on  articles.  In  the  same  way,  those  who 
convincing  them  and,  through  them,  their  give  presents  are  undecided.  They  arc 
parents,  who  in  turn  would  buy  from  the  trying  to  make  up  their  minds.  They 
retailer  who  meantime  would  have  been  wander  through  the  shops  and  they  push 
merchandised  the  whole  proposition.  through  the  stores.  Think  of  the  average 

“Last  July,  our  40  salesmen,  armed  with  husband  trying  to  decide  what  to  give  his 
portfolios  and  carefully  coached  at  sec-  wife,  children  or  mother ! 
tional  sales  meetings,  sallied  forth  in  quest  “A  man  making  printing  presses  for 
of  orders.  The  campaign  and  the  new  boys  might  feel  if  he  ran  a  small  ad- 
product  gave  them  a  brand  new  theme  vertisement  announcing  his  printing  press 
with  which  to  tackle  the  trade  and  as  a  suitable  Christmas  gift,  he  was  doing 
with  which  to  make  their  entering  wedge  all  he  could  if  his  advertisement  was  equal 
not  only  on  the  specialty  but  as  a  means  fo  any  other  manufacturer  of  printing 
for  putting  over  the  rest  of  the  C.  V.  C.  presses. 

line.”  “As  he  is  making  up  his  mind  what  he 

Dominating  space  to  appear  Nov.  27  in  wants  for  Christmas,  the  boy  has  his 
the  comic  sections  of  big  circulation  city  choice  of  a  long  range  of  products.  No 
newspapers  in  full  colors  was  the  out-  large  proportion  of  boys  is  interested 
standing  feature  of  the  projected  cam-  particularly  in  printing  presses.  Only  a 
paign.  Space  in  a  box  in  each  city  was  small  number  are  trying  to  decide  which 
allowed  for  inserting  the  names  of  those  printing  press  they  want, 
dealers  which  stocked  a  liberal  quantity  “Various  circumstances  govern  their 
of  the  Speedmobiles,  thus  giving  a  local  choice.  A  boy  might  think  that  the  thing 
hook-up.  which  he  wanted  was  a  toy  theatre — a 

The  copy  in  boy  language  likened  the  bicycle — a  boy’s  automobile — a  pair  of 
Speedmobile  to  famous  racing  cars,  point-  speed  skates — a  steel  structural  toy — a 
ing  out  the  automobile  was  a  racer  and  miniature  train  outfit — a  wild  west  or 
coaster  in  one,  with  chain  drive  which  has  cowboy  suit — a  set  of  books — a  chemistry 
advantages  over  the  tricycle  drive.  In  an  outfit — a  fountain  pen — a  radio, 
aside  to  mothers,  mention  of  the  emer-  “Suppose  a  boy  looks  over  a  magazine 
gency  hand -brake,  sprocket  and  all-steel  of  the  type  of  the  American  Boy,  Boy's 
construction  was  made  to  assure  that.  Life  or  the  Saturday  Evening  Post.  Sup- 
although  fast,  the  automobile  was  safe,  pose  that  about  three  manufacturers  of 
The  same  appeal  also  was  used  in  maga-  the  products  mentioned  employ  dominat- 
zines  reaching  parents.  ing  sjwce,  and  compelling  copy,  while 

A  coupon  made  it  easy  for  the  child  or  the  printing  press  manufacturer  contents 
parent  to  write  the  company  for  what  is  himself  with  a  three  or  four  inch  adver- 
called  a  Racing  Poster.  The  coupon  nas  tisement  because  no  other  printing  press 
a  line  in  which  the  boy  or  girl  can  state  maker  is  doing  more.  Is  it  not  likely  that 

“I  am  .  years  old,  going  on  the  boy  will  be  most  influenced  by  the 

. years.”  The  poster  was  a  large,  larger  advertising  power  of  the  big  ad- 

self-contained  piece  of  printing,  inside  of  vertiser?  He  doesn’t  know  what  he 


wants.  He  can  be  sold  any  of  these 
articles.” 

Mr.  Hoyt  suggests  the  hypothetical  case 
of  a  manufacturer  of  a  seven  dollar 
specialty  for  boys  who  should  decide  to 
spend  $500,000  for  a  campaign  to  run  in 
the  comic  sections  of  newspapers  through¬ 
out  the  country,  boys’  publications  and 
magazines  during  October,  November  and 
December.  By  a  dominating  advertising 
campaign  and  thorough  merchandising 
months  ahead,  Mr.  Hoyt  is  of  the  opinion 
5,000,000  sales  might  be  made,  making  a 
total  at  retail  of  $35,000,(XX). 

“The  result  of  this  stupendous  piece  of 
work  would  be  (not  to  influence  boys  to 
decide  between  different  brands  of  one  ar¬ 
ticle)  to  sell  the  thought  that  that  particu¬ 
lar  brand  of  product  was  the  one  ideal 
Christmas  present  for  boys  to  have,”  Mr. 
Hoyt  continues.  “Yes,  1  know  it  is  not 
practical.  May  be!  No  manufacturer  in 
this  country  could  make  $17,500,000  worth 
of  toys.  The  principle  is  sound. 

“I  wonder  if,  so  far,  anybody  making 
a  Christmas  present  has  done  a  real  piece 
of  work.  I  wonder  if  a  firm  like  General 
Motors  Corporation  were  making  a  $7 
Christmas  present,  whether  they  wouldn’t 
make  the  rest  of  the  manufacturers  gasp 
at  the  development. 

“The  Christmas  habit  of  giving  and 
receiving  was  made  to  order  so  that  some 
genius  might  clean  up  a  fortune.  Where 
is  he?” 

RE-ENTERS  DAILY  HELD 

The  Omaha  Daily  Tribune,  German 
language  paper,  resumed  publication  as  a 
daily  Jan.  16.  The  Tribune  has  been 
published  tri-weekly  since  Sept.  10,  1926. 


DAILIES  ON  25  SHIPS 

Radio  News  Sent  Nightly  to  Chic«n 
Tribune  Ocean  Times 

The  Chicago  Tribune  Ocean  Times  )ai 
issued  a  revised  list  of  steam,^hips  upon 
which  this  seapaper  is  circulated,  showinj 
publication  on  five  different  'cean  pa^ 
senger  lines  and  upon  a  total  of  25 
vessels. 

The  papers  are  printed  in  advance,  ex 
cept  for  one  blank  page  which  is  left  for 
insertion  of  wireless  news  nightly  aboarfl 
ship.  The  news  is  radioed  through  the 
Radio  CoriKiration  of  .\merica  by  Perlev 
Boone,  the  New  York  correqiondent  of 
the  C  hicago  Tribune.  Mr.  Boone  is  also 
editor  and  general  manger  of  the  ocean 
edition. 

The  list  of  ships  follows:  White  Star 
Line,  Majestic.  Olympic,  Homeric,  Baltic, 
Laurentic,  Doric,  Cedric,  Celtic,  Megan- 
tic,  .Adriatic,  Regina,  United  States  Lines 
Leviathan.  .America,  Republic,  President 
Harding.  President  Roosevelt,  (leorge 
Washington.  Red  Star  Line,  Arabic, 
Belgenland,  Lapland,  Pennland.  Atlantic 
Transport  Line,  Minnewaska,  Minn^ 
tonka.  Royal  Mail  Line,  Albertic,  ci]. 
garic. 


M.  E.  HOST  TO  STAFF 

Celebrating  his  first  anniversary  as 
managing  editor  of  the  /lltoona  (Pa.) 
Tribune .  Thomas  C.  Langdon  gave  his 
staff  an  entertainment  and  luncheon  at 
the  Green  Parrot  tearoom,  Jan.  16.  Mr. 
Langdon  was  formerly  managing  editor 
of  the  McKeesport  Jounutl  and  telegraph 
editor  of  the  Pittsburgh  Press. 
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duct  which  has  been  long  and  well  recog¬ 
nized  and  upheld  in  theory  both  by  bench 
and  bar.  The  attorney  who  disregards 
the  rule  is  properly  subject  to  rebuke  if 
not  to  disbarment.’  In  people  v.  Mac- 
Cabe,  18  Colo.  186.  188,  it  was  said:  ‘The 
ethics  of  the  legal  profession  forbid  that 
an  attorney  should  advertise  his  talents  or 
his  skill  as  a  shopkeeper  advertises  his 
wares.’  The  foundation  on  which  this 
principle  of  conduct  rests  is  that  attorneys 
at  law  practice  a  profession ;  they  do  not 
conduct  a  trade.  It  is  incompatible  with 
the  maintenance  of  correct  professional 
standards  to  employ  commercial  methods 
of  attracting  patronage.  Advertising  such 
as  that  disclosed  on  this  record  is  com¬ 
monly  designed  to  stimulate  public  thought 
and  challenge  popular  attention  to  the  end 
that  the  business  of  the  advertiser  may 
be  increased.  It  has  always  been  re¬ 
garded  as  contrary  to  sotmd  public  policy 
for  an  attorney  at  law  to  foment  litigation 
or  to  instigate  law  suits.  .Advertising  for 
divorces  has  been  almost  universally  con¬ 
demned  and  frequently  has  been  stamped 
as  criminal  by  the  enactment  of  statutes. 
See  G.  L.  c.  208,  s.  43,  and  cases  collected 
in  9  A.  L.  R.  1500.  Solicitations  and  ad¬ 
vertisements  as  to  divorce  differ  in  point 
of  professional  propriety  little,  if  any, 
from  that  set  forth  in  the  case  at  bar. 

“Moreover,  the  advertisement  of  this  re¬ 
spondent  was  under  a  name  not  his  own 
which,  so  far  as  appears,  he  had  no  right 
to  use.  That  of  itself  has  been  held  to  be 
conduct  justifying  discipline  by  the  court. 
Matter  of  Kaffenburgh,  188  N.  Y.  49,  55. 

“The  arguments  of  the  respondent 
founded  chiefly  upon  freedom  of  the  press 
seem  to  us  quite  wide  of  the  mark.  Con¬ 
ditions  may  limit  the  e.xercise  of  con¬ 
stitutional  rights.  McAuliffe  v.  Mayor  & 
.Alderman  of  New  Bedford,  155  Mass.  216, 
220.  Whatever  may  be  his  constitutional 
right,  a  member  of  the  bar  must  con¬ 
duct  himself  as  an  officer  of  the  court  in 
such  manner  as  not  to  offend  against  rea¬ 
sonable  rules  of  propriety  established  by 
the  court  for  the  general  welfare.  Courts 
are  solicitous  for  the  rights  of  one  duly 
admitted  to  practice  law.  Matter  of 
Sleeper,  251  Mass.  6,  18,  19.  They  owe  an 
equal  duty  to  see  to  it  that  the  public  in¬ 
terests  are  conserved  by  observance  on 
the  part  of  lawyers  of  proprieties  indica¬ 
tive  of  a  due  appreciation  of  their  re¬ 
sponsibilities  to  the  court  and  to  the  com¬ 
munity,  even  though  purely  selfish  tend¬ 
encies  and  profit  may  be  thereby  re- 


ADVERTISING  LAWYER  CAN  BE  BARRED 
FROM  PRACTICE,  COURT  RULES 

Massachusetts  Supreme  Court  Refuses  to  Overrule  Exceptions 
in  Behalf  of  Max  W.  Cohen  Who  Used  Paid 
Space  in  Dailies 

A  LAWYER  who  advertises  in  a 
newspaper  may  be  suspended  from 
practice,  according  to  the  decision  just 
handed  down  by  the  Supreme  Court  of 
the  Commonwealth  of  Massachusetts, 

Boston,  where  Chief  Justice  Rugg  re¬ 
fused  to  overrule  exceptions  requested  on 
behalf  of  Max  Waldo  Cohen,  who  in¬ 
serted  adertisements  for  law  cases  in 
Boston  newspapers. 

The  attorney  had  been  ordered  sus¬ 
pended  from  practice  for  two  months  by 
Suffolk  Superior  Court  on  the  grounds 
of  professional  misconduct.  The  substance 
of  the  charges  was  that  Cohen  as  an 
attorney,  who  had  been  admitted  to 
practice  in  Massachusetts,  solicited  busi¬ 
ness  by  advertisements  inserted  in  Boston 
papers,  one  being  of  this  nature:  “Ad¬ 
vice  free  on  legal  matters ;  specialist 
marriage  troubles ;  all  cases ;  reliable ; 
confidential;  reasonable  terms.  White’s 
Law  Office  (with  address  included).’’ 

It  is  provided  in  the  canons  of  ethics 
of  the  Massachusetts  Bar  Association  and 
of  the  Bar  Association  of  the  City  of 
Boston  that  “solicitation  of  business  by 
circulars  or  advertisements  or  by  personal 
communications  or  interviews  not  war¬ 
ranted  by  personal  relations  is  unpro¬ 
fessional.” 

The  judge’s  summary,  in  part,  follows: 

“This  court  as  a  part  of  its  inherent 
jurisdiction  is  vested  with  authority  to  in¬ 
vestigate  the  conduct  of  attorneys  at  law 
and  to  remove  them  from  office  absolutely 
or  to  suspend  them  for  a  stated  period  if 
found  guilty  of  conduct  in  any  respect 
unbecoming  the  high  standard  of  pro¬ 
priety  which  ought  to  be  maintained  by 
all  members  of  the  legal  profession.  ‘The 
court,  by  reason  of  the  necessary  and  in¬ 
herent  power  vested  in  it  to  control  the 
conduct  of  its  owm  affairs  and  to  maintain 
its  own  dignity,  has  a  summary  jurisdic¬ 
tion  to  deal  with  the  alleged  misconduct 
of  an  attorney.’  Boston  Bar  Association 
v.  Casey,  211  Mass.  187,  192.  Boston  Bar 
■Association  v.  Greenhood,  168  Mass.  169, 

183.  O’Connell,  petitioner,  174  Mass.  253, 

262.  Matter  of  Carver,  224  Mass.  169,  172. 

Codes  of  legal  ethics  adopted  by  bar  asso¬ 
ciations  of  course  have  no  statutory  force. 

They  are  illuminating  as  showing  views 
entertained  by  organizations  of  members 
of  the  bar  concerning  the  tests  of  proper 
conduct  for  those  charged  with  the  im¬ 
portant  functions  of  attorneys  admitted 
to  practice  within  the  courts.  They  are 
commonly  recognized  by  bench  and  bar 
alike  as  establishing  wholesome  standards 
of  professional  action.  It  has  long  been  a 
part  of  the  ethics  of  lawyers  that  the 
solicitation  of  clientage  by  advertisements 
such  as  that  here  disclosed  is  contrary 
to  sound  practice.  That  has  been  the  con¬ 
sensus  of  opinion  manifested  both  by 
writers  on  legal  ethics  and  by  the  stand¬ 
ard  maintained  by  the  great  mass  of  the 
profession.  ‘Ethics  of  the  Legal  Pro¬ 
fession’  by  Orrin  N.  Carter,  for  many 
years  a  justice  of  the  Supreme  Court  of 
Illinois,  page  59.  Fortunately,  cases  of 
this  nature  in  the  courts  have  been  rare. 

There  are,  however,  decisions  on  the  point. 

Matter  of  Newman.  169  .App.  Div.  (N. 

Y.)  638,  641.  Matter  of  Schwarz,  175 
App.  Div.(N.  Y.)  335,  343,  344.  Matter  of 
Schwarz,  195  App.  Div.  (N.  Y.)  194: 
affirmed  in  231  N.  Y.  642.  In  the  last 
cited  case,  concerning  a  canon  of  pro¬ 
fessional  ethics  like  that  in  the  present 
record  even  in  a  dissenting  opinion  oc¬ 
curs  this  language  at  page  644 :  ‘The  pro¬ 
fession  has  ever  discountenanced  as  un¬ 
dignified  and  indecorous  the  conduct  of 
the  lawyer  who  blatantly  advertises  for 
business  as  those  engaged  in  trade  may  do 
without  exciting  unfavorable  criticism. 

.Attorneys  are  officers  belonging  to  courts 
and  subject  to  their  control  and  discipline 
....  Advertising  or  soliciting  business 
is  censurable  as  a  form  of  self-laudation 
unbecoming  the  traditions  of  a  high  call¬ 
ing.  The  canon  thus  incorporates  in  the 
Code  of  Ethics  an  ideal  standard  of  con¬ 


strained.  No  constitutional  liberty  of  the 
attorney  at  law  is  infringed  by  the  en¬ 
forcement  of  the  rule  of  professional  con¬ 
duct  observed  by  the  court  in  the  case  at 
bar. 

“It  follows  that  the  requests  for  rulings 
all  based  upon  the  theory  that  advertis¬ 
ing  for  business  by  a  member  of  the  bar 
is  lawful  and  does  not  justify  disciplinarv 
action  by  the  courts,  were  refused  rightly 
and  that  the  order  for  temporary  sus¬ 
pension  from  practice  was  warranted. 

“Exceptions  overruled. 
“P.  H.  Kelly  for  respondent. 

“F.  H.  Chase  for  the  petitioner.” 

The  decision  of  the  court  is  believed  in 
local  legal  circles  to  make  no  difference 
as  regards  the  insertion  of  professional 
cards  in  the  columns  of  local  newspapers 
in  small  cities  or  rural  communities  where 
long  usage  has  sanctioned  doing  so,  but 
even  there  it  is  considered  undignified  for 
a  lawyer’s  card  to  be  inserted  in  com¬ 
pany  with  get-rich-quick-schemes.  medical 
quacks,  clairvoyants  and  similar  adver¬ 
tisers. 

-Advertising  by  lawyers  for  divorce 
cases  is  looked  upon  as  a  disgrace  to  the 
profession. 


KOENIGSBERG  HONORED 


French  Legion  Names  Hearst  Executive 
Chevalier  of  Legion  of  Honor 

M.  Koenigsberg,  president  of  Universal 
Service,  International  News  Service  and 
King  Features  Syndicate,  has  been 
named  a  Chevalier  of  the  Legion  of 
Honor, 

The  knighthood  was  conferred  for 
“conspicuous  services  in  the  interests  of 
freedom  of  the  press,  and  particularly 
for  your  brilliant  contribution  to  that 
end  at  the  recent  international  press  con¬ 
ference  at  Geneva.” 

Ambassador  Claudel  was  advised  by 
cable  to  notify  Mr.  Koenigsberg  of  the 
honor. 


BUYS  PAGE  TO  PRAISE  DAILY 

Herman  \V.  Nelson,  president  of  tne 
Herman  Nelson  Corporation,  heat  en¬ 
gineers,  purchased  a  full  page  in  the  Mo¬ 
line  (Ill.)  Daily  Dispatch  to  compliment 
the  paper  on  its  civic  spirit  and  to  extend 
a  New  Year’s  greeting.  The  paper  re¬ 
plied  in  a  short  editorial  thanking  the 
donor  and  remarking  its  appreciation  of 
the  novel,  but  agreeable  experience. 


COLLECTS  PUBLICITY 

The  American  Newspaper  Publishers 
Association  has  asked  its  members  to  for¬ 
ward  to  its  office  all  free  publicity  re¬ 
ceived  during  Newspaper  Week.  The 
material  has  not  yet  been  checked. 


DALLAS  NEWS  AWARDS 
COTTON  PRIZES 

$20,900  Given  Over  Four  Years  (or 
“More  Cotton  on  Fewer  Acres”-.. 
17,000  Farmers  Participated 
with  85,000  Acres 


Culminating  four  years  of  ettort  to¬ 
ward  the  education  of  the  Te.\as  cotton 
farmer  in  intensive  cottwi  growing,  G.  B. 
Dealey,  president 
of  the  Dallas 
News  and  its  as¬ 
sociated  papers, 
presented  $4,750 
to  eight  1927 
winners  in  the 
Dallas  News  and 
Semi  -  Weekly 
Farm  N  e  tv  s 
“More  Cotton  on 
Fewer  -Acres” 
contest  at  a  re¬ 
cent  dinner. 

During  the  four 
years  the  contest  q.  B. 

has  been  con¬ 
ducted,  Mr.  Dealey  said,  17,(MK)  farmers 
in  210  counties  of  the  state  participated, 
with  more  than  85,000  acres  under  culti¬ 
vation.  Prizes  during  the  period 
amounted  to  $20,900.  The  News  had  the 
co-operation  of  the  Texas  Cotton  Asso¬ 
ciation  and  the  Dallas  Cotton  Exchange 
for  three  years  and  for  one  year  that  oi 
the  Houston  and  Waco  exchanges. 

Siieakers  at  the  presentation  dinner  in¬ 
cluded  Theodore  H.  Price,  editor  of 
Commerce  and  I'inanee,  New  A’ork,  and 
John  Fields,  vice-president  of  the  Fed¬ 
eral  Land  Bank  of  Wichita,  Kan.,  and 
former  editor  of  the  Oklahoma  Farmer, 
and  of  the  Capper  farm  publications. 

In  presenting  checks  to  the  1^  win¬ 
ners  Mr.  Dealey  reviewed  the  movement 
initiated  by  the  News  with  the  primaiy 
object,  he  said,  of  promoting  diversifica¬ 
tion  of  crops  in  Texas  by  encouraging  a 
larger  yield  of  cotton,  the  money  crop, 
on  fewer  acres,  thus  freeing  land  for 
other  production. 

While  John  McFarlane  of  .Anderson 
County,  winner  of  the  grand  prize,  who 
raised  6,922  pounds,  or  14  bales,  of  cot¬ 
ton  on  five  acres,  bettered  his  own  pro¬ 
duction  of  two  bales  an  acre,  which  won 
the  prize  four  years  ago.  the  peak  pro¬ 
duction  was  attained  during  the  contest 
by  G.  Mont  Adams  of  Smith  County, 
who  raised  16  bales  on  five  acres  in  1926. 

The  News  hereafter  will  continue  its 
“More  Cotton”  campaign,  but  in  different 
forms  from  the  prize  contests  featured 
the  past  four  years. 

Texas  .A.  &  M.  College  has  co-operated 
throughout.  President  T.  U.  \\'aIton 
served  on  the  board  that  drafted  the  rules. 


The  New  Home  of 

flje  of  ^tommomp 

of  New  York  ' 

Now  at 

46-48  Barclay  Street  j 

Tetephane  Hatwer  1900  •  ^  I 

ADVANTAGEOUSLY  LOCATED  * 


A:>VANTAOEOL5LY  LOtATtU 
within  the  immediate  reach 
of  the  West  Side  marketa*  the 
Shipping  Center*  the  Dry  Good*. 
Insurance  and  Financial  districts. 
New  printing  presses,  additional 
mec  han  i  c  a  I  eq  u  i  pment  a  nd  great  er 
accommodanon  in  space  has  been 
provided  to  keep  abreast  with  the 
Mcadv  growth  of  this  daily  ncws> 
paper  of  business,  now  enttriof 
t  he  101  St  year  of  its  useful  activity. 
The  Journal  of  Commerce’s  serv¬ 
ice  is  without  parallel  in  making 


he  year  right  and  read 
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GOOD  WORK 
GOES  INTO  IT 

C.t«,cUNDTYPE>“''^0 

GOOD  WORK 
COMES  OUT 
OF  IT 


hair,  perhaps,  divides 

the  false  and  true^* 

“  ...  ^ang  OMAR 


But  in  the  Linotype  factory  it  is  more  likely 
to  be  only  a  fifth  of  a  hair  and  there  is  no 
"perhaps”  about  it.  Parts  must  be  right; 
right  to  the  half-thousandth  of  an  inch  or 
they  don’t  go  into  the  Linotype.  Such  ac¬ 
curacy  is  unusual  in  manufacturing  practice ; 
but  then  too  it  is  unusual  for  an  intricate 
machine  like  the  Linotype  to  give  twenty- 
five,  thirty,  or  even  thirty-five  years’  service 
...  as  Linotypes  frequently  do. 


mergenthaler  linotype  company 

BROOKLYN,  NEW  YORK 

CHICAGO  SAN  FRANCISCO  CANADIAN  LINOTYPE  LIMITED 
NEW  ORLEANS  TORONTO,  CAN. 

Representatives  in  the  Principal  Cities  of  the  World 


Thos.  Parry 

Plant  Machinist 

San  Francisco  Chronicle,  San  Francisco,  Cal. 

.  ,  .  .  **Since  the  Chronicle  started  to  set 
type  on  machines  we’ve  used  nothing  but 
Linotypes.  There  are  40  Mergenthalers  in 
our  battery  now,  a  few  being  nearly  22 
years  old.  But  new  or  old  they’re  built  of 
the  stuff  that  gives  little  grief  and  lots  of 
type.” 


LINOTTPID  IN 


KAMOND  and  CAKAatOMD  VOID 


Romances  of  American  Journalism 


■nROXSOX  CUTTIXG.  publisher  of 
^  the  Santa  Fe  Daily  Xexv  Mexican 
and  El  Nucx'o  Mexicano,  Spanish 
language  weekly,  and  for  15  years  one 
of  the  leading  exponents  of  a  free  press 
in  Xew  Mexico,  has  been  appointed  by 
Governor  R.  C.  Dillon  as  United  States 
Senator  to  fill  the  unexpired  term  of 
Andrieus  A.  Jones,  deceased.  Xot  an 
applicant  for  the  job.  Cutting,  with  a 
record  of  aggressive  independence  in 
politics,  and  a  consistent  admirer  and 
supporter  of  the  late  Democratic  senior 
senator  from  his  state,  receivetl  the  ap¬ 
pointment  from  a  Republican  e.xecutive 
and  with  the  endorsement  of  many  prom¬ 
inent  Republican  leaders,  to  whom  at 
various  times  in  the  past  he  has  been 
politically  opposed.  Aside  from  mem¬ 
bership  on  state  boards.  Cutting  has 
never  held  public  office  and  has  never 
sought  it. 

The  Xew  Mexican,  founded  in  1849, 
is  the  oldest  newspai)er  in  the  southwest. 
Connected  with  it  is  a  large  printing 
and  publishing  business.  Mr.  Cutting’s 
business  manager,  a  veteran  employe  of 
the  plant,  is  J  C.  McConvery,  who  came 
from  the  press  room  to  the  front  office 
a  few  years  ago  and  made  the  business 
of  the  Santa  Fe  New  Mexican  Publish¬ 
ing  Corporation  one  of  the  largest  in  the 
territory.  It  has  always  been  the  policy 
of  the  senator-publisher  to  reward  faith¬ 
ful  service  in  the  shop  with  advancement 
and  long-term  jobs  on  this  new’spaper 
arc  the  result.  The  annual  “shop 
dinner’’  of  the  Xew  Mexican  force,  some 
60  in  number,  at  New  Year’s,  in  which 
the  entire  personnel  from  Cutting  to 
the  “devil”  meet  for  a  good  time  around 
the  festal  board  with  a  “gridiron 
dinner”  has  long  been  an  institution 
prolific  of  team  work  and  good  fellow-^ 
ship  the  year  ’round.  The  “force” 
dropped  make-up  rule,  typewriter  and 
stick  and  piled  into  the  front  office  on 
the  morning  of  Dec.  29  to  congratulate 
the  “chief”  when  he  walked  in  from 
the  statehouse  with  his  commission  in 
his  pocket. 

Captain  Cutting,  who  won  his  rank 
in  the  intelligence  bureau  in  the  World 
War  while  assistant  military  attache  at 
the  .American  Embassy  in  London,  and 
who  was  decorated  by  the  British 
government  for  outstanding  service — • 
while  of  a  wealthy  New  York  family, 
son  of  the  late  William  Bayard  Cutting, 
has  always  espoused  the  cause  of  the 
regarded  as  the 


war  service.  The  poker  face,  the  genial 
smile  and  the  reticience  has  exasperated 
many  politicians.  He  bought  the  old 
New  Mexican,  for  years  conducted  as 
part  of  a  political  machine,  as  a  means 
of  giving  himself  an  occupation. 

Scion  of  a  family  known  for  its  jg. 
gressive  activity  in  civic  reform,  he  m! 
mediately  got  on  the  trail  of  the  master 
politicians  and  from  then  on  was  hi 
hot  water.  Enemies  for  years  tried  to 
convince  themselves  and  the  public  that 
he  was  a  fatuous  “rich  boy,”  the  while 
Cutting  and  his  newspaper  somehow 
managed  to  be  the  chief  bone  of  con¬ 
tention  in  every  campaign.  He  smiled, 
derived  continuous  fun  out  of  the  game, 
delighted  in  championing  whatever  under 
dog  was  nearest,  chummed  with  the  old 
timers  and  the  common  people,  proved 
stubbornly  unmindful  of  political  pres- 
sure,  abuse  and  ridicule,  and  from  the 
first  was  deeply  interested  in  the  Spanish 
speaking  people,  one-half  the  population. 

I'or  years  they  had  been  exploited  by 
.•\nglo-politicians  and  deprived  of  their 
place  in  the  sun.  The  exploits  of  the 
.Spanish  youths  in  the  war  touched 
Cutting  strongly  and  with  a  fluent  com¬ 
mand  of  Spanish  he  took  the  initiative 
in  building  up  the  .\merican  Legion. 
These  boys,  taken  out  of  the  backwoods 
to  fight  in  France,  saw  the  world  aid 
got  new  ideas.  Continuing  their  associa¬ 
tion  in  the  Legion  kept  alive  and 
strengtheneel  their  desire  for  better 
things  at  home.  The  Legion  thus  be¬ 
came  a  force  for  more  aggressive  citizen, 
ship  among  the  natives. 

Recently  El  Gub  Independente.  a  state¬ 
wide  native  organization  was  formed  and 
*is  growing.  It  has  taken  an  independent 
stand  on  various  political  and  govern¬ 
mental  issues  in  the  past  year  and  is 
stimulating  an  intelligent  interest  in 


rank  and  file  and  is 
chief  friend  and  champion  of  the  Spanish¬ 
speaking  people  of  New  Mexico.  He 
early  undertook  the  defense  of  small 
newspapers  in  the  right  of  free  utterance 
and  his  prolonged  fight  against  libel  and 
contempt  proceedings  brought  against 
the  New  Mexican  by  leading  Republican 
politicians  some  years  ago  resulted 
a  complete  victory  in  the  supreme  court. 

It  was  Cutting  who  spent  his  money 
without  stint  to  e.stablish  the  rig' 

New  Mexico  new^apers  to  criticise  the 

acts  of  judges.  ‘  ‘  ‘  _  _ _  „ 

the  mouths  of  the  small  weeklies  so  that  of  the  Progressives  in  the  state  during 
when  Cutting  took  up  the  cudgel  for  the  time  of  the  Bull  Moose  and  a  life 
Carl  Magee  in  his  fight  with  a  court,  long  friend  of  President  Roosevelt. 
Magee’s  persecutors  had  a  press  hornets’  While  the  Cutting  newspapers  con 
nest  about  their  ears,  and  the  judge  in  ducted  a  fight  on  A.  B.  Fall  from  be- 
question,  from  the  bench  denounced  the  fore  the  time  he  entered  the  U 
New  Mexican  and  its  publisher.  Cutting  Senate,  and  while  their 
went  Magee’s  bond  in  this  fight.  various  other  prc~:r 

The  Cutting  papers  have  supported  was  equally  bitter  in  yt _ _ 

or  opposed  state  candidates  regardless  Cutting's  sincerity  and  independence  hav< 
of  party  label  on  the  ground  of  fitness  come  to  be  recognized  by  many  pol 
or  unfitness  for  public  trust.  _  iticians  whom  he  has  opposed,  biit  who 

Cutting  came  into  the  Republican  nevertheless  have  been  among  the  first 
camp  last  year  when  he  took  the  stump  to  endorse  and  congratulate.  In  national 
against  re-election  of  Governor  A.  T.  matters  he  has  been  generally  an  ad- 
Hannett.  Democrat,  in  favor  of  R.  C.  vocate  of  Republican  party  policies. 
Dillon,  Republican,  whose  administration  Chief  criticism  of  the  appointment  has 
he  has  since  warmlv  support^.  Dillon  come  from  Democratic  newspapers, 
was  elected  by  a  heavy  majority  and  Those  w’ho  know  him  best  declare  his 
at  a  public  banquet  at  Albuquerque  the  record  in  the  Senate  will  ^  independ- 
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BRONSON  CUTTING 


Harvard  man,  unmarried,  has  traveled 
in  extensively  abroad,  is  an  accomplished 
linguist  and  musician.  He  is  an  able 
writer  and  effective  public  speaker  and 
ight  of  his  chief  hobby  is  the  American  Legion. 
.  .  ""  which  he  has  taken  the  lead  in  organiz- 

The  precedent  opened  ing  in  New  Mexico.  He  was  a  leadei 


Hundreds  of  mes.sages  of  congratula-  magnificient  vista  mesa  and  mnur 
tions  pemred  in  from  all  classes  of  He  sleeps  and  lives  much  out  of  < 
l>eople  in  the  _  state  with  many  from  and  prefers  to  walk  rather  than  i 
prominent  public  men  in  the  east.  a  car,  in  fact  he  owns  no  autom( 

Bronson  Cutting  went  to  New  Mexico  He  has  a  keen  .sense  of-  humor  an 
in  his  early  twenties  just  about  the  time  justice.  Perhaps  uncommunicativent 
the  territory  was  taking  on  the  new  his  best  known  characteristic.  H 
role  of  a  sovereign  state  and  his  career  an  able  editorialist  when  he  wishe 
in  New  Me.xicp  has  thus  practically  write  but  leaves  editorial  section  ol 
paralleled  the  history  of  the  state.  paper  largely  to  the  editor  under  gei 

\\  hal  sent  him  there  was  impaired  broad  policies,  chief  of  which  is  to 
health  following  his  career  as  a  student  the  truth  regardless  of  politics  and  ! 
S.  in  Groton  and  Harvard.  Practically  an  square.” 
campmgn  against  invalid.  Xew  Mexico  restored  him  to  He  especially  likes  to  have  the  t 
prominent  Republicans  robust  health  and  gave  him  loyal  friend- .  print  in  full  unusually  abusive  and 
ears  past,  Capt.  ships,  and  for  that  he  is  everlastingly  lent  attacks  upon  him  published  in  ( 
ve  grateful  _  to  the  state  and  its  people,  papers  and  absolutely  forbids  editc 
Cutting  is  more  than  si.x  feet  tall  and  in  his  own  paper  lauding  Cutting.  _  1 
weighs  around  200  pounds  and  stood  a  Johnson,  associated  with  Mr.  Cuttir 
year  s  gruelling  war  work  in  I.ondon  c<litor  of  the  New  Mexican  for  15  v 
and  the  Channel  without  injury  to  his  and  who  has  been  in  charge  di 
health.  Incidentally  the  then  .\mbas-  absences  of  the  proprietor  at  va 
sador  John  \V.  Davis  once  paid  an  en-  times  ranging  from  six  months  _ 
thusiastic  and  unreserved  tribute  to  year,  will  continue  to  direct  the  edil 
Cutting’s  services  to  the  Allies.  end  while  the  senator  is  in  Washin 

_  Cutting  has  a  poker  face,  an  infec-  He  w'ill  be  aided  by  Brian  Bom  Di 
tious  smile  and  a  close  mouth.  It  is  veteran  feature  writer  and  close  fi 
next  to  impossible  for  close  friends  to  and  secretary  of  Cutting  for  years, 
get  him  to  talk  about  himself.  He  is  A.  N.  Morgan  who  handles  the  ca 
embarrassed  by  any  reference  to  his  news. 


316  CHARACTERS 


at  the  operator^ s  finder  tips 


IN  THIS  MACHINE 


iHK  SK  Intertype  faces  are  car¬ 
ried  in  the  magazines  on  the  ma¬ 
chine  of  an  Intertype  E-3 — 4  s.m. 
(Mixer)  equipped  with  2  main  and 
4  side  magazines.  Faces  from  the 
2  main  anil  2  side  magazines  can  he 
composed  in  the  same  line.  Distri- 
hution  to  4  magazines  is  automatic. 


INTERTYPE  E-3— 4s.ni 
(MIXER) 


10  Point  Garaniond  with  Italic  and  Small  Cap; 


INTERITPE  WIDE  TOOTH  MAT 
I^^TERTYPE  WIDE  TOOTH  MAT 


[azines 


iNTERTYPE  Wide  Tooth  Matrices  W 


M  easures  up  to 
42  enis 


intertype  wide  tooth  matrices  W'IL 


Intertype  wide  tooth  matrices  will  run  i 
Intertype  wide  tooth  matrices  will  run  i 


II  Point  CaramonJ  with  Italic  and  Small  Caps 


Intertypt'  E-3 — /  s.m.,  uith  four  34-chuntu‘l  sulv  muij'uzinvs.  givvs  a  total 
of  316  different  characters  —  ON  THE  MACHINE  —  at  the  operators 
finger  tips. 


INTERTYPE  WIDE  TOOTH  M 


INTERTYPE  WIDE  TOOTH  M 


iNTERTi'PE  Wide  Tooth  Matrice 


INTERTYPE  WIDE  TOOTH  MATRICES 
Intertype  wide  tooth  matrices  w'ill  r 
Intertype  tvide  tooth  matrices  will  r 


1  HE  Intertype  Mixer  is  standardized — unit  built.  The  straight  E  has 
two  standard*  main  niagazines.  Side  units  can  he  added  carrying  two 
magazines  (E-.3 — 2  s.in.)  or  four  side  magazines  (E-3 — Is.ni.). 

With  this  machine  you  can  *Tnix”  in  one  line  matrices  from  four 
magazines.  A  finger-toueli  lever  shifts  the  reeds  from  one  set  of  escape¬ 
ments  to  the  other.  The  magazines  are  stationary.  Distribution  to  four 
magazines — two  main  and  two  side — is  automatic. 

The  new  four-magazine  (tripod)  side  unit  gives  two  additional  side 
magazines  on  the  machine  which  can  he  turned  into  operating  position 
in  a  few  seconds. 


24  Point  Cloittcr  Bold  Tooled 


36  Point  (#aramond 


INTERTYP 
Intertype  wi 


INTERTYFE  EEATURES 

IT  rite  for  new  booklet 
Proett-Maki.m;  Imkrtype:  ETatl’rks 


This  additional  face  is  carried  hy 
means  of  an  extra  split  main  maga¬ 
zine  which  can  he  removed  and  re¬ 
placed  in  a  few  seconds. 


INTERTYPE  CORPORATION 

1440  Broadway,  New  A"ork 


18  Point  Cloister  Bold  Tooled 


INTERTYPE  WIDE 
Intertype  wide  tooth  m 


('.hicago  New  Orleans  San  Francisco  Boston  Los  Angeles  London  Berlin 


Set  on  the  Intertype  in  Bodoni  F 


LE  SOLEIL  SOON  TO  MOVE  TO  ONE  OF 
MOST  MODERN  PLANTS  IN  CANADA 


Much  New  Equipment  Added  to  Facilities  of  Quebec  French 
Daily — Six  Story  Building  Has  Four  Times  Floor 
'  Space  of  Building  Formerly  Occupied. 


$2,500,000  Account  Goes  to  Agency 
After  Years  of  Direct  Advertising 
— No  Change  in  Media 
Contemplated 


ot  between  and  M  girls  is  maintained  j^e  Firestone  Tire  and  Rubber  Com- 
^ri.  ^  "icn.  pany,  of  Akron,  O.,  for  years  a  dire« 

The  bindery  is  well  equipped  with  every  advertiser,  has  placed  its  account  with 
facility  for  turning  out  line  book-bind-  y  Ayer  &  Son,  of  Philadelphia, 
mgs  and  a  large  amount  of  the  work  j^e  Firestone  account  in  1926  wu 
handled  IS  that  of  Canadian  Government  ^^out  $2,500,000,  of  which  about  $1,000- 
publications.  piK)  placed  with  newspapers.  Firc- 

The  third  floor  is  given  over  to  the  job  stone  advertising  is  placed  in  nearly  5,000 
printing  department.  Here  is  located  a  newspapers.  The  Critchfield  .\gency  of 
battery  of  five  monotype  machines  with  Chicago  and  New  York  has  handled 
casters,  entirely  separate  from  the  news-  about  250  accounts  for  Firestone  since 
paper  composing  room  equipment  on  the  1920,  and  225  to  250  newspapers,  which 
floor  above.  Two  new  Miehle  web  refused  Firestone  the  agencv  discount, 
presses  have  also  been  installed  and  these  have  been  used  through  the  local  dealers, 
will  supplement  an  already  large  and  at  local  rates. 

varied  job-printing  press  installation.  Officials  of  the  company  say  that  no 
Separate  composing  room  material  and  change  in  media  is  contemplatecl. 
equipment  is  a  feature  of  the  job  depart-  This  move  on  the  part  of  the  Firestone 
ment.  The  photo-engraving  department  company  apprently  conflicts  with  the 
is  also  liKated  on  the  third  floor.  company  policy  as  explained  by  Mark  L 

On  the  fourth  floor  is  situated  the  edi-  F'elber,  in  charge  of  advertising  for  Fire- 
torial  department,  in  a  room  completely  stone,  on  the  witness  stand  in  the  Federal 
partitioned  off  to  shut  out  the  noise  from  Trade  Commission  hearing,  as  recently  as 
the  composing  room.  This  room  is  large  December.  The  Firestone  Company  be- 
and  well  lighted  and  has  the  private  came  a  direct  advertiser  in  1920,  Mr. 


LINOTYPE 


Easily  installed  on  any  Linotype.  Keeps  metal 
at  even  temperature.  Can’t  feed  too  fast 
i§  or  too  slow.  Requires  little  attention. 


Order  from  the  Nesrest  Afiency 

Mergenthaler  Linotype  Co. 

Brooklyn,  New  York 

S.\N  FRANCISCO  CHICAGO  NEW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED.  TORONTO 
Repretenteth  es  in  the  Vrincipel  Citin  of  the  VTorlJ 


F-4313 — Linotype  Metal  Feeder*  for 
42  em)  without  electric  pot  .  . 

F-43 14— Linotype  Metal  Feeder  for  electric  pot. 
except  42  em . 

F-4315 — Linotype  Metal  Feeder,  for  all  42 
without  electric  pot . 

F>4314 — Linotype  Metal  Feeder  for  electric  pot. 
em  models . 

(All  prices  subject  to  chenge  without  notice) 


ill  models  (except 
.  $40.01 

All  models 

$40.00 

models 

$50.00 

All  42 

$50.00 
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The  Los  Angeles  Evening  Herald 
The  San  Francisco  Call 
The  San  Antonio  Light 


tn 


1927 

All  gained  in  National  advertising  and  each 
newspaper  carried  the 

Largest  Volume  in  its  History. 

To  our  many  friends  among  national  adver¬ 
tisers  and  advertising  agents,  whose  confidence 
in  our  newspapers  has  made  this  record  possible, 

WE 

desire  to  extend  our  sincerest  appreciation  and 
to  express  best  wishes  for  a  happy  ana  prosperous 

1928 


National  Advertising  Representatives 


HERBERT  W.  MOLONEY 
342  Madison  Ave. 

New  York 


JOHN  H.  LEDERER 
910  Hearst  Bldg. 
Chicago 
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This  is  a  sf'i'ciiiu  ii  as  the  page  appears 
leith  zeired  leads — zarite  us  for  regular 
adz’ance  umU  sheet  specimen  of  Monday 
page  {for  iiezes papers.) 


How  It  Came  About 


“Give  me  space  or  give  me  death,”  a 
well-known  editor  once  paraphrased 
Patrick  Henry;  and  indeed  the  cry  for 
space  is  the  chronic  ill  of  every  editor. 

It  is  perhaps  because  index  numbers 
do  give  space — save  space — that  Pro¬ 
fessor  Fisher  could  have  built  a  success¬ 
ful  syndicate  which  carried  but  one 
feature — and  that  one  without  the  lure 
of  the  comic  strip  and  the  precedence 
of  the  fashion  article.  For  index  num¬ 
bers — neither  exciting  nor  heretofore 
widely  understood — have  won  an  almost 
unbelievable  success  for  one  reason : 
they  are  the  shortest,  most 
route  to  news  condensation. 

Professor  Fisher’s .  index 
have  been  used  for  five  years  by  over 
200  leading  newspapers  and  financial  in¬ 
stitutions  both  in  this  country  and 
abroad.  They  are  the  only  weekly 
indexes  of  basic  business  news  available 
in  the  world. 

Now  they  have  been  expanded  and 
•‘dramatized”  to  reach  an  even  larger 
audience.  News  “leads”  are  given ;  the 
'human”  side  is  accentuated;  their  pan¬ 
oramic  value  has  been  linked  with  a 
personal  interest  that  makes  them  as 
necessary  as  the  business  quotations 
which  they  summarize. 

It  is  because  of  this  past  success  that 
the  former  Index  Number  News  Service 
has  been  expanded  to  The  Irving  Fisher 
Syndicate. 


2.  The  “WALL  STREET  SKY-LlJ  is  p 
page  “strip”  ever  made.  A  pataipictor 
Exchange  transactions  group  by  | 
to  dress  your  page.  For  papeni^_^ 
this  feature  may  be  released  on  ' 
does  not  interfere. 


3.  BUSINESS  BACKGROUND  a  LAS: 

constitute  a  quick  survey  of  li  ss  c( 
“weighted”  list  of  the  SO  most]  re  st 
which  never  before  has  been  o6a 

4.  The  FARMER’S  PURCHASING!  WEf 

what  the  farmer  pays  for  non-aji  teal 
his  products  for,  is  one  of  tit  ost  v 
prosperity. 

5.  INDEXES  OF  STOCKS  TRADBiA-ND 

the  first  time  a  weekly  Inda  iaileen  i 
between  speculative  tradings  and 
corollary  to  the  stock  quotations  »dvi 
reader  asks  is,  “What  did  my  stoMO?”- 
him.  The  next  question  is,  “WTstld  the 
and  this  index  number  is  the  firsts  only 

6.  The  PURCHASING  POWER  OFjiE  1 

a  store  of  clothes  that  should  yieflOdO 
sell  them  for  $1,000  as  planned-aT  II 
VALUE  OF  THOSE  CLOTHE^  the 
dollar  you  receive  for  them,  !I|IPS 
DOLLAR.  Your  $1,000  is  lumsi^  n 
able  to  watch  these  fluctuations  dtices 
loss  or  at  least  a  good  part  of  i  Pi 
recognized  as  the  only  weekly  bteiete 
reader  would  not  thank  you  for  it: 

7.  INDEXES  OF  RAW  AND  FINIilD  C 

modities  give  the  business  man  tkfcy  tl 
power  index  holds. 

8.  “BUSINESS  WEATHE:R”-ii  tahlat  < 

of  space  the  usual  detailed  table  di  an  i 
brand  new  feature  both  in  weathoi  id  ft 
glance  the  effect  of  the  weeks^d  sr  oi 
season ;  while  general  merchan^i  f  th< 
sold  is  similarly  measured.  Wintffj  wds, 
if  the  winter  weather  is  _late-f9|  *  t 
Again  the  Index  Number  is  the  ^ 
of  the  country  according  to  its  pi*  Mg 
so  that  national  dealers  may  isi|the 
retarded  by  the  weather. 


*Tlu  Ifew  York  Times  terites  us: 

"The  extansion  of  Hnaucial  views  has  un- 
Questionably  been  parallelled  by  an  increase 
of  financial  advertising" 


*The  Pittsburgh  Press  says: 

"Financial  linage  increased  300%  over 
1926.  I  want  to  add  the  Press  has  in¬ 
creased  space  dez’oted  to  finance  from  8 
columns  to  24  columns." 


“The  Hartford  Times: 

"Whereas  financial  advertising  was  for¬ 
merly  regarded  only  within  the  range  of  the 
morning  paper,  the  Times  now  carries  prac¬ 
tically  all  the  advertising  .  .  .  and  informa¬ 
tion  eencrally  regarded  as  possible  only  to 
a  morning  pa^er." 


•The  Bottnkfu 
treiliif 
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EiY  FINANCIAL  PAGE 

I  .  .  1  T> _ 


'  on  tojaaitbe  week’s  news,  by  Professor 
g”  story  Jb  these  regular  weekly  articles 
special  f  which  will  be  telegraphed  on 

SKY-Lni  is  probably  the  first  financial 
.  A  pate4  pictorial  review  of  N.  Y.  Stock 
group  by  Up,  it  makes  an  effective  banner 
or  papers  jyiBg  weekly  reviews  on  Sunday 
leased  on  ^day  when  territorial  duplication 

DUND  r-LAST  WEEK’S  LEADERS 
rvey  of  conditions  and  a  scientific, 
^  most*e  stocks  of  the  week — a  list 
s  been  o?4 

PHASING  fV.ER,  or  the  relation  between 
for  non-s^taral  goods  and  what  he  sells 
one  of  thifist  vital  keys  to  the  nation’s 

;S  TRADBiAND  STOCKS  HELD— again 
y  Inda  !s|eai  made  to  show  the  relation 
dings  and  !^lEat  holdings — is  the  necessary 
quotations  sfisdves.  The  first  question  the 
did  my  st  tdo?”— and  the  quotations  answer 
in  is,  “WTali  the  market  in  general  do?” — 
is  the  first  4  only  accurate  answer. 

3\VER  OFSiE  DOLLAR— You  have,  say, 
should  yitiiCfO  gross.  A  month  later  you 
s  planncd-i^  IN  THAT  MONTH  THE 
CLOTHE;  jr  the  purchasing  power  of  each 
or  them,  "fPS  1.6  CENTS  ON  THE 
00  «  now  a|fi  oWy  $840.  If  you  had  been 
actuations  offices  you  could  have  saved  this 
xxl  part  of!  Professor  Fisher’s  Index  is 


of  this  change.  What 
StD  GOODS  by  groups  of  com- 


iy  weekly 
c  you  for  it: 
tND  FINI:  . 
less  mantkftydiat  the  farmer’s  purchasing 

ER”-^  lahfiit  summarizes  in  three  inches 
liled  table  of  l«n  eight  to  eleven  inches — is  a 
h  in  weatboW  fiiumcial  news.  It  tells  at  a 
le  week’s  on  national  crops,  season  by 
mercliaii^lf  the  countless  goods  seasonally 
:red.  Wictateds,  for  example,  are  withheld 
is  late-j«fW  to  measure  this  nationally? 
per  is  tte  ;  it  “weighs”  each  section 
ing  to  its  and  consuming  importance 
ers  may  their  sales  as  accelerated  or 
:r. 


r 


•Tht  Beituh’Nt; 

".  .  •  advertising 
trtblel 


An  open  letter  to  those  editors  and 
publishers  who  were  not  among 
the  200  newspapermen,  publishers* 
representatives  and  security  house 
advertising  managers  who  helped 
build  this  financial  page. 


Mr.  Editor 

Mr,  Publisher,, 

Are  you  “in  on”  the  new  iinancial  page  boom? 

The  Financial  Page  is  just  coming  into  its  own.*  Since  the  war  railways  and 
great  corporations  have  been  owned  by  the  people — do  not  most  of  your  acquaint¬ 
ances  now  own  stocks  or  bonds?  $15,000,000,000  worth  of  securities  are  sold  to 
Main  Street  every  year — $100,000,000  has  been  appropriated  this  year  for  adver¬ 
tising  them. 

Your  Main  Street  is  a  mile  of  that  nationwide  road.  Are  you  giving  your 
readers  their  share  of  that  fifteen  billion  dollars  worth  of  financial  news?  Are 
you  getting  for  yourself  your  share  of  that  hundred  million  dollar  advertising  con¬ 
tract  ? 

With  the  aid  of  over  200  editors,  publishers’  representatives  and  security 
house  advertising  managers  we  have  studied  your  field.  We  have  found  the  epi¬ 
tome  of  financial  news — the  “ideal”  page  to  attract  these  readers  and  that  adver¬ 
tising.  And  we  have  made  a  chart  of  your  paper  in  comparison.  (We  shall  be 
glad  to  send  your  chart  on  request.) 

For  we  know  that  if  we  take  the  trouble  to  “get  together”  and  discover 
the  “ideal”  page,  we  shall  profit  the  more  ourselves.  You  have  never  seen 

A  Wire  Service  at  Mail  Order  Cost 

Most  of  New  Y ork  State,  Pennsylvania,  Massachusetts, 
Maryland ,  Connecticut,  Virginia,  Ohio  and  Indiana 
have  been  closed;  and  options  still  hold  for  78  other 
cities  by  old  subscribers.  Rates  are  based  on  individual 
analysis  of  market  and  potential  financial  advertising 
as  well  as  on  population,  circulation,  and  exclusivity. 
Telegraph  tolls  are  unusually  light,  due  to  a  carefully 
developed  mail  service.  Wire  or  write  for  your 
territory. 

THE  IRVING  FISHER 
SYNDICATE 

266  EVERIT  STREET 

NEW  HAVEN,  CONN. 


anything  of  this  sort  be¬ 
fore — we  invite  you  to 
pause  a  moment  now  and 
consider  whether  you  are 
getting  all  that  you  can 
and  should  get  from  your 
financial  page.  Editors 
agree  that  it  has  grown 
to  be  second  in  news 
value. 

Are  you  taking  it  that 
seriously? 


*The  Louitvtllt  Times: 

“Financial  advertising  is  far  in  excess 
of  the  tremendous  increase  of  general  ad- 
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LINAGE  IN  1927 

.\  a  mimbi.r  of  tlie  leadins  cities  of  the  country  im- 
jxirtant  newspapers  lost  linage  in  1927  as  compared 
with  1926,  the  annual  statistics  show,  and  the  ad¬ 
vertising  field  is  discussing  the  subject.  W'e  have 
heard  it  said  by  men  who  should  know  better  that  the 
final  figures  show  that  for  many  papers  the  year  just 
ended  was  a  “poor  advertising  year.”  It  was  one  of 
the  great  years  in  advertising  history,  following  the 
greatest  year  which  was  1926.  In  display  advertising 
the  newspapers  generally  held  the  linage  totals  of  1926. 
The  losses  that  are  showing  in  the  annual  figures  are 
accountc<l  for.  in  almost  every  instance,  by  a  falling: 
off  in  the  classified  column  and  for  very  natural 
reasons.  Running  through  the  figures  for  the  prin¬ 
cipal  cities  we  find  that  nearly  every  newspaper  that 
is  established  as  a  big  classified  medium  registered 
linage  losses  ranging  to  four  million  lines  or  more. 
Newspapers  that  are  not  largely  developed  on  the 
classified  side  held  steady,  as  a  rule,  or  showed  hand¬ 
some  gains.  It  is  very  well  known  that  the  six  per 
cent  drop  in  employment  over  the  country,  the  relative 
dullness  in  the  real  estate  field  and  similar  unfavorable 
economic  conditions  hit  the  classified  department  last 
year,  but  it  is  absurd  to  confuse  this  with  general 
advertising  which  held  marvelously  and  is  equally 
good  today.  Incidentally,  in  the  natural  cycle  of  busi¬ 
ness  events  those  newspapers  which  lost  classified  in 
1927  will  be  the  first  to  register  important  total  gains 
when  the  inevitable  employment  and  real-estate  read¬ 
justment  occurs. 


One  of  the  cleverest  promotion  pages  zve  have 
recently  seen  appeared  in  “yashz'ille  Tennes¬ 
seean"  made  up  of  famous  slogans  of  national 
adz’ertisers  and  applied  to  the  nezvspaper  itself. 
‘T’d  ivalk  a  mile  for  the  comics,”  zvas  one. 
"Good  to  the  last  dot,”  zvas  another. 


A  HAUNTING  PICTURE 

R\’ER  within  our  memory  has  there  been  pub¬ 
lished  in  an  American  newspaper  a  picture 
comparing  for  stark  horror  with  the  smuggled 
snapshot  of  the  murderess  dying  in  the  electric  chair 
at  Sing  Sing.  It  was  spread  before  the  public  by 
Nezi'  York  Dally  Xezes  and  was  correctly  labeled 
“the  most  remarkable  picture  in  the  history  of  crimi¬ 
nology.”  Tens  of  thousands  of  words  were  written 
by  able  men  to  describe  that  midnight  scene  in  the 
execution  chamber.  We  have  never  read  stories  that 
were  more  realistic  and  minutely  detailed  than  were 
some  of  the  reports  carried  by  the  morning  and  eve¬ 
ning  newspapers.  They  must  have  stunned  emotional 
people.  But  long  after  those  words  are  forgotten 
that  shadowy  photograph,  taken  from  a  floor  angle, 
showing  a  healthy  young  woman  strapped  and  hooded 
and  in  the  throes  of  a  fiery  death,  shall  haunt  the 
public  mind. 

The  reporter  who  made  the  picture  violated  a  cardi¬ 
nal  principle  in  journalism.  He  betrayed  the  confi¬ 
dence  of  the  prison  warden,  who  had  specifically  in¬ 
structed  reporters  not  to  bring  cameras  into  the  exe¬ 
cution  room.  For  this  breach  of  faith  he  has  been 
soundly  and  rightly  censured  and  it  is  truly  said  that 
his  deceit  has  brought  reproach  on  American  jour¬ 
nalism.  There  is  no  pretense  that  this  ghastly  pres¬ 
entation  was  justified  by  a  public  policy  more  urgent 
than  newspaper  ethics.  The  paper  is  not  crusading 
against  capital  punishment.  If  the  editors  believed 
that  the  publication  would  frighten  potential  criminals 
and  deter  homicide,  the  breach  of  faith  still  could  not 
be  excused  and,  in  our  opinion,  there  is  no  merit  in 
the  theory  that  fear  of  consequences  stays  the  homi¬ 
cidal  tendency  among  abnormal  people.  Increased 
homicide  in  states  that  punish  death  by  death  is  evi- 
dmee  that  fear  is  not  a  deterrent.  The  smuggled  pic¬ 
ture  may  be  regarded  as  only  a  piece  of  goods  in  the 
commerce  of  the  day.  Those  who  would  so  regard  it 
are  strange  to  us,  we  must  confess.  That  such  a  view 
of  journalism  must  inevitably  lead  to  public  regulation 
is  our  firm  belief. 


To  estimate  correctly  the  expense  involved  in 
the  employment  of  a  neiv  man  it  is  necessary 
to  add  to  salary  the  cost  of  the  material  he  is 
sure  to  consume. 


He  that  giveth  unto  the  poor  shall  not  lack; 
but  he  that  hideth  his  eyes  shall  have  many  a 
curse.— Proverbs,  XXVIII;  27. 


YEAR  BOOK  FOR  1928 

DITOR  &  PUBLISHER  International  Year 
Book,  which  will  be  issued  next  week  in  much 
more  elaborate  detail  than  ever  before,  will 
reveal  important  statistics  challenging  the  interest  of 
all  who  live  by  the  printed  word. 

I'ollowing  are  a  few  highlights :  Newspaper  ad¬ 
vertising  cost,  measured  by  quantity  of  circulation 
delivered  for  a  given  sum  of  money,  is  now  at  its 
lowest  point  in  the  present  decade.  Newspaper  circu¬ 
lations  are  now  at  a  new  peak  in  history.  Advertising 
rates  have  been  raised,  but  much  more  conservatively 
than  circulation  totals.  The  rate  iter  line  per  million 
circulation  for  morning,  evening  and  Sunday  news¬ 
papers  is  even  with,  or  below  that  for  1921  and  each 
of  the  intervening  years. 

The  past  year  was  unprecedented  for  consolidations, 
causing  the  elimination  of  14  morning  papers,  38  eve¬ 
ning  papers  and  19  Sunday  pa])ers.  The  total  number 
of  morning  and  evening  dailies  in  the  United  States 
now  is  1,949,  compared  with  the  previous  year’s  2,001. 

The  total  circulation  of  our  evening  papers  now 
exceeds  23,000,0(M)  copies  daily :  for  morning  papers 
the  daily  circulation  exceeds  14,0(X),000  copies;  Sun¬ 
day  total  circulations  exceed  25,000,000.  The  circula¬ 
tion  gains  over  1922.  when  EniToR  &  Pt  nusuKR  began 
to  compile  the  annual  statistics,  has  been :  For  eve¬ 
ning  papers,  30.3  per  cent ;  for  morning  papers,  49.3 
per  cent,  and  for  Sunday  papers,  33.2  per  cent. 

In  the  forthcoming  Year  Book  the  tabulation  of 
rates,  circulations  and  executive  personnel  of  the 
newspapers  of  the  United  States  and  Canada,  by  states, 
will  be  in  a  new  and  we  believe  much  more  convenient 
form.  Never  before  has  this  li.sting  been  so  complete. 

All  of  the  established  features  will  be  present,  in 
addition  to  the  complete  official  listing  of  the  adver¬ 
tising  media  of  all  nations  as  compiled  by  the  U.  S. 
Department  of  Commerce. 

These  arc  but  glimpses  at  a  vast  array  of  Year 
Book  facts  and  figures,  worthy  of  the  closest  scrutiny 
of  the  newspaper  and  advertising  craft. 


Ko  dull  days  in  the  office  zvhere  editors  keep 
round-up  policy  stories  in  pickle. 


THIRTY  MILLION  “CIRCULATION” 

D\\’ARD  L.  BERNAVS,  who  arranged  the  so- 
called  Dodge  Victory  Hottr  to  announce  the  new 
production  and  sales  program  of  that  automobile 
concern,  says  without  hesitation  or  qualification  that 
“30,000.000  people  heard  the  program  over  the  radio," 
and  that  the  cost  was  around  $70,000.  We  rise  to  ask 
for  some  justification  of  these  figures.  By  what  right 
can  anyone  claim  thirty  millions  or  even  one  million 
“circulation”  for  that  advertisement?  Where  is  the 
proof?  Of  course,  there  can  be  no  real  answer,  but 
there  may  be  a  powerful  lot  of  guessing.  And  while 
guessing  is  the  only  means  of  measurement  naturally 
maximum  figures  will  be  used  by  those  who  seek  to 
sell  radio  over  other  forms  of  advertising. 

In  the  swashbuckling  days  of  journalism  circulation 
was  guessed  and  even  outrageously  lied  about.  But 
with  the  advent  of  advertising  as  a  science  and  with 
the  expenditure  of  $800,000,000  a  year  for  newspaper 
advertising  alone,  the  guess-and-by-gosh  rule  was  sup¬ 
planted  by  audited  reports  that  are  checkable.  It  is  a 
bit  humorous  to  witness  the  flood  of  congratulations 
that  have  been  showered  upon  Mr.  Bernays  and  his 
“30,000,000  circulation”  by  gentlemen  highly  connected 
with  advertising  as  a  science.  It  is  funny  to  see  news¬ 
papers  publishing  the  thirty  million  figure  without  the 
slightest  questioning.  Just  when  and  how  will  radio 
advertising  attest  its  “circulation”? 


I  ^  L 


HE  HAD  “IT” 

STUDY  in  the  psychology  that  lies  behind  suc¬ 
cessful  advertising  on  a  wide  scale  is  offered  by 
a  book  which  narrates  tire  life  experiences  of 
James  1!.  Duke,  recently  written  by  John  Wilber 
Jenkins.  It  is  ime  of  those  amazing  stories  of  the  rise 
from  poverty  to  vast  wealth  and  power  of  a  man 
possessed  of  grit  and  native  intelligence.  Mr.  Duke 
started  life  as  a  farmer's  lad,  flailing  out  tobacco  on 
a  log-barn  floor,  and  lived  to  fill  a  position  of  domi¬ 
nance  in  the  world’s  tobacco  industry.  At  the  time  of 
his  death  his  public  benefactions  were  estimated  at 
more  than  $1(X),(H)0.(XK).  only  being  exceeded  by  those 
of  Rockefeller  and  Carnegie. 

W’e  have  space  for  only  a  few  significant  incidents 
from  this  story,  valuable  to  those  who  deal  in  adver¬ 
tising  and  need  to  appreciate  its  unfathomable  powers. 
In  the  early  days  of  his  career  Mr.  Duke  sought  to 
gain  a  foothold  in  the  East  and  opened  a  small  factory 
in  Rivington  street,  near  the  Bowery,  New  York 
He  took  a  cheap  room  in  the  neighborhood  for  living 
quarters  and  ate  his  meals  in  a  Bowery  restaurant. 
He  was  almost  miserly  in  holding  down  the  expenses 
of  the  factory  but  was  wide  open  for  every  advertising 
suggestion  and  his  publicity  expenditures  became  rela¬ 
tively  lavish. 

Consumer  demand  was  what  he  strove  to 
create.  At  times  his  associates  were  alarmed  by 
the  large  sums  he  appropriated  for  advertising.  He 
demonstrated  to  them  year  by  year  that  national  pub¬ 
licity  on  a  large  scale  could  not  only  be  made  to  pay, 
but  was  the  safest  and  surest  investment  for  a  busi¬ 
ness  with  the  objectives  he  had  in  view.  He  became 
one  of  the  greatest  advertisers  the  country  has  ever 
seen,  using  all  sorts  of  media.  In  1899,  when  he  was 
fighting  for  supremacy,  his  advertising  expense  was 
about  20  per  cent  of  total  sales. 

“You  have  to  spend  money  to  make  it.”  Mr.  Duke 
is  quoted  as  having  once  said,  adding  that  the  first 
thing  to  learn  was  how  to  spend  money.  And  his 
formula  was;  (1)  Millions  for  advertising  to  make 
brands  popular;  (21  Creation  of  good  brands  or  the 
purchase  of  establishe<l  brands,  often  acquiring  com¬ 
panies  to  get  them;  (3)  Improvement  of  plants  and 
processes:  f41  Opening  new  markets  around  the 
world.  This  money,  he  felt,  was  well  spent,  but  all  the 
time  he  kept  manufacturing  expense  at  the  minimum. 

Search  this  book  and,  for  that  matter,  every  other 
book  which  tells  of  the  success  of  pioneers  in  .'\merican 
industry,  and  you  will  not  find  where  men  such  as 
James  B.  Duke  learned  the  golden  secret  of  publicity. 
They  did  not  get  it  from  books.  They  did  not  get  it 
from  schools.  No  great  master  whispered  it  into  their 
cars.  Rather,  it  seems  to  have  been  instinctive,  a  part 
of  their  peculiar  genius.  Like  good  looks,  or  good 
health,  or  good  nature  one  either  has  it  or  he  doesn’t. 
-Mthough  Mr.  Duke  w'as  one  of  the  great  masters  ol 
the  art  of  commercial  publicity,  we  doubt  whether  he 
was  sufficiently  conscious  of  the  extraordinary  gift  to 
have  talked  on  the  subject  for  ten  consecutive  minutes 
if  he  had  Iteen  called  on  for  a  speech  before  an  adver¬ 
tising  club.  He  did  not  theorize  about  something  he 
knew  to  be  a  fact,  but  w'ent  out  and  used  the  knowl¬ 
edge  and  kept  on  using  it  until  he  had  achieved  beyond 
the  dreams  of  the  average  mortal. 

Greater  fortunes  than  that  of  Mr.  Duke  are  yet  to 
be  made  in  this  country  through  advertising.  What  the 
poor  farmer’s  son  coined  out  of  inner-consciousness 
others  may  now  learn  in  class  or  from  print.  But, 
even  with  these  advantages,  only  a  few  accept  the 
principle  in  the  large  sense.  Many  talk  glibly  of  ad¬ 
vertising  but  have  not  sufficient  faith  to  apply  it  to 
their  own  business. 

To  appreciate  advertising  in  a  big  way  one  must  be 
blessed  with  a  mind  capable  of  abstract  thought.  That 
is  rare  in  this  world,  but  those  who  have  it  do  not  fail. 


The  day  is  rapidly  passing  in  this  country 
zvhen  automobile  advertising  may  be  zvritten  to 
a  public  wholly  ignorant  of  values.  The  tech¬ 
nique  of  the  gas  driven  car  is  novo  fairly  zvell 
known  among  men,  some  zvomen  and  almost  all 
school  boys.  It  is  our  notion  that  the  most 
valuable  copy  deals  in  plain  terms  zvith  the  true 
mechanical  or  style  advantages  of  the  advertised 
article. 
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■yroRMAX  E.  MACK,  publisher  ot  the 
i’  Buffalo  (X.  Y.)  Times,  and  mem¬ 
ber  of  the  DenvK'ratic  National  Commit- 
tee  for  New  York  State,  attended  the 
lackson  Day  dinner  in  Washington, 
tar..  11- 

Lincoln  H.  Palmer,  general  manager  of 
the  American  Newspaper  Publishers’  As¬ 
sociation,  returned  Thursday  from  the 
Bermudas,  where  he  had  been  on  a  vaca¬ 
tion  since  Christmas. 

Theodore  T.  Ellis,  formerly  publisher 
of  the  IVorct'ster  (Mass.)  Telegram- 
Gazette,  and  now  head  of  the  New  Eng¬ 
land  Fibre  Blanket  Company,  has  pre¬ 
sented  to  the  Worcester  Art  Museum  the 
valuable  painting,  “Le  Naufrage,”  the 
work  of  the  18th  century  painter,  Hubert 
Robert.  The  picture  stands  more  than  10 
feet  high,  and  was  purchased  by  Mr.  Ellis 
in  July,  1926,  in  a  London  auction  house. 

Edwin  A.  Quier,  vice-president  of  the 
Reading  (Pa.)  £agfc ,  accompanied  by 
Mrs.  Quier  and  their  daughter  Edith  and 
Miss  Sarah  T.  Nicolls,  is  a  passenger  on 
the  Franconia,  which  left  New  York 
Jan.  7,  for  a  tour  of  the  world.  Will 
return  home  in  June. 

Charles  W.  Bliss,  veteran  editor  of  the 
Hillsboro  (Ill.)  Montgomery  County 
Seu's,  celebrated  his  82nd  birthday  anni¬ 
versary  last  week.  Mr.  Bliss  is  regularly 
at  his  desk  in  the  News  office,  where  his 
ritN-med  weather  forecasts  are  widely  read 

I  and  followed. 

I  John  C.  Shaffer,  publisher  of  the  Chi¬ 
cago  Eventing  Post,  accompanied  by  his 
wife,  will  return  home  the  latter  part  of 
Tanuary  from  an  extended  trip  to  Cali¬ 
fornia. 

W.  C.  Lusk,  publisher  of  the  Yankton 
(S.  D.)  Press  and  Dakotan,  has  returned 
to  Yankton  from  Rochester,  Minn.,  where 
he  went  early  last  month  for  treatment. 
Specialists  have  been  able  to  save  his  leg, 
which  became  infected  following  an  auto¬ 
mobile  accident,  although  Mr.  Lusk  will 
be  forced  to  use  crutches  for  some  time. 

J.  M.  Eisen,  editor  of  the  Mount  Angel 
(Ore.)  Neiis,  is  in  the  hospital  at  Sil- 
verton  with  his  collarbone  broken  in  three 
places  and  a  badly  lacerated  head,  due  to 
a  head-on  collision  between  his  car  and 
another  Ian.  6.  Mrs.  Eisen,  who  was 
wSth  him.  escaped  with  minor  bruises. 

Walter  Scott  Meriwether,  publisher  of 
the  Charleston  (Miss.)  Sun,  and  Mrs. 
Meriwether,  society  editor  of  the  same 
publication,  have  returned  from  a  visit 
spent  with  Sherman  Morse,  former  city 
editor  of  the  .Vett*  I 'or  I;  IP  arid,  at  his 
winter  home  in  St.  Petersburg,  Fla. 

Announcement  was  made  this  week  of 
the  engagement  of  Philip  D.  Adler,  son 
of  E.  P.  .Mller,  head  of  the  Lee  Syndi¬ 
cate,  to  .Miss  Henrietta  Bondi,  daughter 
of  Mr.  and  Mrs.  H.  E.  Bondi,  Galesburg, 
111  The  wedding  will  be  an  event  of  the 
early  summer,  "rhe  younger  Mr.  Adler 
has  been  editor  and  publisher  of  the 
Kcivanee  (Ill.)  Star-Courier  the  last  two 
years. 

Frank  B.  Pauly,  former  publisher  of 
the  Middiet oivn  (O.)  Journal,  has  been 
reappointed  postmaster  at  Middletown. 

R.  J.  Cromie.  proprietor  of  the  Van¬ 
couver  (B.  C.)  Sun,  in  company  with  his 
wife,  Mrs.  Cromie,  sailed  Jan.  21 
from  New  York  on  the  Homeric  for  a 
72-day  Mediterranean  cruise. 


city  on  newspaper  work  with  its  pub¬ 
lishing  and  editorial  problems. 

Gentry  Dugat  of  Edinburg.  Tex.,  who 
has  been  general  manager  of  the  Edin¬ 
burg  Review  for  about  two  years,  has 
resigned  to  devote  his  time  to  publicity 
work.  Mr.  Dugat  has  just  completed  a 
new  book,  “Life  of  Henry  \V.  Grady.” 

Ray  E.  Drayer,  for  20  years  connected 
with  the  First  National  Bank  at  Co¬ 
lumbus,  O.,  has  resigned  to  become 
cashier  in  the  accounting  department  ot 
the  Columbus  Disl^atch. 

Edwards  S.  Neese,  an  advertising 
salesman  for  the  Columbus  (O.)  Citizen, 
has  been  chosen  president  of  the  Grand¬ 
view-Marble  Cliff  Civic  Improvement 
.Association.  Mr.  Neese  resides  in 
Grandview. 

Carl  L.  Estes,  advertising  manager 
Tyler  (Tex.)  Courier-Times,  has  re¬ 
turned  to  Tyler  after  several  months' 
illness  and  recuperation  at  Rochester, 
Minn.,  and  Mineral  Wells,  Tex. 

John  H.  Bertsch,  Jr.,  of  the  adver¬ 
tising  department  of  the  Columbus  Dis¬ 
patch,  and  Mrs.  Bertsch  are  parents  of 
a  son. 

John  K.  Allen,  financial  advertising 
manager  of  the  Christian  Science 
Monitor  of  Boston,  has  been  appointed 
to  the  Huntington  Ave.  branch  Y.  M. 
C.  A.  Board  of  Directors  and  will  serve 
as  chairman  of  the  library  committee. 

Milton  Flodman,  advertising  manager 
of  the  Ellensburg  (Wash.)  Evening 
Record,  has  taken  a  nine  months’  leave 
o^  absence  from  his  work  to  return  to 
the  University  of  Washington  where  he 
will  complete  work  for  a  degree  in 
journalism.  Gilbert  Kaynor  has  taken 
Flodman’s  place  during  his  absence. 

T.  H.  Frazier  has  resigned  as  adver¬ 
tising  manager  of  the  Xew  Bedford 
(Mass.)  Times. 


FOLKS  WORTH  KNOWING 


Oeokge  D.  Nelson 


CEVENTY-ONE  years  of  age  and  still 

reporting  daily  at  the  old  post — and 
not  only  reporting  for  work  but  doing  a 
good  day’s  bit  of 
it — such  is  the 
record  of  George 
D.  Nelson  of  the 
Davenport  (la.) 

Democrat  staff. 

Mr.  Nelson 
was  t)orn  at  Rye- 
gate,  Vt.,  in  1856 
and  came  to 
Davenport  in  1873 
after  two  years 
of  work  in  a  Bos¬ 
ton  drygoods 
store.  He  set 
out  to  be  a  prin¬ 
ter,  landing  a  s 
apprentice  on  the  Evening  Democrat. 

Approximately  30  years  ago  he  was 
serving  as  foreman  of  the  night  shift 
(the  Democrat  was  then  issuing  a  morn¬ 
ing  edition)  and  was  acting  as  assistant 
to  the  telegraph  editor.  After  gaining 
some  experience  in  editorial  work  he  be¬ 
came  telegraph  editor  which  post  he  held 
for  25  years.  Recently  a  younger  man 
was  brought  in  to  relieve  him  of  the  bulk 
of  the  telegraph  editor’s  work  and  Mr. 
Nelson  began  devoting  most  of  his  time 
to  market  news. 

Mr.  Nelson  saw  the  typewriter  come 
into  use  in  taking  down  wire  news. 

To  prove  his  ability  to  keep  up  with 
the  times  Mr.  Nelson  himself  began  oper¬ 
ating  a  typewriter  about  two  years  ago 
for  the  first  time  in  his  life. 


IN  THE  EDITORIAL  ROOMS 

IJ.AROLD  GOFF,  managing  editor  of 
the  Salt  Lake  City  Deseret  News, 
has  recovered  from  the  illness  which 
kept  him  several  weeks  in  the  hospital, 
and  expects  to  return  to  his  desk  at  an 
early  date. 

Alfred  H.  Kirchhofer,  managing  editor 
of  the  Buffalo  (N.  Y.)  Evening  News, 
spoke  recently  before  the  Gyro  club  of 
that  city,  telling  of  his  experiences  as 
Washin^on  correspondent  of  the  news¬ 
paper. 

“Cy”  Hungerford.  cartoonist  of  the 
Pittsburgh  Post-Gazette  will  be  one  of 
the  speakers  at  the  second  annual  meeting 
of  the  United  High  School  Press  .Asso¬ 
ciation  of  West  Virginia  at  Huntington 
on  Feb.  18. 

Ralph  Cram,  managing  editor  of  the 
Davenport  (la.)  Democrat  was  re-elected 
director  of  the  Register  Life  Insurance 
company  at  the  stockholders’  annual 
meeting  last  week. 


John  Herrick,  editorial  writer  on  the 
Chicago  Tribune,  assisted  by  his  wife, 
Genevieve  Forbes  Herrick,  feature  writer 
for  the  Tribune,  will  conduct  the  second 
semester  class  in  advanced  reporting  in 
the  Chicago  division  of  the  Medill  School 
of  Journalism  of  Northwestern  univer¬ 
sity. 

Walter  W.  Schramm,  news  editor  of 
the  Toledo  (O.)  Blade,  and  Mrs. 
Schramm,  have  returned  from  a  month’s 
automobile  tour  through  the  south, 

John  Nelson,  veteran  member  of  the 
city  staff,  IVorcester  (Mass.)  Evening 
Gazette,  is  recovering  at  the  Worcester 
City  Hospital  from  an  operation  for  ap¬ 
pendicitis. 

W.  D.  Outlaw,  for  several  years  with 
the  El  Paso  Herald,  has  joined  the  San 
Antonio  Express  local  staff.  Charles  J. 
Wesch  Jr.  has  resignetl  from  the  Express 
staff. 

(jeorge  .A.  Mc.Afe.  staff  photographer 
of  the  Dallas  Morning  Nezvs,  has  been 
elected  chancellor  commander  of  the 
Dallas  Lodge  No.  160,  Knights  of 
Ph>'thias. 

(Continued  on  ne.vt  page) 


IN  THE  BUSINESS  OFFICE 
JIENRY  D.  BRADLEY,  general 
manager  of  the  Bridgeport  (Conn.) 
Ttws-Star,  addressed  the  local  adver¬ 
tising  club  Jan.  17,  on  the  subject  of  his 
newspaper  experiences  in  this  country 
and  in  London. 

,  Stray  is  the  new  manager  of 

the  Stanley  (N.  D.)  Sun. 

Kreis,_  of  the  Vancouver 
(Wash.)  Columbian  advertising  depart- 
^  director  of  the 
ColuiTd)ian  publishing  corporation. 

business  manager  of 
ine  Lemston  (Me.)  Sun-Joumal,  last 
week  addressed  the  Rotary  Qub  of  that 


FARM  RELIEF 

By  EDMUND  VANCE  COOKE 

Just  two  things  the  farmer  needs. 

So  why  the  vague  devices? 

Just  two  things  and  he  succeeds. 

And  those  are  crops — and  prices. 


Clever,  isn't  it? 

Edmuntl  \  anee  Cooke  hits  it  off  that  way  on  almost  all  topics  of 
current  interest.  His  range  is  as  wide  as  the  world  he  lives  in. 

Edmund  Vance  Cooke  can  say  in  four  or  six  lines  what  Macaulay 
might  have  said  in  a  ponderous  essay;  what  Milton  might  get  across 
in  four  sonnets. 

For  release  soon!  Bright,  newsy  comments  by  Cooke — in  brief 
verse!  Four  to  six  lines — and  timely! 

Reserve  territory  now. 

The  McNaught  Syndicate,  Inc. 


V,  V.  McNitt. 
President 


TIMES  BUILDING. 
NEW  YORK,  N.  Y. 


Crablu  V.  McAdam, 
Vice-President 


The  NEW 
GRAUSTARK 
Serial 

The  INN 

of  the 

HAWK 

and 

RAVEN 

by 

George  Barr 
McCutcheon 

Author  of  “Graustark** 


Literally  millions  of  read¬ 
ers  have  followed  Georg:e 
Barr  McCutcheon  into  his 
land  of  tingling  romance 
since  he  wrote  his  first 
Graustark  novel  more  than 
twenty-five  years  ago.  A 
new  generation  of  readers 
has  been  added  to  those 
who  look  forward  eagerly 
to  the  newest  Graustark 
serial. — .A  romance  of  a 
bandit’s  daughter  and  an 
officer  of  the  Graustark 
dragoons. 


SUBSCRIBERS 

RECEIVE 

Mimeographed  setting 
copy  with  dramatic  illus¬ 
trations  for  the  first 
twenty-two  installments. 
Forty-two  installments  in 
all  with  synopses.  First 
installment,  3,500  words. 
Remainder,  1,500  to  2,0OO 
words.  Illustrations  in 
mat  form,  3-  and  4-col- 
unm  sizes. 


ADVERTISING  AND 
PROMOTION 
MATERIAL 

Mimeographed  setting 
copy  for  ten  ads  from 
one-column  to  full-page 
sizes  and  mat  or  photo¬ 
graph  of  George  Barr 
McCutcheon. 


Release  on  or  after  Feb.  S 

Metropolitan  Newspaper 
Service 

Maximilian  EUer,  Jr.  Earl  J.  Hadley 
General  Manager,  Associate 

150  Nassau  St.,  New  York  City 
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(  Cimtinut'd  from  page  25) 

Frank  Fletcher,  formerly  sports  writer 
of  the  Sherman  Daily  Democrat,  is  edi¬ 
tor  of  the  Southland  (Tex.)  Sun,  new 
weekly. 

Charles  raynton  has  joined  the  Lyn- 
den  (.Wash.)  as  associate  editor. 

P.  K.  Taubkin,  who  has  been  editorial 
assistant  on  the  IScu'  York  limes  for 
some  time,  has  joined  the  staff  of  the 
Dallas  (Tex.)  Morning  Neu’S  as  re¬ 
porter. 

Morrow  Mayo,  of  the  Pasadena  (Cal.) 
Star-Neios  editorial  sta””  for  three  years, 
joined  the  San  Francisco  Examiner 
Jan.  8. 

Amico  J.  Barone,  reporter,  copyreader 
and  suburban  editor  successively  during 
his  six  years’  service  on  the  staff  of  the 
Springfield  (Mass.)  Union,  has  been 
made  editorial  writer.  He  succeeds  Ken¬ 
neth  Hole  who  leaves  soon  for  a  period 
of  travel  in  China. 

R.  J.  Izant,  for  several  years  a  Cleve¬ 
land  newspaper  worker,  has  been  elected 
vice  president  and  publicity  man  of  the 
Central  XationaJ  Bank  of  that  city. 

Jack  Moffet,  motion  picture  editor  of 
the  Kansas  City  Star,  was  one  of  the  pas¬ 
sengers  in  the  plane  which  carried  Ruth 
Elder  across  Missouri,  Jan.  14,  from  St. 
Louis  to  Kansas  City. 

Charles  V.  Stansell  of  the  Kansas  City 
Star's  editorial  staff  spoke  Jan.  10,  at  a 
meeting  of  the  St.  Andrew’s  Men’s  club 
in  Kansas  City.  His  subject  was  “The 
Modern  American  Newspaper.” 

William  L.  Blair,  assistant  managing 
editor  of  the  Pasadena  (Cal.)  Star-News, 
has  been  elected  president  of  the  Pasa¬ 
dena  Kiwanis  Club  for  1928. 

Edward  V'enable  Mitchell,  sporting 
editor  of  the  Charlotte  (N.  C.)  News, 
recently  spent  his  winter  vacation  in 
Richmond. 

Harry  L.  Flournoy,  for  some  years  fea¬ 
ture  writer  for  the  Charleston  (W.  Va.) 
Gazette,  has  been  appointed  to  succeed 
Robert  G.  Murphy,  resigned. 

Lena  Falk  Gjertsen.  former  feature 
writer  on  the  San  Diego  (Cal.)  Tribune, 
is  writing  publicity  for  Hotel  Flintridge 
near  Pasadena. 

C.  R.  Morrison,  managing  editor  of  the 
Edme'nton  (Alta.)  Journal,  is  back  at  his 
desk  after  a  short  illness. 

Royal  Daniel,  Jr.,  city  editor  of  the 
Nexc  York  Daily  Mirror,  and  Mrs.  Daniel 
returned  this  week  from  a  months’  vaca¬ 
tion  trip  to  Atlanta,  Ga.,  and  Florida. 

Joseph  H.  Mader,  former  telegraph  edi¬ 
tor  of  the  Fargo  (N.  D.)  Forum,  has 
been  appointed  instructor  in  the  school  of 
journalism  at  the  University  of  North 
Dakota  to  succeed  F.  Leslie  Erhardt. 

Hugh  Campbell,  of  the  Calgary  (Can.) 
Herald  copy  desk,  has  resigned  to  be¬ 
come  press  representative  of  the  Cana¬ 
dian  Pacific  Railway  at  Vancouver. 
Howard  Kelley,  sports  editor  of  the 
Herald,  has  also  resigned  to  join  the 
legal  staff  of  the  P.  Burns  Packing 
company,  Calgary. 

Mar  A.  Morrison,  of  the  editorial  staff, 
Pomona  (Cal.)  Progress-Bulletin,  and 
Mrs.  Morrison,  formerly  Miss  Helen 
Rosin  of  the  Pasadena  ((^1.)  Star-News 
editorial  staff,  are  parents  of  a  son.  Mar 
.■Mexander,  Jr.,  born  Dec.  8. 

B.  F.  Griffin,  associate  editor  of  the 
Boston  Nezt's  Bureau,  summed  up  the 
business  situation  of  1927  in  an  address 
before  the  Concord  (N.  H.)  Chamber  of 
Commerce  last  week. 

George  Grassie,  who  has  been  tele¬ 
graph  editor  of  the  Dallas  (Tex.) 
Journal  for  several  years,  has  resigned 
to  devote  his  time  to  writing. 

John  Pickering,  of  the  Paris  Herald, 
who  worked  on  the  staff  of  the  New  York 
Herald  Tribune  during  a  two  months’ 
visit  to  this  country,  sailed  Jan.  18  on  the 
President  Roosevelt  for  the  Riviera 
where  he  will  continue  his  vacation  be¬ 
fore  returning  to  Paris. 

Ernest  Sanford,  who  has  been  away  on 
leave  of  absence  since  early  last  summer, 
returned  recently  to  the  copy  desk  of  the 
New  York  Herald  Tribune. 

Grantland  Rice,  of  the  New  York 


Herald  Tribune,  Ring  Lardner  and 
George  Ade  are  members  of  a  party  which 
left  Miami  Beach  on  Jan.  18  for  a  fishing 
trip  in  the  Gulf  Stream. 

SPECIAL  EDITIONS 

HALIFAX  (N.  S.)  HERALD,  48- 
page  New  Year’s  edition,  Jan.  2. 

Attica  (Ind.)  Ledger-Tribune,  24- 
page  Souvenir  edition  celebrating  instal¬ 
lation  of  new  press. 

Bloomington  (Ill.)  Daily  Pantograph- 
Bulletin,  52-page  Year  End  edition, 
Dec.  31. 

Cape  Girardeau  (Mo.)  Southeast  Mis¬ 
sourian,  40-page  New  Year  edition,  Dec. 
31. 

Salt  Lake  City  Tribune,  64-page  New 
Year  edition,  Jan.  1. 

Grant’s  Pass  (Ore.)  Daily  Courier.  32- 
page  Josephine  county  historical  edition, 
Dec.  31. 

Allentown  (Pa.)  Chronicle  and  News, 
60-page  New  Year  Progress  edition, 
Jan.  2. 

Sault  Ste.  Marie  (Mich.)  Evening 
News,  40-page  edition  marking  comple¬ 
tion  of  new  Hotel  Ojibway,  Dec.  31. 

Worcester  (Mass.)  Evening  Post,  tab¬ 
loid  financial  and  industrial  edition, 
Jan.  5. 

Norfolk  (Va.)  Virginian-Pilot,  64- 
page  annual  New  Year  edition,  Jan.  1. 

Roanoke  (Va.)  Times,  64-page  annual 
New  Year  edition,  Jan.  1. 

Attleboro  (Mass.)  Sun,  16-page 
Christmas  edition. 

Boston  (Mass.)  Herald,  24-page 
Financial  and  Industrial  Review,  Jan.  2, 
edited  by  Edson  B.  Smith,  financial  edi¬ 
tor. 

Providence  (R.  I.)  Jounud,  16-page 
annual  financial  review  and  forecast, 
Jan.  3. 

New  Bedford  (Mass.)  Sunday  Stand¬ 
ard,  32-page  1928  Business  edition,  two 
sections,  Jan.  1. 

Los  Angeles  Times,  Annual  Mid- 
Winter  Number,  Jan.  3,  with  six  hand¬ 
some  magazines,  three  of  them  in  roto¬ 
gravure  and  the  rest  in  colors  showing 
scenes  from  all  over  the  Pacific  Coast. 

Los  Angeles  Record,  44-page,  Anni¬ 
versary  edition,  Dec.  31. 

Los  Angeles  Daily  News,  40-page, 
Traffic  Problems  edition,  Dec.  31. 

Long  Beach  (Cal.)  Press  Telegram, 
96-page,  Annual  Progress  Number,  also 
12-page  rotogravure  and  20-page,  Orange 
County  section,  Dec.  31. 

Wadena  (Minn.)  Pioneer  Journal, 
fiftieth  anniversary  number,  tabloid  size. 

Los  Angeles  Examiner,  20-page,  1927 
Progress  and  1928  Opportunities  of 
Southern  California,  Dec.  28.  Twenty- 
page  Financial  and  Business  Review, 
Jan.  3. 

Portland  (Me.)  Press-Herald  and 
Evening  Express,  28-page  financial  edi¬ 
tion,  Jan.  4. 

Halifax  (N.  S.)  Morning  Chronicle, 
52-page  End  of  the  Year  edition,  Dec.  21. 

Norfolk  (Va.)  Ledger-Dispatch,  88- 
page  annual  New  Year  edition,  Dec.  31. 

Salem  (Ore.)  Daily  Statesman,  64- 
iwge  New  Year’s  edition,  Jan.  1.  TTie 
Statesman  will  enter  upon  its  78th  year 
of  publication  March  28. 

Worcester  (Mass.)  Telegram-Gazette, 
special  financial  and  industrial  edition, 
Jan.  3. 

Mendota  (Ill.)  Reporter  and  Sun-Bul¬ 
letin,  special  Christmas  edition  with  color 
cover 

Windsor  (Ont.)  Border  Cities  Star, 
102-page  Yearly  Review  edition,  Dec.  31. 

Cordova  (.Alaska)  Daily  Times,  72- 
page  .A.ll-.'Maska  Review,  Saturday, 
Dec.  24. 


WEDDING  BELLS 

IVED  CADLE  BROOKS,  managing 
editor  of  the  Youngstmvn  (O.) 
Telegram,  to  Miss  Mary  Curry  Jeannot 
of  that  place  in  the  Memorial  Presby¬ 
terian  church,  Jan.  14. 

Miss  Virginia  Smillie  of  the  financial 


department  staff  of  the  Chicago  Herald 
and  Examiner,  to  Charles  Ellwood  Blake 
recently. 

Martin  Codel,  of  the  staffs  of  the 
United  States  Daily  and  the  Consolidated 
Press  .\ssociatiun,  writing  for  the  latter 
a  daily  radio  dispatch  under  the  byline 
"Robert  Mack,”  to  Miss  Ella  April,  of 
Washington,  D.  C.,  last  Thanksgiving 
Day  at  New  York. 

F'rancis  Blethen,  son  of  Col.  C.  B. 
Blethen,  publisher  of  the  Seattle  Times, 
to  Miss  .-Mice  Elizabeth  Crane,  Tuesday 
morning,  Jan.  10  in  the  rectory  of  St. 
.Anne’s  church  by  the  Rev.  Father 
Thomas  Quain.  Young  Blethen  is  em¬ 
ployed  in  the  display  advertising  depart¬ 
ment  of  the  Times.  He  is  a  graduate  of 
the  University  of  Washington  School  of 
Journalism. 

Karl  J.  Xuzuni,  business  manager  of 
the  Grafton  (W.  Va.)  Press,  to  Miss 
Louise  Hunting  Schroeder  also  of  Graf¬ 
ton,  Jan.  7. 

Walter  C.  Hornaday,  member  of  the 
Dallas  Journal  staff,  to  Miss  Agnes 
Marie  Ellersick,  in  St.  Louis  recently. 

.Muriel  Sibley,  daughter  of  Mrs.  W. 
D.  Sibley,  publisher  of  the  Granite  Falls 
(Wash)  Record,  to  John  Wills  of  Los 
.\ngeles,  Jan.  5. 

David  Tuffli,  assistant  news  editor  and 
feature  writer  for  the  Quincy  (Ill.) 
Herald-Whig,  to  Miss  Mary  fktnovan, 
Jan.  12  in  the  parsonage  of  St.  Rose  of 
Lima  church.  Mr.  Tuffli  was  formerly 
of  the  Quincy  Herald  staff,  being  re¬ 
tained  when  the  papers  merged. 

PRESS  ASSOCIATION  NOTES 

lyTORRIS  EDW.\RDS,  for  three  years 
^  with  the  Indiana  bureau,  .Asso¬ 
ciated  Press,  left  Jan.  14  for  Washington 
where  he  will  join  the  Chamber  of  Com¬ 
merce  of  the  United  States.  Maurice 
Gronendyke,  for  the  last  year  on  the 
copy  desk  of  the  Indianapolis  Star,  on 
Monday  joined  the  A.  P.  staff. 

H.  W.  Hayes  has  succeeded  W.  A. 
Gillaspey  as  .Associated  Press  correspond¬ 
ent  at  Phoenix,  .Ariz. 

Maurice  Tull  has  joined  the  Inter¬ 
national  News  Service  staff  in  India¬ 
napolis,  replacing  Fred  L.  Armstrong  who 
has  been  transferred  to  the  Chicago 
bureau.  Tull  formerly  was  employed  as 
police  reporter  on  the  huiianapolis  Post. 

CHANGES  OF  OWNERSHIP 

t^RNEST  L.  PETERSON,  owner 
and  publisher  of  the  Dickinson 
(N.  D.)  Press  has  purchased  the  Dickin¬ 
son  Recorder-Post. 

J.  H.  Patton,  Tuscola,  Ill.,  has  pur¬ 
chased  the  Monticello  (Ill.)  Bulletin 
from  W.  D.  Higden.  Mr.  Patton  was 
former  owner  of  the  Tuscolo  Republican, 
which  he  sold  last  spring.  Mr.  Higden, 
publisher  of  the  Bulletin  several  years, 
has  not  announced  his  future  plans. 


READERS’  REFERENCE 
SERVICE 

EDITOR  &  PUBLISHER  Fourth 
Estate  Library  and  Topical 
Index  Available  to  All 
AS  the  service  station  of  news- 
paperdom  and  the  advertising 
field,  EDITOR  &  PUBLISHER 
Fourth  Estate  maintains  the  most 
extensive  library  ever  established 
in  the  realm  of  journalism.  It  in¬ 
cludes  a  topical  index  of  all  sig¬ 
nificant  events  and  the  statistical 
records  published  through  the  year 
in  the  columns  of  this  journal, 
classified  according  to  various  in¬ 
terests,  alphabetically  arranged 
and  giving  dates  of  publication. 
All  readers  are  cordially  invited 
to  make  use  of  these  reference 
facilities.  Inquiries  addressed  to 
Service  Department,  EDITOR  & 
PUBLISHER,  1700  Times  Bldg., 
New  York,  either  by  letter  or  in 
person,  will  receive  prompt  atten¬ 
tion,  of  course  without  cost. 


Mayor  C.  F2.  Cromartie  of  Caldwell 
Tex.,  has  purchased  the  Caldwell  Butit'. 
son  County  Ledger. 

Jones  &  Thomas  of  the  Mimicn  (la.) 
Tribune  have  purchased  their  competitor 
the  Webster  Signal,  and  the  two  papers 
have  l>een  combined  as  the 
Tribune. 

Pyoie  (Tex.)  Sigiuil,  established  by 
Heafner,  Hubbs  &  Bell,  has  been  sold  to 
W.  N.  Townley  and  Tillman  Durdin. 
Mr.  Durdin  will  be  editor  of  the  Signal 
and  Mr.  Townley  will  be  general  man¬ 
ager. 

Altadcna  News,  Northeast  Netvs  and 
North  I'asadena  News,  published  in 
.Altadena  and  Pasadena,  Calif.,  were  re¬ 
cently  purchased  by  Henry  C.  Mac- 
-Arthur  and  Kenneth  L.  Robertson,  bodi 
of  whom  have  been  actively  engaged  in 
the  newspaper  business  in  California  for 
several  years.  They  are  operating  under 
the  name  of  the  News  Publishing  Com¬ 
pany,  with  offices  at  2329  N.  Lake  Ave 
.Altadena.  ’ 

James  E.  Hammer,  former  Hartington, 
Neb.,  newspaper  man,  has  purchased  the 
Hitchcock  (Neb.)  News  -  Leader,  a 
weekly,  from  Mr.  and  Mrs.  Annes. 

T.  W.  Terry,  who  sold  his  interest  in 
the  Thorndalc  (Tex.)  Champion  to  his 
former  partner,  V.  F.  Norris,  has  pur¬ 
chased  the  Celeste  Courier. 

G.  Wayne  Brown  of  Kutztown,  Pa. 
purchased  the  Butler  (Pa.)  Butler 
County  Record  from  John  C.  Dight,  who 
is  now  head  of  the  Bureau  of  Publica¬ 
tions  of  the  state  at  Harrisburg. 

Norzi'olk  (O.)  Experiment -News  has 
been  sold  by  Valentine  Moll  and  E.  S. 
Miller  to  William  Lawrence.  Mr.  Law¬ 
rence  is  a  former  minister. 

W.  A.  McDowell  and  C.  A.  Evans, 
publishers  of  the  Dearborn  (Mo.)  Dem¬ 
ocrat,  have  purchased  the  Rosenddle  Sig¬ 
nal  and  will  publish  both  newspapers. 

NEW  PLANTS  AND  EQUIPMENT 

QREENFIELD  (O.)  TIMES,  which 
has  been  printed  at  Hillsboro,  0., 
since  its  establishment  some  months  ago, 
has  procured  a  complete  printing  outfit 
and  will  now  be  printed  in  Greenfield. 

Carbondale  (Pa.)  Leader  has  pur¬ 
chased  a  Hoe  Pony  Quad  Press  and  full 
equipment  of  stereotyping  machinery. 

Indianapolis  Nezos,  on  Jan.  16,  appeared 
in  a  new  dress,  Ionic  No.  5  being  adopted 
for  the  body  type. 

Corpus  Christi  (Tex.)  Daily  Times 
will  have  a  new  home  on  the  first  floor 
of  an  eight-story  building  to  be  erected 
by  W.  E.  Pope. 

Star  Publishing  Company,  publishers  of 
the  Hot  Springs  (S.  D.)  Star  has  moved 
into  its  new  building. 

Hezvtnn  (Kan.)  Kansan-Republican  re¬ 
cently  occupied  its  new  plant.  The  pu^ 
lishing  company  is  headed  by  J.  C.  Mack. 


FLASHES 


Money  may  talk — but  not  in  its  sleep. 
— Wall  Street  Journal. 


One  evidence  that  “Big  Bill”  Thomp¬ 
son  has  already  got  around  to  revising 
jhe  arithmetics  also  is  that  he  says  crime 
in  Chicago  has  been  reduced  50  per  cent 
since  he  became  mayor. — Columbus  Ohio 
State  Journal. 


Slogan  for  suppressing  a  Latin-.Ameri- 
can  revolution :  “Shoot  the  generals  and 
you  shoot  all.” — Florence  (Ala.)  Herald. 


Society  pays  for  its  sins.  It  once  made 
Willie  speak  pieces  on  Friday  afternoon 
and  now  it  must  listen  to  his  after-dinner 
speeches. — Portland  (Me.)  Express. 


Rebel  is  a  proud  word,  and  it  will  k 
a  sorry  day  when  Chicago  and  the  United 
States  accept  all  established  things  « 
just  and  righteous. — Heywood  Broun,  m 
the  New  York  World. 


In  an  ar^ment  it  is  futile  to 
your  prejudice  against  the  other  felitw* 
common  sense. — San  Franeisc,o  Chronieli. 
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HOE 

Day  and  Night 

Emergency  Service 

SATISFIED  users  continually  tell  in  their  letters,  from  which  the  following 
^  excerpts  were  taken,  of  the  excellent  service  Hoe  renders  in  every  emerg¬ 
ency.  This  serv  ice  is  maintained  on  a  24-hour-a-day  basis  to  meet  your  repair 
needs  and  every  repair  part  is  built  to  the  Hoe  standard  of  quality  and  depend¬ 
ability. 


“Your  promptness  is  in  line  with  the  excellent  service 
you  have  rendered  us  during  the  past  year  during  the 
installation  of  a  couple  of  presses.” 

The  Memphis  Press-Scimitar 
November  8,  1927 


“Thanks  for  the  prompt  attention  to  our  order  for 
gears.” 


Illinois  State  Register 
December  7,  1927 


“Allow  us  to  thank  you  for  your  very  good  service  in 
connection  with  our  recent  request  for  replacement 
parts . ” 

The  Ironwood  Daily  Globe 
December  14,  1927 

“This  is  to  advise  you  that  the  mitre  gears  shipped  to 
us  were  received  satisfactory.  Please  accept  my  thanks 
for  your  prompt  attention  to  this  matter.” 

Pittsburgh  Post-Gazette 
December  8.  1927 

“We  want  to  thank  you  for  the  prompt  attention 
given  our  request  for  gears . It  is  certainly  grati¬ 

fying  to  know,  even  tho  the  distance  between  Denver 
and  New  York  is  so  great,  that  the  time  for  shipments 
to  reach  us.  can  be  greatly  lessened  by  such  prompt 
service.” 

The  Rocky  Mountain  News 
The  Denver  Evening  News’ 
May  24,  1927 


“Your  letter  regarding  the  two  gears  which  we 
ordered  by  telephone  Saturday  night  arrived  just  as  I 
was  writing  to  thank  you  for  the  very  prompt  service 
which  was  given  us  in  this  case.” 

Rochester  Times-Union 
December  13,  1927 

“We  are  much  obliged  to  you  for  your  prompt  atten¬ 
tion  on  the  shipment  of  the  gears  .  .  .  .  ” 

The  Rocky  Mountain  News 
•  The  Denver  Evening  News 

November  25,  1927 

“We  wish  to  thank  you  for  the  extraordinary  prompt 
attention  which  you  gave  our  order  for  four  cam  wheels. 
Such  service  is  certainly  to  be  commended.” 

The  Asheville  Times 
iDecember  8,  1926 

“We  received  the  gear  and  found  it  a  perfect  fit.  We 
wish  to  take  this  occasion  to  thank  you  for  the  prompt 
service  rendered  us.” 

The  Scranton  Times 
June  1,  1927 

“Please  accept  our  thanks  for  the  prompt  dispatch  of 
the  parts  ....  Although  we  have  not  yet  been  advised 
by  the  Express  Company  of  their  arrival,  we  have  your 
telegram  and  invoices.” 

The  Montreal  Gazette 
November  24.  1927 


When  Repairs  Are  Needed  Telegraph  or  Telephone 


RHOE&CQl 


_  NEW  YORK,, 

NG&london 


NEW  YORK  BOSTON 


CHICAGO 


SAN  FRANCISCO  NEW  ORLEANS  DUNELLEN 


LONDON 
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$2,000,000  AD  BUDGET 
PENNEY  PLAN  FOR  1928 

Greater  Part  of  Amount  to  Go  to  News¬ 
papers —  J.  Walter  Thompson 
Appointment  as  Advertising 
Ageny  Announced 

Local  advertising  of  the  J.  G.  Penney 
Company  stores,  nearly  1,000  in  number, 
will  amount  to  about  $2,000,000  in  1928, 
and  most  of  this  amount  will  be  spent  in 
newspapers,  according  to  R,  L.  Whitman, 
director  of  advertising  of  the  Penney 
Company.  His  department  will  continue 
to  liandie  h.'cal  advertising. 

The  J.  Walter  Thompson  Co.,  adver¬ 
tising  agents  of  New  York  City,  has 
been  selected  to  handle  the  national  in¬ 
stitutional  advertising.  Thirty- four  ap¬ 
plicants  solicited  the  account,  of  whom 
12  were  permitted  to  make  a  presenta¬ 
tion  to  the  company. 

No  decision  has  yet  been  niade  on  the 
amount  to  be  spent  for  institutional  ad¬ 
vertising,  or  the  media  to  be  employed. 
The  institutional  campaign  is  still  in 
process  of  preparation  and  survey  and 
probably  will  not  be  begun  until  fall. 
Heretofore,  farm  papers  have  been  chiefly 
employed  for  this  advertising. 

Tobacco  War  Looms 

An  Anglo-American  tobacco  war,  be¬ 
tween  “the  most  powerful  manufacturing 
interest  of  each  nation”  is  imminent  ac¬ 
cording  to  the  IVestminster  Gazette, 
which  declares  that  in  retaliation  for 
American  efforts  to  flood  the  London 
market  with  cheap  cigarettes,  English  in¬ 
terests  plan  to  sjwnd  $10,000,000  in  estab¬ 
lishing  competitive  brands  of  British- 
made  cigarettes  on  the  American  market. 

Gillette  Meeting 

E.  D.  Copeland,  advertising  manager 
of  the  Gillette  Safety  Razor  Company, 
and  John  J.  McQellan,  sales  manager, 
spoke  on  sales  and  advertising  co-opera¬ 
tion  and  outlined  the  plans  of  the_  com¬ 
pany  for  1928  at  the  annual  meeting  of 
representatives  of  the  Gillette  company 
from  all  over  the  world  at  South  Boston, 
Mass.,  Jan.  9. 

Hat  Companies  Combine 

Harris-Polk  Hat  Companj-,  St.  Louis, 
has  just  announced  a  consolidation  with 


Keith  Bros.  &  Co.,  Chicago.  J.  W. 
Harris  and  W.  J.  Polk,  president  and 
vice-president  respectively  of  the  Harris- 
Polk  Hat  Company,  will  be  officers  and 
directors  in  Keith  Bros.  &  Co.  Harris 
and  Polk  are  also  officers  and  directors 
of  the  National  Hatters,  Inc.,  subsidiary 
of  the  Harris-Polk  Hat  Company,  located 
at  Danbury,  Conn.  Advertising  is  placed 
through  the  Chappelow  Company,  of  St. 
Louis. 

Bon  Ami  Plans 

It  was  reported  this  week  that  Bon 
Ami  will  soon  place  an  extensive  adver¬ 
tising  campaign  in  the  newspapers. 
Officials  of  the  Erickson  Company,  ad¬ 
vertising  agents,  who  are  supposed  to 
be  handling  the  campaign,  say  that  they 
have  nothing  definite  to  report  on  Bon 
Ami  plans. 

Post  Radio  Chief 

James  B.  Post  has  been  made  director 
of  the  Radio  Exploitation  Department  of 
the  Ampico  Corporation,  N.  Y.  The  de¬ 
partment  works  with  local  dealers  in 
getting  them  to  tie  up  local  advertising 
with  the  weekly  broadcast.  Mr.  Post's 
appointment  as  advertising  director  of  the 
company  was  erroneously  announced  in 
the  Jan.  7  issue  of  this  magazine. 

Adopts  Quota  System 

The  quota  system  of  sales  has  been 
adopted  by  the  W.  A.  Sheaffer  Pen 
Company,  Ft.  Madison.  la.,  to  govern 
sales  in  each  of  the  3.074  counties  of  the 
United  States  this  year.  The  system  is 
based  on  economic  findings  from  10 
sources — population,  income  tax  reports, 
auto  registrations,  manufacturers  and 
workers,  retail  stores,  electric  light  in¬ 
stallations,  number  of  native  white  farm¬ 
ers,  bank  deposits,  telephones,  and  cov¬ 
erage  by  national  media. 

Schmidt  to  East 

Bernard  J.  Schmidt,  who  has  been  in 
charge  of  dealer  service  at  the  main 
plant  of  the  W.  A.  Sheaffer  Fen  Com¬ 
pany,  at  Ft.  Madison.  la.,  has  been  trans¬ 
ferred  to  the  eastern  headquarters  of  the 
company  in  New  York  City,  where  he 
will  have  charge  of  sales  promotion  and 
dealer  service  for  the  eastern  states.  His 
successor  at  Ft.  Madison  has  not  yet 
been  appointed. 


GETS  LOVE  NEST  ACCOUNT 

Stanley  Gunnison  Now  Handling  Candy 
Advertising 

The  Euclid  Candy  Company  of  Brook¬ 
lyn.  N.  Y.,  manufacturers  of  Love  Nest 
and  other  candy  products,  have  placed 
their  advertising  account  with  Stanley  E. 
Gunnison,  Inc.  The  same  company  is 
placing  the  advertising  of  Merchants  & 
Bankers'  Business  School  of  New  York 
City,  and  the  Kanliner  Manufacturing 
Company  of  Brooklyn.  In  both  cases 
newspapers  are  being  used. 

Opens  Advertising  Office 

F.dward  OT'allon  Jr.,  until  recently 
manager  of  the  St.  Louis  Tittu's  promo¬ 
tion  department,  has  opene<l  an  advertis¬ 
ing  office  of  his  own  at  14  South  Sixth 
street.  O'I'allon  has  been  engaged  in  the 
preparation  of  advertising  and  publicity 
matter  for  15  years,  and  is  a  former 
member  of  the  copy  staff  of  the  D’.Arcy 
■Advertising  Company,  He  will  continue 
to  serve  the  Times. 

Reynolds  to  Bermuda 

Frank  J.  Reynolds,  president  of  Albert 
'Frank  &  Co.,  left,  Jan.  12,  with  Mrs, 
Reynolds,  for  a  month’s  vacation  in 
Bermuda, 

Agency  Incorporated 

.Among  new  Massachusetts  corporations 
is  tlie  J.  P.  Cox  -Advertising  .Agency, 
Inc.,  which  will  engage  in  the  advertis¬ 
ing  business  in  Boston  with  a  capital  of 
$50,000.  The  incorporators  are  Joseph 
P.  Cox,  Helen  Cox  and  .Annie  Cox. 

Hoffman  Joins  Hicks 

Irvin  B.  Hoffman,  of  Baltimore,  Md., 
has  joined  the  staff  of  the  Hicks  .Adver¬ 
tising  -Agency,  of  New  A'ork. 

Has  Two  New  Accounts 

The  Hicks  -Advertising  .Agency,  of  New 
York,  has  recently  obtained  the  advertis¬ 
ing  accounts  of  Sig.  W’ollner  Company, 
Inc.,  makers  of  “Madame  .Annette” 
gowns,  and  -Adolph  Bruck  Company, 
Inc. 

Izzard  Moves 

Izzard  Company,  advertising  agency  of 
.'Seattle,  Wash.,  moved  Jan.  1  from  its 


quarters  in  the  Times  Building  to  tht 
new  Ranke  Building  at  Fifth  and 


Novel  Circular 


Leo  P.  Bott,  Jr.,  of  the  Bott  .Advertij. 
ing  -Agency,  Little  Rock,  Ark.,  is  warn- 
ing  prospective  clients  of  his  approach 
by  means  of  a  counterfeit  sheriff’s  hand- 
bill,  describing  himself  as  a  “crank  on 
giving  service.” 

Joins  Chicago  Agency 

Patrick  Henry,  prominent  in  the  adver- 
tising  agency  field  in  Chicago,  has  joined 
the  merchandising  staff  of  Auspitz-Lw,. 
Harvey  of  that  city. 

Schimpff-Miller  Elects 

The  Schimpff-Miller  Company,  Inc, 
advertising  agency  of  Chicago  and  Peoria 
111.,  recently  held  an  election  of  officers. 
H.  C.  Schimpft'  was  elected  president’ 
Stuart  B.  Potter,  vice  president;  Harrj 
A'.  Miller,  treasurer,  and  Julia  A.  Law¬ 
less,  secretary. 

Caples  Is  D.  &  H.  Agent 

Future  advertising  of  the  Delaware  4 
Hudson  Railroad  will  be  placed  through 
the  Ne’w  A’ork  office  of  the  Caples 
Company. 

With  Portland  Agency 

-Arthur  M.  Sedgwick,  Chicago  adver¬ 
tising  man,  has  joined  the  agency  of 
Vincent  &  A’incent,  Portland,  Ore.,  as 
accoiuit  executive. 

Duggan  with  Mertz 

Frank  E.  Duggan,  for  18  years  with 
the  Gundlach  Agency,  has  resigned  as 
secretary  of  that  company  and  is  now 
associated  with  Lewis  H.  Mertz  &  .Sons. 

New  Mertz  Accounts 

Edna  Wallace  Hopper,  beauty  prepara¬ 
tions ;  Nurito;  and  the  Deisel-Wemmer 
Comi»any.  makers  of  San  Felice  and  B 
A’erso  cigars  have  recently  placed  their 
advertising  accounts  with  Lewis  H. 
Mertz  &  Sons,  Giicago. 

Joins  Advertising  Staff 

Miss  A'ivian  Sturgeon,  formerly  with 
the  Inter-Ocean  Syndicate.  Chicago,  is 
now  a  member  of  the  Chicago  staff  of 
Albert  Frank  &  Company. 


Should  the  Government  Run 
the  Public  Utilities? 

Leading  Authorities  Say  — 

Yes  No 

SENATOR  GEORGE  W.  NORRIS  ROGER  W.  BABSON 


DR.  HAMILTON  HOLT 

President — Rollins  College 

CARL  D.  THOMPSON 

Sec'y — Public  Ownership  League  of  America 


ROGER  W.  BABSON 

Economist 

GEORGE  B.  CORTELTOU 

President — Consolidated  Gas  Co..  N.  Y. 

Me  S.  SLOAN 

President — Brooklyn  Edison  Company 
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Member  A.B.P. 

What  Is  True  Economy? 

Economy  is  not  gauged  by  the  amount  of  money  paid  out  but  by  the 
way  the  money  was  used. 

Newspaper  operatives  who  pride  themselves  on  economical  opera¬ 
tion  usually  find  it  wise  to  watch  overhead  and  unproductive  ex¬ 
penditures  carefully  and  to  invest  freely  in  the  plans  and  methods 
which  get  business  and  increase  revenues. 

It  is  true  economy  to  invest  in  the  services  of  capable  advertising 
representatives  and  in  advertising  space.  Such  investments  pay  for 
themselves  and  yield  increased  profits. 

The  money  paid  out  comes  back  a  hundred  fold.  Anyone  can  say 
■'no”  to  a  proposed  expenditure  and  often  these  repeated  vetoes 
result  in  stifling  all  growth  if  not  the  wrecking  of  the  business. 

One  should  watch  the  income  as  well  as  the  outgo.  To  increase 
the  income  is  just  as  truly  economy  as  to  stop  the  leaks. 

Successful  business  men  cultivate  a  five-year  vision — they  look  ahead 
— they  build  for  the  future.  And  through  advertising  they  build 
that  prestige  and  acceptance  which  increases  revenues  and  profits. 

Every  newspaper  should  make  an  appropriation  for  regular  adver¬ 
tising,  not  necessarily  to  announce  circulation  or  advertising  gains, 
but  to  advertise  the  newspaper’s  character  and  the  newspaper’s 
market. 


Member  A.B.C. 


Concentrate  your  advertising  in  EDITOR  &  PUBLISHER 
and  THE  FOURTH  ESTATE  which  reaches  those  great 
national  advertisers  who,  during  1926,  invested 
9S  per  cent  of  aU  the  money  spent  in 
national  newspaper  advertising 

EDITOR  &  PUBLISHER 

THE  FOURTH  ESTATE 

1700  Times  Building,  Times  Square,  New  York  City 

Five  Telephones:  Bryant  3052-3053-3054-3055-3056 
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WOMAN  FINDS  CAREER 
IN  ADVERTISING  SALES 

Ann  Cullen,  Cleveland  Plain  Dealer 

“Travelling  Man,”  Say*  Women 
Excel  in  Many  Branches 
of  Advertising 

Ann  Cullen,  ^ales\voman  in  the  national 
advertising  department  of  the  CIci’eland 
Plain  Denier,  believes  that  "in  buying  and 

selling  ever3rthing  _ 

from  refrigera¬ 
tors  to  the  newest 
shade  in  lipsticks 
we  women  play 
the  leading  part.” 

She  has  recently 
completed  her 
thirteenth  year  of 
service  with  the 
Plain  Dealer,  and 
during  this  time 
her  work  has 
taken  her  to  every 
state  in  the  union 
and  to  all  of  the  cullen 

capatals  of  Europe 

Only  a  handful  of  women  hold  similar 
positions  with  large  newspapers,  and 
Miss  Cullen  is  a  pioneer  among  these. 
Although  she  is  forced  to  compete  with 
men,  and  to  sell  to  men  buyers,  she  ad¬ 
mits  no  inequality  of  sexes.  In  fact,  she 
says,  the  ordinary  business  man,  tired 
from  a  succession  of  calls  from  men 
salesmen,  is  apt  to  pick  up  a  woman’s 
card  with  a  lively  sense  of  curiosity,  and 
admit  her  merely  to  see  how  well  she 
can  do  her  job. 

“Some  business  women,”  says  Miss 
Cullen,  “have  a  way  of  staying  too  long 
and  talking  too  much.  This  is  very 
annoying  to  a  busy  man,  and  I  have 
learned  the  lesson  every  business  woman 
must  learn — to  be  brief,  snappy,  and 
efficient,  all  at  once. 

She  contends  there  are  unlimited  pos¬ 
sibilities  in  the  advertising  field  for 
women.  She  points  out  that  women  are 
be.st  qualified  to  deal  with  the  food  and 
grocery  store  products,  toilet  prepara¬ 
tions,  women’s  wear,  household  commod¬ 
ities,  and  the  output  of  the  department 
stores.  She  believes  that  women  are 
best  qualified  m  planning,  selling,  and 
writing  copy  for  all  kinds  of  women’s 
merchandise. 

Women  Man  Paper 

Misses  Indianola  and  Jeanette  Dietz, 
daughters  ot  August  C.  Dietz,  have  been 
the  entire  publishing  staff  of  the 
Kames  City  (Te.x.)  Citation,  since  their 
father  was  unable  to  continue  with  the 
work,  a  few  years  ago.  The  paiier  was 
recently  leased  to  Joseph  C.  Baldus,  but 
the  two  young  women  operators  will  con¬ 
tinue  to  gather  the  news,  solicit  adver¬ 
tising,  and  do  the  typographical  and 
printing  work  of  the  weekly.  They  also 
find  time  to  run  their  own  insurance 
agency. 

Wins  Wilson  Prize 

Mrs.  Ruth  Peiter  of  the  Toledo 
(O.)  Times  was  awarded  a  prize  for  her 
essay  on  Woodrow  Wilson  offered  by 
the  Woodrow  Wilson  foundation.  Mrs. 
Peiter’s  essay  was  one  of  10,000  sub¬ 
mitted.  The  judges  decided  none  was 
worthy  of  first  or  second  prize  and  third 
prizes  of  $100  each  were  awarded  to  14 
writers  without  distinction  of  place. 

Celebrates  Anniversary 

Miss  Lizzie  .\kers,  Bellwood,  Pa., 
county  editor  of  the  Altaona  (Pa.) 
Tribune,  celebrated  her  twenty-fourth 
anniversary  as  a  member  of  that  staff 
Jan.  16.  A  large  bouquet  of  flowers,  in 
remembrance  cf  her  anniversary,  was 
presented  to  Miss  .\kers  by  her  fellow 
staff  members. 

Scholarships  Awarded 

Phyllis  King,  25,  holding  a  secretarial 
position  with  the  Blackman  Company, 
New  York  advertising  agents,  and  Mary 
Reed,  filing  clerk  with  Olmstead,  Perrin 
and  Leffingwell,  were  announced  last 
week  as  the  winners  of  two  scholar- 


them  to  evening  courses  in  advertising 
in  a  New  York  university  to  be  selected 
by  the  young  women.  Earnest  Elmo 
Calkin.s,  Lee  H.  Bristol,  and  Mrs.  Ogden 
Mills  Reid  acted  as  judges. 

Represents  R.  I.  Paper 

Mrs.  Laura  H.  Chamberlain  of  Rum- 
ford.  R.  I.,  has  been  appointed  representa- 


HOLD  ANNUAL  DINNER 

300  Members  of  Carriers  Association 
Gather  at  Congress  Hotel — Meigs, 
Antrim,  Shaffer  Among 
Speakers 


ships  offered  by  the  League  of  Adver-  CHICAGO  CIRCULATORS  The  Statesman  pleaded  that  in  its  rnU 
tising  W  omen  of  New  York,  entitling  -  _  s  ktkii  i  a  i  rsiKTKiTun  reserved  the  right  to  decide  other 

them  to  evening  courses  in  advertising  HOLD  ANNUAL  DINNER  questions  which  might  arise,  and  that 

in  a  New  York  university  to  be  selected  _  those  competine  were  understood  to  agree 

by  the  young  women  Earnest  Elmo  Member*  of  Carrier*  Association  condition,  but  the  court  ruled  th« 

(  alkm.s,  Lee  H.  Bristol,  and  Mrs.  Ogden  ^  u  i  word  other  did  not  give  tb 

Mills  Reid  acted  as  judges.  Gather  at  Congress  Hotel  Meigs,  Statesman  the  right  to  modify  its  puij. 

-  Antrim,  Shaffer  Among  lished  conditions. 

Represents  R.  I.  Paper  Speaker*  - 

Mrs.  Laura  H.  Chamberlain  of  Rum-  -  Bulletin  Certificate 

ford.  R.  I.,  has  been  appointed  representa-  Three  hundred  members  of  the  Chicago  The  Philadelphia  Bulletin  is  issuing  j 
tive  of  the  Pro^’ince  ( R.  1.)  Bulletin  and  Newspaper  Carriers’  Association,  con-  certificate  resembling  a  bond  showing  jjj 

Journal  in  Rumford,  succeeding  Mrs.  sisting  of  the  men  who  are  in  charge  of  circulation  growth  in  1927  by  da^,  y 

Walter  H.  Dodge  who  leaves  shortly  for  the  delivery  of  daily  newspapers  to  Chi-  well  as  its  growth  over  the  past  33 

an  extended  trip  abroad.  cago  homes,  gathered  at  the  Congress  by  years. 

-  hotel  Tuesday  night,  with  their  wives  and  - 

Leaves  Worcester  Post  friends,  for  their  seventh  annual  dinner.  Abbott  Promoted 

Miss  Helen  Crothers  has  resigned  from  .Joseph  EpsUfin,  president  of  the  asso-  Robert  B.  Abbott,  foreman  of  the  nuil. 

the  circulation  department  of  the  Worces-  the  principal  speaker  ^e  j  room  at  the  Labor  Union,  publishai 

\  D.,.!  evening.  He  reminded  his  audience  that  _ r\  _ _ 


an  extended  trip  abroad. 

Leaves  Worcester  Post 

Miss  Helen  Crothers  has  resigned  from 
the  circulation  department  of  the  IVorces- 
ter  (Mass.)  Post. 


Abbott  Promoted 

Robert  B.  Abbott,  foreman  of  the  mail. 


canon,  was  me  prmc ja.  siieaxer  oi  me  ,• 

evening.  He  reminded  his  audience  that  in^’cayton,  O.,  has  been  promot^  to  S 
the  deliv-ery  of  newspapers  IS  in  the  nature  ^  circulation  ina^er  of  tS 


Wins  Novel  Prize  of  a  public  trust.  ^ 

ror  thirty-five  years,  he  said,  the  * 
Miss  1- ranees  R.  Sterrett  of  Minne-  Newspaper  Carriers’  Association  has  been 
apolis,  formerly  a  feature  writer  on  the  functioning,  to  the  benefit  of  the  people 
M inneapolis  Journal,  won  the  first  prize  of  Chicago  and  to  the  publishers  of  news-  Bufi 

<‘C — _  t  _ _ CIO  no 


Prizes  for  Numbers 


of  $5,000  for  her  serial  story 


(N.  Y.)  Times  is  offering 


jiapers.  I  think  we  can  justly  claim  to  $10,000  in  cash  to  persons  whose  work- 


V  hich  is  to  be  published  by  the  People’s  liave  done  a  good  job.  We  have  seen  that  ing  card  numbers  in  plants  of  its  region 


Populnr  Monthly  of  Des  Moines,  la. 

Women  Honor  Franklin 


the  papers  arrived  at  their  destination  on  correspond  with  numbers  published  in 


time.  We  have  played  fair  with  all  pub 
lishers. 


that  newspaper.  Other  cash  prizes  are 
offered  for  gas  and  electric  users  whose 


The  New  York  League  of  Advertising  “We  do  not  push  one  publication  to  the  J>ear  numbers  designated  in  the 
p  wrpnih  nn  tfip  <=tpt.,P  of  detriment  of  another.  We  give  the  sub-  Times. 


Women  placed  a  wreath  on  the  statue  of  ‘‘eir.mem  o.  ai.omer,  vve  give  me  suo 
Benjamin  Franklin  in  Printing  House  ^e  asks  for  without  argu 

Square.  Park  Row,  New  York  City,  on  And  we  have  done  our  work  with 


SquaTe.‘‘‘krrRo%^  New  YorFcityron  And  we  have  done  our  work  with-  American  Hold*  Contest* 

Franklin’s  birthday,  Jan.  17.  Miss  Emily  out  disorder  about  territories  among  our-  chkago  Evening  Americas  h 

Connor,  secretary  of  the  League,  who  is  Tou  might  say  we  have  operated  offerinp  5500  cash  prizes  to  heads  (rf 

secretary  of  the  Marchbanks  Press  and  gentlemens  agreement  that  households  whose  average  income  is 

is  herself  a  printer,  laid  the  wreath  on  .  ,  a  a  a  about  $75  a  week,  for  reports  on  how 

the  statue.  served  as  toastmaster.  apportioned  their  income  to 

-  -  the  speakers  were  M.  C.  Meigs,  expenses  and  savings.  The 

KATHLEEN  KAYE  MARRIES  of"  "'*-*'*  »'>'■  » 

S.I.  L.L.  cu,’.  A„.w„ 

Woman  Continues  Column  Rose,  circulation  manager  of  the  WorH”  rnntput  Each  Hav  a  1pH»r 


KATHLEEN  KAYE  MARRIES 


Woman  Continues  Column 


The  A  meriean  is  also  awarding  weekly 
prizes  of  $5(X)  in  a  novel  “Spell-tlK- 
W  ord”  contest.  Each  day  a  letter  is 


W  hen  Kathleen  Kaye,  conductor  of  Jg^^an^  H^"f  Van^Deuse^reSuSn  api^aring  during  the 

the  Salt  iMke  (Utah)  Deseret  Nazes’  manager  of  the  ChieagTizrsZg  PosU 


"Heartitoriurr”  came  out  of  the  oroblems  ,  '^oicago  czening  rost:  quently  used  in  the  American.  Thecon- 

..r  V? problems  Max  Annenberg,  general  mjinager  of  of  putting  the  lettm 


Liberty  Magazine;  W  illiam  Tracy,  cip  together  in  their  proper  sequence,  to  get 
culation  manager  of  the  Chicago  Daily  j^e  right  word.  The  winner  of  first 


Journal;  John  Eisenlord,  circulation  man¬ 
ager  of  the  Chicago  Daily  Neies;  Charles 
\Volz,  circulation  manager  of  the  Abend- 
post,  and  Thomas  Snyder,  assistant  cir¬ 
culation  manager.  Journal  of  Commerce. 


of  the  Utah  love-  Liberty  Magazine:  William  Traev.  cir- 

lorn  recently  to 
select  a  bride- 
.groom  for  her¬ 
self,  what  more 
natural  than  that 
she  should  select 
a  Polish  poet 
bearing  the  ap¬ 
propriate  name 
of  Lovendowski, 

I^on  C.  ? 

Miss  Kaye’s 
oolumn  advises 

the  lovelorn,  the  .  -  -  -  - 

bewildered  eru-  Kathleen  Kaye  journey  placed  the  paper  on  Havana 

dite,  the  cook,  the  newststands  a  full  day  ahead  of  usual  de¬ 

searcher  for  dates,  the  culler  of  quota-  livery  schedules, 
tions,  and  what-not.  - 

Miss  Kaye’s  mail  runs  into  hundreds  MUST  FURNISH  PRIZE 

of  letters  a  week,  and  two  assistants  are  - 

employed  to  search  out  information  for  Court  Returns  Decision  Against  Oregon 
her.  She  will  continue  the  column  which 
she  has  built  up  for  six  years,  and  also 

her  uplift  work  as  a  director  of  plays  The  Statesman  Publishing  Ciiompany, 
and  entertainment  for  prison  inmates.  publishers  of  the  Salem  (Ore.)  Oregon 


prize  each  week  is  awarded  $100. 

Wins  Subscription  Race 

John  Bilolta  of  Newark,  N.  Y.,  won  i 
five  weeks’  contest  conducted  by  the 
Rochester  (N.  Y.)  Times-Union  ior  mi 


DELIVERS  BY  AIR  Rochester  (N.  Y.)  Times-Union  for  new 

Copies  of  the  Nezv  York  Times  for  subscribers.  Bilotta,  who  is  17  years  <d4 
Jan.  14  were  delivered  in  Havana,  Cuba,  "ou  the  major  cash  prize  of  the  contest 
on  the  morning  of  Jan.  16,  bv  plane,  to  ac-  uue  of  $100,  also  $43.55  in  commissions, 
commodate  delegates  of  the  United  States  He  used  the  money  to  purchase  an  auto- 
to  the  Pan-.\merican  Conference.  The  nii>bile  so  that  he  can  extend  his  Tiraes- 
air  journey  placed  the  paper  on  Havana  b  tiion  route. 

newststands  a  full  day  ahead  of  usual  de-  i 

livery  schedules. 

_ ~  THF  An  American  newi- 

MUST  FURNISH  PRIZE  *  j  l  ,l 


her  uplift  work  as  a  director  of  plays  The  Statesman  Publishing  Cx)mpany, 

and  entertainment  for  prison  inmates.  publishers  of  the  Salem  (Ore.)  Oregon 

—  -  Statesman,  has  been  ordered  to  pay 

Club  Celebrates  •  Ashton  $471.31  the  equivalent  of  a 

celebrate*  ^  ^ 

The  Womans  Press  Oub  of  Pitts-  contest  recently  conducted  by  the  States- 
burgh  will  celebrate  its  thirty-seventh  man. 

anniversary  on  Feb.^  13  with  a  book  The  contestants  were  to  work  out  an 
party  at  the  Woman’s  City  Club.  elephant  from  a  combination  of  numbers. 

-  .\bout  100  contestants  succeeded,  and 

Edits  Society  participated  in  a  second  contest,  as  pro- 


THE 

An  American  newi- 

JEWISH 

paper  read  by  tbe 
more  intelligent  and 

MORNING 

prosperous  class  of 

JOURNAL 

Jews  in  New  York. 

A  Newspaper  Published  Primarily 

for  the  Home. 

ii-  -  ■■  ■  —  ■= 

Member  A.B.C. 

— 8 

Nadine  Robbins  Schroeder,  formerly  ;n^this^rnntf>«t  *bnt*  succeeded 

assistant,  to  Bernice  Redington.  woman’s  I,"  tomoMe 


page  editor  of  the  Seattle  Post-Intelli¬ 
gencer,  has  been  named  society  editor 
of  the  Post-Intelligencer. 

Ad  Women  Meet 

The  League  of  Advertising  \Vomen 
and  the  Home  Economics  Association  of 
Greater  New  York  held  a  joint  dinner 
meeting  Jan.  17,  at  the  Advertising  Club, 
New  York  City,  Ralph  Starr  Butler, 
head  of  sales  and  merchandising  for  the 
Postum  Company,  Inc.,  spoke  on  “Why 
National  Advertisers  Use  Home  Eco¬ 
nomics  Experts.” 

Miss  Kuhn  Resign* 

Irene  Kuhn  has  resigned  from  the  staff 
of  the  Neze  York  Mirror  to  free  lance. 


Newspaper  Engineering 

\An  organization  spe^lizing 
in  newspaper  buildings,  all 


\An  organization  spe^lizing 
in  newspaper  buildings,  all 
■V  phases  of  newspaper  en- 
\  gineering,  operation  and 
\  production  problems, 
\  analytical  surveys  and 
\  valuations. 

S.  P.  WESTON,  INC. 

Newspaper  Buildings, 
Production,  Operand 
Surveys,  Valuations. 

420  Lexington  Avenue,  New  York 


SPORTS 


Keal  Sport  fans  lik«  live,  interestini 
data  and  pictures  with  their  sport  in* 
formation.  You  can  get  this  for  them 
by  running  the  All-Year  Sport  Service 
by  Lank  Leonard.  Timely  sports  dis¬ 
cussed  every  month  of  the  year.  lo 
addition  your  sport  readers  get  Leonard*! 
interesting  Answers  to  Questions  fro® 
fans.  This  is  a  fine  Sport  Service. 
Written  and  illustrated  by  Lank 
I.eonard.  Let  us  send  you  lampl®. 
Furnished  daily. 


THE  GEORGE  MATTHEW  ADAMS  SERVICE 

250  Park  Avenue,  New  York 
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helped  charity  projects 


pliilaiJelphia  Papers  Aided  in  Raising 
More  Than  $8,000,000 

Philadelphia  newspapers  helped  various 
local  charitable  and  welfare  organizations 
to  raise  more  than  $8,000,000  every  year, 
W  illiam  B.  Craig,  managing  editor  of  the 
Philadelphia  Bulletin  has  informed  Editor 
&  PLBLisiiFJt.  He  called  attention  to  a 
statement  in  a  recent  Editor  &  Pub- 
jjjhkr  article  that  Philadelphia  news¬ 
papers  raised  no  Christmas  funds  for 

The  papers  help  the  Philadelphia  Wel¬ 
fare  Federation  raise  $3,500,000  each  year. 
They  Itelp  the  Jewish  Welfare  Federation 
raise  $1,750,000  a  year  and  the  Catholic 
charities  raise  an  amount  about  equal  to 
the  VVelfare  Association. 

Each  day  for  weeks  before  Christmas 
there  appearcfl  news  stories  on  the  city’s 
Oiristmas  needs  and  the  preparations  of 
the  various  groups  who  planned  Christ¬ 
mas  relief  and  Christmas  entertainments 
of  all  kinds.  The  Philadelphia  news¬ 
papers  have  been  doing  this  for  years. 


foreign  WRITERS  MEET 


FORT  WORTH  CHANGES 


VILLARD,  N.  J.  SPEAKER 


BROWN  PROMOTED 


William  E.  Brown,  formerly  head  of 
the  composing  room  of  the  Chicago 
Ez-ening  Post  and  during  the  last  nine 
years  city  salesman  for  the  Mergenthaler 
Linotype  Company,  has  been  promoted  to 
sales  manager  of  the  Chicago  agency  of 
the  Mergenthaler  company.  -He  will  have 
charge  of  35  out-of-town  and  three  city- 
salesmen.  The  Chicago  agency  represents 
15  middle-west  states. 


company*?  whule  \\hcat  flour  may  be  issued 
later. 


SHIP  NEWS  MEN  ELECT 


The_  Xew  York  Ship  News  Reporters 
Association  held  its  annual  election  on 
Jan.  6.  John  H.  Regan,  of  the  New 
York  City  News  Association,  was  elected 
president:  Percy  N.  Stone,  of  the  New 
York  Herald  Tribune,  vice-president; 
John  T.  Parker,  of  the  World,  treasurer, 
and  Jacob  Kirschenbaum,  Jewish  Morn¬ 
ing  Journal,  secretary. 


A.  P.  BOARD  MEETS  JAN.  25 

Regular  quarterly  meeting  of  the  Asso¬ 
ciated  Press  directorate  will  be  held  in 
New  York,  Jan.  25. 


N.  W.  Ayer  &  Son,  308  Chestnut  street. 
Philadeliiliia,  Pa.  Will  place  account  of  the 
Electric  Refrigerator  Corporation  (Kelvinatir) 
Detroit.  Michigan.  Will  also  place  the  Fire¬ 
stone  Tire  &  Rubber  Company,  .-ykron,  Ohio, 
effective  .Xpril  1,  1928. 

Caples  Company,  225  East  Erie  street,  Chi¬ 
cago.  Has  secured  the  account  of  the  .Niorrisey 
tiil  Burner  Company,  Chicago. 

Cramer-Krasselt  Company,  425  Van  Buren 
for  the  Wayne  Company.  Fort  Wayne,  Indiana, 
(tank.s  and  pumps)  in  the  future. 

D’Arcy  Adv.  Company,  St.  Louis,  Mo.,  will 
use  60  town^  on  another  .advertising  campaign 
on  the  Missouri  State  Life  Insurance  Co..  St. 
Louis,  .\l'o.,  to  begin  January  19. 

D’Arcy  Ailvertising  Company,  1501  Locust 
street.  St.  Louis,  Mo.,  is  preparing  a  list  on 
Anhenser  Busch  Company,  St.  Louis. 

J.  W.  Davis  Company,  168  North  Michigan 
avenue.  (?hicigo.  Is  placing  some  advertising 
on  Castle  Health  Bread  (Swedish  Produce 
Company.  Chicago)  in  a  few  towns  in  the 
middle  west  where  they  have  distribution. 

FisFer-Wikon  Company,  1627  Locust  street. 
St.  l.o-tis.  Mo.  Is  now  placing  the  Mount 
C.abin  Products  Company,  St.  Louis. 

Gardner  Advertising  (Company,  1627  Locust 
street.  St.  Louis,  Mo.  Is  using  Detroit,  St. 
Louis  and  Cincinnati  on  a  try-out  campaign  on 
Ralston  Purina  Company,  St.  Louis,  Mo.,  on  a 
special  product.  Regular  schedules  cn  the 


Ralph  H.  Jones  Company,  431  Main  street. 
Cincnniati.  Ohio.  Has  issued  contracts  to  a 
li't  of  newspapers  on  the  Carey  Roohng  Com¬ 
pany.  Cheinnati. 

K’ing-Gibson  Company,  310  South  Michigan 
boulev.-ird.  Chicago.  Now  has  the  account  of 
the  Petroleum  Heat  &  Power  Company,  New 
Vo-k  C;tv.  manufacturers  of  Oil  Burners,  who 
may  .lo  s<mc  .advertising  in  the  near  future 
in  ilaily  newspapers. 

Koch  Company,  441  Broadway,  Milwaukee. 
\\i-.  Is  now  I  lacing  the  Edmonds  Shoe  Com¬ 
pany,  Milwaukee,  Wis. 

H.  K.  McCann  Company,  80  East  Jackson 
Ik  ulevard,  Chicago.  Will  issue  some  addi- 
t'onal  advertising  on  the  Campana  Company 
(Italian  Balm),  Batavia.  Illinois. 

MeJunJun  Advertising  Company,  Wacker 
Drive  at  La  Salle  street,  Chicago.  Is  preparing 
a  1  St  of  newspapers  on  .A.  Stein  (Company, 
Chicago. 

Lewis  H.  Mertz  Sc  Sons,  400  North  Michigan 
avenue.  Chicago.  Is  now  handling  the  Magis¬ 
tral  Chemical  Co.  (Nurito),  Chicago. 

John  F.  Murray  Cb.,  New  York.  Is  now 
■jdacing  the  account  cf  A.  S.  Boyle  Company, 
Cinc-nuati,  1). 

Porter- Eastman-Byrne  Company,  22  West 

Monroe  street,  t  hicago.  Will  use  about  40 
town<  on  page  copy  for  Prof.  Randolph  Har¬ 
rell.  (Medic.al)  Chicago. 

Floyd  Short  &  Partner^  Inc.,  Chicago.  Will 
place  the  Cooper  I'ndcrwear  C'  mpany,  Ken- 
u-ha.  Wiscoitsin. 


J 


( 


[  (^rman  Correspondents  Tell  of  Ex- 
[  periences  at  Dinner 

1  \  welcomlnsr  dinner  for  new  member:) 

I  of  the  .Association  of  Foreipin  Press 
Correspondents  in  the  United  States  was 
held  Jan.  17,  at  the  Hotel  Brevoort.  New 
Wk  City.  The  president,  Leonce  Levy, 
of  Le  Matin  and  the  New  York  World, 
presided,  supported  by  members  of  the 
committee  and  Consul  General  Uchiyama. 
of  Japan,  himself  a  newly  received 
honorary  merrilier. 

Dr.  \Villiam  Forpo,  (Jerman  and  Swiss 
i  newspapers,  in  an  interestinp  story  of 
some  of  his  experiences  as  a  journalist 
in  international  affairs,  told  how  Queen 
Marie  had  planned  to  come  to  America 
at  a  time  when  she  had  no  money  to 
make  the  trip.  He  also  related  how  he 
!  met  the  late  Mr.  Pierpont  Morpan  by 
^nce  in  Nice,  and  how,  when  he  walked 
op  to  Mr.  Morpan  and  introduced  him¬ 
self,  the  financial  magnate’s  reply  was. 
T’ou  newspapermen  are  an  impertinent 
I  pack !” 

I  Dr.  Curt  C.  Heymann,  Acht  Uhr 
Ahendblait;  Wilhelm  Schulze,  Verlag 
Ullstein;  Robert  Gueydon,  Apence 
Havas;  and  R.  Mayorpa-Rivas.  Diario 
j  del  Sah’adnr,  all  new  members,  followed 
I  ’.vith  brief  specclies.  Mr.  Mayorpa- 
Rivas  urped  that  .American  journalists 
1  should  seek  to  understand  the  real 
'  diaracter  and  work  of  Sandino. 

Emil  Klaessip,  of  Wolff’s  Telepraph 
Bnreaii,  capped  Dr.  Forpo’s  story  by 
daiminp  that  he  was  the  only  newspaper 
man  who  had  heen  pursued  by  Mr. 
Morgan  for  a  distance  of  about  two 
blocks  with  a  telegram  from  the  German 
j  Emperor ! 

■  Other  new  members  just  received  into 
the  Association  are  ([V>1ot)c1  Eelwin 
Emerson.  Deutsche  Allgemem  Zeifung; 

;  Dr.  .Adolf  Halfeld.  Hamburger  Fremden- 
Matt;  .A.  W.  Halfeld.  Berlin  Lokalan- 
:eiger:  and  David  CTmrch,  forcipn  de¬ 
partment  of  International  News  .Associa- 

■  tkrns. 


A  PRAYER 


that  is  rapidly  coming  true 


Frank  g.  Whiston  and  associates 
“Press  Clippings” 


Two  Terrace  Square,  buffalo.  New  York 


Mr.  Walter  J.  Lyon,  President 
The  Binghamton  Sun 
Binghamton,  New  York 


Dear  Mr.  Lyon: 

Permit  me  to  thank  you  on  behalf  of  the  readers  in  our  New  York  Division  for 
adopting  the  new  IONIC  type. 

We  believe  readers  in  a  Newspaper  Reading  Service  are  the  best  testers  of  type 
in  the  world.  Every  time  a  new  IONIC  paper  comes  into  the  office  there  is  general 
jubilation  among  the  readers  in  the  division  that  is  fortunate  enough  to  get  it. 

The  prayer  of  every  Newspaper  Clipping  Bureau  should  be  for  IONIC  as  the 
national  standard. 

With  best  wishes  for  the  New  Type  and  the  New  Year,  we  are. 

Very  truly, 

Frank  G.  Whiston  and  Associates 


lllllMIMMIItlMIMtlllllltlitinMIMI 


We  take  pleasure  in  informing  Mr.  Whiston  that 

Over  900  newspapers  are  now  set  in 


Borom  New  Advertising  Manager 
of  Press — Smith  to  Houston 

Two  major  changes  in  the  personnel 
of  the  Fort  Worth  (Tex.)  Press  were 
Jnnounced  last  week  by  Ralph  Hender¬ 
son,  business  manager. 

George  W.  E.  Smith,  who  has  been 
Mvertising  manager,  has  been  promoted 
TO  classified  manager  of  the  Houston 
rrcM.  and  will  move  his  residence  to 
that  city. 

Carlton  E.  Borom,  a  member  of  the 
jertising  staff,  is  promoted  to  adver¬ 
ting  manager,  succeeding  Smith. 


IONIC  No.  5 


LINOTYPE 


MERGENTHALER  LINOTYPE  COMPANY 


BROOKLYN,  NEW  YORK 


SAN  FRANCISCO 


NEW  ORLEANS 


Oswald  Garrison  Villard.  editor  of 
wdl  address  the  annual  mid- 


CANADIAN  LINOTYPE,  LIMITED,  TORONTO 
Rapratanimtivas  im  tba  Priueipml  Citin  •/  tht  Wprld 


. ~*VS)LSS  me  diiiiUctl  1I11U- 

winter  ^tmg  of  the  New  Jersey  Press 
Association  at  Trenton,  Feb.  6. 
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MACKINNON  TO  JOIN 
G.  M.  ADAMS  SERVICE 

Former  Circulation  Manager  of  New 

York  World  Will  Enter  Syndicate 
Field,  Taking  Over  New 
Duties  Feb.  1 

A.  E.  MacKinnon,  former  circulation 
manager  of  the  Nczt'  Yoi'k  World,  will 
join  the  staff  of  George  Matthew  Adams 
Service,  New  York  syndicate,  on  Feb.  1, 
it  was  announced  this  week.  Mr.  Mac¬ 
Kinnon  is  at  present  engaged  in  public 
relations  work,  in  New  Orleans. 

For  the  syndicate  Mr.  MacKinnon  will 
be  in  charge  of  promotion,  sales  and  ad¬ 
vertising.  He  enjoys  an  acquaintance 
with  publishers  and  advertisers  through¬ 
out  the  country.  From  1915  to  1916  he 
served  as  president  of  the  International 
Circulation  Managers  .Association. 

1  le  has  been  identified  with  the  Plitla- 
delt'hia  Korth  .  imerican,  the  New  York 
World,  the  Philadelphia  Press  and  the 
Detroit  I  ree  Press.  At  one  time  he  was 
owner  and  publisher  of  the  Battle  Creek 
(Mich.)  Jounuil-Record. 

The  George  Matthew  .Adams  Service 
also  announced  this  week  that  Mary 
Elizabeth  .Allen  has  discontinued  her  own 
syndicate,  having  placed  her  various  fea¬ 
tures  with  them. 

Ellis  Honored 

William  T.  Ellis,  who  syndicates  a 
series  of  Sunday  ischool  lesson  com¬ 
mentaries,  was  given  a  rising  vote  of 
thanks  by  the  South  Caroliiw  general 
assembly  after  an  address  delivered  be¬ 
fore  the  legislators  Jan.  12.  Mr.  Ellis 
was  entertained  in  Columbia  by  the 
Columbia  State. 

Joint  Interocean  Staff 

Paul  T.  Gilbert,  feature  writer  on  the 
Chicago  Evening  Post  for  the  past  ten 
years  joined  the  editorial  staff  of  the 
Interocean  News  S>Tidicate,  Chicago. 


Hall  of  Fame  Nominee 

The  Rev.  Roy  L.  Smith  of  Minneapolis, 
Minn.,  author  of  “Sentence  Sermons,” 
syndicated  by  the  CTiicago  Tribune 
Newspaper  Syndicate,  has  been  nominated 
in  the  Hall  of  Fame  contest  conducted 
annually  by  the  Minneapolis  Star. 


Kinnaird  with  C.  P.  A. 

Clark  Kinnaird  now  is  editorial  man¬ 
ager  of  the  New  A'ork  bureau  and 
eastern  service  of  Central  Press  .Associa¬ 
tion,  under  Leslie  P.  Eichel,  chief 
editor.  Kinnaird,  who  recently  returned 
from  a  tour  of  Central  American  re¬ 
publics,  was  at  one  time  editor  of  Central 
Press.  Later  he  was  editor  of  Editors’ 
Feature  Service,  which  was  recently  con¬ 
solidated  with  Central  Press. 


New  Comic  Strip 

John  P.  Medbury,  humorist  and  author 
of  the  features  “Mutter  and  Mumble”  and 
“Medbury  Says.”  has  created  a  new  car¬ 
toon  comic  strip  called  “Molly  the 
Manicure.” 

New  Shannon  Serial 

Robert  Terry  Shannon’s  latest  serial 
“Ladies  Must  ix)ve”  is  being  handled  by 
King  Features  Syndicate. 

A  codfish  bearing  the  royal  stamp  of 
the  Norwegian  government  has  been 
caught  off  Long  Branch.  If  he  has  an 
Ainerican  visa,  let  him  in. — Detroit 
A^eu'S. 

Leave*  Newipaper  Work 

Miss  Margaret  A.  Roche  for  nearly 
five  years  past  secretary  for  E.  S.  Dob¬ 
son,  circulation  manager  of  the  Brooklyn 
Daily  Times,  has  resigned  to  become  sec¬ 
retary  to  Congressman  .Andrew  L.  Somers 
of  I’rooklyn  at  Washington.  D.  C. 


WINS  O.  HENRY  MEMORIAL 

$500  Prize  for  Best  Short  Story  Goes 
to  Clark  Bradford 

Clark  Bradford,  former  city  editor  of 
the  Xeio  Orleans  Times-Picayune,  was 
this  week  awarded  the  $500  O.  Henry 
Memorial  prize  for  the  best  short  story 
of  last  year.  Presentation  of  the  prize 
was  made  in  New  York,  Jan.  19. 

The  story  considered  the  best  by  the 
memorial’s  committee  was  called  “Child 
of  God”  and  was  published  in  Harper’s 
Magazine.  Mr.  Bradford  was  first  “dis¬ 
covered”  two  years  ago  by  Louis  Weitz- 
enkorn,  editor  of  the  metropolitan  section 
of  the  A'etc’  York  World.  Weitzenkorn 
encouraged  the  author  to  continue  writing 
and  also  urged  him  to  take  up  the  writing 
of  fiction. 


TAMPA  USES  FULL  PAGES 

H.  E.  Lesan  Advertising  Agency  Han¬ 
dling  Account 

Tami)a  Board  of  Trade,  Tampa,  Fla., 
is  placing  two  full  page  advertisements  in 
a  number  of  metropolitan  daily  news¬ 
papers  during  the  month  of  January. 
The  first  insertion  appeared  in  the  New 
York  Times,  Jan.  9.  The  H.  E.  Lesan 
.Advertising  Agency  handles  the  account. 

These  two  pages  will  be  followed  by 
a  third  full  page  in  each  of  the  news¬ 
papers  on  the  list,  the  agency  informed 
Editor  &  Pcblisher.  The  first  adver¬ 
tisement  features  the  industrial  advan¬ 
tages  of  Tampa,  the  second  the  com¬ 
mercial  advantages,  and  the  third  will 
feature  Tampa  as  a  winter  tourist  and 
recreational  citv. 


DAILY  LINES  UP  BANKS  TO  BUY  SPACE 
IN  NEW  “THRIFT”  CLASSIFICATION 

L.  L.  Heaton,  New  York  Herald  Tribune,  Introduces  Bankers 
to  Classified  Advertising  in  “Thrift  Week”  Drive 
— Special  Rates  Charged 


13 .ANKERS  were  introduced  to  classi- 
tied  advertising  in  New  York  this 
week  by  the  Neio  York  Herald  Tribune, 
which  prepared  and  sold  a  special  “Thrift 
Week”  series  to  about  a  score  of  local 
institutions. 

L.  L.  Heaton,  classified  manager  of  the 
paper,  prepared  a  series  of  seven  editorial 
boxes  on  the  general  subject  of  thrift. 
These  were  placed  at  the  top  of  the 
column  devoted  to  the  advertisements  of 
banks  listed  alphabetically. 

With  the  view  that  a  similar  campaign 


your  savings  into  thousands 
of  carefully  chosen  legal  in¬ 
vestments,  so  that  your  pos¬ 
sibility  of  loss  is  negli¬ 
gible. 

Even  though  you  have  other 
irons  in  the  fire,  start  a  sav¬ 
ings  bank  account  to-day. 
It’s  one  of  the  things  jou’ll 
be  proud  of  some  day. 

Buck  Resigns 


RUSH  ORDERS  BEGIN 
1928,  MOTZ  FINDS 

Ten  Schedules  Come  in  from  Agencie, 
on  Usually  Dull  Week,  Head  of  Jolig 
M.  Branham  Company  Reports— 

Was  Pessimistic — Now  Encouraged 

Rush  business  marked  the  usually  duH 
week  between  Qiristmas  and  New  Years 
and  Fred  R.  Motz  of  the  John  M.  Bran¬ 
ham  Company, 
special  represen¬ 
tatives,  who  was 
formerly  pessi¬ 
mistic  about  1928 
prospects,  this 
week  was  enthu¬ 
siastic  and  op¬ 
timistic,  when 
Kditor  &  I’lb- 
L  I  s  H  E  R  talked 
business  with  him 
in  New  York. 

"Usually  that 
week  between 
Christmas 

and  New  Years  is  R.  Motz 

a  dud,”  said  Mr. 

Motz.  "We  might  as  well  close  down 
and  go  home,  we  thought. 

“Then  orders  began  to  come  in.  We 
had  seven  complete  schedules  in  our 
office  before  the  middle  of  the  week  with 
orders  going  to  every  paper  on  our  list. 
Before  we  had  completed  the  work  inci¬ 
dent  to  this  rush  business,  three  more 
complete  schedules  came  in,  making  the 
total  for  our  ‘dull  week’  10,  an  unpre¬ 
cedented  volume  for  this  time  of  year. 

“All  of  the  schedules  were  big,  toa 
All  were  regular  advertising  over  a 
period  of  time.  There  w'as  no  flash  stuff 
in  the  whole  10.  Two  of  the  orders 


vviin  me  view  inai  a  s.m.iai  Charles  R  Buck  has  resigned  as  classi-  'he  whole  lU.  two  ot  the  orders 

may  be  tied  manager  of  the  Schenectady  (N.  Y.)  ‘staled  250,000  lines  for  each  paper  with 

their  local  banker,  and  with  the  ^r-  Union-Star  and  has  been  sucreeHeH  bv  one  of  them  a  four  months  schedule, 
mission  of  Mr.  Heaton,  Editor  &  Pub-  pj  Porter.  ^  .  pessimistic  about  1928  before. 


USHER  reprints  the  text  of  some  of  the 
editorial  boxes.  An  increased  rate  was 
charged  for  the  bank  advertisements, 
which  paid  for  the  space  given  over  to 
the  editorial  matter. 

Three  examples  of  the  series  follow : 

“MAKING  THE  GRADE” 

Practically  every  story  of  the 
life  of  a  successful  man  con¬ 
tains  a  phrase  like  this : 

“By  careful  saving  I 
had  accumulated  $1,000, 
which - ” 

Not  only  what  you  save  but 
the  formation  of  the  habit  of 
thrift  will  prove  invaluable 
to  you.  It  may  spell  the  dif¬ 
ference  between  success  and 
failure. 

Step  into  a  savings  bank  to¬ 
day  and  open  that  savings  ac¬ 
count.  Y^ou  can  start  with  a 
dollar. 

NOT  WHAT  YOU  MAKE— 
BUT  WHAT  YOU  SAFE 

Don’t  be  jealous  of  the  man 
who  is  eayiing  more  than  you 
until  you  know  how  much  he 
is  saving. 

Quite  often  people  discover 
that  they  have  been  working 
a  lifetime  at  a  good  salary 
but  have  nothing  to  show 
for  it. 

$5  deposited  every  week  in  a 
savings  bank  will  amount  to 
nearly  $4,000  in  10  years. 

Save  consistently  and  you’ll 
be  happy.  Any  one  of  these 
Savings  Banks  will  be  glad 
to  serve  you. 

SAFETY  IN  THE  SAVINGS 
BANK 

If  you  could  invest  $100 
among  one  hundred  good 
bonds,  you  wouldn’t  worry 
much.  Even  though  one  bond 
out  of  the  100  turned  out  a 
complete  failure,  your  loss 
would  be  only  1  per  cent. 

But  a  savings  bank  does  bet¬ 
ter  thr.n  that.  It  diversifies 


Since  this  auspicious  beginning,  I  have 
p.  .  ,  „  „  „  changed  my  mind.  I  think  1928  will  hold 

Danish  Papers  Name  Powers  up  yg^y  well.” 

Politiken  and  Ekstrabladet  morning  and  Mr.  Motz  said  the  heaviest  advertisers 
afternoon  newspapers  of  Copenhagen,  were  the  tobacco  m.-.nufacturers,  but  be 
Denmark,  have  appointed  Joshua  B.  ?a>d  there  were  also  big  campaigns  com- 
Powers  as  exclusive  advertising  repre-  'ug  in  all  food  product  lines. 

sentative  in  the  United  States  and  Great  - 

Britain.  n _ 


ing  in  all  food  product  lines. 


_  Open*  Detroit  Office 

Knox.iiu'j^r App.™.. 

The  Knoxville  (Tenn.)  Dispatch  has  office  in  the  General  Motors  Building,  D^ 
appointed  the  George  B.  David  Company  troit,  with  George  E.  Gilbertson  as  resi- 
to  represent  it  nationally.  dent  manager.  The  ent’  'e  group  of  tht 


to  represent  it  nationally.  dent  manager.  The  ent’  'e  group  of  tht 

-  C.  .A.  Rowley  newspapers  are  now  mtra- 

Joins  Winer  Agency  uf  the  Ohio  Select  List,  effectivt 

~  T-  •  ,  .  .  ,  1.  This  group  is  comprised  of 

George  E.  Mainardy,  associated  for  25  the  .Ishtabula  Star-Beacon,  Conneaul 
vears  with  the  American  Tobacco  Com-  Vetos- Herald,  Genct'a  Free  Press  and 

pany,  has  joined  the  New  York  office  of  Painestille  Telegraph.  The  national  rep- 

H-  L-  Winer  Special  Agency,  Inc.,  resentatives  for  the  Ohio  select  list  are 

publishers  representative  of  .American  Robert  E.  Ward,  Inc. 

foreign  language  newspapers.  ’  ’ 


Leaves  Morton  Company 
Promises  Straight  “News”  ,,,  ,  ,  •  ,  , 

y,  .  .  T  ■  Wm.  G.  Matthews  has  resigned  from 

Remington  Rand,  Inc.,  has  inaugurated  the  Wm.  J.  Morton  Company,  Chicago 
a  press  bureau,  which  “will  send  out  only  office.  G.  N.  Findlater,  Tr.,  succeeds 
straight  news  items  for  publication.”  him. 

I  I 

How  Ben  Day  invented  the  Human  Interest  I 
^  News  Story 

^  When  Ben  Day  founded  The  Sun  he  didn't  follow  the  usual  news* 

^  paper  custom  of  waiting  for  the  news  to  come  in;  he  went  I 

C]  out  and  got  it.  The  complete  story  of  the  progress  of  The 

^  Sun  from  its  humble  beginning  to  today  is  to  be  found  in  the 

new  edition  of 

I  THE  STORY  OF 

^  1833  —  .  1928 

I  ,^un- 


un- 


By  FRANK  M.  O’BRIEN 


$2.50  at  all  booksellers  This  is  an  Appleton  Book  y 

i  D.  APPLETON  &  COMPANY,  Publishers,  New  York  I 

^ _ gJi 


Editor  &  Publisher  and  The  Fourth  Estate  for  J  an  u  ary  21,  1928 


/ 


ned  from 
r,  Chicago 

succeeds 


PRESS  ASKS  FEDERAL  RADIO  BODY 
FOR  SHORT  WAVE  PRIORITY 

Spokesmen  for  Newspapers  Say  They  Should  Be  Second 
Only  to  Army  and  Navy — Answer 

Complaint  of  R.  C.  A. 

By  NIXON  PLUMMER 
Member  of  the  New  York  Times  Staff 

Priority  for  the  American  press,  “If  the  Times”  added  he  “had  been 
second  onlv  to  that  granted  the  army  compelled  to  depend  on  wire  stations  those 
nd  navv  in  the  use  of  short  waves  on  the  stories  would  have  been  delayed." 

^io  spectrum,  was  demanded  of  the  Mr.  Loeb  stated  that  the  Times  is  plan- 
^ral  Radio  Commission  at  the  hear-  ning  to  establish  a  station  on  the  West 
n«  held  in  Washington  this  week  to  help  Coast  to  keep  in  contact  with  Commander 
tformulate  a  police  for  their  distribution.  Byrd  when  he  undertakes  his  flight  to 
'  This  deniaiKl  was  presented  on  the  the  South  Pole.  He  promised,  as  did  Mr. 
iBsis  of  the  vast  public  service  of  the  Pierson,  that  newspaper  radio  services 
^ss  to  the  American  people  and  in  the  would  be  occupied  constantly  and  would 
tatwest  of  providing  even  quicker  chan-  not  remove  any  short  wave  channels 
kIs  of  communication  than  are  now  gen-  from  a  position  to  render  the  public 
erallv  available  between  distant  points,  benefit. 

t  was  made  also  in  the  light  of  recent  John  D.  Costello,  spokesman  for  the 
catastrophies  that  have  paralyzed  existing  Hearst  papers,  said  the  services  obtained 
Aannels  of  communication  in  the  United  hy  the  San  Francisco  Examiner  from  its 
States  and  elsewhere,  and  the  tern-  short  wave  station  6ARD  frequently 
^ary  disabilities  which  periodically  have  enabled  it  to  get  news  on  the  Pacific  Coast 
S^ed  the  service  of  the  wires,  like  sleet  "hen  the  wires  were  prostrated.  Radio, 
rtorms  and  other  causes  either  preventable  he  declared,  has  infringed  the  rights  of 
or  unpreventable  in  character.  the  press  already,  and  his  construction  of 

The  hearings  were  called  to  provide  the  the  law  was  that  Congress  intended  to 
Commission  which  ends  as  an  executive  convey  greater  communication  facilities 
body  on  next  March  15th  unless  con-  to  the  press  than  it  had. 
tinued  by  special  act  of  Congress,  with  a  The  declaration  of  the  Radio  Corpora- 

cioss  section  of  American  opinion  on  tion,  to  which  the  press  representatives 
short  wave  use.  The  Commission  is  now  took  exception,  was  the  following  by 
weighing  the  evidence,  which  showed  that  Manton  Davis,  general  attorney  of  that 
vast  conflicting  interests  are  concern^  corporation. 

in  Ae  little  explored  short  wave  domain  .  "This  Commission  would  be  well  ad- 
of  radio.  vised  to  grant  the  use  of  no  frequency 

The  chief  line-up  was  found  in  the  de-  for  communication  between  fixed  points 
mand  of  the  press,  and  the  counter  de-  to  any  organization  unless  that  organiza- 
mand  on  behalf  of  the  Radio  Corporation  tion  has  adequate  facilities  and  has  the 
of  America  against  allocation  of  any  obligation  under  the  law  to  accept  mes- 
channels  for  point  to  point  communication  sages  from  the  public  and  to  serve  any 
to  any  organization  or  group  that  is  not  and  every  one  of  the  public  equally  and 
charged  with  the  duty  of  selling  service  fairly  and  without  discrimination, 
over  such  channels  to  everybody.  “In  no  other  way  can  the  frequencies. 

Joseph  Pierson,  of  the  Chicago  Tribune,  all  too  few,  be  made  to  serve  equally  all 
on  behalf  of  the  American  Publishers  the  public.  In  no  other  way  can  the 
Committee  on  Cable  and  Radio  Com-  United  States  avoid  being  itself  the  in- 
munications,  led  the  presentation  of  the  strument  through  w'hich  discrimination  is 
case  for  the  press.  This  committee  is  brought  about.” 

composed  of  the  following  newspapers  Pierson  and  his  as.sociates  told  the 

;  and  services  reaching,  according  to  Commission  they  felt  confident  of  the 
i  Mr.  Pierson,  75,000,000  readers  ev  ery  day  soundness  of  their  demand  for  priority 
in  the  United  States :  the  New  York  in  view  of  statements  and  plans  the  wire 
World,  the  New  York  Herald  Tribune,  companies  themselves  have. 


the  Hearst  papers,  the  New  York  Tones,  - 

‘dxPhUadelphia  Public  Ledger,  Christian  CHANGES  IN  WINNIPEG 

Science  Monitor,  Boston,  the  Chicago  - 

Tribme  iht  United  Press,  the  Interna-  Curti.  A.  Smith  Named  Adverti.ing 
txMial  New’s  Service  and  the  Universal  ..  r « 


Service. 

In  proof  of  the  great  public  interest  in 
the  news  they  receive  by  wireless,  Mr. 


Manager  of  Free  Prei» 

Curtis  .\.  Smith  has  been  appointed 
advertising  manager  of  the  lYinnipeg 


Pierson  estimated  that  they  now  get  ten  Free  Press  effective  Jan.  10,  E.  H. 
millions  words  a  year  through  that  chan-  Macklin,  general  manager,  has  an- 
nel.  He  cited  the  stories  of  Byrd  at  iiounced.  Mr.  Smith  will  have  charge 
SjMtzbergen  before  and  after  his  airplane  of  the  advertising  of  the  daily  and  weekly 
flight  to  the  North  Pole ;  the  long  nights  publications  of  the  Manitoba  Free  Press 
of  MacMillan  in  the  Arctic,  Commander  Company,  Ltd.,  together  with  super- 
Dyott’s  explorations  along  the  Amazon ;  vision  of  the  company’s  branch  offices 
Col.  Lindbergh’s  spectacular  flights  and  and  representatives  at  Montreal  and 
other  events  that  have  recently  captivated  Toronto  and  in  the  United  States. 


popular  imagination 


Effective  on  the  same  date,  E.  Gardner 


Book  I 

fork  I 


Mr.  Pierson  recalled  that  the  first  news  was  named  assistant  advertising  man- 
of  the  Miami  disaster  came  by  radio,  and  ager.  VV’illiam  Houston,  who  has  held 
that  many  other  stories,  where  wires  had  ff’e  post  of  assistant  to  Mr.  Smith  as 
broken  down  and  all  other  channels  of  manager  of  the  Toronto  office,  has  been 
communication  were  cut,  were  made  pos-  promoted  to  the  managership  of  the 
sil^  only  by  short  wave  dispatching.  Toronto  branch  with  Harry  Sandison  of 
The  very  nature  of  the  press  in  the  Free  Press  head  office  advertising 
America,^  where  the  people  get  and  re-  staff  as  assistant.  The  Montreal  office 
quire  their  news  sooner  than  in  any  other  of  the  Free  Press  will  continue  under 
country,  requires  the  quickest  possible  the  manageinent  of  Leslie  Wilson.  Bruce 
cwrdination.  according  to  Mr.  Pierson,  Campbell  will  continue  to  act  as  promo- 
01  the  channels  of  communication  and  the  tion  manager,  reporting  direct  to  the 
newspaper  plant.  management. 

Short  wave  radio  reports  from  ships  - - - 

received  through  its  own  station  RADIOS  TO  FARMERS 

IFashmgton  (D.  C.)  XatUmat 
J  presented  Farm  News  is  now  operating  its  own 

^  L'™lf)ergh  radio  station,  WTFF',  and  is  broadcast- 

f ,  conditions  at  sea  that  ing  programs  of  interest  to  farmers  every 
flight  °ff  on  his  European  Wedne^ay  evening.  Plans  are  also  be- 

that  Twa/1  this  station  inp  considered  for  what  will  be  called 

m  ^^sib\e  for  the  Times  to  the  “Dinner  Bell  Hour”  .a  daily  broad- 

Valh.in^'’S^  from  cast  at  noon,  according  to  A.  S.  Booker. 

City  ^  to  Mexico  New  York  representative  of  the  farm 


The  plaintive  wail 
of  the  disgruntled 
Losers  is  swept  aside 
by  public  necessity 
and  demand 

Editorial* 


Reproduced  From  The  Bakersfield 
( Calif.)  Californian : 


The  Bakersfield  Californian  has  a  very  definite  opinion  as  to 
the  features  that  help  to  make  up  the  daily  issues  of  this 
paper.  Those  features  are  not  selected  at  random,  but  rather 
in  each  instance  have  a  given  purpose;  to  educate,  to  inter¬ 
est,  to  amuse.  And  Dr.  McCoy’s  feature  was  selected  for  its 
educational  value. 

And  in  the  opinion  of  this  writer,  the  feature  has  that  value, 
and  it  has  it  even  through  the  author  may  not,  as  alleged,  be 
a  “regular”.  There  are  writings  and  teachings  that  are  so 
filled  with  common  sense  that  they  do  not  need  to  be  fortified 
by  license  to  express  them. 

A  careful  reading  of  the  McCoy  daily  health  feature  discloses 
the  author's  view  to  be  that,  very  largely,  the  ills  of  mankind 
are  due  to  two  things,  too  much  food  and  wrong  kinds 
of  food,  and  he  would  remedy  those  ills  by  abstemiousness, 
by  greater  care  in  the  selection  of  food  and  by  exercise.  One 
does  not  need  to  be  a  physician  to  recognize  the  truths  that 
are  embodied  in  such  preachment,  and  this,  coupled  with  the 
individual  experiences  and  observations  of  readers,  are  the 
factors  that  have  made  Dr.  McCoy’s  writings  one  of  the 
most  widely  read  «ad  one  of  the  most  widely  approved 
features  that  has  ever  appeared  in  this  paper. 

Dr.  McCoy  may  be  concerned  in  the  controversial  questions 
that  have  been  raised  with  reference  to  himself;  they  may 
interest  him,  but  they  do  not  interest  the  Californian.  But 
the  latter  has  a  very  great  interest  indeed  in  a  newspaper 
feature  which  points  the  way  to  health  by  urging  temperance, 
even  abstemiousness  in  the  matter  of  food,  which  contains 
only  harmless  and  never  harmful  suggestions,  and  all  in  a 
manner  that  grips  and  holds  the  attention  of  thousands  of 
readers,  many  of  whom  stand  ready  to  bear  testimony  that 
such  feature  has  rendered  them  an  inestimable  service. 


Only  One  Paper 
In  Each  City 
If  ill  Get  This 
Service — Will 
That  Paper  Be 
Yours? 


ANOTHER 
newspaper  replies  to 
futile  criticisms  of 
Dr,  Frank  McCoy 


Write  or  Wire 

for  particulars 


McCoy  Publications,  Inc. 

(McCoy  Health  Service) 

Builders  Exchange  Bldg. 

Los  Angeles,  Calif. 
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CLUETT  ADVERTISING 
MANAGER  DIES 


C.  M.  Connolly  Served  Arrow  Collar 
Concern  23  Years — Started  as 
Cartoonist  for  New  York 
Daily  Graphic 


Charles  M.  Connolly,  64  years  old,  ad¬ 
vertising  manager  t'or  twenty-three  years 
of  Quett,  Peabody  &  Co.,  Troy,  N.  Y., 
collar  manufacturers,  and  a  director  of 
the  corixiration,  died  Jan.  16  at  his 
home  in  Troy  after  three  months’  illness 
of  heart  disease. 

Born  in  New  York  City  April  23,  1863, 
he  was  educated  in  _  private  schools, 
Prevost  Institute,  the  New  \ork.  Nauti¬ 
cal  School  and  the  Art  Students’  League. 

He  became  a  cartoonist  for  the  old 
AVio  York  Daily  Graphic  and  contribu¬ 
tor  to  Judge  and  Life.  As  editor  of 
The  Haberdasher  for  several  years  he  ac¬ 
quired  a  wide  acquaintance  in  the  textile 
and  apparel  trade.  w4iich  led  to  his  selec¬ 
tion  as  advertising  manager  of  Cluett, 
Peabody  &  Co.,  and  he  conceived  and  ex¬ 
ecuted  the  advertising  for  .\rrow’  collars. 

For  a  time  he  was  located  in  Chicago, 
but  was  transferred  about  20  years  ago 
to  the  Troy  office.  For  ten  years  he  was 
a  member  of  the  Huguenot  Yacht  Qub, 
of  New  Rochelle,  and  was  one  of  the 
founders  and  first  commodore  of  the 
Corinthian  Yacht  Club,  of  Philadelphia. 

When  Sir  Arthur  Baden-Powell 
brought  the  germ  of  the  Boy  Scout  move¬ 
ment  to  .America  he  was  a  member  of  the 
national  committee  that  sponsored  the 
movement,  organized  the  first  troop  in 
this  country  in  Troy,  designed  the  uni¬ 
form  now  worn,  created  many  of  the 
Scout  badges  and  insignia,  and  suggested 
the  eagle  class  as  a  substitute  for  the 
King  Scout  in  Great  Britain. 

He  was  interested  in  cross-country 
walking,  and  friends  frequently  came  to 
Troy  to  hike  with  him  to  Williamstown, 
Pittsfield  and  other  points. 

In  connection  with  his  advertising  work 
he  did  much  to  encourage  the  publication 
of  college  magazines  by  placing  full  page 
Arrow  collar  advertisements  in  color  in 
virtuallv  all  of  them. 

His  wife,  who  was  Miss  Edith  Stavey, 
of  Brooklyn ;  three  daughters.  Mrs.  Gif¬ 
ford  Yager  and  the  Misses  Patricia  and 
Sheila  Connolly;  two  sons,  Barrett  P. 
Connolly  and  Charles  M.  Connolly  Jr., 
and  one  grandson  survive. 


JOHN  M.  COLUGAN 

Managing  Elditor  of  Rock  Island  (111.) 

Argus  Dies 

John  M.  Colligan,  for  almost  40  years 
connected  with  the  Rock  Island  (111.) 
Argus,  died  at  a  Rock  Island  hospital 
Jan.  14. 

Mr.  Colligan  was  born  Nov.  10,  1874, 
and  at  an  early  age  began  his  newspaper 
career  as  a  “printers  devil”  on  the  Argus. 
After  mastering  the  printing  trade  he 
turned  his  attention  to  editorial  work  and 
successively  held  various  posts  until  he 
reached  that  of  managing  editor,  which 
position  he  held  at  the  time  of  his  death. 
In  1905  to  1909  he  was  connected  with 
the  iVezv  Orleans  (La.)  Times-Picayune. 

Mr.  Colligan  came  into  the  limelight 
several  years  ago  as  an  active  opponent 
of  vice  and  political  rings  which  dorn- 
inated  Rock  Island  and  his  forceful  edi¬ 
torials  are  credited  with  having  much  to 
do  with  defeating  them.  Notable  among 
his  editorial  battles  was  that  waged 
against  John  Looney,  alleged  vice  leader, 
publisher  and  convicted  murderer. 

Mr.  Colligan  was  unmarried  and  a 
Democrat. 


FRANCIS  H.  STEAD 

Francis  Herbert  Stead,  at  various  times 
assistant  editor  of  the  Review  of  Reviews. 
and  editor  of  the  English  Independent 
and  Non-Conformist,  died  at  his  home  at 
Blackheath,  England,  Jan.  14.  He  was 
70  years  old.  Mr.  Stead  was  a  brother 
of  William  T.  Stead,  editor  of  the  Re¬ 
view  of  Reviews,  who  was  drowned  in 
the  Titanic  disaster. 


GEORGE  BARRY  MALLON 

City  Editor  of  New  York  Sun  Under 
Dana  Dies 

George  Barry  Mallon,  city  editor  of  the 
Xeie  York  Sun  under  Charles  A.  Dana, 
and  for  the  last  10  years  adviser  on  pub¬ 
licity  to  the  Bankers  Trust  Company  of 
New  York,  died  Jan.  13  at  Howard  Kelly 
Hospital,  Baltimore.  He  was  62  years 
old. 

Mr.  Mallon  began  his  newspaper  work 
in  New  York  in  1887,  starting  as  a  re¬ 
porter  on  the  Commercial  Advertiser. 
He  joined  the  Sun  in  1888  and  was  made 
assistant  city  editor  in  1895,  and  city 
editor  in  1903. 

During  his  10  years  tenure  as  city 
editor  of  the  Sun,  Mr.  Mallon  trained 
I'rank  M.  O’Brien,  now  editor  of  the 
Sun ;  Samuel  Hopkins  Adams,  Henry 
James  Forman,  .A.  E.  Thomas,  .Albert 
\\'.  .Atwood,  Will  Irwin,  Robert  Welles 
Ritchie,  and  many  other  present  day 
literary  figures. 


COLONEL  HOLLAND  DIES 


Dallas  Publisher  Had  Been  Texas  Edi¬ 
torial  Association  Head 

Col.  Frank  P.  Holland,  75,  publisher 
of  the  weekly  Texas  Farm  &  Ranch 
and  Holland’s  Magazine,  died  at  his 
home  in  Dallas,  Jan.  18.  Colonel  Hol¬ 
land  was  for  several  years  president  of 
the  Texas  Editorial  .Association  and 
was  host  to  the  organization  at  his  Gulf 
Coast  resort  in  Rockport,  Te.x. 

Colonel  Holland  was  a  former  mayor 
of  Dallas. 


Cl^bttuary 


^APT.  E.  Y.  STURGIS,  91,  civil  war 
veteran  and  former  editor  of  the 
Rluffton  (Ind.)  Banner,  died  last  week 
at  Bluffton. 

Norm.vx  M.  P.vrrott,  54,  former  gen¬ 
eral  secretary  of  the  .Advertising  Clubs 
of  the  World,  died  at  his  home  in  Balti¬ 
more,  Jan.  15. 

.Ai.ran  C.  Cl.vus,  70,  father  of  Henry 
T.  Claus,  editor  of  the  Boston  (Mass.) 
Transcript,  and  for  many  years  identified 
with  the  textile  industry  in  Massachu¬ 
setts,  died  at  his  home  in  Saugus,  Jan.  9. 

Hor.ack  Barnes,  55,  until  recently  pub¬ 
lisher  and  editor  of  the  Valley  Junction 
(la.)  F.x press,  and  engaged  in  newspaper 
work  in  .Albia,  .Ames,  Creston  and  Valley 
Junction  all  his  life,  died  Jan.  7  at  his 
home  in  .Albia. 

H.  Hume,  veteran  newspaperman  who 
died  recently  at  Houston,  was  buried  at 
Yoakum.  Tex.,  where  he  formerly  worked 
on  the  Daily  Tunes.  Early  in  his  career 
Hume  was  employed  by  the  New  York 
Times. 

TiroMAS  Lincoln  Van  Orsdol,  66, 
who  was  for  eight  years,  editor  of  the 
Yamhill  (Ore.)  Record,  died  at  McMinn¬ 
ville,  Ore.,  Jan.  8,  after  a  prolonged  ill¬ 
ness.  He  is  survived  by  Mrs.  Van  Ors¬ 
dol  and  seven  children. 

W.  G.  OwsT,  former  music  critic  for 
the  Baltimore  Sun,  newspaper  music 
critic  for  more  than  25  years,  died  at  his 
home  Jan.  17.  He  was  born  in  England 
64  years  ago.  He  was  well  known  as  a 
composer  and  teacher,  in  addition  to  his 
newspaper  work. 

W.  R.  D.  Hall,  56.  publicity  director 
for  (Tape  May  County,  N.  J..  and  former¬ 
ly  night  city  editor  of  the  Philadelphia 
I^uhlic  Ledger,  Washington  correspondent 
of  the  .Associated  Press,  and  correspond¬ 
ent  during  the  Spanish  war,  died  in  Sea 
Isle  City,  N.  J.,  Jan.  17.  He  was  56 
years  old. 

Hen.sely  Reed  Holm  den,  78.  for  many 
years  Parliamentary  correspondent  for 
the  Hamilton  (Can.)  Star  and  Montreal 
Star  and  Standard,  died  Jan.  11. 

Sarah  E.  Hopkins,  pioneer  Massa¬ 
chusetts  newspaper  woman,  died  at  See- 
konk.  Mass.,  Jan.  13,  aged  90.  Miss 
Hopkins  had  been  a  newspaper  and  maga¬ 
zine  writer  for  more  than  W  years.  She 


joined  the  ProH.dence  Journal  in  the  early 
■8()'s  and  remained  with  this  paper 
through  the  major  part  of  her  career. 

Re\.  Dr.  John  B.  Calvert,  75,  Baptist 
clergyman  and  editor,  died  at  his  home  in 
New  A'ork,  Jan.  12.  Dr.  Calvert  bought 
the  Baptist  Weekly  in  1888,  changed  its 
name  to  the  Christian  Enquirer  and  was 
I're.ddent  and  editor  until  its  consolida¬ 
tion  with  the  E.vaminer  in  1895. 

Samuel  W.  Merciti,  68,  president  of 
the  Economy  .Advertising  Company,  Iowa 
City,  la.,  pioneer  editor  of  that  city  and 
publisher  of  the  lozea  State  Press  from 
1885  for  a  period  of  several  years,  during 
which  it  was  e.stablished  as  a  daily,  died 
Jan.  11,  in  Tampa,  Fla.,  where  he  was 
spending  the  winter.  The  State  Press 
is  now  the  lozea  City  Press-Citizen. 

Daniil  W.  Hikian,  of  Medford,  Mass., 
associated  witli  Boston  newspapers  for 
the  i>ast  54  years,  died  at  a  Boston  hospi¬ 
tal  Jan.  7.  He  was  68.  He  had  been 
identified  with  the  advertising  department 
of  the  Boston  American  for  the  past  20 
years,  and  prior  to  that  with  the  adver¬ 
tising  departments  of  the  Boston  Globe 
.and  Boston  Herald. 

Frank  C.  Gilchriese,  61,  dean  of  Buf¬ 
falo’s  reporters  from  a  service  standpoint, 
died  suddenly  on  Jan.  17,  in  his  home  in 
that  city  of  a  heart  attack.  Entering  the 
new'paper  profession  when  a  young  man, 
Mr.  Gilchriese  continued  in  it  for  nearly 
40  years,  taking  a  city  position  when  the 
Buffalo  Enquirer  suspended  publication 
tliree  years  ago.  He  was  city  hall  re- 
pi>rter  for  the  Buffalo  Commercial  for 
25  years  and  also  had  been  a  member  of 
the  Ez'ening  Nezos  staff.  His  wife  and  a 
son  survive. 

.A.  H.  Snifi,  73.  for  40  years  publisher 
of  the  Missouri  Valley  (la.)  Harrison 
County  News,  died  recently  at  his  home 
in  ]  )e  Funiak  Sitrings,  Fla.,  where  he  had 
resided  the  last  four  years.  Mr.  Sniff 
was  one  of  the  early-day  fighting  editors 
of  Iowa  and  was  convicted  by  a  jury  for 
the  slaying,  20  years  ago,  of  Mort  Brund- 
age,  an  irate  subscriber,  who  took  offense 
at  one  of  Sniff's  news  articles.  Sniff  was 
convicted,  apjiealed  his  case,  it  was  re¬ 
manded  for  trial,  but  never  called. 

Mr.s.  Louise  Henrietta  Grumman, 
48.  wife  of  Fred  C.  Grumman,  sales  man¬ 
ager  of  the  New  York  agency  of  the 
Mergcnthaler  Linotype  Company,  died 
Jan.  7  at  her  home,  306  West  Seventy- 
sixth  street. 

Miss  Katherine  Amos,  daughter  of 
the  late  Gen.  J.  O.  Amos  and  a  mem¬ 
ber  of  the  staff  of  the  Sidney  (O.)  News, 
which  has  been  published  by  the  Amos 
family  for  many  years,  died  recently. 
She  formerly  was  active  in  the  affairs  of 
the  Ohio  Newspaper  Women’s  Associa¬ 
tion. 

Stephen  B.  Hutchins,  85,  died  Dec. 
25  at  his  home  in  Kansas  City.  For  33 
years  he  was  associated  with  the  A.  N. 
Kellogg  Newspaper  Company,  manu¬ 
facturers  of  ready-print  material,  until 
that  firm  was  merged  with  the  VVestern 
Newspaper  Union.  For  22  years  he  had 
been  resident  manager  for  the  Kellogg 
Company  at  Cincinnati,  O. 


JOHN  RUSSELL  KENNEDY 


Tokio  Correspondent  of  Chicago  Dtily 
News  Dies 

John  Russell  Kennedy,  Tokio  com 
sjKindent  of  the  Chicago  Daily 
died  suddenly  Jan.  16  in  his  ofiice.  Rnn,’ 
in  Bray,  Ireland,  in  1861,  Mr.  Kei^ 
was  educated  in  Trinity  college,  DubiJ 
As  a  non-commissioned  officer  with  tb 
79th  Cameron  Highlanders,  he  ser\S 
in  Ivgypt  and  in  the  Sudan.  Buyine  h,, 
discharge  in  1885,  he  went  to  Cinadi 
and  acted  as  the  correspondent  for  tb 
Toronto  Mail  during  the  Piel  rebellion 
On  removing  to  the  United  States  he 
became  editor  of  the  Palatka  (Rj^\ 
Daily  Nezvs.  Later  he  established  tb 
I’alatka  Times. 

.After  several  years’  service  as  man 
aging  editor  of  the  Macon  (Ga.) 
Telegraph,  he  joined  the  staff  of  tb 
.Associated  Press  in  1901.  He  remained 
until  1913,  during  which  time  he  aoed 
as  correspondent  in  Russia,  Korea  and 
Japan.  ^ 

Mr.  Kennedy  resigned  from  the  Asso- 
ciated  Press  and  organized  the  Koknad 
(International)  News  Agency  of  Jainn 
remaining  at  its  head  for  ten  years,  ft 
became  Tokio  correspondent  of  tht 
Daily  News  in  1924.  He  was  once  man¬ 
aging  director  of  the  Japan  Times  Pab- 
lishing  company. 


TRIBUTE  TO  MISS  WINN 


200  Gather  to  Eulogize  Late  Book  IU>  I 

view  Editor  of  St.  Louis  Daily  f 

Tributes  by  literary  workers,  the 
clergy,  and  civic  leaders  were  paid  on  r 
Jan.  12,  to  the  memory  of  a  woman  i 
journalist,  when  200  St.  Louisans  f 
gathered  in  an  auditorium  for  a  me-  I 
morial  service  in  honor  of  Miss  Jane  I 
Frances  W  inn,  who  died  on  Christmas  | 
day  after  30  years  of  service  on  the  Si.  f 
Louis  Globe-Democrat.  Miss  Winn  was  I 
best  known  as  editor  of  the  Globe-  | 
Democrat’s  Saturday  book  review  pages,  I 
but  in  addition  to  this  work,  she  was  f 
active  up  until  the  time  of  her  death,  [ 
in  covering  the  activities  of  women’s  | 
clubs  in  and  around  St.  Louis,  and  in  I 
contributions  in  prose  and  verse.  I 

NEWSPRINT  TOTAL  GROWS  | 


1927  Production  Elxceedi  1926 — Ship-  I 
ment  Total*  Decrease  I 

I'nited  States  and  Canadian  mills  pro-  * 
<luced  3,572,444  tons  of  newsprint  pet 
montli  in  1927,  as  compared  with  3,56,- 
955  in  1926;  but  shipped  only  3,537,^0 
tons  in  1927,  as  compared  with  3,563,536 
in  1926.  Production  in  the  United  States 
for  1927  was  1,485,495  tons  per  month, 
as  compared  with  1,684,218  tons  in  1926; 
shipments,  1927,  1,474,521;  1926, 1,684,790.  , 

Production  in  (Zanada :  1927,  2,086,949;  .  i 
1926,  1,881.737.  Shipments:  1927,2,062,-  ;; 
749;  1926,  1,878,746.  Production  in  New-  J 
foundland  increased  from  186,471  tons  per  ! 
month  in  1926  to  202,852  in  1927;  and  in  ’ 
Mexico  from  13,412  tons  to  14,137  tons. 


101  Milk  Street,  Boston,  Msm. 

3  Articles  from  the  Pen 

of 

Leon  Trotzky 


1.  Forget  The  Revolution;  Go  To  Work. 

2.  Down  With  Bureaucracy. 

3.  State  Must  Not  Tinker  With  Family  Life. 


Wire  For  Copy  For  Refusal 
J.  J.  Bosdan,  Editor  Anna  M.  Weiss,  Manager 
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HAVANA  INTERNATIONAL  NEWS  CENTER 
AS  PAN-AMERICAN  CONFERENCE  OPENS 


l50  Correspondents  from  Papers  All  Over  the  World  Present 
Local  Dailies  and  Their  Staffs  Lend  Aid  to  Visiting 
Writers — Half  of  News  Men  from  U.  S. 


By  HARRY  W.  FRANTZ 
United  Press  Staff  Correspondent 


HAVAX-V  Ian.  17. — The  sixth  Pan- 
American  conference,  au.spiciously 


n  American  conference,  au.spiciously 
bv  Prc.^iclent  Calvin  Coolidse  and 


^esi^ent  (ierardo  Machado,  caused  a 
world-wide  Hare  of  piditical  publicity. 
Experienced  correspoiulents  here  believe 
that  a  larger  ^atherins;  of  journalists  has 
jarcly  occurred  outside  the  m.ajor  confer- 
of  Washington  and  European. 

One  humlrcd  and  fifty  correspondents 
co«red  the  visit  of  President  Coolidge 


by  four  days.  Simms  expects  to  remain 
during  the  conference. 

.\n  incomplete  list  of  visiting  journal¬ 
ists  includerl  the  following  newspapermen 
and  publicity  representatives : 

Henry  Kittredge  Norton,  press  liaison 
effeer  of  the  L'nited  States  delegation ; 
M.  J.  McDermott,  chief  of  the  division 
c-f  current  information  of  U.  S.  Depart¬ 
ment  of  State ;  Will  Rogers,  correspond- 
ent-at-l.'.rge ;  Mario  Appelius,  represent- 


Cuban  While  House  lighted  for  Coolidge  visit 


and  the  preliminary  stages  of  the  confer-  ing  II  Popolo  de  Italia;  Ramon  de 
ence  and  at  least  one-half  came  from  Eranch,  /  a  Prensa  of  Buenos  Aires ; 
foreign  countries.  Robert  J.  Kennedy,  publicity  agent  for 

Every  large  capital  of  the  .American  the  Hiltmore  Hotel  system ;  Russell  Owen, 
republics  has  a  correspondent  here,  and  Sciv  York  Times;  Harold  E.  Neibling, 
New  York,  London,  Paris,  Berlin,  Rome  Kansas  City  Journal-Post;  Qaude  O. 
ind  Moscow  are  accredited.  Poke,  Chicago  Daily  News;  .Ashmun  N. 

The  Cuban  government  took  elaborate  Brown,  Prcnldence  Journal,  Washington 
pains  to  promote  the  convenience  of  its  bureau. 


press  visitors.  Karl  W.  Miller,  North  American 

The  reporters’  association  of  Havana,  Newspaper  Alliance;  H.  E.  Woc^ever, 
presided  over  by  Senor  C.  Rodriguez,  National  Methodist  Press,  Washington 
granted  its  full  facilities  to  visitors.  bureau;  Drew  Pearson,  f/niW  States 
Cuban  officials  worked  at  high  pressure  Daily  and  Christian  Science  Monitor; 
for  several  days  to  arrange  official  ere-  Dr.  Max  Jordan,  Berliner  Tageblalt; 
dentials  and  facilities,  and  many  corre-  Francis  .Aldham,  Washington  corre¬ 
spondents  were  outspoken  in  appreciation  spondent  for  Canadian  Press ;  Dr.  Mat- 
of  assistance  given  by  Dr.  Orestes  Fer-  feld.  Frankfurter  Zeitung;  Fernando 
rara,  Cuban  .Ambassador  to  Washington ;  Ramires  de  .Aguilar,  El  Unit’ersal,  Mexi- 
Martinez  Ibor,  in  charge  of  press  rela-  co  City ;  Stephen  Naft,  New  York  corre- 
tions  for  the  Cuban  department  of  state,  spondent  for  Telegraph  Agency  of  the 
Covering  the  President’s  visit  and  pre-  Soviet  Republics;  Nelson  J.  Riley,  As- 
liminary  stages  of  the  conference  was  a  sociated  Press;  Bruce  Bliven,  The  New 
ta.sk  for  old  hands,  as  the  influx  of  20  Repithlic  and  Manchester  Guardian;  Ray- 
foreign  delegations,  embracing  the  fore-  mond  B.  Buell,  research  director  of  For- 
most  statesmen  of  as  many  nations,  taxed  eign  Policy  Association ;  R.  C.  Henle, 
the  contact  ability,  and  at  times  the  leg  W’ashington  office  of  the  Associated 
capacity  of  the  correspondents.  Many  Press;  J.  Powell,  New  York  office,  Asso- 
who  had  not  studied  Spanish  in  college  elated  Press ;  W.  P.  Simms,  editorial 
regretted  the  fact,  as  the  English  interro-  correspondent  for  Scripps-Howard  news- 
gation.  although  invariably  attracting  papers;  Dr  Jorge  Mitre,  director  of  La 
courtesy,  rarely  elicits  news.  Naeion,  Buenos  Aires. 

In  the  early  days  some  of  the  “big  H.  L.  Mencken,  Stanley  M.  Reynolds, 
artillery’’  from  the  north  necessarily  fell  Paul  Patterson,  and  John  Owens,  Balti- 
hack  on  picture  stories  and  hotel-lobby  more  Sun. 

P^itics.  The  voluminous  hand-outs  on  .Antonio  Coll  Vidal,  El  Mundo,  .San 
olro'al  addresses  saved  the  situation.  Juan,  Porto  Rico;  Oswald  Bazil,  Listin 
f  u’**  leading  bureau  managers  Diario,  Santo  Domingo;  J.  \^^  Copeland, 

^f  IVashington  were  on  the  ground  dur-  National  Magazine,  Boston;  Lara  Pardo, 
IJJg  President  Coolidge’s  visit  or  longer.  El  Excelsior,  Mexico  City;  George  Van 
^se  included  Richard  V.  Oulahan,  of  Slyke,  Netv  York  Stm;  Simeon  Strunsky, 
the  Yew  York  Times;  Charles  Michelson,  Nezv  York  Times;  Herbert  L.  May,  For- 
^  IForW;  Carter  Field,  New  eign  Policy  Association;  Gustavo  .Aleman 
Herald  Tribune;  Arthur  Sears-  Bolanos,  of  La  Prensa.  Central  .America; 
nennmg,  Chicago  Tributie;  Raymond  Karl  L.  Miller,  Detroit  News;  Beverly 
’  Philadelphia  Public  Ledger;  Smith,  New  York  Herald  Tribune;  Clar- 
,  Ross,  St.  Louis  Post-Dis-  ence  .Street,  Ne^v  York  Times;  J.  K. 

I  Wrt;  C«1  D.  Groat,  United  Press;  and  Lohman,  Nezv  York  Times:  Charles  E. 

'^ge  Holmes,  International  News.  Groves.  Boston  Globe:  Joe  Mitchell 
’  publisher,  came  to  Chappie,  editor.  National  Magazine,  Bos- 

Iwna  abt^d  his  yacht  ton ;  Jacobo  de  LaVuelta,  Mexico  City. 

TMiwlvi*™  I^ulhp  Simms,  editorial  cor-  Cuban  newspapermen  numbering  more 
^^urtmt  of  the  Scripps-Howard  news-  than  100  have  been  detailed  to  cover  the 
was  ffie  second  foreign  news-  conference.  They  have  been  generous  in 
man  on  the  ground,  following  Heath  their  assistance  to  visiting  journalists. 


dealer  ^and  He 


hehyou 


'wnmtfiTia 


Advertise  in  Indiana’s  daily  newspapers  and  kill  two 
birds  with  one  stone.  You  sell  both  the  dealer  and 


consumer. 


Most  important  of  all  you  gain  the  dealer’s  good  will, 
which  means  considerable  now-a-days  with  competition 
keener  than  ever  and  every  advertiser  anxious  to  obtain 
the  dealer’s  co-operation.  The  wise  and  experienced 
advertiser  has  come  to  realize  the  importance  of  the 
dealer  in  his  plan  of  distribution,  and  when  he  comes  to 
Indiana  he  knows  the  surest  way  to  win  the  dealer  is  to 
tie  up  his  advertising  with  him. 


Feature  the  dealer  when  you  advertise  in  Indiana’s  daily 
newspapers,  and  his  co-operation  is  assured,  which  of 
course  means  thorough  distribution  at  small  cost. 


1928  promises  continued  prosperity  for  Indiana.  Use 
these  papers  listed  below  and  you  will  get  your  share. 


*Columbus  Republican  . (E) 

*Fort  Wayne  Journal-Gazette  . (M) 

*Fort  Wayne  Journal  Gazette  . (S) 

*Fort  Wayne  News-Sentinel  . (E) 

tFrankfort  Times  . (M&S) 

*Gary  Evening  Post-Tribune . (E) 

*Huntingdon  Press  . (M&S) 

*Indianapolis  News  . (E) 

Indianapolis  Star  . (M) 

Indianapolis  Star  . (S) 

*Lafayette  Journal  &  Courier 14'o76 1 

tLa  Porte  Herald-Argus  . (E) 

*Marion  Leader  Tribune  . (M&S) 

Muncie  Star  . (M) 

Muncie  Star  . (S) 


tShelbyville  Democrat  . (E) 

•South  Bend  News-Times  . 18'037 1 


•South  Bend  News-Times . (S) 

•South  Bend  Tribune . (S)  24,409. ... (E) 

•Terre  Haute  Tribune  . (E&S) 

Terre  Haute  Star  . (M) 

Terre  Haute  Star  . (S) 


•A.  B.  C.  Publisher's  Statement,  October  1,  1927 
tGovernment  Statement,  Oct.  1,  1927. 
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KEY  TO  CONSUMER  BUYING  ABILITY 


Statistical  Rating  of  North  Dakota  Counties  and  Cities  for 
Products  of  General  Appeal,  in  Six  Major  Classes  of 
Quality  and  Cost — An  Original  Simplified  and 
Tested  Formula  from  Basic  Data 

By  NELSON  H.  SEUBERT 

Copyright  1928  by  Editor  &  Publisher  Company.  All  rights  are  re¬ 
served  and  warning  is  given  that  reproduction  of  these  results,  in  whole 
or  in  part,  without  written  permission  of  Editor  &■  Publisher  Company, 
will  constitute  copyright  infringement.  < 


BUYING  POWER  ANALYZED  BY  PRODUCT 
CLASSES  FOR  NORTH  DAKOTA 


Note:  Figures  below  represent  percentsfes  of  U.  S.  total  carried  out  to  four 
places:  To  use,  mark  off  four  places  and  insert  decimal  point. 


Counties  in  bold 

face  capitals 

— Cities  in 

capitals 

and  lower 

case 

CL  No.  1  CL 

No.  2  CL 

No.  3  CL 

No.  4  CL 

d 

U) 

i 

Z 

No.  6 

NORTH  DAKOTA  .. 

.  53.18 

4733 

4129 

3524 

2919 

1154 

ADAMS  . 

.  44 

37 

30 

22 

15 

5 

BARNES  . 

.  1.56 

141 

126 

111 

97 

31 

BENSON  . 

.  KIS 

89 

70 

53 

34 

12 

BILLINGS  . 

.  24 

19 

14 

9 

4 

3 

BOTTINEAU  . 

.  114 

97 

80 

62 

45 

20 

BOWMAN  . 

.  37 

31 

25 

19 

13 

8 

BURKE  . 

// 

67 

D/ 

47 

37 

19 

BURLEIGH  . 

.  147 

140 

138 

126 

120 

67 

CASS  . 

.  402 

433 

466 

497 

529 

232 

Fargo  . . 

.  238 

275 

313 

351 

388 

167 

CAVALIER . 

.  116 

97 

78 

61 

42 

13 

DICKEY  . 

.  84 

71 

58 

45 

32 

13 

DIVIDE  . 

.  77 

64 

51 

38 

25 

8 

DUNN  . 

76 

61 

46 

31 

16 

8 

EDDY  . 

51 

46 

41 

36 

31 

5 

EMMONS  . 

.  93 

76 

58 

40 

23 

10 

FOSTER  . 

.  47 

40 

33 

26 

19 

9 

GOLDEN  VALLEY 

.  35 

.10 

25 

19 

14 

4 

GRAND  FORKS  ... 

.  260 

261 

262 

263 

264 

78 

Grand  Forks  . 

.  138 

148 

158 

167 

177 

48 

GRANT  . 

.  76 

61 

47 

33 

18 

8 

GRIGGS  . 

56 

47 

37 

27 

18 

13 

HETTINGER  . 

.  62 

,  51 

41 

31 

20 

10 

KIDDER  . 

.  62 

51 

40 

29 

18 

7 

LA  MOURE  . 

.  95 

83 

71 

58 

46 

14 

LOGAN  . 

.  63 

51 

39 

27 

15 

7 

McHENRY  . 

.  123 

104 

86 

67 

48 

20 

McIntosh  . 

.  75 

62 

49 

36 

23 

19 

McKenzie  . 

.  70 

56 

42 

28 

14 

8 

McLEAN  . 

.  133 

114 

96 

77 

58 

18 

MERCER  . 

.  74 

60 

47 

33 

19 

8 

MORTON  . 

.  159 

146 

132 

119 

107 

31 

MOUNTRAIL  . 

.  103 

85 

67 

49 

31 

18 

NELSON  . 

.  83 

70 

58 

45 

32 

13 

OLIVER  . 

.  34 

27 

20 

13 

6 

4 

PEMBINA  ......... 

.  117 

98 

79 

60 

41 

16 

PIERCE  . 

.  70 

.1/ 

45 

32 

19 

11 

RAMSEY  . 

.  134 

123 

111 

101 

90 

36 

RANSOM . 

.  91 

81 

71 

60 

50 

13 

RENVILLE  . 

.  59 

48 

38 

27 

16 

6 

RICHLAND  . 

.  171 

150 

127 

106 

84 

29 

ROLETTE  . 

73 

60 

47 

34 

21 

8 

SARGENT  . 

.  74 

60 

46 

32 

18 

12 

SHERIDEN  . 

.  58 

47 

36 

25 

14 

6 

SIOUX  . 

.  27 

22 

17 

11 

6 

3 

SLOPE  . 

.  33 

29 

26 

22 

18 

4 

STARK  . 

.  119 

108 

96 

84 

73 

20 

STEELE  . 

.  58 

49 

39 

29 

20 

6 

STUTSMAN  . 

.  208 

195 

180 

167 

153 

59 

TOWNER  . 

.  66 

55 

45 

35 

24 

14 

TRAILL  . 

.  101 

86 

71 

56 

41 

18 

WALSH  . 

.  156 

132 

106 

81 

56 

24 

Counties  in  bold  face  capitals — Cities  in  capitals  and  lower  case 


merchandising  class. 


TEXAS  SCHOOL  RESTORED 


University  Journalism  Courses  Back 
Under  Arts  and  Sciences 

Restoration  of  the  school  of  journal 
ism  of  the  University  of  Texas,  .\ustin. 
has  been  completed  with  transfer  of  the 
department  of  journalism  from  the  school 
of  business  administration  back  to  the 
college  of  arts  and  sciences,  from  which 
it  was  removed  by  Gov.  Miriam 
Ferguson  in  1925. 

Mrs.  Ferguson’s  appropriation  veto 
eliminated  journalism  as  a  separate  de¬ 
partment,  but  university  authorities  had 
it  put  under  busine'^s  administration  in 
order  that  students  who  had  started  could 
continue  the  work. 


Whenever  you  see  a 
dispatch  signed  by 


Gustav 

Stolper, 

noted 

German 

editor 

and 

economist. 


TEACHING  READERS  REPORTING 

Ira  O.  Hoffman,  editor  of  the  Lake- 
wood  (O. )  Post,  printed  in  a  Cleveland 
suburb,  is  conducting  free  classes  in 
news  writing  and  reporting. 


now 


195,000 Daily 
425,000 Sunday 

lan^est 

^  home-daivered 
drculation  of  a 
amj  paper  in  its 


temton^  ff  n  n  » 


you  know  the  paper  which  prinU 
it  receives  the  Sunday 
Service  of 


CONSOLIDATED  PRESS 


Americas  hrs(st(ii(iiiation 
Suildins  Organization 

RiSUlTSCoon^ 

OCCIDENTAL  BLDC 


INDUNAPOLIS.IND 


Base  town  and  county  map  of  North  Dakota.  Copyright,  1>28,  by  American  Map 
Co.,  New  York 


Editor  &  Publisher  and  The  Fourth  Estate  for  J  a  n  u  a  ry  21,  1928 


37 


herald  tribune  purchases  $400,000 
SITE  FOR  FUTURE  20-STORY  BUILDING 

Growth  of  Paper  Has  Already  Crowded  Quarters  Built  in 
1923 — New  Property  Adjoins  Present  Building 
at  Rear — Plants  Will  Connect 


DINNER  TO  KERNEY 

A  testimonial  dinner  to  James  Kerney, 
publisher  of  the  Trenton  (\.  J.)  Times 
will  be  siven  at  the  Stacy-Trent  Hotel, 
Trenton.  Jan.  J4.  It  is  in  lionor  of  Mr. 
Kerney’s  i5th  anniversary  with  the  paper. 
Frank  D.  Schroth.  general  manager  of 
the  Times,  will  be  toastmaster. 

PRESS  -  SCIMITAR  UBEL 
SUIT  JURORS  CHOSEN 


MISSOURI  GROUP  ELECTS 


4  FTER  less  than  five  years  occupancy  Tribune  has  been  so  rapid  that  its  pres- 

A  of  the  building  specially  con-  ent  modern  plant,  built  in  1923  and  pro- 

structed  for  the  Xezo  York  Tribune  in  viding  for  lUO  per  cent  expansion,  is  now 

19^  the  .V«w  Fork  Herald  Tribune  lias  operating  to  capacity,”  he  said. 

rciiased  three  parcels  of  land.  Numbers  'Tt  was  necessary  to  provide  imme- 
7^  230  and  232  West  Forty-first  street,  diately  for  future  growth  by  either  pur- 
plans  to  erect  a  2)-story  building  on  chasing  property  in  another  location, 

the  site  for  its  neet^  of  the  immediate  necessitating  the  removal  of  its  present 

future,  .\nnoiuicement  of  the  purchase  modern  plant,  or  getting  land  on  which  .  - ^ 

was  made  on  its  completion,  Jan.  20,  by  an  addition  to  the  present  building  could  Memphis  (Tenn.)  Tress- 

Howard  Davis,  business  manager  of  the  be  built.  The  latter  course  was  decided  Scimitars  ^1, 000.000  libel  suit  against 

Herald  Tribune.  upon.”  the  Commercial  rublishing  Company  got 

This  plot  is  80  by  100  feet  and  is  in  The  plans  for  the  new  building  have  '“'‘Rf  "  ay  Jan.  19.  with  completion  of  ■  ^  ^  ^  regulation  arising  from 

■  -  T.  ....  understood  the  the  jury  in  lourth  Circuit  Court.  The  JlV”- .if  arising  irom 


Scripps-Howard  Paper  Seeks  Million 
Damages  for  Question  on  Circula¬ 
tion  Figures — Trial  Expected 
to  Last  a  Week 


Bowman  Elected  President  of  North¬ 
west  Publishers  at  St.  Joseph 

Louis  N.  liowman,  editor  of  the  King 
City  'Tri-County  .Vezos,  was  elected  presi¬ 
dent  of  the  Northwest  Missouri  Press 
-Association  Saturday  at  the  annual  meet¬ 
ing  of  the  organization  which  was  held 
in  St.  Joseph. 

L.  R.  Bagby,  editor  of  the  Craig 
I.eader,  was  chosen  first  vice-president ; 
Joseph  Shoop.  .Ilbany  Capital,  second 
vice-president,  and  B.  j.  Bless,  Jr.,  editor 
of  the  ll'estern  Chronicle,  and  Airs.  M. 
F.  l-'ord  of  Maryville  were  re-elected 
treasurer  and  secretary,  respectively  by 
the  publishers. 

Members  of  the  association  urged  an 
immediate  agreement  for  a  highway  im- 
l^rovement  program  for  Missouri  and  that 
all  state  institutions  be  kept  free  from 


the  rear  of  the  present  eight-story  Herald  not  been  made.  ,  -  . 

Tribune  building,  which  has  a  150-feet  property  will  eventually  be  improved  by  expected  by  attorneys  to  last  a 

frontage  on  W  est  Fortieth  street,  at  a  building  of  not  less  than  twentv  stories  "cek. 

numbers  219  to  229.  the  first  eight  of  which  will  be  'occupied  The  Press-Scimitar,  a  ScriiMis-Iloward 

The  westerly  boundary  of  the  Forty-  by  the  Herald  Tribune.  The  new  plant  I'apor.  is  scckuig  damages  fur  cliargcs 

first  street  projK'rty  is  on  direct  line  with  will  connect  with  the  present  one.  made  aganist  its  published  cirpilation 

the  westerly  boundary  of  the  present  The  Herald  Tribune  then  the  Tribune  -^atements  last  April.  _  .-\t  that  time  the 
building,  thereby  permitting  the  e.xten-  moved  from  the  old  building  on  Park  Commercial-Appeal  jirinted  in  full  page 

sion  of  the  present  plant  in  a  most  ad-  Row,  at  Nassau  and  Spruce  streets,  in  ^Iverti^ements  the  ^charges 

vantageous  manner,  giving  an  outlet  on  .April,  1923.  The  Park  Row’  building  ‘  *  " '  '  *''■ 

both  Fortieth  and  Forty-first  streets.  was  erected  by  Wliitelaw  Reid  in  1875. 

The  purchase  price  of  the  land  was  The  modernity  of  the  uptown  plant, 

said  to  be  in  the  neighborhocKl  of  $-t(X),-  which  was  planned  as  a  model  news- 

000.  pajK-r  home,  has  not  been  materially 

Mr.  Davis  stated  that  the  purchase  of  affected  by  developments  of  the  past  five 

this  land  assures  the  maintenance  of  the  years.  The  newsi>aper  product  travels 

Herald  Tribune  plant  in  what  is  virtually  from  news  room  to  carrier  trucks  in 

the  center  of  New  A'ork  City  for  many  straight  lines,  back  and  forth  across  the 

years.  building  from  floor  to  floor  with  a  mini- 

"Thc  growth  of  the  New  York  Herald  mum  of  lost  motion. 


irrelevant  political  sources. 


CHICAGO  DAILY  NEWS 
PURCHASES  AIRPLANE 


1919,  Short  engageti  in  flying  circus  work 
with  Orme  Locklear.  He  flew  one  of 
the  planes  when  Locldear  changed  from 
one  to  another  in  midair. 


Will  Be  Put  at  Service  of  All  Depart¬ 
ments  in  Cate  of  Need — Shirley  J. 
Short  Recipient  of  Harmon 
Trophy,  It  Newt  Aviator 


OREGON  PAPER  SOLD 

The  St.  Heleyis  (Ore.)  Sentinel  has 
been  sold  by  Edward  E.  Brodie,  publisher 
of  the  Oregon  City  Morning  Enterprise, 
to  Fred  J.  Tooze,  who  takes  immediate 
possession.  Mr.  Tooze  until  recently  was 
managing  editor  of  the  Salem  Morning 
Statesman  and  previous  to  that  was  en- 


The  Chicago  Daily  News  has  purchased 
a  two-seater,  open  cockpit  De  Haviland  . . 

bi^ane,  jwwered  with  a  425  horsepow^  gaged  in  newspaper  work  at  Oregon  City. 


Liberty  12  capable  of  developing  100 
miles  an  hour,  for  use  by  its  various  de¬ 
partments  when  speed  is  required. 

Shirley  J.  Short,  waretime  aviator, 
commercial  and  air  pilot,  will  operate 
the  plane  for  the  News.  Short  has  flown 
about  5,000  hours  during  the  last  10 
vears  without  serious  mishap.  He  was 
presented  with  the  Harmon  Trophy. 
March  5,  1927,  for  his  flight  record  of 
2,167  hours  from  March  1,  1923,  to  Dec. 
31,  1926,  and  for  his  1926  record  of  771 
hours,  48  per  cent  of  which  was  at  night. 

Commander  Richard  Byrd  was  also  a 
candidate  for  the  trophy,  but  the  com¬ 
mittee  voted  it  to  Short,  believing  that  his 
record  was  of  greater  practical  value  to 
the  world  and  aviation  than  a  flight  over 
the  North  Pole. 

After  his  discharge  from  the  army  in 


He  was  a  member  of  the  Oregon  state 
senate  in  the  sessions  of  1923  an<l  1925. 


G 

G 

G 


am¬ 

ain- 


Reader  Confidence 


In  the  Binghamton  (N.  Y.) 
Market  more  than  98%  of 
the  familie*  read  The 
Binghamton  PreM  every 
evening.  They  helieve  in 
it  and  have  confidence  in 
it.  This  faith  ia  strongly 
reflected  in  the  resuJts 
that  advertisers  are  ob¬ 
taining  regularly  through 
the  use  of  its  columns. 

THE  JOHN  BUDD  CO. 

National  Representatives 
Hew  York  Ckicseo  8t,  Louis 
ktlsats  Los  Angeles  San  Francisco 
Portland 


a  1  n  — 

1927  was  certainly  a  gainful 
year  for  the 

BALTIMORE 

NEWS 

with  the  largest  gains  among 
Baltimore  evening  papers  in — 

Circulation 
National  Advertising 
Local  Advertising 
Department  Store  Advertising 
Automobile  Advertising 
Local  Furniture  Advertising 
Local  Food  Advertising 
Local  Radio  Advertising 
— and  other  gains. 

December,  Net  Paid 

144,970 

Largest  circulation  of  any 
dcdly  paper  in  the  South 


A  New  High  in 
jFinancial  Advertising! 

Merited,  substantial  growth  carried  the 
flnanclal  advertising  lineage  of  the 
Boston  Evening  Transcript  to  a  new 
high  record  during  19‘27. 

A  total  of  909,736  lines  of  finan¬ 
cial  advertisina  ...  a  aain  of  I' 

67,965  lines  o-eer  1926  .  .  .  o  larger  '■ 

aain  than  the  combined  gain  of  all 
other  Boston  tafers  (morning,  eve 
nine  and  Sunday)  ...  a  gain 
over  ttcice  as  oreat  as  the  gain  bv 
any  other  fatcr.  !, 

The  prestige  of  the  Boston  Evening  |i 
Tntnseript — its  reputation  as  one  of  the 
outstanding  American  dailies — multiplies  i 
the  power  of  flnancinl  advertisements  , 
that  gain  adinittaiiee  to  its  eoltimns.  ij 

JiostoTilFlJfnin^  ©rsnsfrijit 

ii,  Highest  ratio  of  BUYERS  to  readers  , 
I|j  National  Advertising  Representatives  | 

CHAS.  H.  EDDY  CO. 

,11  Boston  New  York  Chicago 


me  tsaoiid 


These  two  newspapers  of¬ 
fer  the  most  powerful  all-day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  single 
contact.  The  600,000  Daily 
World  —  Evening  World 
readers  constitute  a  highly 
concentrated  force  to  be 
reckoned  with  in  any  cam¬ 
paign  designed  to  effect  dis¬ 
tribution  in  Greater  New 
York. 
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Tribuno  Tower,  Cbicago 


that  the 

Press  .Scimitar  "probably  had  not  more 
than  73,000  subscribers”  when  the  Press- 
Scimitar’s  published  statement  claimed 
93,000. 

The  suit  is  directed  against  the  then 
owners  of  the  Commercial  .Appeal  and 
expenses  are  to  be  lv>rne  by  directors 
of  the  old  (.’oinmercial  Publishing  Com¬ 
pany  which  passed  out  of  e.xistcnce  when 
Col.  Luke  Lea  bought  the  Commercial 
Appeal  and  the  Commercial  .Appeal  and 
FN’ening  .Appeal  were  reorganized  in  the 
name  of  the  Commercial  .Appeal,  Inc. 

Counsel  for  the  Press- Scimitar  is  the 
Memphis  law  firm  of  Sivley,  Evans  and 
McCadden  and  the  Cleveland  firm  of 
Baker,  Hostettcr  and  Sidlo.  The  firm  of 
Fitzhugh  and  I-'itzhugh  of  Memphis  rep¬ 
resents  the  Coininercial  Publishing  Com¬ 
pany. 
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'UR  OVN  VORLD 
‘  or  LEtT£R5 


NEW  TRIAL  GRANTED 


TO  NAME  A.  P.  TICKET 


Dewitt  Wins  Motion  in  Robertson  Libel  Nominating  Committee  to  Meet  ig 
Case  New  York  Feb.  10-15 


,  / 


By  JAMES  MELVIN  LEE 


/  /. 


TXTERESTIXG  information  about  the 
press  of  Soviet  Russia  is  contained  in 
a  small  volume  entitled  "The  Worker's 
Paper  and  Its  Readers”  (Moscow:  The 
Workers’  Gazette  Publishing  House). 
The  material  is  based  on  a  questionnaire, 
the  results  of  which  were  analyzed  and 
put  in  book  form  by  J.  Shatir.  From  the 
surprise  expressed  by  the  author  at  the 
success  of  the  questionnaire  it  may  be 
inferred  that  the  Russians  have  an  ex¬ 
traordinary  capacity  for  things  which 
are  not  expected  from  them. 

One  would  think,  Mr.  Shahr  says  sub¬ 
stantially,  that  by  this  time  everybodv  in 
Russia  is  so  f^  up  on  questionnaires 
that  the  public  is  sick  and  tired  of  them. 
Yet  many  readers  of  The  JVorker’s  Ga¬ 
zette,  which  printed  the  questionnaire,  sa>’ 
in  their  replies  that  the  questions  re¬ 
garding  the  workers’  press  should  have 
been  asked  long  ago.  Some  ardent  souls 
even  propKJse  that  questionnaires  should 
be  published  in  the  workers’  press  four 
times  a  month  and  analyzed  for  the  im¬ 
provement  of  the  press. 

International  affairs,  the  majority  of 
the  7,500  replies  to  the  questionnaire 
show,  holds  the  leading  position  with,  re¬ 
gard  to  reader  interest.  Speeches  and 
reports  by  Soviet  leaders  are  well  to¬ 
ward  the  bottom  of  the  list.  The  dis¬ 
covery  of  this  fact  must  have  been  a 
hard  blow  to  the  pride  of  the  great  speech 
makers  of  the  Soviet  Union.  The  author 
of  the  volume  confesses  that  he  cannot 
explain  the  workers’  lack  of  interest  in 
speeches  by  Russian  statesmen  and  re¬ 
ports  by  outstanding  leaders,  in  view  of 
the  workers’  interest  in  public  affairs. 

The  Soviet  worker,  the  replies  show, 
expects  his  paper  to  carry  on  crusades 
against  dishonest  government  officials,  at¬ 
tack  Communists  who  do  not  live  up  to 
the  rigid  standards  of  the  Communist 
party  and  expose  graft,  corruption,  and 
inefficiency  wherever  such  may  be  found. 
A  good  part  of  the  crusading  in  the  So¬ 
viet  press  is  carried  on  through  the  sys¬ 
tem  of  workers’  correspondents  who  keep 
the  newspapers  informed  concerning  mis¬ 
management  and  waste  in  industries  in 
which  they  are  employed.  Many  workers 
unburden  themselves  in  the  questionnaire 
with  the  information  that  they  have  a 
strong  desire  to  act  as  correspondents 
for  the  workers’  press,  but  they  fear  the 
wrath  of  those  about  whom  they  would 
have  to  write  as  the  latter  are  usually 
their  superiors  in  plants  where  they  are 
employed.  The  government  gives  such 
correspondents  protection  and  keeps  their 
names  secret,  but  eventually  these  corre¬ 
spondents  run  into  difficulties  as  a  result 
of  their  journalistic  efforts. 

Despite  this  fear  of  persecution  on  the 
part  of  those  they  expose  more  than  IS 
per  cent  of  the  readers  of  The  Workers’ 
Gazette,  which  is  the  third  largest  news¬ 
paper  in  Moscow,  and  one  of  the  most 
important  in  the  Soviet  Union,  maintain 
some  direct  connection  with  their  favorite 
paper  in  one  way  or  another. 

“This  fact,”  Mr.  Shafir  says,  “should 
be  recognized  as  having  no  precedent  not 
only  in  pre-revolutionary  Russia,  but  also 
in  cultured  Europe,  and  even  in  the 
wealthiest  of  all  countries,  the  United 
States.” 

This  comment  about  “The  Workers' 
Paper  and  Its  Readers”  is  based  not  upon 
my  perusal  of  this  Russian  book  but  upon 
a  chat  about  its  contents  made  by  Samuel 
Cahan  of  the  Department  of  Journalism 
at  Syracuse  University  at  the  Authors 
Qub  to  R.  H.  Lyman  of  the  New  York 
World  and  myself. 

♦  ♦  * 

^HOSE  who  have  worked  on  a  country 
weekly  will  make  no  mistake  in 
purchasing  “Dan  Black :  Editor  and 
Proprietor”  by  Seymour  Eaton — when¬ 
ever  they  can  find  a  copy  at  a  second¬ 
hand  book  stall.  A  perusal  of  this  little 
volume  will  enable  many  a  newspaper 


man  who  started  in  the  country  field  to 
live  over  the  past  in  a  sort  of  Indian 
summer  of  the  heart. 

Dan  Black  was  the  editor  of  a  weekly 
newspaper  published  in  a  lumbering  town 
in  Xorthern  Michigan.  Here  is  the  type 
of  iK-rsonals  that  he  printed  in  his  little 
sheet ; 

Miss  Helen  Roberts  returned  yesterday  from 
a  year  in  a  fashionable  boardinK  school  in  De¬ 
troit.  It  cost  her  father  $360.  The  question 
is  was  it  worth  the  money? 

The  News  is  in  favor  of  paying  fixed  salaries 
to  Mayor  and  Councilmen.  They  get  salaries 
now  from  God  knows  where,  and  fix  the  amounts 
themselves.  The  whole  bunch  isn’t  worth  more 
than  $10  a  week  and  whisky. 

John  Wentworth  lies.  The  goods  he  adver¬ 
tised  in  last  week’s  News  were  not  as  repre¬ 
sented.  There  is  lying  enough  in  the  town  with¬ 
out  paying  for  it  at  a  dollar  an  inch. 

Conrad  Acker,  a  conceited  farmer  living  on 
the  south  county  line,  left  a  basket  of  early 
rose  potatoes  with  his  compliments  at  this  office 
on  Monday.  We  don’t  want  the  potatoes  and 
we  have  no  shelf-room  for  compliments.  .'The 
News  favors  raw  religion  and  uncooked  politics 
but  it  isn’t  a  vegetable  market.  Acker’s  sub¬ 
scription  will  expire  next  month.  He  can  have 
it  renewed  for  $2  in  currency. 

'ITie  ladies  of  the  Presbyterian  Church  will 
give  a  church  supper  in  Central  Hall  on  Tues¬ 
day  at  6  o’clock.  Religious  exercises  of  this 
kind  cannot  lead  people  far  astray.  Sheriff 
Watterson  and  Judge  Pennock  might  find  the 
stomach  apnlication  just  what  they  need. 
Tickets.  50  cents. 

T.  Fillander  Brown,  the  new  teacher,  called 
just  to  make  our  acquaintance.  He  dresses 
beautifully  and  looks  as  though  he  could  spell 
and  parse. 

Job  Astor  owes  us  $23.15  for  advertising  for 
a  year  and  a  half.  It  is  encouraging  to  note 
that  the  Astors  have  just  bought  a  new  piano 
for  their  daughter  Katharine.  She  is  a  good 
player  if  she  can  play  as  well  as  her  father. 

"The  News  doesn’t  care  a  damn  what  the 
Saginazv  Herald  says  about  "Doddle  Dandy 
Black’s”  clothes.  We  wear  clothes  to  cover 
nakedness,  not  sin.  and  the  same  quality  week¬ 
days  as  Sundays. 

Xo  more  quotations  will  be  made  from 
the  volume  for  the  entire  story  has  only 
a  little  over  fifty  pages  of  text.  But  the 
volume  is  a  splendid  illustration  of  good 
goods  put  up  in  a  $mall  container. 

if.  if 

T^EWSPAPER  editors  in  general  and 
Southern  editors  in  particular  will 
doubtless  read  with  interest  “We 
Southerners”  which  Grover  C.  Hall,  edi¬ 
tor  of  the  Montgomery  (Ala.)  Adz>er- 
tiser  prints  in  Scribner’s  Magazine  for 
J  anuary. 

Here,  for  example,  is  the  way  he  chats 
about  journalism  conditions  in  the  South ; 

Today  our  newspapers,  if  we  .nJay  except 
such  illustrious  almanacs  as  a  majority  of  the 
dailies  in  Tennessee  and  the  Charlotte  Obsert’er 
in  North  Carolina,  and  a  few  others,  generally 
defend  the  principle  of  evolution  and  howl  for 
freedom  of  conscience  whenever  the  question 
comes  to  a  showdown,  whereas  but  a  few  _years 
ago  practically  all  newspapers  avoided  religious 
controversy  as  carefully  as  a  moonshiner  avoids 
poisen-oak.  Even  the  Jackson  (Miss.)  Daily 
News  has  denounced  the  Mississippi  law  against 
the  freedom  of  the  schoolroom.  In  confessing 
the  faith  that  is  in  them,  it  is  significant  that 
the  newspaper  editors  are  none  too  apologetic  to 
the  clergymen  before  whom  they  once  stood  in 
awe.  Even  in  Tennessee  the  Chattanooga  Times 
gallantly  challenges  the  parsons  on  all  proper 
occasions,  of  which  there  are  many. 

Especially  interesting  is  his  chat  about 
an  Alabama  editor  of  his  acquaintance 
who  has  instituted  this  policy.  The  latter 
reports  no  complaints  from  .clergymen 
but  opens  his  columns  to  communications 
from  readers  whether  they  are  funda¬ 
mentalists.  modernists,  or  even  agnostics. 
To  them  he  gives  the  utmost  freedom  to 
debate  philosophic  biology.  They  quarrel 
bitterly  among  themselves  but  not  with 
him.  For  the  editor  they  have  only 
words  of  praise  for  his  fairness  and  for 
his  open-forum  policy. 

Of  general  conditions  Mr.  Hall  writes : 

Where  editors  and  wrriters  but  a  few  years 
ago  were  picking  on  us  and  occasionally  goad¬ 
ing  us  into  frenzies  of  indignation,  they  now 
puff  us  with  such  frequency  that  we  have  come 
to  expect  it  from  all  sources. 

Obviously  I  have  picked  out  for 
auotation  those  paragraphs  of  “We 
Southerners”  that  relate  directly  to  the 
press.  The  article  in  the  main  predicts 
that  the  South  will  soon  become  as  gay 
in  public  as  it  is  now  in  private. 


Motion  for  a  new  trial  in  the  libel 
action  brought  b>  Mrs.  Sarah  Robertson 
against  the  New  York  Sun  and  the  New 
York  Telegram,  was  granted  this  week  by 
Justice  Churchill  of  the  Appellate  Divi¬ 
sion,  Xew  York.  This  case  was  argued 
before  Justice  (Churchill  by  MacDonald 
Dewitt  of  the  law  firm  of  Dewitt  and 
C’anAken,  Xew  York,  and  the  motion  was 
granted  on  the  ground  that  new  evidence 
had  l)een  uncovered. 

Mrs.  Robertson  previously  had  won  a 
^ilO.OtK)  judgment  in  the  lower  courts  in 
consolidated  suits  against  the  Sun  and 
Telegram.  It  was  from  this  judgment 
that  Mr.  Dewitt  was  called  in  to  appeal. 
Mrs.  Robertson  had  charged  libel  on  the 
basis  of  stories  published  by  New  York 
newspapers  in  February,  1922,  whioh 
quoted  a  detective  as  saying  Mrs.  Robert¬ 
son  had  confessed  that  she  framed-up  a 
robbery  on  herself.  She  was  acquitted 
subsequently  on  the  alleged  frame-up 
charge. 

At  the  first  trial  of  the  libel  action, 
Mrs.  Robertson  testified  that  she  was  not 
in  need  of  funds  when  the  alleged  robbery 
of  her  jewels  took  place.  She  said  she 
had  more  than  $30,0()0  in  the  bank. 

Arguing  for  the  new  trial  Mr.  Dewitt 
said  investigations  since  made  by  the 
newspaper  defendants  brought  to  light 
letters  Mrs.  Robertson  had  written  at  this 
time  to  a  creditor  of  hers  who  was  trying 
to  collect  judgment  alleged  due.  The 
letters  tended  to  show  that  Mrs.  Robert¬ 
son  was  in  need  of  money  when  the  al¬ 
leged  robbery  of  her  jewels  took  place 
and  he  sought  to  collect  insurance  on 
them. 

PARIS  (ILL.)  GAZETTE  SOLD 

L.  Harry  Cain,  Former  Daily  New* 
Stotrkholder,  Is  New  Owner 

The  Paris  (Ill.)  Morning  Gazette,  an 
old  line  Democraic  paper,  was  sold  this 
week  by  J.  Douglas  and  Fred  L.  Shoaff, 
for  years  owners  and  operators  to  L. 
Harry  Cain,  who  was  connected  with  the 
Paris  (Ill.)  Daily  News  until  its  con¬ 
solidation  with  the  Daily  Beacon  of  the 
same  city  last  November. 

■Although  no  purchase  price  was  an¬ 
nounced.  it  is  believed  that  from  $25,000 
to  $30,000  was  involved  in  the  deal. 

Mr.  Cain  was  the  second  largest  stock¬ 
holder  in  the  Daily  News  and  was  in 
charge  of  the  mechanical  department. 

He  will  take  active  charge  of  the 
Gazette  Feb.  1. 


CORRECTION 

The  Toledo  (O.)  Nezvs-Bee  was  listed 
in  last  week’s  issue  of  Editor  &  Pl'B- 
LisHER  as  one  of  the  papers  using  the 
series  of  articles  by  Mrs.  Snyder.  TTie 
Toledo  Blade  should  have  appeared.  The 
News-Bee  has  editorially  attacked  the 
publication  of  material  of  this  nature. 


The  Associated  Press’  nomiiu.iing  (-Qg,. 
mittee  will  meet  in  Xew  York  the  week 
of  beb.  10-15  to  name  a  ticket  tor  direc¬ 
tors.  Under  a  resolution  of  the  member¬ 
ship  the  committee  must  name  not  less 
than  10  members  as  candidates  and  present 
its  report  at  the  annual  meeting  of  mem¬ 
bers  in  Xew  York,  April  23. 

Directors  whose  terms  expire  next 
April  are:  Clark  Howell,  Atlanta  (Ga.) 
Constitution;  Elbert  H.  Baker,  Clevelat^ 
(O.)  Plain  Dealer;  Stuart  11.  Perry 
Adrian  (Mich.)  Daily  Telegram:  J,  ^ 
Knowland,  Oakland, (Ca].)  Tributie ;  ^ 
Richard  Hooker,  Storing  field  (Mass) 
Refinblican.  ' 

Xominations  must  also  be  made  for  the 
vacancy  caused  by  the  death  of  Irwin  R 
Kirkwood,  Kansas  City  Star,  whose  term 
would  have  expired  -April,  1930. 

H.  C.  Adler,  Chattanooga  (Tenit.) 
Times  is  chairman  of  the  A.  P.  nominat¬ 
ing  committee.  Other  members  are 
Samuel  E.  Hudson,  IVoonsocket  (R.  M 
Call;  Edward  Flicker,  Bridoepori 
((Tonn.)  Telegram;  Victor  H.  HanW 
Birmingham  (Ala.)  News;  W.  y 
Morgan,  Hutchinson  (Kan.)  News;  A  R 
Treanor,  Saginaw  (Mich.)  Neztv  Cour. 
ier;  C.  S.  Osborn,  Jr.,  Fresno  (CaL) 
Republican;  and  Frank  S.  Baker,  TacoJn 
(Wash.)  Ledger. 

HOLLAND  PAPER  SOLD 

C.  A.  French,  former  editor  and  pub¬ 
lisher  of  the  Monroe  (Mich.)  Ev^, 
.\ews  has  purchased  the  Holland 
(Mich.)  Sentinel,  of  which  Arnold 
Mulder  is  editor. 

SEEK  $100,000  AD  FUND 

The  Greater  Minnesota  association  has 
been  formed  at  Minneapolis  to  raise  a 
$100,000  ad  fund. 
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four  OHIO  GROUPS  TO 
CONVENE 

500  Expected  to  Attend  Newspaper 
Conventions  in  Columbus  the  Last 
Week  in  January 

I 

Four  conventions  of  Ohio  newspaper 
men’s  associations  will  be  held  in  Colum¬ 
bus  the  last  week  in  January. 

.\bout  500  newspaper  men  and  women 
from  all  parts  of  the  state  will  attend  the 
sessions,  all  of  which  will  be  held  at  the 
">;eil  House. 

The  group.s  and  the  days  ot  their  meet- 

'"^lect  List  of  Ohio  Dailies,  Monday 
afternoon,  Jan.  23. 

Associated  Ohio  Dailies,  Monday  atid 
Tuesday,  Jan.  23  and  24. 

Ohio  Newspaper  Association,  Thurs¬ 
day  evening.  Jan.  26. 

Wkeye  Press  Association,  Thurs¬ 
day  and  Friday,  Jan.  20  and  27. 

The  meetings  of  the  Select  List  and  of 
the  Ohio  Newspaper  Association  will  be 
purely  business  affairs. 

"Dusty”  Miller  of  Wilmington,  hu¬ 
morist  and  columti  conductor,  will  be 
toastmaster  at  the  annual  banquet  of  the 
Associated  Ohio  Dailies  Motiday  evening. 

Edgar  Guest  of  the  Detroit  Dree  Press 
and  George  Leonard  of  the  Campbell- 
Ewald  .Advertising  .Agency  of  Detroit 
will  be  speakers. 

Dr.  Marcel  Knecht,  editor  of  Le  Matin 
at  Paris  will  address  the  luncheon  of  the 
Associated  Dailies  Tuesday. 

Frederick  H.  Snyder  of  New  York 
City,  representing  the  Press  Congress 
of  the  World,  will  address  the  Buckeye 
Press  Association  Thursday  afternoon,  as 
will  Professor  O.  C.  Hooper  of  the 
School  of  Jourtialisni,  Ohio  State  Uni¬ 
versity;  Mayor  J.  J.  Thomas,  Horace 
Rowe,  field  secretary  of  the  Ohio  News- 
jiaper  .Association,  will  reixirt. 

Herman  Roe  of  the  Xortlifield, 
(Mimi.)  Nexes,  past  president  of  the 
.Vational  Kditorial  .Association,  will  be  a 
speaker  at  the  Friday  afternoon  meetitig 
of  the  Press  Association. 

POOR  RICHARDS  CELEBRATE 

Philadelphia  Club  Awards  Prizes  for 
Advertising  Exhibit 

McKee  &  .Albright,  one  of  the  new 
advertising  agencies  in  Philadelphia,  won 
first  prize  for  the  best  exhibit  by  an 
advertising  agency  at  the  advertising  ex¬ 
hibition  held  in  coti junction  with  the  Poor 
Richard  Club  celebration  of  Benjamin 
Franklin’s  birthday. 

The  exhibition  closed  Thursday.  The 
celebration  was  on  Tuesday  atid  was 
climaxed  by  one  of  the  biggest  banquets 
ever  held  in  Philadelphia.  Upwards  of 
l.'lOO  buyers,  sellers  and  writers  of  ad¬ 
vertising  attended. 

The  McKee  &  Albright  exliibit  was 
the  magazine  advertising  campaign  the 
agency  prepared  for  Wheatena.  F.  Wallis 
■Armstrong  won  first  honors  for  the  best 
complete  newspaper  advertising  campaign. 
It  featured  the  Campbell  Soup  Company 
copy  on  pepper  pot,  the  first  newspaper 
campaign  staged  by  the  company.  Other 
awards^  were :  Best  exhibit  by  a  printer, 
Franklin  Printing  Company;  Direct  Mail, 
the  Holmes  Press ;  paper  house,  the  Paper 
House  of  Pennsylvania;  Publisher,  the 


Ia];ge$rCi]’culaikm 

ana 

laigw  \oluiiieof 
'Adveztisiiig 

of  any  Daily  wesr 
of  Missouri. 

LOS  ANGELES 

EVENING  HERALD 

•amn 

-  ^  Nomus  MU.  H  UOOER 


Farm  Journal;  engraver,  Gatchel  and 
Manning;  lithographer,  Breuker  and 
Kessler ;  photographer,  Richard  P. 
Dooner;  advertiser,  the  Bell  Telephone 
Conipcmy  ;  complete  new  spai)er  advertis¬ 
ing  campaign,  the  F'.  Armstrong  Com¬ 
pany;  outdoor  advertising.  General  Out¬ 
door  .Advertising  Comixuiy ;  special  award 
for  an  unusual  and  instructive  exhibit, 
Birr.baum  Jackson  Company. 

GOULDS  SELL  PLAY 

Jed  Harris  Takes  Comedy  by  N.  Y. 

Evening  Post  Reporter  and  Wife 

Bruce  Gould,  reporter  for  the.Vcw  York 
lixening  Post,  and  his  wife,  Beatrice 
Blackmar  of  the  Nezv  York  World  Sunday 
staff,  have  sold  a  play  tentatively  named 
“Man’s  Estate”  to  Jed  Harris,  New  A'ork 
producer.  Before  joining  the  Post  three 
years  ago  Mr.  Gould  worked  on  the  \ew 
York  Sun.  He  is  a  graduate  of  the  Uni¬ 
versity  of  Iowa,  class  of  1921,  and  began 
newspaper  work  on  the  Des  Moines 
T  ribune. 

Mrs.  Gould  is  also  a  graduate  of  the 
L'niversity  of  Iowa  and  first  worked  as  a 
rciKjrter  on  the  Des  .Moines  Capital.  She 
holds  an  M.  .A.  from  Columbia  University. 
Both  Mr.  and  Mrs.  Gould  have  con¬ 
tributed  to  various  magazines. 

ISSUES  POLITICAL  SKETCHES 

The  Austin  (Tex.)  American-States- 
inan  has  published  in  book  form  a  series 
of  articles  written  by  its  political  writer. 
Hugh  Nugent  Fitzgerald,  and  published 
in  the  Marsh-Fentress  dailies,  on  “Gov¬ 
ernors  I  Have  Known.” 


CHAIR  PICTURE  CLIMAXES 
SNYDER-GRAY  STORY 

(Continued  from  page  4) 


Orbau’s  $100  was  awarded  for  a  "beat” 
obtained  by  the  News  on  the  stay  of 
execution  grantevl  by  Justice  Levy  and 
later  vacated.  Urban,  who  has  been  a 
court  reporter  for  years,  learned  that 
Mrs.  Snyder’s  attorney  was  in  conference 
with  the  Justice  in  the  Justice  Chambers 
at  the  court  house.  Rather  than  remain 
at  the  court  house  to  see  Judge  Levy, 
which  might  have  attracted  the  attention 
of  other  newsjaper  men.  Urban  waited  at 
a  nearby  drug  store,  which  he  knew  the 
judge  always  passed  on  his  way  home. 
He  met  the  judge  there  and  was  told  that 
he  was  considering  granting  a  stay,  but 
would  not  announce  his  decision  until 
9 :30  at  the  club  liouse  of  the  Grand  Street 
Boys.  Urban  met  the  judge  there  later, 
was  the  only  newspaper  man  there,  and 
thus  had  the  story  exclusively. 

(ieorge  Kivel  was  awarded  his  $100 
bonus  for  perfecting  a  system  of  communi¬ 
cations,  which  permitted  the  News  to  get 
word  of  the  electrocution  from  the  death 
house  10  minutes  before  any  other  paper. 
Bolig’s  $50  was  for  executing  Kivel’s  ar¬ 
rangements.  The  News,  at  this  time,  de¬ 
clines  to  tell  what  sort  of  system  was 
devised. 

The  picture  was  P.  &  A.  property  and 
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est  market  in  the  United  States. 
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tiser  quicldy  and  thoroughly 
sells  both  dealers  and  consumers. 
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was  .sold  thus  to  the  News,  and  also  sent 
out  as  part  of  the  regular  service  to  its 
.;00  clients.  H.  B.  Baker,  general  man¬ 
ager,  told  Editor  &  Pl’bushur  that  he 
didn't  know  how  many  of  the  200  had 
used  the  pictures.  It  was  telephoned  to 
(.  h.cago,  St.  Louis,  Los  .Angeles,  and  San 
F'rancisco. 

The  only  i«pers  known  to  have  used 
it  besides  the  News  were: 

AUhiny  Ttmes-L'nion,  Chicago  Ilerald- 
Fxantiner,  Chicago  American,  and  Put- 
land  Herald. 

But  many  others  may  liave  considered 
it  worth  publishing.  Mr.  Baker  said  he 
had  received  no  comment  from  clients, 
either  condemning  or  praising  the  pictures. 

Mr.  Hause,  managing  editor  of  the 
News,  on  Tuesday  this  week  had  re¬ 
ceived  20  letters  from  readers.  Fifteen 
were  opposing  publication,  while  five 
favored  it. 

Replying  to  criticisms  voiced  by  the 
opposition  press,  the  .Albany  Times- Union 
declared  it  printed  the  picture  because  it 
w'as  opposed  to  capital  punishment  and 
because  the  picture  told  better  than  words 
the  horrors  of  capital  punishment. 

Un  the  day  that  the  death  chair  picture 
was  published  the  Times-L’nion  an¬ 
nounced  in  a  full  page  statement  signed 
by  Fiarl  \V.  W  aldron,  publisher,  that  it 
had  achieved  a  net  paid  circulation  of 
75,IXX)  copies  for  the  day  of  the  Snyder- 
tjray  execution  stories,  a  record  for  that 
publication. 

Une  noticeable  instance  of  newspaper 
censorship  came  to  the  attention  of 
ICditor  &  Fi  ULiSHEK.  The  .Minneapolis 
Journal  printetl  just  six  inches  of  matter 
to  cover  the  news  of  the  execution  of 
Gray  and  Mrs.  Snyder. 

Under  a  two-line,  two  column  24-point 
head,  the  Journal  placed  its  Snyder-tiray 
story  at  the  top  of  columns  six  and  seven 
on  page  one,  using  merely  a  boiled  down 
.Associated  F’ress  resume.  Under  a  dash 
at  the  end  of  the  story,  the  following  edi¬ 
torial  note  appeared ; 

"The  murderers  of  .Albert  Snyder  hav¬ 
ing  been  sentenced  and  executed  for  their 
crime  in  accordance  with  the  law,  the 
Journal  sees  no  good  reason  for  publish- 
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ing  morbid  or  sensational  details  of  the 
execution.” 

The  Journal  gave  its  banner  line  play 
in  the  same  issue  to  the  F'lint,  Mich.,  kid¬ 
naping  and  slaying. 

As  is  usually  the  case  with  eye  wit¬ 
ness  accounts,  there  were  a  number  of 
differences  in  observations  set  down  in 
the  published  stories.  To  one  reporter. 
Gray  resiK)nded  in  a  firm  voice  to  the 
beatitudes,  said  by  a  Frotestant  clergy¬ 
man.  Another  said  he  whispered  his 
responses.  .-A  third  sai<l  he  didn’t  speak  a 
word. 

Most  of  the  reixirters  quoted  Mrs. 
Snyder  as  saying,  "F'ather  forgive  them 
for  they  know  not  what  they  do."  It 
was  noticed  .however,  that  one  writer  set 
it  down  as : 

"Father,  forgive  me  for  all  my  sins. 
Jesus  have  mercy.” 

■And  he  said  that  .Mrs.  Snyder  spoke 
clearly. 

•  .A  majority  of  the  rept)rters  heard  the 
steam  radiators  pounding  all  during  the 
execution. 
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Editor  &  Publisher  and  The  Fourth  Estate  for  J  anu  ary  21,  1928 


askeil.  The  free  paper  was  discouraged,  and  editors.  It  is  probably  the  most 
not  so  much  because  of  tlie  expense,  but  wholesome  and  helpful  craft  induence  of 
.1.  .V. . -t..  ...  ir  .  , -  newspaper,  pu. 


the  day.  If  we  had 
ticularly  in  North  Carolina  where 
institute  discussions  are  so  free  and  vital 
we  should  certainly  see  to  it  that  every 
member  of  the  staff  should  at  some  con. 
venient  time  sit  in  to  catch  inspiration 


/  \  \  the  crest  of 

half  hour’s  motor  trip  from 
the  celebrated  tobacco  town,  one 


By  MARLEN  PEW 

mountain  ridge. 


oil  the  theory  that  the  unpaid  copy 
cheapens  the  whole  product.  One  man¬ 
ager  told  how  he  was  selling  newspapers 
in  bundles  to  local  department  stores  for 
daily  distribution  among  the  clerks.  Some 
salesman,eh?  Others  were  sending  only 
tear-sheet  checking  copies  to  advertisers,  and  understanding,  or  voice  free  o*pini^ 
Several  publishers  testified  that  they  them-  Bring  in  the  shirt-sleeve  boys  and  girls 
selves  and  all  other  employes  of  the  paper  whether  they  work  “upstairs”  or  “down- 
regularly  paid  for  home-delivered  copies,  stairs,”  say  we.  It  is  inconceivable  that 
No  one  favored  the  free  copy  if  it  could  any  publisher  or  editor  should  be  content 
“How  far  should  a  news-  to  miss  such  valuable  experience  confer- 

They  are  worth  all  they  cost 


be  avoided. 

the  Chapel  Hill  institute  on  the  subject  paper  go  in  participating  in  community  af-  ences. 


Durham,  of  the  editorial  page  and  voiced  the  senti-  fairs  and  in  the  activities  of  publishers'  time  and  money,  and  much  more  when  the 
me  finds  ment  of  the  gathering  when  he  demanded  organizations?”  was  another  question  and  discussions  are  in  the  oebunked  laneuam 


Chapel  Hill,  seat  of  the  University  of  North  liberal  discussion  of  all  public  questions. 


in  the  plain  language  of  the  people,  with¬ 
out  fear  or  favor.  During  the  day  we 
heard  .several  other  speeches  that  were 
equally  progressive.  Free  speech  is  on  an 
equal  footing  with  free  press  among  the 
'I  ar  Heels. 


Carolina.  Flanking  a  wide  village  busi¬ 
ness  street  are  dusters  of  neat  homes  and 
a  group  of  college  buildings,  some  of  them 
new  and  imposing  and  some  magnificent 
antiquities.  Your  Tar  Heel  has  uncom¬ 
mon  appreciation  of  colonial  architecture 
and  preserves  it  when  it  is  possible  to  do 
so.  For  instance,  at  Raleigh  the  ancient  \  -S  indicating  how  North  Carolina  bus- 
.State  House,  little  gem  of  old-time  archi-  iness  executives  at  these  institute  ses- 
tectural  grace,  lung  ago  became  almost  siuns  search  for  brass-tack  technical  in- 
useless  as  the  seat  of  state  government,  formation  we  might  cite  some  of  the  topics 
hut  no  one  thought  of  tearing  it  down  to  discussed  at  one  institute  session  we  were 
make  place  for  a  structure  of  adequate  privileged  to  attend.  It  was  devoted  to 
size.  Modern  buildings,  capable  of  ac-  the  general  subject  oi  newspaper  manage- 
comnKxlating  the  business  of  the  capital,  ment.  FZ.  B.  Jeffress.  mayor  of  Greens- 


FINANCE  PAGE  TESTED 
IN  BROOKLYN 


the  undivided  sentiment  of  the  institute  of  North  Carolina  newspaper  people, 
was  that  the  newspaper  should  be  the 
center  of  the  community  and  therefore 
most  active  in  public  affairs.  There 
should  be  full  participation  in  all  worthy- 
craft  movements.  "Under  what  circum¬ 
stances  should  outside  experts  be  em¬ 
ployed  on  special  advertising  or  on  circu¬ 
lation  activities?”  The  answer  to  this 
hinged  on  the  character  of  the  men  em¬ 
ployed.  The  publisher  should  not  over¬ 
look  the  fact  that  when  a  salesman  goes 
into  the  field  he  personates  the  news¬ 
paper  in  his  contacts  with  citizens  and  if 
lie  is  a  scamp  and  scoundrel  he  reflects 
dishonor. 


Standard  Union  Run*  Section  With, 
out  Stock  Table*  —  Giving 
Prominence  to  Local 
Bank* 


were  erected  on  adjoining  streets  and  the 
ancient  state  house  remains  untouched  in 
the  center  of  the  city’s  central  park,  a 
tiling  of  rare  beauty.  One  of  the  Chapiel 
Hill  buildings  was  erected  as  early  as 
17f!0.  It  is  said  to  be  the  oldest  college 
building  in  the  I'nited  States  and  is  still 
in  daily  use.  The  suns  and  rains  of  nearly 
a  century  and  a  half  have  yellowed  its 
walls  of  hand-made  brick  and  in  the  sun¬ 
light  the  other  day  they  shone  like  a  cop¬ 
per  kettle.  To  preserve  this  ancient 
school  stout  new  walls  have  been  built 
within  the  old  ones  and  the  roof  has  been 
trussed,  so  that  “Old  East,”  as  the  build¬ 
ing  is  reverently  called,  may  last  for 
another  century  or  more. 


boro  and  president  of  the  thriving  Xnvs, 
led  the  talk.  “W  hat  net  profit  should  a 
newspaper  earn  on  its  gross  volume  of 
business?’  was  asked.  The  discussion 
led  to  the  conclusion  that  if  fair  salaries 
and  all  other  true  exiKmses  are  charged 
in  a  <laily  newspaper  should  earn  10  per 
cer.t  of  its  gross  volume.  .A  weekly  woukl 
have  to  earn  a  higher  percentage,  due  to 
its  smaller  volume. 


in  a  miserable  fraud  case  by  a  rascal 
brought  in  for  high-pressure  selling.  The 
institute  found  that  the  “cheapest  credit” 
in  the  average  city  or  town  is  newsptaper 
credit.  After  all  other  business  men  have 
withdrawn  credit  to  a  failing  man  or  in¬ 
stitution  the  newspaper  goes  on  offering 
its  advertising  columns.  It  was  some¬ 
thing  that  should  be  tightened  up.  Free 
They  discussed  the  commercial  publicity  was  put  in  its  right¬ 
ful  corner.  Radio  bnvadcasting  had  its 
place  in  morlern  life,  but  it  was  not  an 
advertising  medium  in  competition  with 
the  press  and  its  promoters  had  no  right 
to  claim  for  it  any  specified  “circulation.” 
.\nd  so  the  talk  ran  on. 


The  Brooklyn  Slatulard  I’nioii  is  trv- 

_ _ _  _  _  ing  out  the  experiment  of  a  liiiaiicial 

One  newspaper  was  involved  s^tion  in  a  daily  papcT  of  general 


question  of  bonus  payments,  if  and  when 
justilied.  One  publisher  told  how  he  was 
paying  a  regular  bonus  of  25  cents  per 
man  to  his  mechanical  staff  for  produc¬ 
tion  of  the  paper  on  time.  If  the  press 
start  was  late  the  bonus  was  not  paid. 

The  men  responded  to  self-interest  and  «  *  * 

the  scheme  was  voted  a  success.  In  gen- 
,  .  ^  eral.  the  lx)nus  was  favored.  “To  what  A  over  the  country  there  are  press 

JN  the  cloistered  atmosphere  of  Chapel  extent  should  free  papers  be  furnished  to  organizations,  regional  or  state,  and 
Hill  from  three  days  last  week  the  employes,  advertisers  and  others,”  was  regular  experience  meetings  of  publishers 
annual  state  Newspaper  Institute  held 


forth  under  the  joint  auspices  of  the 
North  Carolina  Press  .Association  and  the 
State  University,  which  takes  a  lively 
interest  in  journalism  and  offers  a  news¬ 
paper  course  to  the  student  body.  From 
all  parts  of  the  state  came  editors,  pub¬ 
lishers  and  managers  of  daily  and  weekly 
papers,  both  men  and  women.  It  was  like 
a  big  family  reunion.  President  Flarry 
W.  Chase  of  the  University  welcomed  the 
delegates  and  A.  L.  Stockton,  president  of 
the  Press  Association  and  managing  editor 
of  lirccnshoro  Nexos,  presided  over  the 
meetings.  This  writer  had  the  pleasure  of 
“sitting  in”  for  a  day  and  came  away 
with  the  burning  thought  that  he  should 
like  all  members  of  the  “Thirty”  Club  to 
meet  these  open-minded  mid- South  folk. 
They  may  drawl  their  words,  to  the 
Northern  ear,  but  North  Carolina  editors 
and  business  office  executives  talk  the 
straight  newspaper  language,  as  we 
understand  it.  There  is  no  weaseling,  nor 
mumbling  nor  goose-grease.  What  is 
meant  is  said,  right  out  in  meeting.  A 
fabrication  in  print  is  apt  to  be  called 
a  lie.  Faking  is  cheating.  Stealing  is 
larceny.  Bunk  is  bunk.  This  writer  had 
a  good  time  all  day  and  when  called  upon 
to  speak,  discarded  a  carefully  prepared 
“paper”  and  found  himself  exclaimrng, 
“Ladies  and  gentlemen,  if  the  newspaper 
business  is  only  a  business  it  is  a  colossal 
impudence,  an  organized  invasion  of  pri¬ 
vate  rights,  a  wretched  betrayal  of  the 
constitutional  guarantee  of  freedom,  and 
as  sure  as  the  sun  shall  rise  the  American 
people  will  turn  upon  it  and  control  it  by- 
statute  as  it  should  be  controlled  if  it  is 
only  a  business.”  Nobody  threw  any¬ 
thing  in  our  direction.  In  fact,  we  talked 
<jn  more  or  less  like  that  for  upwards  of 
an  hour  and  got  a  hand. 


VALENTINE  NAMED  PRESIDENT  OF  KANSAS 
PRESS  ASSOCIATION  AT  WICHITA 


New  officers  of  the  Kansas  Press  Association:  Front  row  (left  to  right),  O.  W. 
Little,  Alma  Enterprize,  reappointed  field  secretary ;  W.  W.  Driggs,  Bern 
Gazette,  director.  First  district;  L.  F.  Valentine,  Clay  Center  Times,  president; 
L.  W.  Davis,  Elk  City  Sun,  director,  Third  district;  Roy  Breitweiser,  Glen 
Elder  Sentinel,  Sixth  district  director.  Bark  row  (left  to  right).  Mack 
Cretcher,  Newton  Journal,  Eighth  district  director;  W.  A.  Briles,  Stafford 
Courier,  director.  Seventh  district;  J.  H.  Barley,  Washington  Register,  treasurer, 
and  O.  J.  Rose,  Linden  Herald,  Fourth  district  director. 


circulation  in  Greater  New  York,  without 
publishing  the  New  York  Stock  Ex¬ 
change  tables. 

The  uiulerlying  intention  of  the  man¬ 
agement  is  to  print  a  financial  seetbn 
which  will  appeal  to  the  investor  rather 
than  the  speculator,  especially  since 
Brooklyn  and  Queens,  the  Standard 
Union’s  major  circulation  field,  have 
more  than  a  billion  dollars  in  savings 
banks,  i>art  of  which  sum  is  becoming 
more  and  more  open  for  conservative 
bank,  insurance  company,  and  public  util¬ 
ity  investments. 

FZach  day  the  leading  article  is  written 
by  DuBois  K.  Wiggins,  linaiKial  editor, 
who  co-operates  also  with  the  regular 
advertising  department  solicitors  in  get¬ 
ting  advertisements.  Mr.  Wiggins  said 
the  experiment  had  been  successful  so 
far. 

The  daily  leading  signed  article  deals 
with  some  up^to-the-minute  financial  or 
investment  topic,  devoting  to  the  subject 
more  space  than  any  of  the  other  papers 
in  Brooklyn,  carrying  the  regular  stock 
tables,  can  afford.  Quotations,  however, 
are  given  daily  of  all  Brooklyn,  Queens 
and  Manhattan  bank  stocks,  a  complete 
insurance  stock  table,  quotations  on  the 
securities  of  local  utility  and  surety 
companies  and  inve.stment  trusts. 

The  New  York  Stock  Exchange  is  not 
ignored,  however,  being  an  important 
news  source  for  any  paper.  Daily,  ex¬ 
cept  Sunday,  there  appears  in  the  front 
page  of  the  Standard  Union  a  brief 
resume  of  the  market,  and,  as  an  addi¬ 
tional  feature  in  balanced  make-up  a 
leading  real  estate  ’  story,  written  by- 
Richard  D.  Mason.  This  story,  like 
1  lose  on  the  financial  page,  run  through 
all  editions. 

Bank  and  investment  advertisers  seem 
to  appreciate  the  merit  of  the  new  finan¬ 
cial  page  devoid  of  New  York  Stock 
Exchange  quotations,  Mr.  Wiggins  said, 
while  from  the  newspaper  publishing 
ixiint  of  view  the  cost  is  negligible  in 
comparison  with  the  $2()0,0(X)  it  costs  to 
jvrint  complete  stock  and  curb  quotations. 

The  financial  page  was  start^  Dec.  5. 
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LIBEL  SUIT  DISMISSED 


TN  North  Carolina  they  maintain  edi¬ 
torial  pages  wherein  the  editor  calcu¬ 
lates  to  express  his  free  opinion  concern¬ 
ing  current  events  in  the  good  old 
fashioned  way.  The  “canned”  editorial  is 
not  looked  uixjn  with  favor.  R.  R.  Clark, 
of  Statesville,  a  scholarly  editor,  addressed 


L.  F.  Valentine  of  the  Clay  Center 
Times  was  elected  president  of  the  Kan¬ 
sas  Press  .Association  Saturday  at  the 
closing  .session  of  its  36th  annual  conven¬ 
tion  in  Wichita.  John  C.  Mack  of  New¬ 
ton  w-as  elected  vice  president  and  J.  H. 
Barley,  Washington  Register,  treasurer. 

The  following  w-ere  elected  to  the  board 
of  directors; 

W'.  W.  Driggs,  Bent  Gacette;  L.  W’. 
Davis,  Elk  City  Sun;  O.  J.  Rose,  Linden 
Herald;  W.  C.  Simons,  Laxirence  Jour¬ 
nal-World',  W.  C.  Wheeler,  Salina;  Roy 
Breitweiser,  Glen  Elder  Sentinel;  E.  A. 
Briles,  Stafford  Courier,  and  Mack 
Cretcher,  Newton  Journal. 

O.  W.  Little,  /lima  Enterprize,  was 


Kan*a*  Publisher  Fail*  to  Amend  Hi* 
Complaint  Against  Paper 

•A  $50,000  libel  suit  filed  by  Frank 
Hodges,  publisher  of  the  Johnson  Coiwfi' 
(Kans.)  Democrat,  against  John  '>• 
Breyfogle,  publisher,  and  Bert  Rogers, 
editor,  of  the  Olathe  (Kan.)  Mirror,*’^ 


reappvinted  as  field  secretary  by  the  new 
board,  .A  vote  of  thanks  was  extended 
by  the  members  to  Charles  P.  Beebe  of 
Netxlesha,  retiring  president,  and  to  other 
officers  for  their  work  in  the  last  year. 

More  than  350  Kansas  newspaper  pub¬ 
lishers,  editors  and  business  managers  . .  _  . 

were  guests  of  the  Wichita  newspaper  dismissed  last  week  by  Judge  G.  A- 
fraternity-.  Roberds  of  the  Johnson  county  district 

Women  took  an  important  part  in  the  court  at  Olathe  for  lack  of  prosecution, 
convention.  Among  the  women  dele-  Mr.  Hodges  had  failecl  to  file  an  amended 
gates  were  two  who  edit  and  publish  their  petition  after  extensions  of  time  had  been 
own  papers.  They  were,  Mrs.  Mollie  granted  him  by  Judge  Roberds. 
Warren-Wilcox  of  the  Wichita  Democrat  The  petition  for  damages,  in  which  Mr. 
and  Mrs.  Lela  White  of  the  Clearxi<ater  Hodges  alleged  he  had  been  libeled  by  an 
Nexos.  article  in  the  Mirror  which,  he  sail 

The  convention  next  year  will  be  held  chargecl  him  with  tax  dodging  and  graft, 
in  Topeka.  w-as  filed  Oct.  26,  1926. 
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WHAT  OUR  READERS  SAY 


prefers  department  heads  revenue  come 
To  Editor  &  \Ve^  hayf' 


which  ought  to  be  a  matter  of  congrata- 
pc  CAY  lations  to  all  newspaper  publishers,  I 

IVO  I  trust  your  editors  will  not  forget  that 

- lirobably  seventy-five  per  cent  of  your 

,  ,  •  j  „  circulation  comes  from  publishers  in  the 

comes  from  placing  advertising 

,  ..  .  should  not  be  overlooked.  It  is  easily 


Si'tTeader  of  your  column  entitled  magazine  ' 

Newspaper  Circulation."  In  ^«lver  ismg  whatever,  but  we  know  ^  Advanced  for  a  large 

:  have  clipped  each  page  since  the  „  "vLaners''Sld°  not’ hel‘n  P«rl'on  of  vour  subscribers.  I  hope  that 


e  ciipp  u  F  B  certainlv  the  newspapers  should  not  help 

of  the  >«r  ind  they  form  a  C.  D.  Brown, 


is  not  done. 

As  an  illustration,  practically  75  per 
cent  of  those  who  play  golf  are  little 
better  than  duffers.  They  play  as  a 
rule  a  very  mediocre  game,  yet  practically 
every  club  tries  to  make  its  course,  its 


‘interesting  part  of  Manager,  National  .\dvertisiAg,  A*  an  illustration,  practically  75  p^ 

.  circulation.  I  note  m  the  issue  ot  *  'frihunc  oent  of  those  who  play  golt  are  little 

3  that  you  discontinued  the  caption  _ " _ '  ^  better  than  duffers.  They  play  as  a 

'the  column.  ,  ,  ,  ,  vr-rcDAM  nniurPATiii  atp<s  im  rule  a  very  mediocre  gam.e,  yet  practically 

Of  course  I  do  not  know  how  much  YbltKAN  LUNukaiulai  us  every  club  tries  to  make  its  course,  its 

.'0“  set  in  each  week  but  I  Editor  &  Publisher:  As  a  news-  rules  and  everything  connected  with  the 

you  had  enough  material  in  it  to  paper  man  for  the  past  20  years  may  I  game  to  meet  the  requirements  of  the 
—  uit  giving  it  that  title.  1  do  not  congratulate  vou  on  the  combination  of  few  men  who  play  master  golf.  I  trust 
-'  a  how  other  circulation  men  feel  Pditor  &  Publisher  with  The  Fourth  the  editors  of  your  new  Editor  &  Pu»i- 
this  or  whether  or  not  you  have  re-  Jistale  and  wish  the  combination  many,  msher  in  its  enlarged  field  will  not  over- 
j  ,c!  anv  other  letters  calling  your  at-  ,„any  years  of  success.  With  the  com-  look  the  interests  or  the  new  s  of  the  great 
I,  to  this,  but  I  for  one  would  like  piiments  and  best  wishes  of  the  Christ-  majority  who  cannot  aspire  to  a  place 
have  vou  put  back  the  old  caption  on  ^^as  season.  Fraternally  yours,  in  the  par  classes.  I  do  not  think  they 


(  column.  I  think,  from  a  circulation 
.vou  would  be  building  more 

r'.-.lLllioll.  ... 

’  1  discontinued  my  subscription  to  The 
.■^r;h  Estate  some  time  ago,  but  have 
.viis  taken  Editor  &  Publisher  and 
aMv  always  will  because  there  is  a 


IS  season.  Fraternally  yours,  in  the  par  classes.  I  do  not  think  they 

Griffith  Bonnfr,  will,  but  a  timely  suggestion  will  proh- 

Editorial  department,  ably  not  be  out  of  place. 

Topeka  State  Journal.  While  I  shall  probably  not  be  able  to 

-  live  long  enough  to  see  such  consolida- 

WATCHED  E.  &  P.  GROWTH  seems  to  me  that  the  news¬ 

papers  ot  the  country  are  organized  to 
To  Editor  and  Publisher:  I  con-  the  last  limit.  I  hope  some  dav  the  A.  N. 


WANTS  "NATIONAL”  RETAINED 


i  deal  of  information  which  is  of  gratulate  you  on  taking  over  The  Fmtrth  P.  A.  will  grasp  the  real  opportunity  and 

interest  to  circulation  managers  in  Estate.  Since  the  days  when  Allan  remember  also  that  about  75  per  cent  of 

Forman  conducted  the  old  Journalist  back  its  membership  does  not  play  par  golf. 

Harold  H.  Sloan,  in  the  early  nineties  I  have  been  a  con-  In  other  words  there  should  be  just  one 

Circulation  Manager,  tributor  to  that  pioneer  in  your  field,  national  newspaper  organization.  That 

IVorcester  Evening  Post.  The  Fourth  Estate  and  the  Editor  &  organization  should  cover  all  the  fields 

_  Publisher,  and  I  want  to  say  that  the  that  are  covered  now  independently  at 

WANTS  "NATIONAL”  RETAINED  strides  the  E.  &  P.  has  made  during  the  e.xtra  and  unnecessary  expenses. 

past  ten  years  are  an  achievement  worthy  Qf  course.  I  know  the  objections  that 
To  Editor  &  Publisher:  VVe  have  of  the  efforts  put  forth  by  its  present  will  be  offered  and  am  not  going  into  a 
en  much  interested  in  your  discussion  owner.  discussion  of  the  proposition,  but  there  is 

i  national,  general  and  foreign  rates  and  I^ditor  &  Publisher  is  no  "organ" —  just  as  much  sense  in  having  47  varieties 
val  and  retail,  and  want  to  call  your  it  is  a  newspaper,  replete  with  live  wire  of  newspaper  organizations  scattered 
■leniioii  to  something  very  vital  in  this  nrws  about  newspaper  workers  and  throughout  the  country  as  there  is  in 
[  nnection.  owners,  advertising  agencies,  and  a  world-  having  47  different  newspaper  publica- 

\Ve  believe  the  general  idea  is  sound  wide  guide  to  all  who  make  the  modern  tions..  A  national  organization  with  state 
nd  will  be  agreed  to  by  most  of  the  daily  newspaper.  or  district  branches  can  do  everything 

rger  papers,  with  the  smaller  ones  fol-  Its  fearless  editorial  utterances  and  imd  do  it^  better  than  the  present  system, 
ivini:  suit  as  a  matter  of  course,  but  by  w’ide  field  of  activities  make  it  a  welcome  f*tit  as  it  takes  years  for  progress  ^to 


II  means,  instead  of  calling  it  a  general 
rate  or  general  account,  it  should  be 
.died  national. 


visitor  to  every  live  newspaper  man. 

I  heartily  congratulate  Mr.  Brown  on 
his  latest  effort  to  make  Editor  &•  Pub- 


The  magazine  advertising  propaganda,  i.isher  a  publication  worthy  of  its  name. 


IJ^  that  of  the  agencies  which  are  plac- 
2  large  amounts  of  advertising  in  the 
s.azines,  is  right  in  line  with  the  move 
;■  “soft  pedal  national  advertising”  in 
r..i -papers.  They  would  like  nothing 
I  ’.er  than  to  have  the  magazine  adver- 


J.  H.  Webb. 

Market  Editor.  Cleveland  Plain  Dealer. 


■'  peuai  ..diionai  duverus.iig  Ill  WANTS  PRESS  GROUPS  MERGED 
r..i -papers.  They  would  like  nothing 

I  ;:er  than  to  have  the  magazine  adver-  To  Editor  &  Publisher  :_  Please  ac- 
'  nc  called  national  and  the  newspaper  CL*pt  my  sincere  congratulations  on  the 
flvtr’i-ing  called  general.  It  would  fit  purchase  and  consolidation  with  Editor 

with  tiieir  efforts  very  nicely.  &  Publisher  of  The  Fourth  Estate.  In 

In  the  course  of  a  year  we  have  hun-  ?  small  way  1  have  been  in  the  newspaper 
creds  of  traveling  salesmen,  sales  man-  oosmess  for  54  years.  Have  set  type  by 
ssers  and  other  representatives  of  na-  1’^™,  pulled  Washington  hand  press,  and 

II  nal  advertisers  and  we  hear  very  often  ''orked  through  all  the  changes  from 

I:nni  them  that  their  firm  has  national  presses, 

idvertising  in  magazines,  but  does  no  stereotyping  and  linotype  machines, 

newspaper  advertising.  The  magazine  ^  have  prohaWy  read  all  the 

idvertising  solicitors  and  the  agencies  P^hl'cations  of  general  character  printed 
iivorable  to  them  against  newspaper  'loTing  all  th«e  years  by  the  various  pub- 
►Ivenising,  encourage  the  national  ad-  ^ 

lerti-er  to  regard  magazine  advertising  '  news  and  help  the  craft.  But  for 

I  national  and  newspaper  advertising  as  felt  that  one  nevys- 

■«1.  advising  their  clients  and  adver- 

ix’rs  to  leave  the  newspaper  advertising  field  would  be  much  bet  er 

■  the  local  dealer  and  distributor.  ^  ‘  T*"  small  circula- 

.\lready  this  objection,  as  outlined  in  t'on  and  more  or  less  sea  tered  efforts. 

Ws  letter,  has  been  voiced  to  the  Amer-  ^ov^ha^^oi^jav^b^vho^Hd 

can  Newspaper  Publishers  .Xssociation  ^ 

ind  published  by  them  in  their  bulletin. 

fbnisands  of  advertisers  who  would  /J 

•'C  to  use  the  newspapers  are  regarding  LIKJIUK, 

>  as  a  purely  local  proposition  on  advice  »  A/Pf/KD/?/l/*r*  -m 

't  both  magazine  advertising  solicitor 

>"  i  advertising  agency,  whose  greatest  TU  C 


make  even  an  impression  on  progressive 
minds,  there  is  little  hope  that  this  de- 
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sired  end  will  be  reached  in  many  years 
to  come. 

Again  1  congratulate  you  and  hope  that 
your  success  will  continue  and  eventually 
through  your  leadership  the  country  may 
see  one  real  newspaper  organization  tak¬ 
ing  care  of  the  interests  of  all  the  news¬ 
papers  in  the  country,  from  the  biggest 
daily  to  the  smallest. 

D.  W.  Grandon, 

Editor  and  Manager,  Sterling  (Ill.) 

Gazette. 


"EXCELLENT  JOURNAL” 

To  Editor  &  Pvblisher:  The  first  thins 
I  am  prompted  to  do  on  settling  down  after 
the  holidays  is  to  drop  you  this  word  of  con- 
sratiilation  and  good  wishes  for  your  latest 
c  imhiiiation. 

The  atisorption  of  The  Fourth  Estate.  '  my 
opinion,  can  add  little  to  the  excellent  ji  nat 
which  you  are  already  getting  out.  But  clear¬ 
ing  it  from  the  newspaper  trade  journal  field 
will,  in  time,  no  doubt,  do  you  a  world  of  good. 

Hoping  that  the  many  adjustments  that  this 
must  mean  to  you  will  be  accomplished  within 
the  year  at  the  most,  I  am.  yours. 

Marcellus  Murdock. 

Publisher.  IFichita  Eaalc. 


Average  Net  Paid  Circulation 
for  December 

Evening  252,068 
Morning  246,750 
Sunday  289,367 
Weekly  Star  476,000 

THE 

KANSAS  CITY 
STAR 


M  East  4>nd  Street 
New  Tark  City 


6  N.  Michigaa  Aee. 

Okioage,  lU. 


BOSTON 

POST 

Year  of  1927 

Gross  Circulation  Averages 


DAILY  POST 
SUNDAY  POST 
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Second  largest  momind 
dail^-7gj(»m>me  deliVeml 


A  DVERTISERS  who 
understand  the  Iowa 
situation  know  from  experi¬ 
ence  that  the  consumers’ 
market  there  cannot  be 
properly  sold  without  th© 
use  of  newspapers  in  these 
twenty-one  key  cities. 

IOWA  DAILY  PRESS  ASS’N 

DAVENPORT,  IOWA 


Amee  Tribune 
Boone  Newi-BepubUctn 
Burlington  Oaiette 
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KeokiA  Gate  Oty 
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Republtean 
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Oaaette  A  Tlaea 
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If  Quality 

of  circulation  is  your  first  con- 
sitlaration. 

^I)c  Jbenittg  ^laf 

With  Sunday  Momins  EdHiona 

Washington,  D.  C. 

will  have  your  preference — same 
as  it  has  the  preference  of  prac¬ 
tically  everyone  in  the  National 
Capital. 

The  Star’s  circulation  is  home 
circulation  —  both  quality  and 
quantity — the  kind  that  counts 
most  with  advertisers. 

N.  Y.  Office— 110  E.  42nd  St. 
Dan  A.  Carroll 

Chicago  Office — Tower  Building 
J.  E.  Lutz 


Out  business  is  to  help 
makt  your  business 
better — by  increasing 
your  Classified 
Advertising 


THE  BASIL  L  SMITH  SYSTEM,  he 

International  Oassified  Advertising 
Counsellors 

336  Market  Street  Philadelphia 
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TEXAS  PROGRAM  ARRANGED 


SIMPLIFIES  NAME 


Northeast  Publishers  to  Convene  in 
McKinney,  March  16-17 

Program  for  the  annual  convention  of 
tlie  Northeast  Texas  Press  Association 
to  be  held  at  McKinney,  March  16-17, 
was  arranged  at  a  Dallas  meeting  of  the 
committee  in  charge  recently. 

The  program  follows:  National  Adver¬ 
tising,  S.  V\'.  Papert,  Texas  Daily  Press 
lx;ague,  Dallas,  and  J.  H.  W'aggonner, 
IVhitcvi'riglit  Sun;  legal  advertising,  A. 
G.  Mayse,  Shcrnmn  Dcnwcrat ;  govern¬ 
ment-printed  envelopes,  S.  B.  Fryar, 
Clarksville  Times;  boxholder  privilege. 
Postmaster  Wallace  C.  Wilson,  McKin¬ 
ney  ;  mail  delivery  of  newspapers,  S.  M. 
Gaines,  superintendent  railway  mail  ser¬ 
vice,  Fort  Worth ;  value  of  special 
Mlumn,  M.  B.  Smith,  F armerszille  Times; 
“Why  I  Quit  the  Country  Newspaper 
Game,”  J.  J.  Taylor,  Dallas  Nezvs;  re¬ 
sponse,  J.  H.  Lowry,  Honey  Gros'e  Sig¬ 
nal;  greetings  from  Texas  Press  Associ¬ 
ation,  Sam  P.  Flarben,  secretary, 
Richardson. 

Sam  C.  Holloway,  Deport,  is  president 
of  the  Northeast  Texas  Press  Associa¬ 
tion.  Carl  Gallagher,  McKinney,  is 
secretary. 


Nippon  Shimbun  Rengo  Sha,  Japanese 
news  agency,  has  changed  its  name  to 
Shimbun  Rengo  Sha.  in  accordance  with 
a  ruling  of  the  directorate.  Yukichi 
Iwanaga  is  managing  director  of  the 
agency. 


combine 


two  years.  The  Sentinel  is  in  its  28th  INDIANA  PAPERS 
year.  Its  former  owner,  George  B.  ' .  .  „  . 

Davis,  who  is  a  member  of  the  Repub-  .  the 

lican  State  Central  Committee,  and  its  Publishing  company, 


editor,  Ed  Blair,  are  retiring. 


chased  the  Portland  Com 


[’iicrctal-pj 


SELLS  INTEREST  IN  DAILIES 


for  his  company  for  a  consideration 
stood  to  be  about  $25,000.  p-. 
Hildebrand  was  owner  of  the  ^'J 


OHIO  DAILY  SOLD 

The  Wellston  (O.)  Daily  Sentinel  has 
been  sold  by  George  B.  Davis  to  Post¬ 
master  W.  E.  Thomas  and  Gordon  Mor¬ 
row.  Mr.  Thomas  will  be  president  and 
business  manager  of  the  concern  and 
Mr.  Morrow  editor.  Morrow  studied 
journalism  at  Ohio  University  and  has 
worked  on  the  Athens  Messenger  for 


“FREE”  PICTURE  SERVICE 


“New  Process”  Firm’s  Sample  Releases 
Carry  Publicity  Copy 

The  New  Process  Pictorial  News  Ser¬ 
vice,  of  Arlington,  N.  J.,  is  offering  pub¬ 
lishers  a  picture  service  of  seven  cuts  a 
week,  “absolutely  free  of  charge,”  postage 
prepaid.  .According  to  their  broadcast, 
the  .Service  is  composed  of  New  York 
newspaper  men,  specialists  in  their  field, 
who  arc  intere.sted  in  a  “patented  half¬ 
tone  printing  plate  that  can  only  be  used 
on  flat  bed  presses.” 

I  luring  the  experimental  process,  in 
order  to  create  goorl  will,  they  are  fur¬ 
nishing  a  curiously  selected  service  free 
for  a  year.  -After  that  they  hope  to  “fur¬ 
nish  rural  weeklies  with  full  page  read¬ 
ing  matter,  features,  comic  strips  and 
news  photographs  at  a  price  so  remark¬ 
ably  low  that  particularly  every  rural 
weekly  will  subscribe  to  tlie  service.” 

.Among  the  subjects  chosen  for  the 
introductory  circular  is  three-column  cut 
shetwing  five  Ziegfeld  girls,  gingerly  at¬ 
tacking  an  unnamt'd  substance  with  roll¬ 
ing  pins  in  what  is  said  to  be  a  cake- 
haking  contest. 

Prominently  displayed  are  three— not 
one,  but  three  cans  of  a  well-known 
brand  of  baking  powder.  The  Dicta¬ 
phone.  the  -American  Railway  Express, 
two  opera  singers,  Englander  Beds, 
Graham  McNamee,  and  other  interesting 
subjects  creep  into  the  other  pictures. 


COMPLETING  NEW  PLANT 


Will 


Brownsville  (Pa.)  Telegraph 
Move  Next  Month 

The  Broitms\Ule  (Pa.)  Telegraph, 
morning  and  evening,  is  putting  the 
finishing  touches  on  its  new  building, 
which  it  will  occupy  within  the  next 
month.  -A  24-page  (Joss  press  has  been 
installed  to  replace  the  former  press, 
which,  after  having  gone  through  the 
fire  which  destroyed  the  Telegraph  plant 
June  15  last,  was  rebuilt.  This,  with  a 
battery  of  four  Intertypes,  forms  the 
heavy  equipment  of  the  plant. 

The  new  huilding  has  l)een  erectcxl  on 
the  site  of  the  old  and  consists  of  base¬ 
ment  and  one  fl(K>r  31x100  feet.  It  is 
of  concrete,  brick  and  tile.  Henry  B. 
Reiley  is  publisher.  Constructed  so  that 
stimies  can  readily  be  added. 


Charles  L.  Nicholson  has  announced  mercial-Review. 

the  sale  of  his  interests  in  the  Pittsburg  _  _ 

Kansas  Publishing  company,  puWisher  of  53  YEARS  AS  EDITOR 

the  Pittsburg  Headlight  and  the  Pitts-  _  'UR 

burg  Smt,  to  G.  A.  Winters,  business  John  Cecil,  Mount  Vernon,  Mo., ;;-J 
manager,  and  F.  W.  Binkerhoff,  editor,  kis  fifty-third  year  last  week  as  P 
Winters  will  be  manager  and  Binkerhoff  *ke  Ln’oraiec  County  Chieftain 
will  continue  as  editor  of  the  two  papers.  Cecil  and  his  brother  founded  the  •- 
Oscar  S.  Stauffer,  .Arkansas  City,  Kan.,  jn  and  Mr.  Cecil  has  been  on 
is  president  of  the  publishing  company.  j'>b  continuously  siiKe  that  time. 


Modern 


Composing  Room 
Furniture 


as  made  by  ns  will  speed 
np  prodnetion  and  rednee 
costs — a  real  saving  in 
yonr  Pay  RolL  Are  yon 
interested?  If  so,  consnlt 
yonr  regnlar  dealer  in 
printers’  snpplies  or 
write  ns  direct. 


Do  it  now! 


HAMILTON  MFC.  CO. 

TWO  RIVERS,  WIS. 


Drive  and  Control 
for 

Newspaper  Presses 


The  installation  of 
three  100-h.p.  G-E 
a-c.  drives,  on  Hoe 
presses  has  been 
completed  by  the 
Newark  (N.  J.) 
Star  Eagle. 


GENERAL  ELECTRIC 


USED  NEWSPAPER  PRESSES 

isCOft  16,  24  and  32-page  Presses 


GOSS  24  and  2S-page  presses  good  for  Meek 
or  color  work,  ^o  Goss  Sextuple. 


INSTALS  AUTOMATIC  PRINTERS 

.Associated  Press  last  week  instated 
automatic  printers  in  Texas,  serving  35 
member  papers.  The  circuit  runs  from 
Brownsville  oh  the  southeast  border  to 
Amarillo  on  the  northwest.  It  replaces  a 
Morse  wire  and  35  operators  were  af¬ 
fected.  W.  J.  McCambridge,  in  charge 
of  traffic,  also  announced  establishment  of 
a  triple  wire  service  connecting  Port 
Arthur.  Wichita  Falls.  Waco,  Austin, 
Beaumont  and  Galveston. 


HOE  Pong  Quadruple,  Quadruple,  Sextuple, 
Sextuple  color  Press,  Octuple  and  Double 
Sextuple  Presses. 


DUPLEX  Metropolitan  Quadrupla  stereotype 
presses — print  up  to  32  pages. 


AvulaUe  for  Early  DeBvnry 


Stereotype  Room 
Efficiency 


Means  quick  production  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 


Moulding  Blankets 


Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
TUn  Wool  Moulders 

(All  Sizes) 

Space  Packing  Felt 
4  Thicknesses — No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 


New  England  Newspaper  Supply 
Company 


Worcester,  Mass.,  U.  S.  A. 
Cable  Address  NENSCO 
Worcester,  Mass. 


EDiTi 

CU 


sin 


J1  Lm 
Long 
in  Ml 

lO  Hui 


Ml 
HI  Is 


DUPLEX -REBUILT  is  RIGHT- REBUILT 


“You  told  ut  a  press  second  hand  but  we 
might  have  thought  it  built  new,  to  nicely 
did  it  run.”  (From  a  recent  buyer’s  letter.) 


DUPLEX 
GOSS 
HOE 

of  various  types  and  capacity:  what  are  your  needs? 


RtBIHlte 


H)w*  I 


Ehiplex  Printing  Press  Company,  Battle  Creek,  Mich. 


World  Bldg. 
New  York 


77  Washington  St. 
Chicago 


De  Young  Blill' 
San  Francisco 


WALTER  SCOTT  8c.  COMPANY 


Mata  OiBoa  S  Taotaiy . yiainflald,  V.  J. 

New  Tork  OfBoa.  .Brokaw  Bldg.,  1M7  Broadway 
Chicago  Ofloa . Xsaadaook  Black 


Said  a  Publisher : 


‘‘1  have  always  been  a  believer  in  Editor  & 
Publisher.  Through  my  advertising  in  its 
colunms,  I  expect  to  turn  some  of  its  tre¬ 
mendous  influence  in  our  direction.*' 


Editor  &  Publisher  and  The  Fourth  Estate  for  ]  a  n  u  ary  21,  1928 
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editor  &  PUBLISHER 

Classified  Advertising 
Information 

RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 

3  Times  —  .40  per  line 
OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

fcviu  space  charge  at  same  rate  per  line 
tosertion  as  earned  by  frequency  of  in- 
isB  Minimum  Contract  space,  three 
L  The  Editor  &  Publisher  reserves  the 
5;  to  classify,  edit  or  reject  any  adver- 


EDITORIAL 


EMPLOYMENT 


EMPLOYMENT 


Special  Correspondence 

At  Your  Service— Experienced  newspaper  man, 
former  Easterner,  now  Westerner,  living  near 
Kansas  City,  will  cover  Republican  National 
Convention  for  string  of  papers.  Name  your 
needs.  Will  fill  them  for  advance  and  other 
stories.  Write  today  to  Griffith  Bonner,  Feature 
Writer,  Topeka,  Kansas,  State  Journal. 


Situations  Wanted 

Circulatian  Manager  available  at  once.  Twen¬ 
ty  years’  exiteriencc  morning,  evening  and  Sun¬ 
day  papers.  Familiar  with  all  methutls  of  dis¬ 
tribution  pruniotion,  office  detail,  audit  records, 
etc.  References.  iJ-772,  Editor  &  Publisher. 


Features 


Nine  Out  of  Ten  Readers  movie  mad.  Give 
them  snappy  llollywooil  film  features.  Daily, 
weekly.  .Previews,  reviews,  news.  Low  rates. 
Boswell,  Box  2d31,  l.os  Angeles. 


EMPLOYMENT 


Help  Wanted 


advertising 


Mediums 
t  J  Lone  Island  Coverage. 


Long  Island  papers  -S 


Five  territories — 
town>hips.  Smith- 


Advertising — Have  original,  nation  wide  ad¬ 
vertising  plan.  Exploitation  already  contracted 
with  puhlicaticn  of  exceptional  national  im- 
IH>rtance.  Too  big  for  one  man.  Neetl  experi¬ 
enced,  high-grade,  executive-selling  help.  Any 
e<|uitable  deal  for  interest  to  right  man.  .Ad¬ 
dress  D-777,  Editor  &  Publisher. 


AS  Moscnger,  Islip  Messenger,  Kings  Park  Advertising  Solicitor,  persistent,  wanted  for  civ 

1 ’^Huntington  Messenger,  Lake  Konkonkoma  evening  paper  of  lU.UbO  circulation.  Post-Bullc-  *  ^  vfF 
^rn>r.  Send  tne  plate  onlv  for  all  papers  to  Rochester,  Minn. _ _ _ ‘  {*. 


he  Messenger  IVintery 
Island 


Smithtown  Branch, 


business  opportunities 


Circulatian  Manager  wanted  with  all-aruund 
cxjirrience.  Must  be  high-class  and  of  provctl 
character.  Tell  all  in  first  letter.  D.779,  Edi¬ 
tor^ _ 

Managing  Editor  for  afternoon  daily,  in  Ten¬ 
nessee  town  of  10.000.  Growing  rapidly.  Send 
copies  of  references,  state  minimum  salary  and 
of  Periodical  Publishing  Properties  full  details  exiierience.  education,  religion  etc., 
will  be  sent  those  desiring  to  invest  including  samples  of  newsp.aper  work,  if  you 


City  Editor  of  small  daily  or  Editor  of  good 
weeekly.  Have  ten  years'  experience  with 
particular  qualifications  for  building  good  will. 
Invaluable  general  knowledge  of  newspaper 
making.  D-739,  Editor  &  Publisher. _ 

Classified  Man;  5  years’  experience  on  morn¬ 
ing  and  afternoon  dailies  desires  change,  good 
reason.  Now  employed.  Will  consider  going 
anywhere,  lioi  d  references.  0-773.  Editor  & 
Piiblislier. 

Classified  Manager  —  Seeks  connection  with 
newspaper  activtlv  planning  increase  of  per- 
maiient  classified  business;  11  years  experience 
in  selling  and  managins,  classified  and  display, 
on  second  and  third  papers.  Available  Feb.  1st, 
D-774.  Editor  &  Publisher.  _ 

Classified  Advertising  Manager,  with  record 
as  steady  and  consi.itent  producer,  desires  posi¬ 
tion  offering  lietter  opportunity.  Possesses 
thorough  knowledge  of  methods  i  f  classified 
selling,  bookkeeping,  detail  work,  yuulified  to 
take  cliarge  of  department  on  large  newspaper, 
appearing;  clean  habits;  college  education; 
married.  Best  references  for  character 
and  ability.  U-771,  Fiditor  &  Publi.shcr. 


Situations  Wanted 

Publisher's  Assistant  or  Bu.siness  Manager — 
Age  31,  married,  enviable  record,  liest  ref¬ 
erences,  reliable.  Now  employed,  executive, 
newsiKiiier  25,U0i).  Desire  permanent  connec¬ 
tion  where  oportunities  are  greater  than  im¬ 
mediate  salary.  Goesf  reason  lor  desiring 
change.  U  78),  Editor  &  Publisher. 

Web  Presaman  wants  job  as  foreman;  24  years’ 
experience  sturdy;  dependable.  References. 
D-733.  Editor  &  Publisher. 


MECHANICAL 


Equipment  for  Sale 


Brokers 


e ; 

.nife  id- 
!  roDen, 
itt  accfr 
I9z  26. 


UILT 


.'ike  publishing  business.  llarris-Uihble  Co., 
iij  Ridison  Ave..  New  \ork. 

West  Properties-  Exclusive  listings, 
damaging  publicity.  Personal  service  in 
deal.  Everything  confidential.  High 
newspaper  bonds  for  sale.  Clyde  II. 
851  Board  of  Trade,  Kansas  City.  Mo. 

_ Carolina  and  Pennsylvania  dailies — 

eaiiiii  papers;  e.xclusive  fields;  gowl  plants; 
ling  handsi.nie  dividends  on  prices  asked, 
■  payments  $40,00U  and  $17,000;  balance 
r  terms.  1  consider  these  real  opportunities, 
t;  Shale,  Times  Bldg.,  New  York. 


r!tial 


Newspapers  for  Sale 

California  live  evening  paper  fur 
big  money  maker;  exclusive  field;  $100.- 
down;  balance,  $b3,lXI0,  on  time.  D-7b5, 
&  Publisher. 

Sale  -Will  sell  small  county  seat  daily 
.  Tfxas,  only  one  in  county,  for  $7,500  cash. 
.]ig  fair  profit  at  present  without  aggressive 
.-  ‘.uiit.  Equipment  gi  od.  Write  I)-760, 

&  Publisher.  _ 

Paper  (or  sale,  with  exclusive  terri- 
and  Associated  Press  membership,  in  a 
-'ll  town  of  over  17,000  inhabitants.  Paiwr 
ii.s  money  and  will  sell  reason.able  to  right 
.\ddress  all  replies  to  D-7S9,  Editor  &■ 


Newspaper  Wanted 

Pay  from“$100,000  to  JlSO.OOb^cTsh”  down 
I  knt  payment  on  an  evening  newspaper.  Must 
priced  rigjit  and  in  a  growing  field.  Give 
1  l^culars  in  first  letter.  Everything  con- 
itial.  Address  D-756,  EMitor  &  Publi^er. 

Partnership  Wanted 

ity  for  partnership  desired  on  small 
daily  by  young  advertising  man  now 
uni  $8,000  yearly.  Excellent  references, 
-s  D-778,  flditor  &  Publisher. 


want  one  of  best  opixirtunities  in  newspaper 
wcrld.  l)-766,  Fiditor  &  Publisher. 

Situations  Wanted 

Advertising'Proinotian  Manager,  with  18  years’ 
experience  in  newspapers  and  printing,  wants 
connection  with  publisher  who  needs  construc¬ 
tive  building  in  his  field.  Prefer  percentage 
proposition.  This  man  has  a  proven  record  for 
building  business.  Would  consider  business 
managership.  D-734.  Editor  &  Publisher. _ 

AdvertisBig  Man — Solicitor — Result  producer. 
Small  Daily  or  Weekly.  I)-775,  Editor  & 
Publisher. _ 

Advertising  Man,  successful,  nine  years’  ex¬ 
iierience.  is  open  for  proposition  witti  i>rogres- 
sivc  daily.  Capable  of  assuming  full  respon¬ 
sibilities  of  heal  or  national  dept.,  or  salesman. 
.\  good  record  for  past  accomplishments.  .Age 
31,  married.  D-763,  Editor  &  Publisher. _ 

Advertising  Man  who  can  prixluce  lieyotid 
VI, or  most  sanguine  expectations  contemplates 
ehange.  Selling,  Copy,  Promotion,  t  (rgunization. 
0-762,  Editor  &  Puldisher. 


Editor,  small  city  daily,  or  editorial  writer. 
L’niversitv  and  graduate  school  education.  Sound 
metropolitan  dailies  training-reporting,  rewrite, 
features,  copy  desk,  make-up.  Magazine  work 
al-o.  Now  emnloyed.  D-764.  Editor  it  Piib- 
lisher. _ 

Editor,  metropolitan  atgl  foreign  experience, 
seeks  wider  field  than  is  offered  in  present 
post  as  head  of  editorial  and  news  department 
of  16-tage  paper.  Able  writer  on  politics  and 
economics.  Familiar  with  circulation  and  busi¬ 
ness  departments.  State  salary  offered.  In¬ 
terested  only  in  established  and  substantial 
journals.  D-754,  Editor  &  Publisher. _ 

Executive,  available  by  sale  of  paper,  seeks 
desk  job,  with  news  direction  or  make-up.  Hhght 
years'  experience,  including  management.  Refer¬ 
ences  former  employers.  D-769,  Editor  & 
Pnhli.-her. _ 

Executive,  in  his  twenties,  married,  avail- 
abl-  by  sale  of  semi-weekly  which  has  been 
built  to  high  standards  under  his  management. 
Eight  years  experience  north,  south,  west.  Can 
take  entire  charge  with  special  attention  to 
and  solicitation  of  news,  advertising  or  job 
printing  as  needed.  Services  particularly 
adaptable  to  owner  wishing  to  exercise  only- 
nominal  supervision  or  to  be  relieved  of  any 
phase  of  business.  Four  years  varied  daily 
experience.  References,  present  and  former 
eri;iloyers.  D-770.  Fhlitor  &  Publisher. _ 

Feature  Writer— Cultural  background,  appren¬ 
ticed  to  real  life,  seeks  new  connection.  News¬ 
paper  experience  supplemented  by  extensive 
travel.  Best  references.  D-746,  Editor  A  Pub¬ 
lisher. 


Duplex  Mechanical  Compressor  Matrix  Drying 
Table  for  sale;  for  two  pages,  complete  with 
motor  and  drive.  Roy  C.  Goodwin,  Geneva. 
N.  Y. _ _ _ 

Electric  Linotype  Pot,  equipped  with  Cutler- 
Hammer  burner,  complete,  and  in  perfect  work 
ing  ordc.  Cost  $375.  Will  sell  for  $11)0  I. o  h 
Lewiston.  Can  be  installed  by  linotyjie  ma 
chinist  assisted  by  local  electrician.  Lewiston 
Sun-Journal,  Lewiston,  Me. _ 

For  Sale- -One  24  x  24  Process  Engravers 
Camera,  ground  glass  and  stand  complete.  Good 
Condition.  $100.00.  One  28  x  44  inch  ideal 
printing  frame  with  inch  thick  glass.  $25.00. 
l)-767.  Editor  &  Publisher. 

Job  Presses,  Paper  Cutters,  Wire  Stitchers, 
etc. — A  complete  line.  Overhauled  and  guar¬ 
anteed  machines  at  bargain  prices.  Easy 
terms.  Hoffman  Type  &  Engraving  Co.,  114 
E.  13th  St,,  N.  Y.  City. _ 

Late  Type  Goss  Comet  for  sale;  oomplele  with 
motor  and  chases.  Delivery  March  first.  Roy 
C.  Gootlwin,  Geneva.  N.  Y. _ 

Used  Goss  Mat  Roller  for  wet  mats  only,  for 
sale  cheao.  The  Goss  Printing  Press  Co..  153 
So.  Paulina  St.,  Chicago.  III. _ 

Very  Complete  Job  Plant  for  sale;  with  o'ne 
cylinder,  three  jobbers,  all  steel,  composing  room 
equipment.  Priced  for  quick  sale.  Roy  C. 
Goodwin.  Geneva,  N.  Y, 


Humidification 


Artist  available;  layouts,  lettering,  cartooning, 
sketching.  Will  accept  position  anywhere. 

Moderate  salary.  Raymond  Calcey,  1137-12th  Financial  Editor  with  proved  contacts  in  bank- 


leeds? 


,  Mich. 

ung  Bldf. 
ancisco 


CIRCULATION 


Promotion 


-When  quick,  additional  circulatiim 
sje  becomes  necessary,  remember  that 

■  twenty  years  in  this  one  line  of  endeavor 
[Tour  pro«  aninst  experimenting.  Write  or 

”*ttn£  Coast  Circulation  Service,  Bell 

■  Block.  (3ncinnati,  Ohio. 


St.,  West  Park.  McKees  Rocks.  Pa. 

Assistant  to  Publisher  or  Business  Manager, 
age  34  years,  now  officer  in  military  service. 
During  past  three  years  have  successfully  de¬ 
veloped  service  magazine,  have  handled  editorial, 
circulation  and  advertising  ends.  Probahility  of 
transfer  to  foreign  service  and  desire  to  leave 
military  life  prompts  this  advertisement.  _  Uni¬ 
versity  graduate  with  a  good  background  in  the 
journalistic  field.  Salary  no  object.  Ixioking 
towards  the  future.  The  best  of  credentials  ana 
recommendations  can  be  furnished.  D-729, 
Editor  A  Publisher.  _ 


Circulation  Director,  with  experience  coveting 
every  angle  of  circulation  building  _  on  large 
and  small  papers  is  open  for  connection.  Now 
employed  on  metropolitan  daily.  Investigation 
of  his  record  will  demonstrate  bis  ability  to 
build  and  to  co-ordinate  the  interests  of  circula¬ 
tion  and  other  departments.  D-750,  Editor  A 
Publisher. 


ing  syndicates  and  advertising  firms  wants 
change  from  present  iwsition.  Last  year,  in- 
crcasetl  financial  linage  over  100,000,  leading 
all  other  papers  in  nine  states.  Did  this  in 
small  city  and  can  do  lietter  in  larger  field, 
bigger  p.-»i)er.  Experienced  as  editor,  publisher, 
desk  work,  etc.,  but  have  specialized  on  finan¬ 
cial  writing  anil  editing.  Guarantee  to  improve 
your  financial  section  and  increase  linage.  If 
I  can’t,  you  always  have  prerogative  of  getting 
another  man.  References  given  on  request, 
together  with  past  record.  D-768,  Editor  A 
Publisher. 

Liiiogyper— Days;  New  York  vicinity;  any 
class;  fast,  clean;  take  charge;  15  years’  ex¬ 
perience.  D-748,  Editor  A  Publisher. 


Utility  Humidizers- Get  rid  of  static,  breaking 
webs  and  paper  troubles  in  the  pressroom.  They 
also  purify  the  air,  helping  coughs  and  colds. 
Safety  sheet  heaters  for  job  dept.  Utility 
Heater  Co..  239'/J  Centre  St.,  N.  Y. 

MISCELLANEOUS 

Journalistic  Antiques 

A  (Collector  is  in  the  market  for  journalistic 
antiques  such  as  fir.st  issues  of  well  known 
newisiiapers.  pictures  of  famous  American  jour¬ 
nalists  of  iiast  generations:  old  tihotographs  of 
historic  news  events;  copies  of  old  newspapers 
containing  unusual  accounts  of  events  of  un- 
iisital  interest;  or  any  other  antique  or  relic  in 
the  fields  of  advertising  and  publishing.  .Ad- 
ilress  IF732,  Flditor  A  Publisher  and  the  Foiirlli 
Fistate.  Suite  1700,  Times  Building,  New  Y’crk 
Citv. 


r  & 
its 
tre- 


Builders— Blair  A  Austin,  1504  Cen- 
‘la^.  Penn.  0 
(-ampaigns. 


,  -  _  _ , _ _  Circulation  Manager— Experienced,  siicoessful. 

Originators  of  Sales-  Able  to  successfully  promote  and  economically 
EpMiip  Oub  Campaigns.  maintain  morning,  evening  and  Sunday  circula¬ 
tion.  Present  with  combination  daily.  Gain 

of  ninety  percent  in  five  years  in  former  po¬ 
tion.  Eight  years’  experience  as  circulation 

manager.  Married.  Age  30.  D-752,  Editor 

A  Publisher. 


Dollar  expended  in  circu- 
Ef*  “uuding  campaigns,  23  years  of  leader- 
Organizations,  Box  288, 

y^irrloo.  Iowa. 

CAoriatloB  BtiSilen^The  W.  S.  Ken-  - 

]()4  North  Bailey  avenue.  Louis-  Circulation  Manager  or  Assistant,  nine  years’ 
^^tjentu«y.  The  circulation  building  or-  experience.  Familiar  with  office  and  audit  rec- 
l^-on  that  has  set  the  standard  for  ag-  ords,  independent  carriers  and  promotion. 

*uw*»sful  circulation  campaigns  (or  Reference  furnished.  Salary  reasonable, 
ggjwenty  years. _ D  776.  Editor  A  Publisher. _ 

jLjJ'ij'^’jLargest  Ctrcultian  Building  Or-  Circulatian — Youag  man.  experienced  with 
■  e  circulation  building  sent-  dealers,  subscriptions,  collections,  etc.,  wants 

fcj.™.,  ls***P*Pctdom  furnishing  jwblishers’  connection  under  up-to-date  Circulation  Man- 
results  of  its  every  ager  on  live  newspaper.  Adaptable  to  anv 
i"S..s^''lcs  Partlowe  (Company,  phase  of  circulation  work.  D.749,  Editor  A 
^lOital  Bnildmg,  Indianapolis.  Publisher. 


An  Advertiser 
Writes: 

“Upon  my  return  after  a  ten 
<laya’  trip  1  find  a  very  excellent 
array  of  replies  to  my  blind  ad 
in  EDITOR  &  PUBLISHER.  I 
first  want  to  congratulate  you 
on  your  pulling  power  both  aa 
to  quality  and  quantity.  I  also 
want  to  thank  you  for  the  per¬ 
sonal  interest  expressed  in  the 
three  or  four  letters  which  you 
have  written  me.  Your  services 
have  been  of  great  value.” 

CLASSinED  SERVICE 

Editor  &  Publisher 


North  Carolina  Daily 

in  Piedmont  Section 

We  are  sole  agents  for  six  day 
evening  exclusive  daily  (3,000 
circulation  in  city  of  15,000  dodu- 
lation). 

This  property  makes  more  than 
average  return  on  price  asked. 
$35,000  cash  down,  balance  on 
agreeable  terms. 

Pahner,  Dewitt  &  Palmer 

350  Masson  Ave.  New  York 


THE  SOUTH 

Offers  great  opportunitiee  in  the  newe- 
paper  field.  That  is  why  we  have  opened 
a  Bonthom  office  at  1784  Oomtt  Bldg., 
Birmingham,  Alabama. 

For  Eastern  or  Middle  Western  proper- 
tioi  write  our  Bow  York  office.  Times 
Bldg,,  Mew  York, 

Newspapers  bought,  sold,  consolidated  or 
appro  ised. 

Harwell  &  Rockwell 

Successors  to 

HARWELL  A  CANNON  (Est.  1910) 
COMER  BLDG.  TIMES  BLDG 

Birmingham  New  York 


Editor  &  Publisher  and  The  Fourth  Estate  for  J  an  u  ary  21,  1 9  2B 


DOLLAR  . . 

..  PULLERS 


I  One  Dollar 
I  will  be  paid  for 
!  each  idea  pub- 

ilished.  Send 
clipping  for 
payment. 


\  FRANKLIN,  IND.,  auctioneer,  often 
^  out  of  a  job  on  Saturday,  converted 
that  day  into  one  of  the  most  profitable  of 
the  week  by  organizing  a  community  sale. 
Miscellaneous  articles  ranging  from  eggs 
to  automobiles  are  sold  on  a  commission. 
A  barn  is  provided  for  livestock  and  a 
storage  place  for  household  goods,  farm 
implements,  etc.,  and  persons  having  goods 
to  sell  but  not  enough  for  a  public  sale 
of  their  own  are  eager  patrons.  The  sale 
has  proven  a  big  success  each  week  for 
more  than  a  year  in  a  city  of  5,000. 
There’s  a  weekly  ad  in  it  for  the  news¬ 
paper. — Wayne  Coy,  Franklin,  Ind. 

Advertisers  are  always  interested  in 
proof  of  effective  copy  appeal,  apart  from 
that  which  comes  to  them  in  the  ordinary 
way.  People  ordering  gix)ds  by  mail 
usually  mention  advertisements,  but  the 
same  people  soldom  tell  the  local  dealer 
“I  saw  your  ad  in  the  Globe.  Offer  small 
cash  prizes  for  readers  who  clip  and  re¬ 
turn  to  the  newspaper  such  advertise¬ 
ments  as  caused  them  to  buy  merchandise 
together  with  brief  letters  telling  why  the 
copy  influenced  them  to  purchase  some¬ 
thing  which  might  not  have  been  pur¬ 
chased  at  the  time  without  advertising 
suggestion.  State  that  the  retailer’s 
sales  slip  should  accompany  the  letter. — 
V'^ictor  N.  Vetromile. 


There  are,  in  most  cities,  office  build¬ 
ings  and  hotel  buildings  the  ground  floors 
of  which  are  usually  occupied  by  small 
exclusive  shops.  These  shops  while  too 
small,  perliaps,  to  advertise  individually 
could  be  brought  together  on  a  page  com¬ 
prised  entirely  of  advertisers  located  in 
a  certain  building.  This  idea  has  been 
adapted  with  beneficial  results  by  the 
.\rcade  Building  Shops  in  St.  Louis.  At 
frequent  intervals  a  page  bearing  the 
heading  “Shop  In  The  Arcade  Building’’ 
and  containing  advertisements  of  the  vari¬ 
ous  shops  located  in  that  building  is  run 
in  the  daily  papers. — Norman  B.  Terry. 

Billy  Sixty,  Bowling  and  Golf  editor 
of  the  Milwaukee  Journal,  conducts  a 
ra<lio  feature  once  a  week  over  WTMJ, 
The  Journal  station,  in  connection  with 
his  bowling  column.  The  feature,  called 
“Bowling  Splinters,’’  given  each  Saturday 
evening  over  the  air  at  7:10,  is  an  in¬ 
formal  chat  about  bowling  events,  local 
and  national.  Of  additional  interest  to 
listeners  is  the  guessing  contest  in¬ 
volved.  Billy  is  captain  of  the  Journal 
Bowling  Team,  composed  of  crack  bow¬ 
lers  in  Wisconsin.  The  Journal  offers 
five  dollars  to  anyone  guessing,  in 
advance,  the  combined  score  of  the  six 
bowlers  each  week. — H.  M.  M.,  Wau¬ 
watosa,  Wis. 


HUNCHES 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


of  persons  whether  they  themselves  walk 
less  than  they  did  before  the  advent  of 
the  automobile.  You  will  obtain  a  variety 
of  reactions  and  have  good  stuff  for  a 
human  interest  feature  story. — W.  F.  D. 

“Short  Interviews  With  Home  Folks,” 
a  daily  Page  One  feature  of  several 
months’  standing  in  the  Waterloo  (la.) 
Evening  Courier,  has  drawn  scores  of 
human  interest  stories,  plus  a  wide  range 
of  opinions  on  various  subjects,  from  its 
readers.  The  interviews,  averaging  about 
100  words,  are  appealing  in  that  they  do 
not  come  altogether  from  the  so-called 
leading  citizens  of  the  town.  A  truck 
driver,  a  soda  fountain  clerk,  a  book¬ 
keeper,  a  school  teacher,  a  preacher  and 
a  newsboy,  respectively,  contributed  them 
one  week  recently. — AI.  V.  M. 

The  Ogden  (Utah)  Standard-Exam¬ 
iner  got  out  two  very  attractive  and  in¬ 
teresting  features  recently,  illustrated 
with  funny  but  simple  pictures.  One  was 
headed,  “Strange  Articles  Come  to 
Laundry,”  and  was  the  result  of  an  inter¬ 
view  with  the  laundry  people.  The  other 
was  entitled,  “Derelicts  Cherish  Relics 
and  Tokens,”  and  there  was  a  sub-head¬ 
ing  which  read,  “Drifting  Humanity 
Which  Strikes  Ogden  Clings  to  Hope 
That  Better  Days  Are  on  the  Way.” — 
I'red  L.  W.  Bennett. 

The  Chicago  Tribune  is  giving  $S  for 
every  soldier’s,  sailor’s  or  marine’s  pub¬ 
lish^  letter  of  not  more  than  300  words 
dealing  with  1918  service  reminiscences, 
“Where  were  you  ten  years  ago?  Whom 
were  you  fighting,  or  what  deviltry  were 
you  up  to?”  are  the  questions  the  Trib¬ 
une  asks  world  war  veterans  to  answer 
in  their  letters. — L.  B.  G. 

Enumclaw  (Wash.)  Herald  has  a  new 
feature  for  its  pages  which  it  calls  “Belles 
and  Beaux  of  the  Future.”  By  arrange¬ 
ment  with  a  local  photographer  a  picture 
of  some  child  is  picked  at  random  and  the 
picture,  together  with  a  short  sketch,  is 
run  each  week. — M.  F. 


'^HE  Des  Moines  Sunday  Register  is 
^  now  conducting  a  “How  Much  Do 
You  Know  About  Iowa”  contest.  Twenty- 
five  questions  are  being  printed  each  Sun¬ 
day  for  four  issues,  and  the  i^rson  giving 
the  best  set  of  answers  will  receive  a 
prize  of  $25.  Questions  deal  with  Iowa 
history,  legislators,  manufactured  prod¬ 
ucts,  literature,  educational  institutions, 
and  similar  matters. — L.  G.  M. 

Is  this  really  a  free  country?  Check 
up  at  your  court  house  on  the  kinds  of 
licenses  issued.  A  good  article  can  lie 
written  showing  that  one  must  get  offi¬ 
cial  consent  in  the  form  of  a  license  to 
do  almost  anything. — U.  S.  V.,  Akron. 

Under  the  caption  boxed  “I  SAW — ”  a 
western  daily  gives  a  stick  or  a  stick  and 


Mlje  Morning 
Slrlrgratili 

the  leading  newspaper  in 
Theatricals,  Turf,  Finance 
and  Motion  Pictures,  prints 
all  of  the  day’s  worth  while 
general  news,  with  exclusive 
features  covered  by  a  great 
staff  of  special  writers. 

It  has  the  largest  profes¬ 
sional  circulation  of  any 
newspaper  in  the  United 
States. 


a  half  of  racily  written  close-ups  of 
well-known  people  in  the  city — their  do¬ 
ings  and  sayings.  The  names  are  in  black 
face  and  what  the  sharp-eyed  reporter 
saw  in  ordinary  tyiie.  The  feature  ap¬ 
pears  daily  on  the  bottom  of  the  front 
page. — C.  F.  Steele. 

Walking  is  a  lost  art,  according  to 
Dr.  William  M.  Scholl,  noted  foot  spe¬ 
cialist.  in  a  recent  interview  published  in 
New  York.  Are  people  walking  less  to¬ 
day  than  ever?  The  tendencies  seem  all 
in  favor  of  this  conclusion.  Ask  a  variety 

^  DIAKTof  JOEZILCH^ 

[or  ZILCH  AND  ZILCH.] 

Oonof,  Dances  and  Wittu  daianqs" 

_ J^WALTER,  WiMCHELL*  j 

A  NEW  WEEKLY 
FEATURE 

Two  more  dellKhtfiil  chtnoters  than  JOE 
ZIEOH  AMD  HIS  WIPE  would  be  diffloult 
to  find  in  all  the  range  of  fact  or  flotion. 

Walter  Wlnchell,  dramatio  editor  and 
oritlo  extraordinary,  inslits  that  the  ohar- 
aotera  are  real;  that  they  are  two  typioal 
amall-time  performera,  whote  Joya  and  cor- 
rowa,  tiiumphi  and  failnrea  recounted  In 
Joe’a  diary,  are  baaed  on  actual  facta.  Cer¬ 
tainly  he  haa  created  two  moat  human 
typea,  whoae  chronlclea  will  be  a  Joy  to  all 
who  read  them. 

Tour  readera  will  recognixe  JOE  AMD  HIS 
WIFE.  They  have  aeen  them  cavort  on  the 
yandeTille  atage,  atriying  alwaya  to  "put 
themaelvea  acroaa."  They  will  follow  their 
rollicking  adventnrea,  and  grow  more  human 
to  them. 

—ILLUSTRATED^ 

WIRE  YOUR  ORDER. 

Graphic  Syndicate,  Inc. 

3S0  HadioB  St.,  New  York  City 


Complete  wire 
reports  for  eve¬ 
ning,  morning  and 
Sunday  news- 
papers  everywhere. 


N.  D.  PRESS  TO  MEET 

Plana  Completed  for  Febniayy  ^ 
vention  in  Fargo 

George  Benson,  editorial  writer  nS . 
Fargo  (N.  D.)  Forum  who  is  in  ^ 
of  entertainment  at  the  North 
Press  Association  meeting  in  Fargok 
3  and  4,  has  announced  tl^t  plans  fora 
meeting  are  complete.  George  P.  rnii? 
of  Carrington,  publisher  of  the  fV 
County  IndepcndetU,  is  president 

.\n  address  by  Prof.  F.  F.  Bump  Iw 
of  the  Journalism  school  of  the  r* 
versity  of  North  Dakota,  and  round  u 
discussions  of  back  office  problems 
office  forms  are  included  on  the  protr- 

TEIXAS  PAPER  MOVED 

The  Desdemona  (Tex.)  Gusher  k 
been  re-named  the  Eastland  Com 
Index  and  the  printing  plant  moved » 
l'.astland.  Charles  Kellum  is  publish 

The  World  Wide  Fne 

INTERNATIONAL  i 
NEWS  SERVICE 

rests  on 

Accuracy,  I 
Impartiality 

and 

Speed  in  the  News 

International 
News  Service 

63  Park  Row 
New  York  City 


For  Serials  That  Sell 
Newspapers 

•‘IMPATTEMT  ORISELDA."  by  Dwitk; 
Scarborough 

"THE  COMBTAMT  FLAKE,"  by  Whi. 

fred  Van  Duzen 
"JEHEY,”  by  Elenore  Keherin 
"LIMDA,"  by  Virginia  Bwaio 
•  TWO  STOLEM  IDOLS,”  by  Fnik  L 
Packard 

"LOVE  PROOF,"  by  Robert  I*n7 
Shannon 

"BEAUTY  AMD  THE  KILLIOE,"  >7 
William  Almon  Wolff 
"TIGER  LOVE."  by  Euitaoo  HtU  BlU 

And  other  assured  drcalation 
builders,  wire  or  write  for  ex¬ 
clusive  reservation  details  to 

KING  FEATURES 
,SYNDICATE,  Inc. 

241  WEST  58th  STREET 
NEW  YORK  CITY 


THE  WELFARE  COBIMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bnrwa  d 
Sigma  Delta  Chi,  an  orgiflU*’ 
tion  of  college  trained  mw 
paper,  magazine  and  adverttajil 
men,  wants  to  help  yon  find  Mft 
The  Bureau  puts  you  in  tooa 
wtih  experienced,  energetic  b« 
— it  saves  you  time  by 
mending  only  those  who  tim 
your  requirements. 

If  you  expect  a  vacancy,  pl*<*i 
write  John  G.  Earhart,  Din^ 
Personnel  Bureau  of  Sipat  p* 
ta  Chi,  836  Exchange  An, 
Chicago,  lU. 

NO  CHARGE  TO 
EMPLOYERS 


